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How  Publishers  Advertise 

in  Chicago 


Publishers  spent  more  money  in  The  Tribune  during  1919  than  in  all  other  Chicago 
papers  combined.  The  following  chart  pictures  the  apportionment  of  lineage  in  this 
class  of  advertising  among  Chicago  papers. 


Hearst  was  the  chief  pub¬ 
lisher  advertiser  in  Chicago 
newspapers  during  the  past 
year.  His  publications  placed 
347,445  lines  in  the  papers 
of  this  city.  Of  this  total  288,- 
210  lines  ran  in  his  own  two 
newspapers — The  Herald-Ex¬ 
aminer  and  The  American, 
44,993  lines  ran  in  The  Trib¬ 
une,  and  14,242  lines  in  the 
other  three  papers  combined. 


/  v’ 

( AmericanX 
14.7%  \ 


The  Crowell  Publishing  Com¬ 
pany  was  the  next  largest  ad¬ 
vertiser — 166,837  lines  ap¬ 
pearing  in  the  Chicago  news¬ 
papers  to  promote  Collier’s, 
American  Magazine,  Wom¬ 
an's  Home  Companion,  and 
Farm  and  Fireside.  Of  this 
total  113,387  lines,  or  almost 
70  per  cent,  was  placed  in  The 
Chicago  Tribune,  leaving  53,- 
450  to  be  divided  among  the 
other  five  papers. 


It  is  exceedingly  significant  thA  the  most  successful  men  in  the  publishing  business  should  so 
unanimously  select  The  Tribune  to  carry  the  bulk  of  their  advertising  in  Chicago. 
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“OHIO 

FIRST” 


— means  just  what  it  says. 

First  as  a  market  for  the  goods  that  are  First  in  their  class. 

There  is  nothing  of  the  ‘‘old”  and  “shop  worn”  character  about  Ohio  and  its 
great  wealth  -  producing  industries.  The  people  of  Ohio  are  first  to  grasp  oppor¬ 
tunity,  first  to  try  the  new  things,  first  to  show  appreciation  of  your  efforts  to 
promote  worthy  products. 

THE  “omo  FDiSr  NEWSPAPERS 

listed  on  this  page  present  the  circulation  figures  that  mean  the  most  to  all 
sales  and  advertising  campaigns. 

These  “Ohio  First”  Newspapers  are  “tried  and  true”  sales  developers,  thanks 
to  the  men  who  have  built  their  circulations — gripping  circulations  which  hold 
their  faithful  readers  because  of  the  high  standard  and  dignity  of  news 
and  advertising  columns. 

Study  the  advertising  columns  of  “Ohio  First”  Newspapers  and  notice  the 
“repeat”  orders.  They  are  the  result  of  the  newspapers’  producing  powers. 
Dig  deep  into  the  Value  of  the  List. 


Akron  Beacon-Journal . (E) 

tAkron  Times . (E) 

Bellaire  Daily  Leader . (E) 

Cambridge  Daily  Jeffersonian..(E) 
tChillicothe  News- Advertiser  ..(E) 

Cincinnati  Enquirer,  5c . (M&S) 

Cleveland  Plain  Dealer . (M) 

Cleveland  Plain  Dealer . (S) 

Columbus  Dispatch . (E) 

Columbus  Dispatch . (S) 

Columbus  (O.)  State  Journal.. (M) 
Columbus  (O.)  State  Journal.. .(S) 

Dayton  N ews . (E) 

Dayton  News . (S) 

fEast  Liverpool  Tribune _ ‘-(M) 


Circu- 

2,500 

lation 

Lines 

Lima  News  and  Times- 

Democrat  . 

.(E&S) 

19,000 

.06 

fLima  Republican-Gazette.. (M&S) 

10,103 

.02 

Middletown  Journal . 

...(E) 

4,379 

.0143 

Newark  American-Tribune. 

....(E) 

6,350 

.02214 

New  Philadelphia  Daily  Times  (E) 
Piqua  Call  and  Press-Dispatch 

4,402 

.0175 

(M&E) 

6,187 

.025 

Springfield  News . 

....(E) 

15,592 

.04 

Springfield  News . 

....(S) 

13,027 

.04 

Toledo  Blade . 

....(E) 

85,655 

.22 

t Warren  Daily  Chronicle. 

....(E) 

5,300 

.02 

Youngstown  Telegram. . . . 

....(E) 

21,831 

.06 

tYoungstown  Vindicator.. 

....(E) 

23,654 

.06 

t Youngstown  Vindicator.. 

....(S) 

22,053 

.06 

Government  Statements,  April  1st,  1920. 
tGovemment  Statements,  October  1st,  1919. 
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Hie 

LARGEST  PAPER 

Jn  the  S iate  of  Conneciicui 


The 

HARTFORD 

Sunday 

COURANT 


Only  Sunday  Paper  in  Hartford 

Covers  the  Field  Thoroughly 


Crilman.  NicoU  RuikmaK 
REPRZSENTA  TJ  VZS 
World  Bldg 
ydeio  yorkr 


'Tribune  Bldg. 
Chicago 
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Ill  how  many 

PHILADELPHIA 

homes  is  your  kitchen  cahinet  used? 

Philadelphia  is  one  of  the  largest  markets  for  kitchen  cabinets  in  the  United  States. 

There  are  four  hundred  thousand  homes  within  the  city  limits,  its  suburban  zone  numbers 
about  a  hundred  and  fifty  thousand  more  homes. 

The  w  omen  of  Philadelphia  are  noted  for  the  pride  they  take  in  their  homes,  as  so  many  houses 
here  are  owned  by  the  families  that  live  in  them. 

Real  home-making  and  home-keeping  is  the  vogue  in  Philadelphia.  Home  cooking,  home 
baking,  home  preserving. 

Household  conveniences  and  utilities  always  are  in  greater  demand  in  communities  where  peo¬ 
ple  “keep  house.” 

Kitchen  cabinets  have  never  really  been  pushed  here  in  a  big,  dominating  way.  Some  maker  is 
going  to  take  advantage  of  this  opportunity.  Will  it  be  you? 

If  you  sell  anything  that  helps  to  make  a  home  more  comfortable,  you’ll  find  Philadelphians 
wonderfully  receptive  to  it,  because  so  many  of  them  own  the  home  they  live  in. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  everybody” 
reads — 

THE  BULLETIN 


•/Vet  paid  average  circulation  for  six  months  ending  April  1,  1920,  as  jMir 
U.  S.  Post  Office  report, 

466,732  ftr 

No  prize,  premium,  coupon  or  other  artiheial  methods  of  stimulating  circu¬ 
lation  have  ever  hecn  used  hy  The  Bulletin, 

The  Bulletin’s  circulation  reaches  far  heyoiid  the  highest  point  ever  attained 
by  a  daily  newspaper  in  the  State  of  Pennsylvania,  and  is  one  of  the  largest  in 
the  United  States. 
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Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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PUBLISHERS  ORGANIZE  PAPER  BUYING  GROUPS 

New  League  Expected  to  Take  Hundreds  Out  of  Spot  Market — Head  of  International  Paper  Company 

Says  High  Prices  Are  Unwarranted 


W^ASiiiNGTON. — Solution  of  the  ncws- 
”  print  problem,  so  far  as  it  has 
endangered  the  business  life  of  nearly 
500  daily  newspapers  and  more  than 
2,000  weeklies,  which  have  been  buying 
from  hand  to  mouth  on  the  spot  market 
'  since  January  1,  will  in  all  probability 
be  effected  within  the  next  two  weeks. 

Great  progress  was  made  during  the 


BY  BEN  MELLON 


papers  at  present  without  contracts. 
These  will  be  located  at  New  York,  Chi¬ 
cago  and  Kansas  City.  Twenty-one 
publishers  representing  86  daily  news¬ 
papers  gathered  in  this  city  Monday  at 
the  call  of  Mr.  Pape,  who  was  later 
elected  president  of  the  newly  formed 
league.  Joseph  B.  Finan,  of  the  Cum¬ 
berland  (Md.)  Evening  Times,  was 
elected  secretary.  Other  officers  elected 
were  Mr.  Elder,  first  vice-president;  W. 
W.  Weaver,  Durham  (N.  C.)  Sun,  sec¬ 
ond  vice-president ;  J.  R.  Snyder,  Gary 
(Ind.)  Post,  treasurer. 

Several  plans  for  meeting  the  situa¬ 
tion  were  discussed  during  the  two-day 
session,  but  to  meet  immediate  needs, 
it  was  decided  to  devote  all  present 
energies  to  bring  about  national  conser¬ 
vation  of  newsprint  and  to  organize  the 
publishers  of  the  country  into  not  more 
than  four  buying  groups. 

The  work  of  organizing  the  publishers 
of  Kansas,  Missouri,  Nebraska.  Iowa, 
Minnesota,  South  Dakota,  Oklahoma, 
Arkansas  and  Texas  into  a  buying 
group  to  be  known  as  the  Mid-West 
Print  Paper  League  is  under  way  today. 

President  Pape  said  there  were  about 
500  daily  newspapers  and  2,000  weekly 
newspapers  in  the  United  States  that 
have  no  assured  supply  of  newsprint. 


One  of  '.he  immediate  results  of  the 
formation  of  the  new  national  organiza¬ 
tion  will  be  the  calling  together,  within 
the  next  two  weeks,  representatives  of 
the  American  Newspaper  Publishers’ 
Association,  the  Southern  Newspaper 
Publishers’  .Association,  the  Inland  Daily 
Press  Association,  the  National  Edi¬ 
torial  .Association  and  the  representa¬ 
tives  of  the  newsprint  manufacturers  to 
make  some  arrangement  that  will  assure 
all  newspapers  with  a  legitimate  claim 
sufficient  newsprint  to  permit  them  to 
continue  publication.  .A  call  for  this 
meeting  is  being  issued  by  the  United 
States  League. 

Newspai)er  publishers  should  feel 
warranted  in  believing  that  regular 
newsprint  mills  now  working  on  ton¬ 
nage  for  the  spot  market  will  be  willing 
to  co-operate  with  them  in  supplying 
newspapers  that  are  in  actual  need  at  a 
fair  contract  price  to  stabilize  conditions 
and  prevent  those  who  are  growing  des¬ 
perate  under  existing  conditions  from 
using  their  influence  for  Qmgressional 
action.  It  is  well  known  Congress  is 
kindly  disposed  toward  those  very  pub¬ 
lishers. 

Thirty-eight  thousand  tons  are  being 
manufactured  for  the  spot  market  by 
(Continued  on  page  6) 


W.  J.  Pape 

President,  U.  S.  Publishers  Newsprint  Con* 
servation  I.^ague. 


present  week,  beginning  with  a  meeting 
of  publishers  in  this  city  and  the  forma¬ 
tion  of  a  new  national  newspaper  or¬ 
ganization  known  as  the  United  States 
Newsprint  Conservation  League.  More 
than  eighty  newspapers  now  without 
newsprint  contracts  were  represented 
either  in  person  or  by  proxy. 

The  first  move  will  be  for  co-operative 
buying  that  will  take  more  than  2,000 
competitive  bidders  out  of  the  spot  mar¬ 
ket.  Tomorrow  the  publishers  of  news¬ 
papers  in  ten  mid-western  states  will 
gather  in  Kansas  City  to  take  definite 
action  on  along  the  lines  outlined  at  the 
Washington  gathering.  The  newly  or¬ 
ganized  United  States  League  will  be 
represented  at  this  meeting  by  W.  J. 
Pape,  of  the  Waterbury  (Conn.)  Repub¬ 
lican  and  president  of  the  United  States 
League ;  Jason  Rogers,  publisher  of  the 
New  York  Globe,  and  Orville  Elder,  of 
the  Washington  (la.)  Evening  Journal. 

A  committee  was  also  sent  to  Chicago 
to  outline  the  plans  of  the  new  organiza¬ 
tion  to  the  Inland  Daily  Press  .Asso¬ 
ciation. 

The  plan  now  being  worked  out  is  the 
establishment  of  three  buying  agencies 
to  make  all  paper  purchases  for  news¬ 


DEPARTMENT  OF  SURVEYS  AND  EXHIBITS 
RUSSELL  SAGE  FOUNDATION 

ISO  BAST  SSND  STREET 
NEW  YORK  CITY 

Shklbt  M.  HAimia,  Dircctoh 

E.  O.  Routxahn.  Amociatk  DmicTOR 

To  EDITOR  &  PUBLISHER:  Please  accept  a  personal  word  of  appreciation 
for  the  series  of  articles  on  “Living  Journalism  and  Poison  That  KiUs,”  by 
Charles  Grant  Miller.  You  are  rendering  a  great  service  to  the  newspapers 
and  to  the  public. 

Mr.  Miller  is  presenting  to  the  newspaper  world  many  of  the  things 
known  to  large  numbers  of  American  citizens  and  is  expressing  many  of  the 
opinions  frequently  voiced  among  newspaper  readers. 

The  amazing  thing  is  that  newspaper  people  themselves  seem  to  have 
remained  in  ignorance  of  what  large  groups  of  their  readers  have  thought 
about  their  editorial  policies.  One  concrete  result  of  what  has  been  going  on 
among  newspaper  readers  is  the  lessening  of  the  influence  of  newspapers 
when  they  take  a  stand  on  a  vital  problem  which  is  not  widely  “popular.” 

It  is  a  splendid  thing  for  EDITOR  &  PUBLISHER  to  lay  before  the 
newspaper  world  such  stimulating  materiaL  which  is  surely  bound  to  result 
in  much  examination  on  the  part  of  the  great  mass  of  writers,  editors  and 
publishers,  who  at  heart  are  fundamentally  sound. 

E.  G.  ROUTZAHN. 


DODGE  DECRIES  HIGH 
NEWSPRINT  PRICES 

“Anything  Over  Ten  Cents  for  Paper 

Sold  by  Mills  Is  Exorbitsmt  and  Un¬ 
justified,’’  International  Head 
Tells  Inland  Publishers 

(By  Telegraph  to  Editor  &  Publisher) 

Ciiit'Aco,  111,  May  19.— The  Inland 
Daily  Pre.ss  .Association  closed  a  two 
(lay  session  devoted  to  discussion  of  the 
white  paper  situation  and  standardized 
costs  at  the  Hotel  LaSalle  today.  It 
was  the  best  attended  convention  the 
association  ever  has  held  and  one  of 
tlte  most  enthusiastic.  Forty-one  new 
members  were  elected,  including  some 
of  the  best  known  smaller  city  publi¬ 
cations  in  the  middle  west. 

.As  the  paper  situation  is  the  para¬ 
mount  problem  of  newspaper  publishers 
at  the  present  time,  that  subject  occupied 
the  greater  part  of  the  proceedings,  con¬ 
siderable  discussion  finally  resulting  in 
the  appointment  of  committees  to  pur¬ 
chase  and  distribute  paper  for  the  bene¬ 
fit  of  members  of  the  association. 

President  P.  T.  Dodge  of  the  Inter¬ 
national  Paper  Company  was  the  lead¬ 
ing  speaker  and  gave  his  auditors  the 
satisfaction  of  at  least  knowing — they 
had  suspected  it  for  some  time,  they 
said — that  “there  is  no  need  for  the 
present  high  prices  that  are  being 
charged  for  paper.”  Anything  over  10 
cents  a  pound  for  paper  sold  by  the 
mills  is  exorbitant  and  unjustified,  Mr. 
Dodge  declarejd. 

Blame*  the  A.  N.  P.  A. 

He  emphatically  blamed  the  American 
Newspaper  Publishers  Association  for 
pre.sent  high  prices,  through  its  efforts 
to  have  paper  placed  on  the  free  list. 

The  International  Paper  Company 
owns  8,000  square  miles  of  timber  in 
Canada,  which  it  cannot  use  because 
of  government  embargoes,  according  to 
President  Dodge.  As  a  remedy  for  the 
present  serious  paper  shortage,  he  rec¬ 
ommended  that  postal  laws  or  other 
laws  be  passed  prohibiting  publication 
of  150- page  papers,  adding  that  there  is 
no  necessity  for  a  paper  of  this  size, 
lie  also  said  that  the  International  Pa¬ 
per  Company  is  making  at  the  present 
time  180  tons  of  paper  daily  in  excess 
of  the  amount  agreed  upon  with  the 
Federal  Trade  Commission,  and  further 
that  the  International  was  planning  the 
erection  of  large  mills  in  Canada. 

Mr.  Dodge  warned  against  encourag¬ 
ing  government  investigation  or  inter¬ 
vention,  declaring: 

“Publishers  of  newspapers  must  work 
in  harmony  with  manufacturers  of 
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newsprint.  The  old  spirit  of  antagon¬ 
ism,  suspicion  and  distrust  must  give 
way  to  cooperation  between  the  two  in¬ 
terests.  H  they  don’t,  the  government 
IS  likely  to  take  a  hand  in  time — and  in- 
ve.stigatioii  and  intervention  of  Uncle 
Sam  can  mean  only  one  thing,  the  with- 
irawal  of  capital  from  the  industry, 
't  can  bring  no  improvement.  Unless 
.'onditions  improve  it  will  not  lie  very 
ong  until  all  the  pai>er  manufactured 
<11  North  .\merica  will  come  from 
Canada.” 

“Plenty  of  Paper,”  Says  Rogers 

Mr..  lX)dge  was  followed  by  Jason 
Kogers,  publisher  of  the  New  York 
Globe,  who  declared  that  “there  is 
plenty  of  paper  for  every  one — provided 
publishers  use  common  sense  and  con¬ 
sume  no  more  paper  than  is  necessary. 
When  I  say  plenty  of  paper  I  mean 
paper  at  low  cost — less  than  4  cents  a 
pound.” 

A  committee  headed  by  Willard  E. 
Carpenter,  publisher  of  the  Lincoln 
(Ill.)  Courier-Herald,  was  appointed  to 
consider  the  feasibility  of  establishing 
paper  depots  in  Chicago  and  other 
IKiints  for  the  storage  of  newsprint  for 
distribution  to  members  of  the  Inland 
I>aily  Press  Association. 

Another  committee  was  appointed,  to 
be  known  as  the  newsprint  purchasing 
committee,  to  buy  up  and  distribute 
among  members  whenever  needed  all 
the  paper  it  can  obtain.  This  committee 
consists  of  Mr.  Carpenter;  A.  W.  Peter¬ 
son,  Waterloo  (la.)  Courier;  Roscoe 
S.  Chapman,  Rockford  Star;  E.  P.  Ad¬ 
ler,  Lee  Syndicate,  Davenport.  la.,  and 
G.  D.  Lindsay  of  Marion,  Ind. 

Meanwhile,  members  of  the  associa¬ 
tion  in  desperate  need  of  paper  will  be 
supplied  by  the  committee  on  news¬ 
print  supply,  located  in  New  York,  of 
which  R.  S.  Kellogg  is  chairman. 

Considerable  discussion  was  given 
over  to  the  standardization  of  newspa- 
I>er  costs,  on  which  a  committee  has 
been  working  for  several  months.  All 
members  of  the  association  will  be 
asked  to  render  a  regular  statement  of 
costs  and  these  will  be  averaged  and 
reports  sent  back  to  the  publishers, 
showing  how  much  should  be  spent  for 
each  department  and  for  every  opera¬ 
tion  in  newspapers  of  various  sizes  and 
capacities. 

McCormick  Denounce*  Canada 

Col.  Holiert  McCormick  of  the  Chi¬ 
cago  Tribune  delivered  an  address  on 
the  paper  situation  and  various  causes 
for  the  present  shortage.  He  rigorously 
denounced  the  action  of  the  (Canadian 
government  in  confiscating  the  product 
of  the  Ontario  Paper  Company,  owned 
by  the  Tribune,  which  he  declared  was 
“not  robbery,  but  downright  bolshevism.” 
He  declared  the  mobs  that  marched 
through  W'innipeg  and  other  cities  were 
«o  worse  than  the  Dominion  govern¬ 
ment  officials  who  rose  against  the  in¬ 
terests  of  the  Tribune.  He  also  stated 
that  he  realizes  the  plight  of  the  small 
publishers  and  stands  ready  at  any  time 
to  help  them  in  any  way  possible. 

More  substantial  benefit  to  the  audi¬ 
tors  was  the  statement  that  the  Tribune 
and  its  paper  manufacturing  subsidiary 
will  in  the  future  turn  over  a  portion 
of  its  yearly  supply  to  the  Inland  Daily 
Press  Association  for  distribution  among 
its  members. 

The  .Association  before  adjournment 
adopted  a  resolution  urging  speedy  adop¬ 
tion  of  the  Underwood  resolution. 

L.  B.  Palmer  of  New  York  was  sched¬ 
uled  to  address  the  convention  on  “The 
A.  N.  P.  A.,”  but  telegraphed  regrets. 

Many  New  Member* 

The  following  were  elected  to  mem¬ 
bership  in  the  association: 

Ouificv  (IH.>  Whig. 

HamUton  (Ohio)  Newt. 


Paducah  (Ky.)  Sun. 

Indej)endencc  (Mo,)  Examiner. 

Wabash  (Ind.)  Timci-Star. 

Fostoria  (Ohio)  Review. 

.MiniieaiKtlis  Tribune. 

Warren  (Ohio)  Tribune. 

Kiiksville  (Mo.)  Kxpres*^. 

C'eiitralia  (III.)  Sentinel. 

Kenton  (<>hio)  Demoi'tat. 

Matoon  (Ill.)  Journal( iarette. 

Mount  Carmel  (111.)  Reimblican  HeRister. 
(losheii  (Ind  )  News-Times. 

(iary  (ind.)  Tril)une. 

Hluffton  (Ind.)  Banner. 

(■o&hen  (Ind.)  Democrat. 

.Mpena  (Mich.)  News. 

Chillicothe  (Mo.)  Ncws-.\dvertiser. 

Baraboo  (Wis.)  Newt. 

Bluflfton  (Ind.)  News. 

Macomb  (III.)  Bystander. 

Shelbyville  (Ill.)  Union. 

C'lintoA  (Ind.)  Clintonian. 

Harrisburg  (111.)  Register. 
l>ecatur  (Ind.)  Democrat. 

Kd wardsville  ( 1 11. )  Intelligencer. 

Cai>e  (iirardeau  (Mo.)  Southeast  Missourian. 
Rushville  (Ind.)  Republican. 

Taylorsville  (111.)  Courier. 

Nebraska  City  (Neb.)  Press. 

Marysville  (Mo.)  Democrat-Forum. 

Muberly  (Mo.)  Monitor-Index. 

Clinton  (Iowa)  Advertiser. 

Murphy sboro  Ull.)  Kei»ublican-Kra. 
Marysville  (Mo.)  Tribune. 

Fort  Scott  (Kas.)  Tribune-Monitor. 

Marion  (111.)  Post 

Mounk  Vernon  (III)  Register. 

Belleville  (Ill.)  Advocate. 

Hartford  (Ind.)  News  . 

Urbana  (Ill.)  Daily  lllini. 

Ironwood  (Mich.)  Globe. 

Morris  (111.)  Herald. 

Painesville  (Ohio)  Telegraph. 

Duquoin  (Ill.)  Call 
Kanakec  (Ill.)  Newt. 


PUBLISHERS  ORGANIZE 
BUYING  GROUPS 

(Continued  from  page  5) 

regular  newsprint  mills.  If  this  was 
placed  under  contract  to  groups  of  the 
actually  needy  newspapers  the  entire 
situation  would  be  relieved  and  the  dan¬ 
ger  of  action  at  Washington  would  un¬ 
doubtedly  be  removed.  Of  this  38,000 
tons,  22,000  tons  are  being  made  by 
three  American  mills,  the  Finch-Pruyn 
Company,  West  End  Paper  Company, 
and  Oswego  Paper  Company;  the  bal¬ 
ance  by  two  Canadian  mills,  the  E.  B. 
b'ddy  Company  and  the  News  Pulp  & 
Paper  Company.  Aside  from  this  100,000 
tons  of  spot  market  paper  is  being  turned 
out  by  converted  mills. 

Some  interesting  facts  on  conditions 
were  brought  out  at  the  United  States 
League  organization  meeting.  Of  the  21 
members  of  the  Michigan  League  of* 
Home  Dailies  only  three  have  con¬ 
tracts;  of  the  19  members  of  the  Egypt 
Daily  League  of  Illinois  only  two  have 
contracts.  Reports  on  prices  being  paid 
ranged  from  95^2  cents  a  pound  to  17 yl 
cents  a  pound.  The  seventeen  news¬ 
papers  that  had  been  buying  from  the 
St.  George  Pulp  &  Paper  Mill  prior  to 
its  sale  to  the  New  York  World  re¬ 
ported  that  their  price  had  been 
cents  prior  to  the  transfer  of  the  mill, 
that  it  had  been  advanced  to  Syi  for 
-April  by  agreement,  but  that  for  May 
1344  was  being  asked. 

Several  plans  for  meeting  the  present 
situation  were  advanced  but  will  be  held 
in  abeyance  until  it  is  learned  whether 
any  arrangements  can  be  made  to  place 
sectional  groups  under  contract  for  pa¬ 
per  now  going  on  the  spot  market. 

The  Executive  Committee  of  the 
United  States  Publishers  Newsprint 
Conservation  League  is  composed  of : 

Ta.son  Rogers,  Chairman,  New  York  GIoIx’: 
F.  W.  Wilson,  Newburg  (N  Y.)  News;  J.  H. 
/.erby,  Pottsville  (Pa.)  Republican ;  H.  C.  Ho- 
laling,  St.  Paul  (Minn.),  Executive  Secretary. 
National  Editorial  Association:  Chas.  E.  Ault, 
Seattle  (Wa.sh.)  Union-Record;  Geo.  B.  I.x)ck- 
wood.  Muncie  (Ind.)  Press;  F.  R.  Moses. 
Marshall  (Mich.)  Chronicle:  F.  R.  Spauling, 
Shawnee  (Okla.)  News;  J.  W.  Smith,  Monroe 
(La.)  News-Star. 

The  Legislative  Committee  is  com¬ 
posed  of : 

Congressman  Guy  U.  Hardy,  Chairman, 
Canon  City  (Colo.)  Record;  Congressman  E. 
R.  Anthony.  Leavenworth  (Kan.)  Times:  Con¬ 
gressman  Edmond  Platt,  Paughkeepsie  (N.  Y.) 
Eagle;  .Senator  Carter  Glass,  Lynchburg  (Va.) 
News:  Senator  G.  M.  Hitchcock,  Omaha  (Neb.) 
VV'orld-Herald. 

Many  of  the  publishers  present  repre- 


A  PRESS  AGENT’S  BOAST 

PniL.\i)F.U'ni.\,  May  21. — J.  H. 
Wootan,  director  of  publicity  for 
the  Presbyterian  church  in  his 
annual  reihxt  to  the  General 
Presbyterian  .Assembly,  said : 

“Despite  the  heavy  and  varied 
demands  constairtly  made  upon 
the  space  of  daily  newspai)ers, 
the  department  of  publicity  has 
had  an  increasingly  large  amount 
of  matter  in  the  secular  press 
daily  and  wecklv.  Tlie  amount 
of  ncwsiiaper  clippings  thus  far 
brought  back  to  this  department 
by  its  clipping  bureaus  would 
measure  at  least  four  miles  in 
length,  probably  more.” 


sented  groups  of  newspapers.  Those 
present  were ; 

W.  J.  Pa|>e.  W.iterliury  (Conn),  Republican; 
los.  II.  I''inan.  (  uinhrrkind  (.Md. ),  Evening 
Times:  Otto  A.  Schlobohn,  Yonkers  (N.  Y.), 
Herald:  Chas.  E.  Kern,  Oil  City  (Pa.),  Der¬ 
rick;  Henry  S.  Wheeler,  Newimrt  (R.  I.), 
Herald:  Marcus  B.  Eaches,  Reading  (Pa.), 
Herald-Telegram;  W.  Et.  Putnam.  Conneaut 
(Ohio).  News-Herald:  W'.  W.  Weaver,  Dur¬ 
ham  (N.  C.),  Sun;  George  B.  Keezer,  Harri¬ 
sonburg  (Va.),  Daily  News  Record;  H.  I- 
Opie,  Staunton  (Va.).  Leader;  Orville  Elder, 
Washington  (Ind.),  Evening  Journal:  R.  C. 
Gordon,  Waynesboro  (Pa.),  Record:  Thomas  J. 
Plain,  Port  Chester  (N.  Y.),  Daily  Item  Press; 
Wallace  Odell,  Tarrvtown  (N.  Y.).  Daily 
News;  J.  P.  Rawley,  High  Point  (N.  C.),  En¬ 
terprise;  John  Keyser,  Marietta  (Ohio).  Regis¬ 
ter  I-eader;  J.  R.  Snyder.  Gary  (Ind.),  Post: 
Fred  I-eRoy,  Streator  (111.),  Independent 
Times:  J.  H.  Zerby,  Pottsville  (Pa.),  Republi¬ 
can;  J.  H.  Zerby,  Jr.,  Pottsville  (Pa.),  Repub¬ 
lican:  F.  W.  Wilson,  Newburg  (N.  Y.),  News. 

A.  N.  P.  A.  Act*  to  Limit  Con*umption 

Concrete  action  under  the  resolution 
presented  by  Major  E.  B.  Stahlman,  of 
the  Nashville  Banner,  at  the  convet.tion 
in  -April,  was  started  this  week  when  the 
•American  Newspaper  Publishers’  Asso¬ 
ciation  sent  out  a  letter  appealing  to  the 
publishers  of  the  United  States  to  limit 
their  newsprint  consumption  from  May 
1  to  December  1  to  the  tonnage  con¬ 
sumed  in  the  same  period  last  year.  At¬ 
tached  to  the  letter  was  a  pledge  to  that 
effect  to  be  signed  by  the  membeis,  a 
copy  of  the  Stahlman  resolutions,  a 
blank  for  report  on  the  tonnage  con¬ 
sumed  monthly  in  1919,  and  the  first 
blank  of  the  monthly  reports  to  be  ren¬ 
dered  to  the  .A.  N.  P.  .A.  on  the  ton¬ 
nage  consumed  for  the  rest  of  this  year. 

The  letter  and  attached  literature, 
which  is  signed  by  the  conservation  res¬ 
olution  committee,  consisting  of  William 

B.  Bryant,  Paterson  (N.  J.)  Press- 
Guardian,  chairman ;  Roscoe  Chapman, 
Rockford  fill.)  Star;  W.  J.  Pape, 
Watcrbiiry  (Conn.)  Republican;  How¬ 
ard  lAavis,  New  A’ork  Tribune;  Charles 
1.  Stewart,  Lexington  (Ky)  Herald;  and 
W.  IL  Cowles,  Spokane  Spokesman-Re¬ 
view,  will  be  sent  to  all  dailies  and 
weeklies  throughout  the  country.  It  fol¬ 
lows  : 

This  appeal  to  save  very  many  small  news¬ 
papers  from  disaster  is  made  to  your  sense 
of  right  and  justice.  You  undoubtedly  real¬ 
ize  that  it  will  be  impossible  for  many  news¬ 
papers  to  oay  the  present  spot  market  price 
for  news  print  and  survive. 

If  the  majority  of  the  daily  newspapers  will 
agree  and  bind  themselves  for  the  remainder 
of  the  year,  from  May  1st  to  December  31st. 
!920»  not  to  consume  any  more  print  paper 
than  their  publications  consumed  during  the 
same  period  of  the  preceding  vear  from  May 
1st  to  December  31st,  1919,  t)iere  should  be 
sufficient  paper  to  supply  the  needs  of  all 
the  newspapers,  large  and  small,  the  present 
outrageous  spot  market  prices  should  be  wiped 
out  and  the  small  publishers  be  able  to  secure 
news  print  at  prices  more  nearly  those  paid 
for  contract  tonnage,  and  thereby  saved  f^rom 
the  impending  disaster. 

Surely  this  request  ist  an  onerous  one,  nor 
is  it  without  specific  benefit  to  those  publishers 
who  have  news  print  tonnage  under  contract 
and  use  many  tons  annually.  It  must  be  ap¬ 
parent  that  contorted  action  will  result  in 
lower  spot  market  prices  and  also  have  a  de¬ 
cided  efiPect  on  future  contract  prices. 

This  Committee  feels  justified  in  making 
this  appeal  to  you  in  the  strongest  possible 
terms  and  to  say  that  it  feels  it  is  your  duty 
individually,  as  well  as  the  duty  of  every  other 
publisher,  to  adopt  the  i>olicy  outlined  with¬ 
out  delay. 


Unless  you  are  among  that  group  of  py)). 
Ushers  who  are  already  keeping  news  print 
consumption  within  their  1919  tonnage  figures 
you  cannot  afford  to  ignore  the  dire  distress 
of  the  small  newspapers,  nor  have  the  bur¬ 
den  laid  on  your  conscience  of  the  failure 
to  do  your  part  in  this  emergency.  When 
4»ur  .Mlies  cried  for  food  and  assistance  you 
denied  yourself  and  gave  to  them  freely,  cer¬ 
tainly  you  cannot  uu  less  fur  your  fellow 
puldishers  when  their  business  life  is  at  stake. 
Nor  can  you  ignore  the  unfavorable  result 
which  will  surely  fall  on  the  newspaper  busi¬ 
ness  should  any  considerable  number  of  small 
newspapers  be  forced  to  suspend  publication 
through  an  unwillingness  or  failure  of  their 
fellow  publishers  to  practice  economy  and 
reasonable  self-denial. 

The  solution  of  the  news  print  problem 
is  in  your  hands.  Arc  you  willing  to  do  your 
l>art?  Please  sign  the  enclosed  pledge,  fill 
out  the  enclosed  forms  and  mail  them  to  the 
office  of  the  American  Newspaper  Associa¬ 
tion,  904  World  Building,  New  York  City, 
t(»-day. 

The  .Stahlman  resolutions,  pursuant  to 
which  the  letter  is  sent,  are: 

The  print  paper  situation,  with  which  the 
newspapers  ot  tne  country  arc  confronted,  is 
a  menace  of  such  grave  character  (hat  a  prompt 
remedy  should  be  applied  to  avoid  nisaster 
to  m.’iny  publishers.  Ik'  it  therefore 

Resolved,  That  all  the  newspaper  publishers 
of  the  United  States  in  the  publication  of 
their  papers,  both  daily,  weekly,  semi-weekly 
and  tri-weeklv,  hereby  agree  and  bind  them¬ 
selves  individually  and  collectively,  for  the 
remainder  of  the  year,  from  May  1st  to  De¬ 
cember  31st,  1920,  inclusive,  not  to  consume 
any  more  print  paper  than  their  publications 
consumed  during  the  same  period  of  the  pre¬ 
ceding  year  from  May  Ist  to  December  31ft, 
1919. 

Resolved  FutTHEa,  That  a  committee  com- 
iK)sed  of  five  shall  be  appointed  to  prepare  a  * 
blank  form  upon  which  all  publishers  shall 
at  once  make  a  report,  showing  the  amount 
of  print  paper  consumed  by  them  each  month 
from  May  Ist,  to  Decemoer  31,  1919,  and 
another  blank  form  upon  which  at  the  end 
of  each  month,  during  the  remainder  of  the 
year  1920,  the  publishers  shall  make  a  report 
showing  the  amount  of  paper  consumed  by 
them  for  such  month,  as  compared  with  the 
same  month  of  the  preceding  year. 

He  it  Further  Resolved,  'Fhat  this  reso¬ 
lution  or*  agreement  is  not  intended  to  bind 
any  publisher  to  refrain  from  making  con¬ 
tracts  or  purchases  of  paper  for  the  ensuing 
year  of  1921,  but  that  in  making  such  con¬ 
tracts  or  purchases  they  should  he  guided 
by  the  amount  of  paper  they  had  stored  or 
contracted  for  on  January  1st,  1919,  and 
limit  their  purchases  and  contracts  for  the 
ensuing  year  to  that  amount. 

I'rovided,  That  the  committee  hereby  cre¬ 
ated  to  supervise  and  secure  the  carrying 
out  of  this  agreement  may.  in  its  discretion, 
in  extraordinary  cases,  w’aive  some  of  these 
requirements. 

The  pledge,  which  is  on  a  perforateti 
sheet  attached  to  the  letter  and  resolu¬ 
tions,  follows: 

Date . 

In  keeping  with  the  spirit  of  the  news  print 
resolution  adopted  at  the  Annual  Convention 
of  the  A.  N.  P.  A.,  held  at  New  York  April 
21,  22  and  23,  1920.  and  for  the  purpose  of 
conserving  news  print  and  relieving  the  present 
great  shortage  of  new’s  print  supply,  tne  un¬ 
dersigned  hereby  agrees  not  to  use  any  more 
news  print  paper  during  the  remainder  of 
1920  than  was  used  in  the  publication  of  this 
newspaper  during  the  period  beginning  May 
1,  and  ending  December  31,  1919. 


Name  of  Newspaper. 

City  . 

State  . 

(Signed) 


Reports,  covering  tonnage  used  last 
year,  and  the  monthly  tonnage  used  this 
year,  follow ; 

Date . 

Gentlemen:  The  following  report  of  news 
Print  tonnage  consumed  by  this  publication 
from  May  1st  to  Decemlicr  3l8t,  1919.  is 
submitted,  in  accordance  with  the  re.solution 
adopted  by  the  April  Convention  of  the  A.  N. 
P-  A.,  copy  of  which  is  attached: 

Total  amount  of  news  print  tonnage 

covered  by  contract  for  1919 .  — - 

Total  amount  of  news  print  tonnage 
covered  by  contract  for  1919. 

1919 — Tons  of  News  Print  Used. 

May . 

June  . 

July  . 

August  . 

September  . 

October  . 

November  . 

December  . 


Total . 

Name  of  New.spai)cr . 

City  . 

State  . 

(Signed)  . 

Date . 

(iENTLemen:  The  following  is  the  amount 
of  news  print  used  by  this  newspaper  for  the 

month  of  .  1920: 

Tons  used . 

Stock  on  hand . 


Names  of  Newspaper . 

City  . 

State  . 

(Signed)  . 

Are  you  out  of  the  spot  market? . y’:U 

Will  you  stay  out  of  spot  market  for  tne 
rest  of  the  year? . 


Editor  &  Publisher  for  May  2  2,  1  920 
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LIVING  JOURNALISM  AND  POISON  THAT  KILLS 


Interchurch  World  Movement  Failed  to  Reach  Appointed  Goal  Because  It  Expected  Free  Newspaper 

Publicity  to  Do  the  Work  of  Paid  Advertising 


By  CHARLES  GRANT  MILLER 


[Editorial  N’ote — Mr.  Miller  was  at  one  time  editor-in-chief  of  the 
Cleveland  (O.)  Plain  Dealer.  He  was  one  of  the  founders  of  the  Sews- 
paper  Enterprise  Association  and  for  sei'cpi  years  was  chief  editorial  writer 
of  the  Scripts  list  of  newspapers.  This  is  the  sez'enlh  of  a  series  of  articles 
that  Mr.  Miller  will  contribute  to  Editor  &  Pi  bi.ishkr.  The  next  article 
in  this  series  will  appear  next  week.] 


rpHE  failure  of  the  Interchurch  World 
Movement  in  raising  little  more 
than  half  of  the  fund  striven  for  by 
May  1,  involving  an  extension  of  the 
campaign,  is  to  be  deplored,  but  hardly 
to  be  wondered  at. 

Aside  from  some  big  drives  of  the 
great  war  this  is  the  largest  money¬ 
raising  project  ever  directed  through 
the  press  at  the  public  purse.  Embrac¬ 
ing  32  denominations,  the  movement’s 
very  bigness  was  counted  on  to  be  im¬ 
pressive,  and  it  has  proved  so.  The  free 
space  given  it  by  all  the  newspapers  of 
the  country'  is  beyond  any  accurate  cal¬ 
culation.  For  one  particular  day  it  was 
roughly  estimated  that  an  average  of 
300  words  per  paper  appeared  in  every 
daily  paper  published.  Certainly  this 
was  not  an  under-estimate.  This  total 
volume  for  one  day  is  equal  to  all  the 
space  of  117  eight-page  papers,  set  solid 
in  Interchurch  free  matter  and  exclud¬ 
ing  all  other  reading  and  all  advertise¬ 
ments.  The  flow  of  Interchurch  pub¬ 
licity  grew  heavy  the  first  of  the  year 
and  continued  increasingly  until  the  first 
of  May.  But  acceptance  of  it  by  the 
press  did  not  correspondingly  increase. 

-An  Albany  editor,  going  through  his 
mail,  handed  me  an  Interchurch  pub¬ 
licity  envelope  about  an  inch  thick,  un¬ 
opened. 

Church  Pres*  Agent* 

“What  can  yob  do  with  all  this?”  I 
asked. 

“Waste  basket,"  he  replied.  “It’s  too 
much  bulk  to  bother  with.  There  may 
perchance  be  a  grain  of  interest  in  that 
package,  but  I  haven't  time  to  sift  it 
out.  Religious  publicity  agents  seem  to 
work  on  the  theory  that  because  their 
cause  is  religious  we  must  piously  print 
their  stuff  regardless  of  its  lack  of  in¬ 
terest.  Now,  the  show  fellows  realize 
that  they  can’t  get  by  with  their  stuff 
unless  it  is  put  up  in  the  enticing  form 
of  news  story,  but  these  religious  fel¬ 
lows  seem  to  expect  us  to  fill  up  with 
dull  stuff  solely  from  a  sense  of  duty. 
We  have  used  a  lot  of  it  but  are  be¬ 
ginning  to  feel  imposed  upon.” 

That  was  early  in  March.  Steadily 
the  volume  grew  larger.  Last  week  I 
gave  the  figures  showing  that  the  re¬ 
ligious  and  philanthropic  publicity  re¬ 
ceived  by  the  average  newspaper  on  one 
day,  March  31,  was  over  24,000  words. 
The  Interchurch  loomed  very  large  in 
this. 

The  Interchurch  was  spending  more 
than  a  million  dollars  a  month  for  sev¬ 
eral  months  to  get  free  space.  It  spent 
less  than  one  million,  all  told,  in  its 
whole  campaign,  for  paid  space. 

Expected  $6,000,000  Space  Free 

Of  the  $850,0(X)  paid  for  space,  more 
than  $200,000  went  to  the  magazines  and 
religious  press,  while  less  than  $650,000 
went  to  all  the  newspapers,  which  were 
constantly  depended  upon  to  publish  un¬ 
limited  free  publicity. 

While  nearly  $7,000,000  was  spent  for 
Interchurch  publicity,  the  daily  news¬ 
papers  were  expected  to  carry  more 
than  $6,000,000  of  it  free.  This  $6,000,- 
000  and  more  measures  only  the  cost 
of  putting  the  stuff  out  to  the  press, 
not  the  value  of  the  newspaper  space 
it  would  occupy.  The  value  of  free 
space  that  was  actually  given  it  is  be¬ 
yond  calculation.  The  value  asked  fcr 
would  stagger  mathematics. 


It  is  now  easy  to  see  why  the  Inter¬ 
church  has  fallen  far  short  of  its  worthy 
object.  In  its  publicity  it  sought  to 
throw  upon  the  daily  press  a  far  larger 
share  of  the  task  than  the  press  had  any 
reason  to  bear. 

'  The  Zionist  Organization  of  .America, 
on  the  other  hand,  is  spending  its  pub¬ 
licity  appropriation  almost  wholly  in 
newspaper  display  advertising,  skillfully 
prepared  as  guidance  and  inspiration  to 
the  organized  solicitors  for  funds.  And 
the  Zionists  are  getting  satisfactory 
returns. 

The  neatest  bit  of  publicity  lately 
thrusting  itself  into  immeasurable  free 
newspaper  space  was  the  story  of  Fannie 
Hurst,  the  novelist,  having  only  two 
breakfasts  a  week  with  her  husband  and 
dates  made  with  him  at  mutual  con¬ 
venience.  Naturally,  a  skillful  fiction 
writer  knows  the  selling  power  of  a 
personality  and  can  create  one  at  will. 
Those  other  fiction  writers  whom  we 
know  as  publicity  agents  have  learned 
the  same  trick.  .A  feature  present  all 
through  the  Iirterchurch  publicity  was 
laudation  of  its  officials.  The  same 
primitive  system  is  worked  by  the  movie 
press  agents  in  all  its  infinite  varia¬ 
tions.  The  screen  favorites  are  ex¬ 
ploited  through  the  obliging  press  on 
their  near-marriages,  divorces,  eccen¬ 
tricities,  foibles  and  follies.  The  news¬ 
paper  space  devoted  to  the  divorce  of 
Mary  Pickford,  for  instance,  and  to  that 
of  Douglas  Fairbanks,  then  to  specula¬ 
tion  as  to  whether  Mary  would  marry 


Douglas,  and  now  to  the  chatter  about 
possibility  of  her  divorce  being  revoked 
would  be  amazing  if  measured  by  the 
acre;  certainly  it  would  be  startling  if 
measured  in  the  number  of  newspapers 
that  are  threatened  with  suspension  of 
publication  through  shortage  of  news¬ 
print. 

The  very  same  tricks  have  long  been 
worked  by  the  “legitimate”  publicity 
experts,  dver  and  over  and  over  again, 
from  -Anna  Held’s  champagne  bath  to 
the  latest  Broadway  leg  exhibitor’s  loss 
of  her  diamonds  by  robbery  and  GIdria 
Foy’s  husband’s  alleged  complicity  in 
the  famous  $5,000,000  bond  conspiracy. 
Divorce,  progressive  polygamy,  diamond 
robbery  and  freak  bath  make  up  the 
standard  range  of  theatrical  publicity, 
and  the  same  old  stories  are  repeatedly 
worked  off  on  the  press  with  sli^t  vari¬ 
ation  except  in  the  names  of  actors  and 
actresses.  .A  certain  “pugilist,”  rapidly 
becoming  celebrated  through  free  news¬ 
paper  space,  never  was  in  a  fight,  but 
is  a  circus  performer,  and  the  circus 
people  in  their  own  interest  are  doing 
the  exploiting  of  his  imaginary  pugi¬ 
listic  prowess. 

It  will  be  said  by  some  that  this  sort 
of  stuff,  spite  of  its  publicity  taint,  is 
news,  and  therefore  properly  published. 
There  is  a  degree  of  truth  in  this,  but 
the  same  applies  to  ninety-nine  one- 
hundredths  of  all  propaganda.  True 
or  false,  it  must  seem  to  be  news,  else 
it  falls  dead.  News  value  in  the  Fannie 
Hurst  story  was  placed  by  the  Asso¬ 


ciated  Press  at  five  lines ;  from  other 
sources  the  story  swelled  to  hundreds 
of  lines  in  hundreds  of  newspapers. 

When  the  volume  of  really  useful 
news  crowded  out  is  considered,  has  the 
public  gained  or  lost?  Multitudinous 
facts  of  vital  importance  regarding 
profiteering  are  crying  aloud  for  news¬ 
paper  space.  Outrages  against  the 
rights  and  liberties  of  citizenship  are 
demanding  publication  and  serious  pub¬ 
lic  thought.  .Adjustments  of  wrong  con¬ 
ditions  growing  dangerously  critical 
throughout  all  industry  and  trade  need 
thorough  discussion  and  full  setting 
forth  of  the  facts.  The  man  of  family, 
when  it  comes  to  counting  breakfasts 
at  home,  drops  into  serious  mood.  The 
sore  heart  of  America  is  set  on  grave 
things,  not  on  nonsense.  As  for  real 
news,  there  is  no  lack  of  big  news,  vital 
news,  human  interest  news  that  sinks 
to  the  deeps  of  the  soul,  life-strengthen¬ 
ing,  character-quickening,  business- 
building,  nation-saving  news,  as  tensely 
straining  to  be  heard  as  the  people  are 
straining  to  hear  it. 

Disguised  Material 

Of  course,  the  most  seductive,  the  best 
disgpiised  and  so  the  most  dangerous 
propaganda  of  all  is  that  which  comes 
in  the  form  of  news.  The  most  suc¬ 
cessful  publicity  grafters  were  formerly 
news  men  and  naturally  they  know  botii 
the  necessity  and  the  method  of  breath¬ 
ing  the  breath  of  news  life  into  their 
automatons,  even  though  that  breath 
will  not  outlast  the  day  of  publication. 

Publicity  is  never  so  deceptive  and 
dangerous  as  when  it  has  the  element 
of  news  to  float  it.  For  even  if  the 
news  be  mainly  true,  there  is  bound  to 
be  distortion  or  partial  suppression  of 
fact  to  serve  the  interest  issuing  it.  The 
private  propaganda  interests  realize  fully 
the  tremendous  value  of  publicity  and 
will  make  that  value  the  prime  essen¬ 
tial.  They  can  afford  to  pay  a  big  price 
for  skill  to  put  it  over  and  still  turn 
a  profit  on  the  deal.  Publicity  bureaus 
are  not  philanthropic  news  associations 
supplying  the  press  free  with  disinter¬ 
ested  information.  They  are  not  in 
business  to  furnish  free  news  but  to 
get  free  advertising.  The  news  element 
is  of  secondary  importance  to  them, 
warped,  perhaps  invented  outright,  as 
a  mere  conveyance  of  the  free  adver¬ 
tising.  Their  news  element  is  to  their 
element  of  free  advertising  graft  what 
turpentine  is  to  paint — a  “binder” — it 
cuts  and  smoothes  the  pigment  while 
being  brushed  on,  and  then  evaporates, 
the  pigment  remaining  fixed. 

Real  News! 

What  constitutes  real  news? 

An  honest,  disinterested  account  of  an 
event  of  public  interest  and  importance 
— that’s  news. 

Events  of  interest  that  are  not  im¬ 
portant  have  a  semi-news  value,  and 
events  of  importance  but  not  of  interest 
also  have  limited  value  as  news.  Both 
interest  and  importance  are  essential  to 
full-value  news.  But  there  is  the  further 
essential  of  disinterested  presentation. 

Accuracy  is  the  highest  aim  in  journal¬ 
ism,  yet  nobody  knows  better  than  do 
the  greatest  sticklers  for  accuracy  that 
absolute  truth  is  a  chimera.  B^  the 
disinterested  and  informed  person  who 
aims  to  tell  the  truth  will  come  close 
to  it  The  greatest  news  editors  have 


The  Daily  Atlas 

MONMOUTH,  ILL,  May  13,  1920. 

To  Editor  &  Publisher:  I  cannot  resist  the  impulse  to  write  con¬ 
cerning  the  article  in  the  last  Editor  &  Publisher  by  Charles  Grant  Miller. 
The  fact  that  this  article  appears  in  Editor  &  Publisher  gives  it  an  authority 
among  non-newspaper  publishers,  or  those  not  closely  associated  with  such 
publishers  that  it  could  not  otherwise  possibly  have. 

If  it  be  true  that  the  great  body  of  the  American  press  is  influenced  by 
“the  interests”  and  that  fact  is  conceded  by  its  leading  trade  publication 
then  certainly  it  is  time  for  either  the  press  or  its  trade  publication  to  take 
an  inventory.  If  the  publishers  are  going  to  confess  their  hypocrisy  they 
have  but  to  do  so  now  by  silence.  If  they  are  not  going  to  do  so  they  must 
either  condemn  the  opinions  sanctioned  by  Editor  &  Publisher  or  denounce 
the  paper  as  not  their  representative  as  a  trade  publication. 

Mr.  Miller,  of  course,  will  be  considered  by  every  honest  publisher  as  a 
rank  socialist  and  common,  everyday  liar.  His  instances  are  so  palpably 
lies  that  to  discuss  the  basis  for  his  opinions  is  scarcely  worth  while.  To 
tell  him  that  publishers  can  be  conservative  and  sane  without  being  con¬ 
trolled  by  “the  interests”  would  be  a  waste  of  ink  or  time.  Personally,  I 
do  not  know  “an  interest”  of  the  present  generation  that  is  controlling  me, 
but  I  confess  to  be  a  standpat  Republican,  and  proud  of  it,  and  that  I  got 
that  way  by  reading  the  lives  of  men  and  the  debates  of  leaders  of  the  days 
of  the  American  Revolution  and  since.  To  imagine  that  a  man  is  controUed 
by  “the  interests”  because  be  opposes  that  political  traitor,  LaFoUette,  or 
the  I.  W.  W.  and  Non-Partisan  League  is  just  as  sensible  as  for  me  to  say 
that  your  Miller  is  a  common,  ordinary  blackmailer  and  intentional  dema¬ 
gogue.  Seemingly  sane  men  like  Miller  actually  exist,  but  they  usually  do 
not  get  their  “stuff”  across  in  the  very  magazines  supported  and  supposed 
to  be  conducted  by  men  representing  die  class  attacked. 

I  expect  to  take  the  matter  up  at  the  Inland  next  week  in  Chicago,  but 
thought  I  should  first  write,  telling  yon  the  basis  for  some  opposing  ideas 
not  ^owingly  controlled  by  “the  interests.” 

FratemaUy  yours, 

B.  El  PINKERTON. 
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Editor  &  Publisher  for  May  22 ,  1920 


found  no  better  source  of  news  and 
can  hope  for  no  better.  On  the  other 
hand,  the  prejudiced,  interested  person 
will  unavoidably  give  a  distorted  or  col¬ 
ored  account. 

This  is  best  illustrated  in  court  testi¬ 
mony  where  no  two  witnesses  to  even 
the  simplest  occurrence  will  give  the 
■iaine  version ;  and  yet  if  the  witnesses 
be  honest  and  disinterested  the  court 
will  get  at  the  substance  of  truth.  But 
if  the  witnesses  be  dishonest  or,  con¬ 
sciously  or  unconsciously,  prejudiced 
through  self-interest  or  otherwise,  the 
facts  will  be  distorted,  and  the  substance 
of  truth  is  not  there.  The  “men  good 
and  true”  in  the  jury  box  instinctively 
weigh  a  volunteer  witness’s  interested¬ 
ness  in  the  case  and  discredit  his  testi¬ 
mony  accordingly.  .Any  jury  would  re¬ 
ject  the  testimony  of  a  professional  paid 
witness.  Editors  can  do  the  same. 
Editors  have  better  opportunity  than 
jurymen.  Editors  know  that  the  pub¬ 
licity  agent’s  interestedness  alone  brings 
him  as  a  volunteer  witness  to  the  edi¬ 
torial  desk.  Editors  know  that  the  pub¬ 
licity  agent  aims  to  profit  through  his 
stor>- — that  he  is  a  bribed  witness. 

Hi*  Teat 

It  is  of  interest  and  importance  that 
Marconi  believes — if  he  does  believe  it — 
that  we  may  soon  have  wireless  com^ 
munication  with  Mars;  but  is  it  of  in¬ 
terest  or  importance  that  a  spiritistic 
faker,  taking  his  cue  from  the  Marconi 
story,  declares  that  the  spirits  of  the 
blest  at  death  go  to  Mars  and  that  he 
can  put  them  into  wireless  communi¬ 
cation  with  the  living,  at  $100  a  mess¬ 
age?  The  latter  proposition  would  be 
by  far  the  more  interesting  and  impor¬ 
tant,  if  credibly  presented.  The  test  lies 
in  the  character  and  motive  of  the 
author.  Marconi’s  theory,  if  it  really  is 
his  theory,  would  be  that  of  an  estab¬ 
lished  devotee  of  science  and  acceptable 
as  an  honest  scientific  theory;  the  story 
.put  out  by  the  other  is  that  of  one  di¬ 
rectly  seeking  through  it  the  money  of 
the  public  and  therefore  not  safely  to 
be  credited. 

We  all  know  the  frequent  answer: 
“Verify  before  publishing  news  from 
publicity  sources.”  But  we  all  know 
also  that  this  sounds  better  in  theory 
than  it  works  in  practice.  It  is  feasible 
for  press  associations  to  verify  news 
tainted  by  self-interest,  and  they  try  to 
do  it.  It  is  possible  for  the  great  news¬ 
paper  with  its  widely  spread  news  con¬ 
nections  to  verify  in  many  instances. 
But  absurd  is  the  idea  that  the  paper 
in  .Atlanta,  Cleveland  or  Keokuk  is  go¬ 
ing  to  verify  stories  laid  in  Syracuse, 
Lansing,  Savannah,  etc.,  and  coming  via 
publicity  agents  in  Chicago,  New  York 
and  elsewhere  in  hundreds  a  day.  Costs 
of  such  verifications  would  soon  bank¬ 
rupt  the  papers  seeking  them,  and  by 
the  time  they  got  the  verifications  the 
n#ws,  even  if  found  true,  would  no 
longer  be  news.  The  better  answer,  the 
practical,  workable  answer  is:  “Cut  out 
the  ‘hand-out’  entirely.” 

News  Serrice*  Endangered 

.A  story  of  a  15,(X)0-mile  automobile 
run  on  one  set  of  tires  would  be  inter¬ 
esting  and  important,  if  true;  but  the 
hired  publicity  man  of  the  tire  company 
is  not  a  reliable  source  of  information; 
and,  anyway,  it  is  such  a  story  as  prop¬ 
erly  belongs,  told  with  the  name  of  the 
tire  and  upon  the  manufacturer’s  own 
authority,  in  the  advertising  columns, 
where  it  would  serve  the  public  as  well 
and  the  newspaper  better. 

Free  publication  as  reading  of  matter 
that  properly  should  be  advertising 
sometimes  creates  grievances,  incredible 
as  it  may  seem,  for  advertising  agencies. 
The  head  of  a  leading  New  York  ad¬ 
vertising  agency  has  written  the  man¬ 
ager  of  a  press  association,  bitterly  com¬ 


plaining  that  a  $250,000  advertising  con¬ 
tract  which  he  had  been  about  to  close 
has  been  killed  by  the  sending  out 
through  the  press  association  for  free 
publication  of  the  very  announcement 
which  was  to  have  been  made  in  paid 
space.  The  agency  was  very  sore  over 
the  loss  of  the  $250,000  account  and  so 
should  be  the  newspapers  that  lost  their 
share  of  it.  An  announcement  that  is 
directly  worth  $250,000  to  a  business 
concern  very  properly  belongs  in  the 
advertising  columns.  Else  what  are  ad¬ 
vertising  columns  for? 

The  press  association  reports  must 
be  cleaned  of  propaganda,  and  none  is 
more  earnestly  intent  upon  this  than  are 
the  press  association  managers  them¬ 
selves.  But  these  managers  cannot  di¬ 
rectly  pass  upon  all  that  goes  over  their 
wires;  the  newspaper  editor  can.  Every 
item  of  propaganda,  every  touch  of  in¬ 
terested  publicity',  every  shade  of  doubt¬ 
ful  coloring  ougrht  to  be  eliminated  at 
the  editorial  desk,  and  not  only  elimi¬ 
nated  but  in  all  flagrant  cases  called  to 
the  attention  of  the  association  man¬ 
ager.  It  is  for  him  to  find  out  how  im¬ 
proper  propaganda  gets  into  his  service, 
and  his  disposition  is  to  do  that  thor¬ 
oughly.  • 

If  the  evil  situation  is  successfully  to 
be  met  it  must  be  done  .resolutely  and 
even  at  the  occasional  sacrifice  of  some 
good  news.  “No  publicity  in  any  form” 
must  be  the  watch-word,  and  it  must  be 
observed.  If  this  is  done  the  battle 
will  be  brief  and  victory  quick  and  com¬ 
plete.  The  expensive  publicity  bureaus 
will  promptly  disappear  the  moment 
their  results  stop.  When  the  publicity 
ceases  generally  to  be  used  it  will  cease 
to  come.  Instantly  the  newspapers  re¬ 
fuse  longer  to  print  tainted  news  the 
news  will  no  longer  be  tainted;  the 
huge,  costly  organizations  now  main¬ 
tained  to  furnish  tainted  news  will  be 
dismantled.  It  is  business  with  them, 
and  it  will  stop  when  it  stops  paying. 

There  is  no  lack  of  indication  that 
editors  and  publishers  throughout  the 
nation  are  becoming  aroused.  The  Og¬ 
den  (L'tah)  Examiner  is  refusing  to 
take  the  “hand-out”  from  the  post  of¬ 
fice.  .All  the  newspapers  of  Des  Moines, 


la.,  have  united  in  a  declaration  of  war 
on  the  “press  agent,”  the  “publicist”  and 
the  whole  “press  agency  business.”  The 
New  York  City  Publishers’  Association, 
embracing  all  the  metropolitan  papers 
not  only  in  English  but  in  the  foreign 
languages,  has  resolved  hereafter  to  ex.- 
clude  all  free  automobile  publicity,  as 
a  first  step.  letters  come  from  many 
cities  telling  of  individual  action.  The 
tide  is  rapidly  rising. 

It  is  hardly  to  be  hoped  that  all  news¬ 
papers  will  join  at  once,  or  ever,  in 
concerted  rejection  of  all  propaganda. 
But  it  seems  already  assured  that  most 
of  the  better  newspapers  have  either 
started  or  are  ready  to  join  the  move¬ 
ment.  There  no  doubt  will  always  re¬ 
main  a  “sucker  list,”  but  indications  are 
that  that  list  soon  will  be  so  shrunken 
to  only  insignificant  newspapers  that  it 
will  not  afford  justification  for  continu¬ 
ance  of  costly  propaganda.  The  pub¬ 
licity  output  will  be  cheapened  to  the 
level  of  the  class  that  accept  it  and  will 
no  longer  be  a  problem  or  an  annoyance 
to  the  higher  grade  element  of  the  press. 

Let’s  help  speed  the  day  1 

Pacific  Advertising  Service  Company 

Portland,  Ore. — The  Pacific  Adver¬ 
tising  Service  Company  has  just  been 
organized,  with  offices  here  and  at 
Seattle.  George  A.  Wilson,  formerly 
with  Van  Patten,  Inc.,  New  York,  is 
president;  C.  N.  Olmstead,  formerly 
with  the  Northwestern  National  Bank, 
Portland,  vice-president;  Lloyd  Herritt, 
formerly  with  the  Alexander  Hamilton 
Institute  of  New  York,  secretary;  R.  F. 
Ross,  of  Kansas  City,  treasurer,  and 
Oscar  F.  Wagner  is  sales  manager. 

New  Periodical  Association 

The  National  .Association  of  Periodi¬ 
cal  Publishers  has  changed  its  corporate 
title  to  the  National  Publishers’  Associa¬ 
tion  and  has  appointed  Theodore  Waters 
executive  secretary  and  assistant  to  Pres¬ 
ident  pro-tern  Charles  E.  Cook. 

Memphis  Press  3  Cents 

Me.vphis.  Tenn. — The  Press  has  raised 
its  price  on  street  sales  from  2  to  3  cents. 


CHARLIE  MILLER  WANTS  NEWSPAPER 
OPINIONS  ON  ADVERTISING  AGENCIES 

WHAT  will  probably  be  the  most  interesting  session  of  the  Daily  News¬ 
paper  Department  of  the  A.  A.  C.  W.  at  the  convention  in  June  will 
be  the  session  devoted  to:  “What  Newspapers  Think  of  Some  Agencies” 
which  will  be  held  Wednesday  afternoon  of  the  convention  week. 

M.  E.  Foster,  publisher  of  the  Houston  Chronicle,  has  been  selected 
by  Charlie  Miller,  president  of  the  Daily  Newspaper  Department,  to  lead 
the  discussions. 

Representatives  of  advertising  agencies  in  attendance  at  the  convention 
will  be  asked  to  meet  with  the  Newspaper  Department  and  listen  to  the 
brickbats  and  bouquets  tossed  at  the  agencies. 

In  speaking  of  this  session,  Mr.  Miller  said :  “At  the  last  session  of 
the  Daily  Newspaper  Department  held  in  New  Orleans  we  heard  a  great 
deal  of  complaint  concerning  certain  agencies,  and  in  order  to  bring  them 
to  the  attention  of  the  leaders  of  the  advertising  agencies,  we  are  going  to 
have  a  full  afternoon  of  open,  heart  to  heart  discussion.” 

“In  order  to  make  this  meeting  a  big  success,  I  would  like  to  have  die 
newspapers  all  over  the  country  who  have  had  troubles  of  various  sorts 
regarding  the  question  of  co-operation,  selling  of  merchandise,  rates,  posi¬ 
tions,  and  things  of  that  sort  write  their  experience  to  Mr.  Foster  who, 
as  publisher  of  the  Houston  Chronicle  has  made  a  shining  mark  in  secur¬ 
ing  foreign  advertising  for  his  newspaper. 

“There  were  a  great  many  evils  along  this  line  reported  at  the  last 
convention,  wrhich  have  since  been  corrected.  I  think  when  the  news¬ 
papers  and  agencies  understand  each  other’s  problems  a  kindlier  feeling  will 
exist  between  them  and  friction  will  be  reduced  to  a  minimum. 

“Several  of  America’s  leading  newspaper  advertising  managers  will  aid 
Mr.  Foster  in  making  this  session  of  the  convention  a  success.  But  unless 
the  newspapers  who  have  had  troubles  along  this  line  write  Mr.  Foster  and 
explain  them  to  him,  it  will  not  be  able  to  correct  them. 

“This  is  your  chance,  Mr.  Business  Manager  and  Mr.  Advertising  Man¬ 
ager.  If  some  agency  has  given  you  unnecessary  trouble,  write  and  tell 
Mr.  Foster  about  it.” 


MINIMUM  PRICES  SET  IN 
MICHIGAN 

State  Publishera’  Association  Wants 

Uniform  Sale  Price  of  3  Cents  a 
Copy — Adopts  Schedules  of 
National  Ad  Rates 

(Si'fcial  to  Editor  A  I'i’blisiikr) 

Detroit. — Advertising  and  circulation 
rates  and  the  newsprint  situation  were 
the  chief  worries  that  the  members  of 
the  Michigan  Newspaper  Publishers  As¬ 
sociation  brought  with  them  to  their  an¬ 
nual  convention  here  this  week.  A  com¬ 
mittee  was  appointed  to  bring  about  as 
soon  as  possible  a  uniform  circulation 
rate  of  3  cents  a  copy,  15  cents  per  week 
delivered,  and  $6  per  year. 

The  committee  was  instructed  to  per¬ 
suade  the  newspapers  who  are  maintain¬ 
ing  lower  prices  to  raise  them  to  the 
“lowest  price  at  which  papers  can  be 
wisely  sold.”  William  F.  Pettibone,  bus¬ 
iness  manager  of  the  Detroit  Free  Press, 
was  appointed  chairman,  to  serve  with 
Ford  F.  Rowe,  Kalamazoo  Gazette,  and 
.A.  E.  Richardson,  Lansing  State  jour¬ 
nal.  The  committee  will  also  co-operate 
with  the  A.  N.  P.  A.,  Mr.  Pettibone 
stated. 

•Advertising  rates  should  be  increased, 
the  meeting  decided,  to  meet  rising  costs 
of  newsprint  and  labor,  and  the  follow¬ 
ing  resolution  was  passed: 

“Resolved,  That  this  association  con¬ 
sider  the  following  minimum  rates  the 
lowest  at  which  national  advertising 
should  be  sold  in  any  quantity: 

Agate  Line. 

Papers  of  1,000  to  2,000 .  IVic. 

2..'iOO  to  4.500 .  2c. 

5,000  to  7.000 .  3c. 

8,000  to  10,000 .  3;4c. 

11,000  to  14.000 .  4c. 

15,000  to  19,000 .  5c. 

20,000  to  24.000 .  6c. 

25.000  to  29,000 .  7c. 

30,000  to  35,000 .  8c. 

and  that  papers  with  rates  of  2  cents  a 
line  and  less  should  add  composition 
charges  of  one-half  cent  per  line.” 

U.  S.  Magazines  Quitting  Canada 

Winnipeg. — .American  magazines  are 
beginning  to  disappear  from  the  West¬ 
ern  Canadian  news-stands.  The  Satur¬ 
day  Evening  Post  is  already  off  the 
stands  and  the  .American  Magazine  has 
not  come  in  for  two  months.  The  Pic¬ 
torial  Review  is  cutting  down  its  dis¬ 
tribution  and  news  dealers  say  others 
are  to  follow  suit.  It  is  expected  that 
more  British  magazines  will  now  enter 
Canada  as  Canadian  soldiers  and  their 
English  brides  show  a  taste  for  the  pub¬ 
lications  with  which  they  became  fa¬ 
miliar  while  overseas.  Shortage  of 
ppper  is  given  as  the  reason  for  the 
withdrawal  of  the  .Americans  from  the 
Canadian  field. 

Tribune  Allied  witb  Chicago  Bank 

Chicago. — The  Tribune  is  closely  al¬ 
lied  with  the  Lake  Shore  Trust  &  Sav¬ 
ings  Bank  of  Chicago,  which  opened  for 
business  last  week.  The  bank  is  located 
only  a  few  doors  from  the  Chicago  Tri¬ 
bune’s  new  building  on  Michigan  Boule-  , 
vard.  Its  chairman  of  the  board  and 
president  are  officers  in  the  Union  Trust 
Company,  which  bank  is  located  in  the 
present  Tribune  Building,  and  which  has 
handled  the  Tribune  account.  On  the 
Lake  Shore  board  of  directors  are  Rob¬ 
ert  R.  McCormick,  publisher,  and  S.  E. 
Thomason,  business  manager  of  the  Tri¬ 
bune.  The  bank  has  a  capital  of 
$300,000  and  a  surplus  of  $75,000. 

Salem  Newt’  Ad  Rates  Rite 

Salem,  Mass. — The  news  has  in¬ 
creased  advertising  rates,  effective  June 
1,  from  5  cents  to  7  cents  per  line,  mini- 
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SYSTEM  OF  FEDERAL  TAXATION  UNFAIR  gles  that  make  for  present  day  pros- 
TO  NEWSPAPER  BUSINESS  Running  a  newspaper,  fundamentally 

.. ■  is  running  a  business.  Just  the  same 

Laws  Fail  to  Adequately  Recognize  Value  of  Intangibles  as  running  any  commercial  enterprise. 

••  I  1  T'  •  Much  attention  has  been  given  to  the 

Factor  for  Determining  Investment  m  or  Earning  „„  industrials  of  a  strict  inter- 

Power  of  Enterprises  pretation  of  the  Federal  Tax  Acts  and 

as  a  result  of  the  hardships  disclosed, 
By  P.  C.  SHERMAN  great  possible  injustices,  ways  and 

j  V  I.'  •>  .  means  for  relief  have  been  found  in 

thousands  of  cases  and  are  being  utilized 
[Lditori.sl  Note — Mr.  Sherman  has  been  a  student  of  lax  statutes  and  is  daily.  All  of  this  regardless  of  the  pre- 

an  authority  on  the  subject  of  Federal  taxation.  He  is  president  of  cise  letter  of  the  law  or  of  the  general 

S/tertnan  and  Associates,  Inc.]  regulations  for  administering  it. 

T,,„  .  ,  ,  ,  ...  What  is  good  for  an  industrial  or  any 

HE  uncertainty  of  unsettled  tax  mat-  rarely  if  evw  included  their  enterprite  other  business  should  apply  with  equal 

arfprtc  thp  nii&itipce  nnlirv  nf  in  th«  AariftAHnn  fnip  vAiiAf  . 


ters  affects  the  business  policy  of  the  in  the  agitation  for  relief. 


force  to  the  relief  of  the  newspaper  pub- 


joundest  concerns.  It  is  therefore  of  That  the  newspaper  business  has  suf-  lisher. 

the  utmost  importance  that  in  the  sub-  fered  and  continues  to  suffer  by  reason  If  it  is  possible,  in  order  to  help  in- 
mission  o  ax  reports,  every  condition,  Qf  pederal  Taxation  inaugu-  dustrials  and  mercantile  businesses, 

past  and  Present^,  pertaining  to  the  tax-  ^aied  in  1917  anu  continuing  unto  this  1.  To  reconstruct  Capital  Investment 
payers  affairs  be  fully  and  accurately  day  jg  manifest  beyond  dispute.  by  recovery  of  capital  charges  lost  in 

,,  ,  All  of  the  Federal  Tax  Acts  since  expense. 

This  becomes  all  the  more  ap^rent  1917  fail  to  adequately  recognize  the  2.  To  readjust  depreciation  or  dcplc- 
»hen  It  IS  understood  that  Jully  80  per  ^alue  of  intangibles  as  a  factor  for  de-  tion  through  the  application  of  more 

cent  o  a  1  returns  reported  under  the  termining  the  investment  in,  or  earning  minute  and  scientific  percentage  to  orig- 

present  Tax  Act  present  some  abnor-  power  of  enterprise.  Good  will,  if  inal  unit  or  group  values  of  physical 

mahty  not  adequately  provided  for  by  treated  with  at  all  is  specified  in  such  a  property  and  additions  thereto. 

*e  provisions  of  either  the  Act,  or  of  manner  as  to  discourage  its  use  in  arriv-  3.  To  determine  the  average  use  of 
T  ^  ing  at  the  true  taxable  condition.  borrowed  money  as  special  capital  addi- 


j  .  .  "  ,  'V#*  iiiv  yjM.  xcuciai  J.  d.Xuiiuii  iiidUKU* 

past  and  present,  pertaining  to  the  tax-  ^aied  in  1917  anu  continuing  unto  this 
payers  anairs  be  fully  and  accurately  jg  manifest  beyond  dispute. 

k  11  u  Federal  Tax  Acts  since 

This  becomes  all  the  more  apparent  1917  adequately  recognize  the 

.-hen  It  IS  understood  that  fully  80  per  ^f  intangibles  as  a  factor  for  de- 


the  Regulations  for  administering  it. 

In  these  instances  the  Internal  Rev- 


In  the  newspaper  business  perhaps  tions. 


property  and  additions  thereto. 

3.  To  determine  the  average  use  of 
borrowed  money  as  special  capital  addi- 


5.  To  determine  and  use  as  Capital 


or  excess  eam- 


6.  To  consolidate  separate  Corpora- 


No  taxpayer  knows  whether  he  is  standpoint  but  abominably  run  from  an 
being  taxed  relatively  the  same  as  his  accounting  point  of  view, 
competitor  in  business  or  not.  Properties  of  inestimable  value  have 


urnis  e  wit  more  than  in  any  other  business  the  aie-  4.  To  determine  the  earning  power 

s  an  ^res  a  emp  s  o  ment  of  Goodwill  is  the  one  factor  on  and  value  of  same  for  Capital  purposes 
W  omina  e  over  a  which  success  depends  to  the  largest  ex-  or  for  amortization  of  patents,  trade- 

^ct  reading  of  the  law  and  regu  ations.  ^s  represented  by  circulation  or  marks,  processes  or  other  definite  ele- 

“h  ,"5  ‘"‘"T  ‘he  standing  of  the  ments  of  superiority. 

?  r  'rf*-  Pspcf  built  up  and  maintained  by  edi-  5.  To  determine  and  use  as  Capital 

^  ^  si^cia  IS  .  IS  and  news  gathering  ability  and  by  additions  the  “Goodwill"  or  excess  earn- 

beyond  the  ordinary  practice  of  account-  ingenuity,  requiring  a  constant  ing  power  value. 

an  s  or  a  ornc>s.  substantial  expenditure  of  both  time  6.  To  consolidate  separate  Corpora- 

Administering  Relief  and  money,  an  expenditure  usually  far  tions.  controlled  by  the  same  capital. 

Unfortunately  when  relief  is  granted  greater  in  point  of  ultimate  profit  re-  in  affiliated  returns,  taking  the  advan- 
to  one  claimant  all  other  taxpayers  ward  than  sums  similarly  spent  in  the  tage  of  variations  in  Capital  and  in 
similarly  situated,  do  not  automatically  development  of  commercial  businesses.  earnings. 

receive  the  same  relief,  but  each  for  Genius,  and  the  work  of  establishing  Why  shouldn’t  it  be  possible  to  make 

himself  must  demand  special  treatment.  ^  newspaper  is  genius,  brooks  no  details ;  use  of  the  same  principles  to  truly  de- 

This  is  due  to  the  fact  that  under  pres-  consequently  on  every  hand  we  find  velop  the  taxable  condition  of  a  news- 
ent  procedure  the  relief  sections  are  newspaper  properties  admirably  run  paper  property, 

secretly  administered.  from  an  editorial  and  news-gathering  .  . 

No  taxpayer  knows  whether  he  is  standpoint  but  abominably  run  from  an  ^  ^ 

being  taxed  relatively  the  same  as  his  accounting  point  of  view.  The  newspaper  publisher  who  makes 

competitor  in  business  or  not.  Properties  of  inestimable  value  have  up  his  tax  reports  dealing  only  with  the 

Recognizing  all  of  these  damaging  l>een  developed  out  of  nothing.  Physical  figures  obtained  during  the  taxable 
conditions  and  in  order  to  minimize  the  and  intangible  assets  have  been  acquired  years  invariably  overpays.  There  are 
opportunities  for  overpaying  taxes  a  out  of  income;  out  of  loans;  out  of  un-  conditions  in  die  years  prior  to  the  tax- 

ipecial  effort  should  be  made,  in  every  used  salaries;  out  of  the  failures  of  able  year,  which  conditions  if  brought 

instance  where  Federal  Taxes  are  an  others;  out  of  everything  but  original  to  the  light  and  shown  properly,  clearly 
item,  to  supplement  the  work  of  ac-  capital.  But  the  books  don’t  show  it.  and  legitimately,  will  undoubtedly  re- 
countants  and  others  handling  tax  mat-  At  least  not  in  the  modern  way  required  duce  the  current  tax  as  well  as  taxes 
ters  by  a  service  that  will  produce  re-  for  present  day  taxation.  If  the  books  already  paid.  All  of  the  earlier  records 
suits  in  the  way  of  tax  reductions  of  a  do  treat  with  such  conditions  in  a  and  accounts  should  very  thoroughly 

very  substantial  although  unexpected  usable  for  taxation  manner,  it  is  only  for  and  systematically  be  gone  over  from 

nature.  the  past  year  or  two.  No  effort  has  an  analytical  point  of  view  with  the  full 

Such  a  service  must  rest  on  two  car-  been  made  to  reconstruct  the  records  of  determination  of  bringing  to  light  every- 
dinal  principles ;  one,  a  profound  belief  the  early  years  of  business  life.  No  thing  that  is  proper  to  u.se  in  order  to 
that  no  tax  report  truly  portrays  the  effort  to  capitalize  the  pioneering  slrug-  determine  the  true  amount  of  tax  to  be 

taxable  condition  of  a  taxpayer,  unless _ , 

all  conditions  in  the  years  prior  to  the 

year  reported  are  taken  into  considera-  fillNniACH  ADVERTISING  CO. 

tion  and  used  to  minimize  the  amount  of  Y C.r^  I  lOI WW. 

tax  to  be  reported  and  paid;  two,  a  de-  122  SOUTH  MICHIGAN  AVE. 

termination  to  so  study  and  understand  PEOPLES  GAS  BUILDING 

the  various  tax  acts  that  the  intent  of  CHICAGO 

the  acts  will  become  apparent  and  pos- 

lible  of  interpretation  from  the  tax-  “*“7 

payer’s  point  of  view.  To  EDITOR  &  PUBLISHER:  Your  series  of  articles  “Living  Journalism 

Publishers  Help  All  But  Selves  and  the  Poison  that  Kills,”  by  Charles  Grant  Miller,  is  the  best  matter  that 

.  is  being  run  by  any  publication  of  any  type  now  before  the  American  public. 

rederal  taxation  has  been  good  news-  t  •  l  .l  .  j  _ 

^  ^  .  ..L  I  Wish  that  every  man  and  woman  in  America  nugbt  read  them,  as 

paper  ropy,  at  least  since  1917  when  the  editorial  policy  that  prompts  yon  to  give  this  importance  to 

first  of  the  Excess  Profits  Acts  was  this  series  I  can  only  say  that  it  places  EDITOR  &  PUBLISHER  in  the  posi- 
enacted.  tion  of  being  the  true  organ  and  representative  of  the  newspaper  profession. 

Newspapers  large  and  small,  .ii  cities.  The  newspaper  business  is  well  and  actively  represented  in  various  ways, 

towns  and  villages  equally  large  or  The  newspaper  profession  has  a  voice  in  EDITOR  &  PUBLISHER, 

tmall,  have  devoted  column  after  column  Your  efforts  are  constructive  along  the  lines  of  making  the  newspaper 

to  the  subject  and  its  apparent  as  well  profession  what  it  ought  to  be,  one  of  Uie  noblest  callings  a  man  could  labor 

IS  prospective  effect  on  industry.  in.  You  are  building  a  sentiment  that  eventually  can  make  the  newspaper 

_  ,  .  .  11  »  u  u—  profession  one  to  attract  and  hold  first-class  roinds. 

?i*r^“^*'7  •"  Among  publications  you  are  a  voice  crying  in  the  wilderness.  Lei  me 

published  the  burden  of  Federal  tax-  individual  readers  to  let  you  know  that  I  must  be  one 

stion  on  the  newspapers  themselvM  among  many  who  are  cheered,  and  heartened  by  this  courageous  and  glorious 

J^m.  to  have  been  overlooked  At  outburst  of  truth.  Yours  sincerely. 

Mast  publishers  who  have  willingly  and  ^  FORD  PITNEY, 

ancerely  devoted  their  columns  in  an 
sffort  to  aid  other  industries,  have 


GUNDLACH  ADVERTISING  CO. 

122  SOUTH  MICHIGAN  AVE. 

PEOPLES  GAS  BUILDING 

CHICAGO 

May  11,  1920. 

To  EDITOR  &  PUBLISHER:  Your  series  of  articles  “Living  Journalism 
and  the  Poison  that  Kills,”  by  Charles  Grant  Miller,  is  the  best  matter  that 
is  being  run  by  any  publication  of  any  typo  now  before  the  American  public. 

I  wish  that  every  man  and  woman  in  America  might  read  them.  As 
for  your  own  editorial  policy  that  prompts  yon  to  give  this  importance  to 
this  series  I  can  only  say  that  it  places  EDITOR  &  PUBLISHER  in  the  posi¬ 
tion  of  being  the  true  organ  and  representative  of  the  newspaper  profession. 
The  newspaper  business  is  well  and  actively  represented  in  various  ways- 
The  newspaper  profession  has  a  voice  in  EDITOR  &  PUBLISHER. 

Your  efforts  are  constructive  along  the  lines  of  making  the  newspaper 
profession  what  it  ought  to  be,  one  of  Uie  noblest  callings  a  man  could  labor 
in.  You  are  building  a  sentiment  that  eventually  can  make  the  newspaper 
profession  one  to  attract  and  hold  first-class  roinds. 

Among  publications  you  are  a  voice  crying  in  the  wilderness.  Let  me 
be  the  same  among  individual  readers,  to  let  you  know  that  I  must  be  one 
among  many  who  are  cheered,  and  heartened  by  this  courageous  and  glorious 
outburst  of  truth.  Yours  sincerely, 

A.  de  FORD  PITNEY. 


paid  ill  every  taxable  year.  In  this  way 
all  sons  of  peculiar  conditions,  all  kinds 
of  valuable  information  are  run  down 
which,  when  presented  to  the  Depart¬ 
ment  have  a  very  substantial  influence 
in  favor  of  the  taxpayer. 

Such  an  analysis  should  begin  with 
the  records  of  the  first  business  year,  if 
the  same  are  available;  otherwise  it 
must  begin  at  the  most  convenient  point 
and  continue  from  year  to  year  until 
completed  through  the  1919  taxable  pe¬ 
riod.  At  this  point  should  be  made  up 
the  necessary  amended  returns  cover¬ 
ing  every  year  effected,  likewise  the 
necessary  refund  claims  for  overpay¬ 
ment.  Adjustment  of  these  overpay¬ 
ments  can  by  certain  procedure  be  se¬ 
cured,  temporarily  at  least  by  deduction 
from  1920  tax  payments  at  the  time  of 
making  the  regular  quarterly  payment. 

2,500  Complaint*  Pending 

The  woric  involved  in  these  matters  is 
considerable;  it  must  be  pursued  with 
infinite  patience  and  care ;  it  requires 
judgment  and  knowledge  of  the  intent 
of  the  tax  laws  considerably  beyond  the 
ordinary;  it  requires  in  addition,  espe¬ 
cially  keen  accounting  judgment  and 
knowledge  to  properly  discover  and  de¬ 
termine  the  use  of  the  items  of  recon¬ 
struction,  but  the  returns  from  it  in 
every  case  can  be  very  substantial. 

In  this  work  of  reconstruction  it  is 
not  absolutely  essential  to  actually 
change  the  books  in  order  to  incorporate 
the  new  figures.  So  long  as  a  proper, 
and  verifiable  with  the  books  memoran¬ 
da  is  preserved,  the  taxpayer  is  in  good 
standing  so  far  as  the  Internal  Revenue 
Department  is  concerned. 

As  to  this  we  have  the  support  t>f  the 
practice  of  the  Internal  Revenue  De¬ 
partment  itself.  In  their  examinations 
and,  in  the  readjustments  that  the  De¬ 
partment  Examiner  bring  about  in  or¬ 
der  to  determine  reassessments,  recon¬ 
struction  is  always  handled  through  the 
medium  of  Exhibits  and  supporting 
schedules  without  altering  the  books. 

Further  than  this  Regulation  41  is 
still  in  effect  and  quite  specific  as  to  re¬ 
quiring  the  taxpayer  to  produce  proof 
independent  of  the  books. 

There  is  a  prevalent  notion  that  due 
to  the  discretionary  powers  of  the  Com¬ 
missioner  of  Internal  Revenue,  relief 
from  burdensome  tax  conditions  can  be 
had  on  application  for  special  considera¬ 
tion  under  Sections  210  of  the  Act  of 
1917  or  327  and  328  of  the  Act  of  1918. 
This,  however,  is  a  forlorn  hope.  Up 
to  date  in  one  class  alone  more  than 
2,500  of  these  cases  are  pending  with  no 
signs  of  a  decision  in  any  of  them. 

Double  Benefit 

Clause  D  of  Section  327  specifically 
states  “This  subdivision  shall  not  apply 
to  any  case  (1)  in  which  the  tax  (com¬ 
puted  without  benefit  of  this  section)  is 
high  merely  because  the  corporation 
earned  within  the  taxable  year,  a  high 
rate  of  profit  upon  a  normal  invested 
capital.”  Further  than  this,  article  901 
of  the  Income  Tax  Regulations  specifies 
in  the  treatment  of  special  cases  as  fol¬ 
lows:  “But  the  tax  will  not  ordinarily 
be  computed  under  Section  328  merely 
because  the  corporation  form  or  man¬ 
ner  of  organization,  or  the  limitations 
imposed  by  section  326,  result  in  a 
greater  tax  than  would  be  otherwise 
payable.” 

All  of  the  recent  rulings  of  the  Com¬ 
mittee  on  Appeals  and  Reviews  support 
die  above  citations  making  it  certain 
that  it  takes  special  information  and 
highly  special  treatment  of  old  condi¬ 
tions  to  obtain  the  advantage  of  the 
above  sections  for  relief. 

It  is  not  possible  for  any  taxpayer 
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to  secure  full  justice,  if  any,  merely  by 
unsupported  application  for  relief  under 
section  328,  It  -is  the  (iractice  of  the 
Internal  Revenue  Department  in  con¬ 
sideration  of  matters  under  such  sec¬ 
tions  when  they  finally  Ret  down  to  true 
consideration  of  the  same  to  require  the 
preparation  of  voluminous  schedules  and 
'tatistics  in  support  of  the  application. 
When  the  Department  asks  for  these 
schedule.'  and  statistics  they  prescribe  the 
method  to  be  used  in  determiniiiR  them 
and  experience  is  that  these  methods 
so  prescrilK’d  are  altogetlier  in  favor  of 
the  Department  and  not  of  the  taxpayer. 

What  should  be  done  therefore  and 
what  is  good  judgment  to  do  is  to  so 
thoroughly  analyze  each  situation  and 
thus  minutely  reconstruct  values  and  the 
taxable  income  that  the  taxpayer  is  in 
a  position  to  forestall  the  Departments 
request  for  information  and  is  in  the 
position  of  having  develojted  a  condition 
that  should  give  much  greater  relief 
titan  is  ordinarily  possible,  under  328  or 
210. 

In  other  words,  there  is  only  one 
sound  and  reasonable  way  in  which  to 
present  a  tax  case  in  order  to  secure 
maximum  results  in  the  way  of  reduc¬ 
tions  in  tax  payments.  That  is  to  an¬ 
alyze  the  accounts  for  all  years  that  the 
records  will  permit  of  such  analysis — 
to  support  this  analysis  when  advisable 
by  a  most  careful  engineering  valuation 
of  the  physical  assets  and  then  to  make 
the  necessaiy  coVrectinns  in  the  accounts 
affected  siilimitting  a  complete  definite 
amended  return  for  each  year  affected 
and  suiiporting  this  return  by  the  fullest 
explanation  and  exhibits. 

The  importance  of  this  practice  re¬ 
mains  just  as  great  even  though  the  ex¬ 
cess  profits  tax  may  be  repealed  or  modi¬ 
fied.  We  will  have  an  income  tax  for 
some  years  to  come  but  with  the  values 
built  up  to  the  proi>cr  figures  the  ip- 
creased  amount  gf  exemption  and  de¬ 
preciation  possible  to  charge  off  each 
year  will  largely  reduce  the  amount  of 
net  earnings  taxable  under  such  an  in¬ 
come  tax. 

Thus,  if  by  analysis  and  proper  valu¬ 
ation  addition'  to  any  plant  investment 
of  approximately  a  half  million  dollars 
can  be  supported  and  if  the  average  rates 
of  deiireciation  and  exemption  are  but 
ten  percent  each,  this  means  that  the 
taxpayer  in  figuring  exemption  gets  the 
benefit  of  deducting  $50,000  from  income 
and  further  that  another  $50,000  per 
year  can  be  charged  against  income  as  a 
reserve  for  depreciation  which  charges 
the  taxjiayer  is  not  now  making.  A 
double  l>enefit  and  a  proportionate  one 
for  larger  or  smaller  am  Hints. 

The  appraisal  alxive  referred  to  must 
be  developed  from  an  accounting  and 
appraisal  point  of  view,  (iet  the  dates 
,  of  acquisition  of  the  property ;  the  costs 
as  of  tluise  dates;  the  present  values; 
the  replacement  value.'  and  of  course  the 
annual  rates  for  maintenance  and  depre¬ 
ciation.  With  all  of  this  information 
classitied,  particularly,  .and  connected  up 
to  the  proper  ,;Ccouiii  in  the  books,  in 
the  proper  years,  the  Internal  Revenue 
Department  can  and  apparently  does 
use  the  total  figures  olitained,  for  many 
of  these  accounting  appraisals  are  now 
made  as  a  part  of  their  method  for  de¬ 
termining  what  taxes  to  pay. 

It  should  lie  understood  that  the  de¬ 
velopment  of  these  ideas  of  true  tax  de¬ 
termination  is  not  from  a  theoretical 
standpoint  but  is  the  outgrowth  of  an 
intensive  study  of  the  various  Tax  .\cts ; 
of  the  Regulations  for  .\dministering 
them  of  Dapartmental  Reviews  and  of 
available  Authori^^in  the  way  of  legal 
discussions;  as  ^Wl  as  consultations 
had  with  accountants,  attorneys,  pafl?~ 
in«nt  bankers  and  business  execuln^. 


I.a.st  and  of  the  greatest  importance  is 
three  years  of  very  coniprc'hensive  and 
intensive  practice,  following  these  lines 
in  the  successful  handling  of  several 
hundred  ca.ses  of  greater  or  less  im- 
IHirtance  including  some  prominent 
newspapers.  Some  of  these  cases  in¬ 
volved  individual  tax  payments  in  ex¬ 
cess  of  one  million  dollars. 

Leading  firms  of  attorneys  in  Xew 
York  and  otlver  cities,  agree  with  these 
views  entirely;  give  every  assurance 
that  the  reconstruction  of  investment ; 
the  readjustment  of  depreciation;  the 
determination  and  use  of  hidden  condi¬ 
tions  in  particular,  is  sound  and  that 
there  is  nothing  in  tlie  Tax  .\cts  to  pro¬ 
hibit  the  correction  of  errors  in  ac¬ 
counting  ;  that  previous  conservative  ac¬ 
counting  practice  is  made  erroneous  by 
the  Tax  .\cts. 

SELIG  AGAIN  RE-ELECTED 

New  Zealand  Publishers  Will  Be  Repre¬ 
sented  at  Empire  Conference 

Christchi  rch,  X.  Z.— At  the  annual 
meeting  of  the  Xewspaper  Proprietors’ 
.Association  of  Xew  Zealand,  P.  Selig 
of  the  Christchurch  Press  was  re¬ 
elected  chairman  for  the  13th  succes¬ 
sive  year.  Mr.  Selig  and  Mr.  Horton 
are  also  direettirs  of  the  Press  .Associa¬ 
tion,  of  which  Sir  George  Fenwick  was 
this  year  elected  chairman.  .Mr.  Selig 
expressed  apiirehensioii  about  future 
supplies  of  paper  for  printing.  He  also 
referred  to  the  forthcoming  Empire 
Press  Conference  .it  Ottawa  and  the 
World’s  Press  Congress  which  is  to  be 
held  in  Sydney  in  October.  .  He  outlined 
its  extent  and  the  iiroposals  for  I'epre- 
sentatioii,  then  announced  that  the  Gov¬ 
ernment  had  decided  to  invite  the  dele¬ 
gates  attending  the  congress  from  tither 
parts  of  the  world  to  visit  Xew  Zealand. 

It  was  unanimously  decided,  in  view 
of  the  ever  increasing  cost  of  newsprint 
paper,  and  the  cost  generally,  of  produc¬ 
tion,  that  a  uniform  rate  of  twopence 
per  copy  should  Ix'  charged  for  all  daily 
newspapers.  .A  committee  was  named 
to  make  exhaustive  inquiry  into  the  pos¬ 
sibilities  of  making  newsprint  paper  in 
the  Dominion. 

To  Stop  Typewriter  Tax 

Lomiox. — Sir  Eric  Geddes,  Minister 
of  Transport,  has  promised  to  abolish 
the  extra  charge  for  conveyance  on  rail¬ 
ways  of  portable  typewriters  carried  by 
passengers.  In  several  London  news- 
pajK-r  offices  portable  typewriters  are  the 
only  style  of  machine  used,  so  that  one 
may  be  always  available  when  a  mem- 
Imt  of  the  staff  is  given  an  outside  as¬ 
signment.  The  railway  tax  amounts  to 
28  cents  per  machine. 

Madrid  Newsdealer*  Raise  Price 

M.xuRii).  Spain. — Xewsdealers  have  ad¬ 
vanced  the  price  of  daily  papers  from 
5  centimos  (about  1  cent)  to  10  centi- 
nios.  the  publishers  refusing  to  act. 
Losses  Ix-cause  of  print-paper  costs  are 
'efunded  by  the  government  to  pub¬ 
lishers. 

Dosrn  to  4  Pages 

Richmond,  Ohio. — The  high  price  and 
the  scarcity  of  newsprint  has  forced 
another  one  of  the  older  Ohio  weekly 
newspapers  to  reduce  its  size.  Within 
a  few  weeks,  it  is  announced,  the  Rich- 
wood  Gazette  will  cut  down  its  size 
from  8  to  4  pages. 


PRESS  IS  EXHAUSTED, 
SAYS  FRANK  COBB 

Reaction  from  War  of  Papers  and 

People  Swamps  Editors  with  Small 
News  to  the  Exclusion  of 
“Big”  Matter 

Frank  I.  Cobb,  editor  of  the  Xew 
A'ork  World,  in  an  address  at  the  Church 
of  the  .Ascension  Forum  the  past  week, 
declared  that  the  war  did  more  to  de¬ 
bauch  the  journalism  of  the  world  than 
anything  that  ever  happened.  As  a  re¬ 
sult  of  the  war  and  the  development, 
first  by  the  Germans  and  then  by  the 
other  Europeans,  of  the  science  of 
propaganda,  news  gathering  at  present 
is  an  endless  struggle  with  propaganda. 
“The  propagandists  are  now  working  on 
labor  matters  for  one  thing,”  he  said. 
“The  closest  group  is  the  labor  group. 
Take  the  case  of  the  outlaw  strike.  I 
doubt  if  anyone  here  know'S  what  the 
strike  was  all  about.  Tlie  newspapers 
didn’t  know  anything  about  it  until  the 
strike  started,  and  when  the  reporters 
tried  to  learn  from  the  strikers  what 
their  reasons  were  for  striking  they  got 
no  information.  They  were  thrown  out 
of  the  meetings.  I  am  trying  to  show 
the  difficulty  of  getting  news  under 
these  conditions.” 

Several  questions  relating  to  the  “out¬ 
law”  railroad  strike  were  asked  of  Mr. 
Cobb.  He  detiied  assertions  that  the 
strikers  had  not  got  a  square  deal  and 
declared  that  the  reasons  why  they  did 
not  get  any  publicity  was  because  they 
did  not  give  any  publicity. 

“If  the  people  have  had  a  moral  re- 
.action.  why  don’t  the  newspapers  try  to 
lead  the  people  ”  ran  one  question. 

“I  will  refer  the  question  to  the  cam- 
paigty  of  1917,”  said  Mr.  Cobb.  “Every 
responsible  newspaper  in  Xew  A’ork  City 
oiijK  sed  Mayor  Hylan,  yet  he  was 
elected  by  a  great  majority.  -And  you 
talk  about  leading  the  people. 

“In  my  experience  of  thirty  years  I 
have  never  seen  much  news  suppressed,” 
he  said.  “\\  henever  you  see  a  despond¬ 
ent  newspaperman  who  says  he  had  a 
story  which  was  suppressed  you  may 
make  sure  that  he  did  not  understand 
his  job  or  that  he  did  not  have  much 
strength  of  character.  There  may  be 
news  supiiressed,  but  with  newspapers 
the  defects  are  mechanical  rather  than 
moral.  You  cannot  have  any  idea  what 
havoc  linotypes  and  stereotyping  ma¬ 
chines  and  presses  will  play. 

“Xor  is  there  much  truth  in  the  popu¬ 
lar  superstition  lhat  advertisers  have  a 
great  deal  to  do  with  what  news  is 
printed.  The  "great  newspaper,  the  suc¬ 
cessful  one,  prints  so  much  advertising 
that  one  advertisement  is  of  no  im¬ 
portance.  Xor  have  I  ever  known  any 
advertiser  who  tried  to  control  a  news¬ 
paper. 

“I  have  never  known  a  first-class 
newspaperman  who  would  not  print  the 
news  if  he  knew  it  was  true.  In  the 
long  run  the  newspaper  can’t  be  much 
better  or  much  worse  than  the  com¬ 
munity  in  which  it  circulates.  On  this 
(luestion  of  integrity  I  believe  that  what¬ 
ever  are  the  faults  of  our  newspapers 
they  are  on  a  higher  plane  of  integrity 
than  any  other  journalism  in  the  world.” 

Mr.  Cobb  said  that  whatever  were  the 
faults  of  the  .American  newspaper,  lack 
of  integrity  was  not  one  of  them,  and 
that  the  newspapers  of  America  were 
on  a  higher  moral  plane  than  those  of 
any  country  in  the  world. 

“Our  papers  are  more  free  from  con¬ 
trol  than  any  others.  There  are,  it  is 
true,  differences  in  handling  news,  but 
they  are  essentially  the  same.  The  ex¬ 
istence  of  propaganda  in  this  country  is 
proof  of  the  fact  that  the  newspapers 


cannot  be  controlled  through  their  own¬ 
ers  or  managers. 

“The  newspapers  arc  overworked; 
they  are  tired.  They  are  losing  the 
greatest  quality  that  they  had  through 
three  generations — the  quality  of  mili¬ 
tant  journalism.  They  are  so  over¬ 
crowded  with  matters  of  little  impor¬ 
tance  that  they  can’t  fight  for  something 
big.” 

SELVIN  CASE  DISMISSED 

Action  Based  on  Court’s  Dismissal  of 
Ault  Libel  Suit 

Se.mtle,  Wash. — Tlie  charge  of  crimi. 
iial  libel  syndicalism  against  Edwin  Sel- 
vin,  editor  of  the  Business  Chronicle, 
based  on  an  article  said  to  have  advo¬ 
cated  direct  action  in  opposing  radical¬ 
ism,  has  been  dismissed  by  Judge  Gil¬ 
liam  m  the  Superior  Court  before  it 
went  to  trial.  In  his  motion  for  dis¬ 
missal,  Prosecuting  .Attorney  Brown  said 
he  was  guided  by  the  ruling  of  Judge 
J.  T.  Ronald  Wednesday  in  dismissing 
the  case  against  E.  B.  -Ault,  editor  of 
the  Union  Record,  who  was  charged 
with  criminal  libel. 

The  Ault  case  was  thrown  out  on  the 
theory  that  it  was  not  libelous  for  the 
Union  Record  to  say  that  ex-service  men 
killed  by  I.  W.  W.  at  Centralia,  came  to 
their  deaths  as  a  result  of  a  long  series 
of  their  own  illegal  acts.  If  such  a  pub¬ 
lished  assertion  was  not  defamatory, 
contended  the  prosecuting  attorney,  then 
there  was  a  probability  the  Selvin  ar¬ 
ticle  would  be  held  harmless.  Mr. 
Brown  also  pointed  out  that  subsequent 
to  the  article  complained  of,  Mr.  Selvin 
ill  the  Business  Chronicle  had  “expressly 
disclaimed  any  purpose  of  counseling  or 
advising  resistance  to  any  proposed 
social,  political  or  industrial  change  by 
unlawful  forces.” 


ALASKA  TOUR  CALLED  OFF  | 

Washington  Editors  Can’t  Get  Steamer  j 

Accommodations  This  Summer  ' 

(.Special  to  Editor  &  Publisher)  ! 

Se.vtti.e. — Owing  to  difficulties  en¬ 
countered  in  obtaining  sufficient  steamer 
accommodations  for  the  large  party  that  ■ 
planned  to  make  the  trip,  the  proiiosed  ' 
.Alaska  tour  to  be  conducted  under  aus-  | 
pices  of  the  Washington  State  Press  I 
.\ssociation  and  other  coast  newspaper¬ 
men’s  organizations  has  been  called  off. 

The  State  Press  .Association  has  re¬ 
ceived  an  invitation  to  meet  in  Yakima  | 
during  the  coming  summer.  Other  cit¬ 
ies  of  the  state  have  also  indicated  a 
willingness  to  entertain  the  editors.  The  ' 
summer  convention  committee,  with 
President  .A.  R.  Gardner,  of  Kennewick 
as  chairman,  will  announce  the  conven¬ 
tion  city  shortly.  ; 

Will  Stop  Exchange  Frauds 

Milwaukee. — The  Better  Business  ' 
Bureau  of  the  .Association  of  Commerce  j 
is  conducting  a  campaign  against  con-  j 
cerns  that  advertise  the  sale  of  German  | 
marks,  French  francs  and  Italian  lire  ^ 
Oscar  H.  Morris,  secretary  of  the  bn-  j 
reau,  found  that  some  of  these  concerns 
were  selling  mere  options  on  foreign 
money,  instead  of  the  money  itself.  In 
some  cases  he  found  that  the  sum  paid 
for  options  did  not  even  apply  on  the 
purchase  price  of  the  money. 

A.  B.  C.  Reports  Issued 

Reports  have  been  issued  by  the  Audit 
Bureau  of  Circulations  for  the  Ottum¬ 
wa  (la.)  Courier,  Urbana  (Ohio)  Dem¬ 
ocrat  and  Washington  (la.)  Evening 
Journal. 
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EXCISE  TAX  ON  NEWSPRINT  FAVORED 
BY  REED  COMMITTEE 

All  Testimony  Concluded,  Investigators  Will  Report  to  Senate 
Before  Conventions,  Without  Forming  Any 
Program  for  Legislation 

(St'ccittI  to  Kditor  &  Publisher) 


W/ASHINGTOX,  D.  C— With  the 
”  closing  of  hearings,  the  Senate 
Manufactures  sub-committee,  which  for 
nearly  a  month  has  been  engaged  in  an 
investigation  into  the  reasons  for  the 
present  high  price  of  print-paper,  began 
consideration  this  week  of  its  report. 
Several  conferences  between  Chairman 
Reed  and  Senators  MeXary  and  Walsh, 
of  Massachusetts,  were  held,  and  formu¬ 
lation  of  their  report  before  the  Senate 
quits  for  the  political  conventions  early 
next  month  is  contemplated. 

In  advance  of  the  preparation  of  the 
report,  members  of  the  committee  de¬ 
clined  to  discuss  what  would  be  the  na¬ 
ture  of  their  recommendations,  but  Sen¬ 
ator  Reed  indicated  the  committee  would 
not  .  formulate  any  legislation  to  meet 
the  situation,  but  content  itself  with  pre¬ 
senting  the  Senate  with  its  report. 

Consumption  Mutt  Be  Curtailed 

It  was  understood,  however,  that 
members  of  the  committee  regard  with 
favor  the  imposition  of  an  excise  tax 
upon  the  consumption  of  print-paper, 
lielieving  this  to  be  the  mo%t  effective 
way  to  bring  about  curtailed  consump¬ 
tion,  thereby  giving  production  an  op¬ 
portunity  to  catch  up  with  the  demand. 
In  the  opinion  of  at  least  one  member, 
however,  there  is  grave  doubt  as  to 
whether  Congress  would  ever  agree  to 
such  a  policy.  In  his  opinion,  such  a 
proposal  would  bring  about  strenuous 
opposition  on  the  part  of  the  news¬ 
paper  publishers  of  the  country,  and  in 
view  of  the  fact  this  is  campaign  year, 
legislators  would  be  more  than  ever  in¬ 
clined  to  harken  to  the  publishers’  views. 

In  view  of  statements  made  privately 
by  various  members  of  the  committee, 
two  reports  are  expected  to  be  submit¬ 
ted  to  the  Senate,  Senators  Reed  and 
MeXary  undoubtedly  lining  up  together 
and  Senator  Walsh  going  a  bit  farther 
in  a  separate  report. 

The  latter,  it  was  said,  is  expected  to 
criticise  the  Department  of  Justice  se¬ 
verely  because  of  the  agreement  made 
in  1917  between  the  government  and  the 
print-paper  manufacturers,  in  which  the 
latter  agreed  to  abide  by  prices  fixed  by 
the  Federal  Trade  Commission,  but  were 
permitted  to  enter  into  outside  contracts 
with  publishers  at  prices  mutually  agree¬ 
able.  The  Massachusetts  Senator  also 
believes  the  testimony  demonstrated 
clearly  plain  profiteering  on  the  part  of 
the  manufacturers  and  he  will  air  his 
views  on  that  matter  as  well.  He  is 
also  expected  to  recommend  an  excise 
tax  on  paper. 

Adjournment  Considered  Certain 

Efforts  of  the  newspaper  publishers 
of  the  country  to  get  together  and  work 
out  a  solution  of  the  paper  problems  is 
expected  to  have  considerable  influence 
with  the  committee  in  the  preparation 
of  its  report.  The  committee  is  giving 
serious  consideration  to  the  resolutions 
adopted  by  the  United  States  Publishers’ 
News  Print  Conservation  League  at  its 
initial  meeting  in  Washington  this  week. 

F.ven  should  the  committee  decide, 
however,  to  recommend  legislation  6e- 
lived  by  it  to  be  required  at  this  time, 
no  relief  from  that  source  could  hardly 
be  obtained  before  the  first  of  next  year 
at  the  earliest.  The  legislative  program 
mapped  out  now  for  Congress  will  keep 
it  busy  up  to  the  very  minute  it  quits 
about  June  S,  so  there  is  no  chance  of 
anything  from  that  source  before  the 


conventions.  Whether  Congress  wi 
recess  when  it  does  quit  next  month  or 
adjourn  outright  until  December  1, 
when  the  next  session  begins,  has  not 
been  determined,  but  sentiment  favoring 
adjouniiiig  is  growing  rapidly,  and  un¬ 
less  the  President  steps  in  at  the  elev¬ 
enth  hour  and  prevents  Congress  from 
going  home,  a  permanent  adjournment 
is  considered  almost  certain. 

The  final  witnes'ses  before  the  Senate 
Manufacturers  sub-corrimittee  were 
Mark  Hyman,  Xew  York,  attorney; 
Maurice  Hoopes,  of  Glens  Falls,  X.  Y., 
president  of  the  Finch- Pruyn  Paper 
Cimpany;  F.  L.  Carlisle,  president  of 
the  St.  Regis  Paper  Company,  and 
William  -X.  Whitcomb,  of  Dedham, 
Mass.,  president  of  the  Great  Northern 
Paper  Company. 

Mr.  Hyman’s  testimony  related  prin¬ 
cipally  to  the  prosecution  of  the  print 
paper  manufacturers  by  the  government 
in  the  federal  district  court  in  Xew 
York,  he  having  been  at  that  time  an 
ass'stant_  attorney  general  and  one  of 
the  government’s  representatives  in 
those  proceedings.  His  examination, 
though  brief,  brought  out  a  spirited 
attack  by  Senator  Walsh,  Democrat,  of 
Massachusetts,  against  the  agreement 
entered  into  at  that  time  l>etween  the 
government  and  the  manufacturers  by 
which  they  entered  pleas  of  nolo  con¬ 
tendere  and  a  number  were  fined,  while 
at  the  same  time  they  agreed  to  permit 
the  Federal  Trade  commission  to  fix 
print  paper  prices  during  the  war  and 
three  months  thereafter.  Under  the 
agreement  also  the  manufacturers  were 
authorized  to  enter  into  special  agree¬ 
ments  with  publishers  at  whatever  price 
might  be  agreed  upon. 

Walsh  Attacks  Old  Agreement 

Such  an  agreement.  Senator  Walsh 
declared,  was  a  “confession  of  weak¬ 
ness  on  the  part  of  the  government  to 
Cl  ntrol  iirofits  and  fix  regular  prices" 
and  an  “awful  reflection  on  our  insti- 
tut  ons.”  Information  given  the  com¬ 
mittee  by  representatives  of  the  com¬ 
mission  and  the  Department  of  Justice, 
the  Senator  added,  shows  the  agree¬ 
ment  now  is  not  being  lived  up  to  al¬ 
though  under  its  terms,  it  is  still  in 
effect. 

Mr.  Hvman  defended  the  agreement 
asserting  it  was  the  best  that  could 
have  been  obtained  at  the  time  and  said 
he  saw  no  reason  why  it  would  not 
have  brought  about  beneficial  results 
had  it  been  carried  through  in  the 
spirit  in  which  it  was  drawn. 

“The  publishers.’’  Mr.  Hyman  said, 
“were  very  well  pleased  with  it,  for  it 
saved  them  from  an  intolerable  situa¬ 
tion.  It  not  only  prevented  the  charg¬ 
ing  of  extortionate  prices  for  print  pa¬ 
per  but  also  set  a  standard  by  which 
prices  in  the  special  contracts  were 
fixed.” 

When  the  proceedings  were  brought, 
from  IVz  to  3  cents  a  pound,  Mr.  Hy¬ 
man  said,  was  being  charged  for  paper, 
which  the  Department  of  Justice  be¬ 
lieved  to  be  excessive.  Mr.  Hyman  told 
the  committee  that  the  part  of  the 
agreemi’nt  authorizing  separate  con¬ 
tracts  was  proposed  by  John  B.  Stanch- 
field,  who  represented  the  International 
Paper  Company.  Upon  submission  to 
the  Department  of  Justice,  the  witness 
said,  the  proposal  was  accepted. 

Mr.  Hyman  said  that  throughout 


1918  the  department  was  very  insistent 
that  no  special  contracts  lie  made  be¬ 
tween  publishers  and  manufacturers 
without  first  being  submitted  to  the  de¬ 
partment  and  the  witness  said  he  be¬ 
lieved  this  was  done  in  every  case. 

.\sked  by  Senator  Walsh  as  to 
whether  the  charging  of  excessive  prices 
for  paper  by  the  manufacturers  could 
be  reached  under  the  terms  of  that 
agreement,  Mr.  Hyman  said  he  believed 
it  could  if  there  was  an  “element  of 
coercion”  on  the  part  of  the  manufac¬ 
turers  to  compel  the  consumer  to  ac¬ 
cept  their  prices.  If  not.  he  doubted 
whether  the  government  could  inter¬ 
fere. 

Under  the  terms  of  the  court's  de¬ 
cree  entered  on  Xov.  26.  1917,  Mr.  Hy¬ 
man  said  jurisdiction  of  the  case  .against 
the  manufacturers  was  retained  by  it 
and  any  of  the  parties  concerned  were 
at  liberty  to  apply  for  a  modification  of 
the  agreement  and  judgment.  If  the 
facts  were  such  that  the  government 
could  show  that  “real  competitive  con¬ 
ditions  do  not  prevail  at  this  time.”  he 
said  a  remedy  could  be  found  through 
the  court. 

Earned  $900,000  in  1919 

Mr.  Hoopes  admitted  to  the  commit¬ 
tee  that  his  company,  which  also  man¬ 
ufactures  other  grades  than  print  pa¬ 
per,  was  a  prosperous  business  and  that 
it  had  boosted  print  paper  prices  about 
the  same  time  as  other  companies,  but 
denied  there  had  been  any  agreement 
among  the  manufacturers  regarding 
prices.  Instead,  he  said,  the  advance 
was  justified  owing  to  increased  op¬ 
erating  costs. 

Since  1904,  Mr.  Hoopes  told  the  com¬ 
mittee  that  the  Finch- Pruyn  Company 
had  accumulated  a  surplus  of  appro.x- 
imately  $2,250,000  of  which  between 
$1,000,000  and  $1,250,000  had  been  ac¬ 
cumulated  since  1914.  Total  net  earn¬ 
ings  in  1919  he  said  totaled  approx¬ 
imately  $900,000.  From  this  amount, 
however,  must  be  taken  he  said,  fed¬ 
eral  income  taxes.  During  part  of  last 
year  he  said  the  company  paid  a  divi¬ 
dend  of  18  per  cent,  the  remainder  of 
the  time  being  si.x  per  cent. 

His  plant,  he  said,  averages  about 
125  tons  of  print  paper  daily,  of  which 
about  60  per  cent  is  sold  under  con¬ 
tracts  with  about  25  newspapers.  The 
contract  price,  he  said,  for  the  first 
quarter  of  1920  was  4bi  cents  a  pound 
while  for  the  second  quarter  it  was 
5  cents.  In  response  to  an  inquiry  by 
Senator  Reed,  he  said  a  “reasonable 
profit”  was  realized  at  this  price.  Prices 
for  the  last  quarter  of  1919  were  3.7514 
cents,  he  said. 

He  Read  It  in  “Editor  &  PublUher” 

Senator  Reed  called  attention  to  the 
fact  that  similar  price  increases  had 
been  made  by  the  other  manufacturers 
who  were  parties  to  the  agreement  with 
the  Department  of  Justice,  to  which 
Mr.  Hoopes  replied  that  his  company 
did  not  participate  in  that  agreement. 
Senator  Reed  then  asked  how  it  was 
that  similar  increases  had  been  made 
and  where  the  manufacturers  had  met. 

“\Ve  had  no  meeting  and  we  had  no 
understanding,”  Mr.  Hoopes  protested. 

Senator  Reed  remarked  it  was  strange 
that  thirty  or  more  manufacturers 
would  change  their  prices  without  some 
kind  of  an  under.standing. 

“I  must  deny  that  there  was  any  un¬ 
derstanding  or  agreement,”  the  witness 
replied. 

“How  did  you  find  out  what  they 
were  charging  in  their  contracts?'’  the 
Missouri  Senator  asked. 

“1  saw  an  article  in  Ekitor  .sxd  Pob- 
i.i.sHER  that  the  International  Paper 
CoraiJany  was  going  to  have  these  rates.” 
the  witness  answered. 


The  chairman  then  inquired  how  it 
happened  ihen  that  the  Finch-Pruyn 
Company  followed  the  International 
when  there  were  a  large  number  of 
other  companies  also  making  paper. 
Mr.  Hoopes  explained  that  his  com¬ 
pany’s  customers  are  scattered  in  among 
those  of  the  International  while  the 
plants  of  those  companies  were  ad¬ 
joining,  although  there  is  no  contact  be¬ 
tween  them  or  their  employees.  He 
added  that  because  of  the  great  demand 
for  paper,  a  price  of  from  8  to  9  cents 
a  pound  could  have  been  asked  and 
would  have  been  paid. 

“Then  you  just  happened  to  fix  it  the 
same  as  the  International  did?”  again 
asked  Senator  Reed. 

“Xo,”  the  witness  retorted,  “we  fixed 
our  prices  after  they  did.” 

“You  think  that  this  combination 
^omes  from  close  association  of  cus¬ 
tomers  instead  of  mills,  then?"  the  Sen¬ 
ator  inquired. 

“There  is  no  combination  or  anything 
that  approaches  it,”  the  witness  re¬ 
peated. 

The  witness  was  then  asked  why  it 
was  the  publishers  were  willing  to  sign 
contracts  calling  for  higher  prices  than 
those  fixed  by  the  commission. 

“It  was  because  they  knew  that  pro¬ 
duction  costs  were  increasing  rapidly 

and  they  knew  the  manufacturers  were 
selling  at  that  time  below  the  open  mar¬ 
ket  price,”  the  witness  answered. 

"There  was  a  demand  for  more  paper 
than  the  mills  could  supply  and  the 
open  market  would  have  sent  prices 

way  beyond  four  or  five  cents.  I  be¬ 
lieve  they  thought  the  prices  were  fair.’' 

In  e.xplanatiin  of  the  justification  for 
higher  prices  now  than  some  years 

'nack,  Mr.  Hoopes  told  the  committee 
that  it  now  costs  his  concern  about  $14 
a  cord  to  bring  wood  from  the  forests 
to  his  factory  door.  In  1914  the  costs 
were  about  half  that  sum,  he  said.  Ne¬ 
cessity  for  buying  about  half  of  the 
wood  used  by  his  company  in  the  open 
market  and  scarcity  of  labor  were  also 
cited  by  the  witness. 

Wood  Cost*  $27  a  Cord 

In  1919.  he  said  his  company  bought 
about  15,000  cords  from  the  outside  mar¬ 
ket  for  which  $18  a  cord  was  paid  de¬ 
livered  to  Glens  Falls.  His  company 
now  he  said  is  paying  from  $27  to  $^ 
a  cord  for  it.  These  conditions  he  said 
have  increased  the  cost  of  paper  about 
$15  a  ton. 

Mr.  Carlisle  explained  the  operations 
of  his  company,  saying  it  produced 
about  176  tons  a  day,  most  of  which, 
however,  is  sold  to  the  Bell  Telephone 
Company.  Its  contracts,  he  said,  pro¬ 
vide  for  a  price  ranging  from  5  to  554 
cents  a  pound.  His  company  last  year 
realized  about  $800,000  gross  profits  from 
its  operations  while  for  the  first  four 
months  this  year  its  net  profits  exclud¬ 
ing  taxes  would  amount  to  about  $300,- 
000.  The  company  he  said  has  three 
mills,  only  otie  of  which,  however,  makes 
print  paper. 

.\  statement  along  the  same  general 
lines  was  made  by  Mr.  Whitcomb  who 
told  the  committee  that  virtually  the  en¬ 
tire  output  of  his  company  is  sold  to 
newspapers. 


N.  Y.  Wage  Scale  Argument*  End 

Four  days  were  consumed  in  argu¬ 
ment  and  rebuttal  in  wage-scale  arbi¬ 
tration  proceedings  between  the  Pub¬ 
lishers’  .\ssociation  of  Xew  York  City 
and  Typographical  Union  Xo.  6,  final 
rt'buttal  hearings  before  .Arbitrator  Wil¬ 
liam  Kelley  being  held  in  Brooklyn  on 
Wednesday  of  this  week.  The  testimony 
occupied  over  1,000  typew-itten  pages. 
Mr.  Kelley  is  expected  to  render  hi.s 
decision  within  the  next  three  weeks. 
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Editor  &  Publisher  for  May  2  2,  1920 


FOUR-DAY  CONVENTION  ON  CLASSIFIED 
IN  INDIANAPOLIS 


Committee  Announces  Comprehensive  Program  for  Meeting, 
June  7-10,  at  Which  50  Want  Ad  Managers 
Are  Expected 


By  C.  L.  PERKINS 


Head  of  the  Perkins  Service,  Chicago,  Specialists  in  Building  Classified 
Aktici-e  XXVI 


ncwly-fornicd  Association  of 
Newspaper  Classified  Advertising 
Managers,  which  will  hold  a  four-day 
Convention  in  Indianapolis  from  June  7 
to  10,  has  announced  the  following  pro¬ 
gram  : 

AsafcMilv  Room.  7th  Floor,  Board  of  Tradf. 

Building 

Monday,  June  7,  2  p.  m. — Organization. 
Monday.  June  7,  i  f.  u. — Topic,  **Rat<*s  and 
Revenue.**  C.  W.  Nax,  St.  Louis  Globe 
l>emocrat.  chairman.  Relation  of  display  and 
classihed  rales — Flat  and  sliding  scale-con¬ 
tracts,  daily  and  bulk^Foreign  rates  com¬ 
pared  to  local — Agency  commissions — Cakh 
and  charge  rates — Different  rates  for  differ¬ 
ent  classifications. 

Monday.  June  7.  8  p.  u. — Topic,  “Standardiza¬ 
tion.^*  L.  J.  Boughner,  Chicago  Daily  News, 
chairman.  Statistics — Rate  cards — Abbrevia¬ 
tions-  Headings. 

Tuesday.  June  8,  1.30  r.  u. — Topic  “Censor¬ 
ship."  R.  H.  VVildmaii,  Baltimore  Sun. 
chairman.  Mis-classification^Advertisements 
calling  for  money — Money  to  loan  advertis¬ 
ing — Storage  house  advertising — House  dealer 
.advertising — Matrimonial  advertising — Detec¬ 
tive  advertising — Investment  advertising — 
Auto  salesmen^  advertising — Employment 
agency  advertising — t  opy  editing. 

Tuesday,  June  8,  3.30  p.  m. — Topic,  “Typo¬ 
graphy  and  Make-up.*’  W.  A.  Griffin,  In¬ 
dianapolis  Star,  ^  chairman.  Body  type  - 
Display  type — White  space--Broken  col- 
niiti'.s  ^  Illustrations  —  Irregular  arrange¬ 
ment  of  type — Size  and  style  of  heading — 
Rules,  cut-off  and  heading. 

Wednesday,  June  9,  1.30  P.  m. — Topic.  “Classi¬ 
fied  Promotion.**  W.  A.  Macfarlane,  Chicago 
Tribune,  chairman.  Newspaper  display — 
Telephone  —  Street  car  aavertising  —  Bill 
lioards  and  posters — Stunts — House  to  house 
canvassing — Novelties — Direct  by  mail — News 
items. 

Wednesday,  June  9,  3.30  r.  ii.-— Topic,  “Credits 
and  Collections.**  J.  L.  Irwin,  Des  Moines 
Register  and  Tribune,  chairman.  Basis  of 
credits — No  credit  lists — Methods  of  billing 
— Methods  of  collecting — Adjustments — Cor¬ 
rections. 

Wednesday.  Tune  9,  8  p.  u. — Topic,  “Sales 
Methods.**  *  E.  O.  Syman,  Philadelphia  Bulle¬ 
tin,  chairman.  Salesmen:  Size  of  staff — Ter¬ 
ritorial  division — Training  solicitors — Sys¬ 
tems  of  payment — Advancement — Service  to 
advertisers — Selling  sj>ecial  classes.  Tele¬ 
phone  Salespeople:  Women  or  men — Combi¬ 
nation  salespeople  and  ad  takers — W'hen  to 
solicit — Securing  of  leads — Calling  expira¬ 
tions.  Telephone  .\d-takers:  Pro^r  equip¬ 
ment-increasing  size  of  copy — Increasing 
insertions — Part  time  operators — Payment — 
Contests.  Branch  Agencies.  Foreign  Ad¬ 
vertising.  Advertising  Agencies. 

Thursday.  June  10,  10  a.  u. — Election  of  offi¬ 
cers.  Adjournment. 

This  program,  together  with  the  fol¬ 
lowing  letter  has  been  mailed  to  the 
clasgitied  managers  of  the  country,  simul¬ 
taneously  with  a  similar  letter  to  pub¬ 
lishers  : 

As.sociatiok  of  Newspaper  Classified  Adver¬ 
tising  Managers 

An  Association  of  Classified  Advertising  Man¬ 
agers,  with  temporary  officers,  was  organized  in 
Chicago  on  May  4th.  The  Classified  Mana¬ 
gers  who  attended  the  preliminary  meeting 
were:  W.  A.  MacFarlanc.  Chicago  Tribune; 
L.  J.  Boughner,  Chicago  Daily  News;  J.  W. 
Huntoon.  Cleveland  Plain  Dealer;  F.  A.  Ber- 
end.  Detroit  Free  Press;  H.  G.  Barringer,  In¬ 
dianapolis  News;  Harry  Gwaltney,  Minvaukee 
Wurnal;  W'.  S.  Broker,  Milwaukee  Sentinel; 
C.  W.  Nax,  St.  Louts  Globe  Democrat;  J.  L. 
Irwin,  Des  Moines  Register  and  Tribune;  C.  L. 
Perkins,  and  W.  A.  Giffin,  Indianaiwlis  Star. 

An  executive  committee  was  ap^inted  to 
plan  a  permanent  organization  and  to  arrange 
a  program  and  other  details  of  a  convention 
to  he  held  in  Indianapolis  from  June  7  to  10. 
This  committee  consists  of  Mr.  MacFarlanc, 
Mr.  Boughner,  Mr.  Barringer,  Mr.  Gwaltney 
and  Mr.  Perkins,  with  Mr.  Gwaltney  as  tem¬ 
porary  president  and  Mr.  Perkins  as  temporary 
•ecretary. 

Classified  advertising,  in  nearly  every  news¬ 
paper,  has  show'n  wonderful  gains  in  the  last 
tHO  years,  and  has  taken  a  position  as  a  source 
of  revenue  that  makes  it  necessary  that  it 
should  be  standardized  to  the  same  extent  as 
display  advertising.  It  is  the  purpose  of  this 
organization  to  work  for  this  standardization, 
to  promote  reader  service  and  interest  and  to 
make  such  advertising  yield  net  revenue  equiv¬ 
alent  to  any  other  new’spaper  advertising. 

The  benefit  of  such  an  association  will  accrue 
to  the  newspaper  whose  publisher  insists  upon 
membership  on  the  part  of  his  classified  adver¬ 
tising  manager  and  to  the  classified  manager 
who  attends  the  convent’on. 

Enclosed  is  a  copy  of  the  program  for  this 
coDTcntion.  Each  SMsion  will  be  a  round-table 
conference  with  everyone  exchanging  ideas. 
From  this  program  and  the  type  of  men  that 
are  active  in  the  present  organtzation,  you  can 
re.i1ize  that  it  will  be  a  business  organization 


to  which  it  will  be  thoroughly  beneficial  to 
belong. 

So  the  present  members  extend  to  you  an 
urgent  inviution  to  join  them  and  to  attend 
the  convention  in  June. 

Kindly  notify  Secretary  as  soon  as  possible, 
if  you  desire  a  membership  and  if  you  will 
attend  the  convention. 

You  arc  advised  to  make  your  hotel  reserva¬ 
tions  at  once  through  your  local  Advertisin-i^ 
Club  or  by  writing  the  Hotel^  Committee,  Ad¬ 
vertising  Convention  Board,  C’haniber  of  C  om- 
merce  Bldg.,  Indianapolis.  Sincerely, 

The  Executive  Committee.  W.  A.  MacFar- 
lane,  Harry  Gwaltney ^  L.  J.  Boughner,  H.  (i. 
Barringer,  C.  L.  Perkins. 

The  executive  committees  expect  about 
fifty  classified  managers  to  be  in  attend¬ 
ance  at  the  June  meeting. 


Small  Ad«  Often  a  Lou 

Classified  advertising  on  the  majority 
of  newspapers  is  a  thing  of  secondary 
importance.  Some  publishers  fully  ap¬ 
preciate  it,  others  considering  it  as  hav¬ 
ing  some  intangible  value  to  the  paper  or 
its  circulation,  and  many  are  admittedly 
not  enthusiastic  over  it.  And  why 
should  they  be?  On  the  majority  of 
newsp.aper  classified  advertising  is  un¬ 
profitable  and  on  every  publication  it  is 
at  least  less  profitable  than  display  ad¬ 
vertising.  Therefore,  it  is  perfectly  nat¬ 
ural  and  right  that  display  should  receive 
the  most  thought  and  attention,  while 
classified  is  forced  to  play  the  role  of 
the  neglected  little  brother. 

Those  interested  in  classified  may  talk 
from  now  until  doomsday  alwut  the  fact 
that  want-ads  are  as  great  an  econ.mic 
force  as  display  advertising,  but  that  will 
not  interest  newspaper  owners  to  any 
great  extent.  Newspaper  owners  have 
payrolls  to  meet  as  well  as  paper  bills 
and  such  things,  and  since  a  newspaper 
is,  quite  properly,  a  business  institution, 
classified,  to  secure  its  proper  attention 
must  make  itself  favorably  felt  in  the 
cash  box — must  return  a  profit. 

A  few  years  ago,  a  publisher,  when 
classified  losses  became  too  large,  would 
issue  orders  that  classified  rates  should 
be  boosted.  These  increases  were  nearly 
always  opposed  by  the  classified  depart¬ 
ment.  Today  this  is  often  reversed. 
Classified  m'en  are  now  more  anxious  to 
raise  rates  than  publishers.  During  the 
last  sixty  days  the  writer  has  found  a 
dozen  instances  where  classified  mana¬ 
gers  have  suggested  higher  rates  which 
were  in  most  cases  adopted  with  modifi¬ 
cations  because  publishers  feared  that  the 
public  would  not  accept  suggested  in¬ 
creases. 

This  growth  on  the  part  of  classified 
managers  to  realize  the  rates  are  not.  the 
determining  factor  in  selling  classified  is 
one  of  the  strongest  signs  pointing  to  a 
great  want-ad  growth  in  the  near  future. 
If  the  newly  formed  association  cat.  be 
instrumental  in  raising  the  too  low  aver¬ 
age  of  classified  rates  to  a  place  where 
they  produce  a  net  revenue  equal  to  that 
of  display,  it  w'll  have  done  a  service  to 
newsp-apers  and  classified  men. 

*  *  * 

CLASSIHED  MISCELLANY 

On  May  1  the  classified  advertising 

rates  of  the  St.  Louis  Post-Dispatch 

were  increased  25  per  cent  on  general 
classifications  and  on  some  others  36 
and  66  per  cent.  The  Post-Dispatch  is 
now  on  a  solid  agnate  basis  with  a  limit 
of  fifty  lines  to  any  one  advertiser. 

*  *  * 

On  the  Saturday  before  Easter,  the 
Oakland  (Cal.)  Tribune  issued  a  sec¬ 


tion  of  ten  pages  devoted  to  church 
news  and  Easter  services.  The  Tribune 
also  prints  a  religious  section  at  Christ¬ 
mas.  The  recent  Easter  section,  which 
was  the  third  annual  edition,  contained 
over  13,000  lines  of  advertising,  from 
religious  organizations.  Morton  J. 
A.  McDonald,  classified  advertsing  man¬ 
ager  of  the  Tribune,  states  that  in  the 
future  they  will  abandon  the  denomina¬ 
tional  grouping  and  will  arrange  the 
churches  geographically  after  the  man¬ 
ner  of  classified  real  estate.  He  further 
says,  “The  denominational  page  appeals 
to  the  vanity  of  the  church  members, 
but  advertising  is  addressed  to  the  man 
who  does  not  go  to  church  and  con¬ 
venience  of  location  is  one  of  the  deter¬ 
mining  factors  in  his  case.  An  evidence 
of  the  value  of  this  advertising  to  the 
churches  of  Oakland 'is  the  fact  that  a 
down-town  congregation  received  a 
clieclr  for  $1,000  from  one  non-member 
in  response  to  an  advertisement  an¬ 
nouncing  the  services  at  which  the 
church  mortgage  was  to  be  burned.” 

*  *  « 

In  these  day.s  when  space  is  at  a  pre¬ 
mium  and  newspapers  are  boasting  about 
the  amount  of  business  they  are  forced 
to  omit,  what  has  been  termed  the 
“super  want-ad”  might  be  given  some 
consideration.  The  “super  want-ad”  is  a 
help  wanted  advertisement  run  in  the 
display  columns  of  a  newspaper,  on  the 
theory  that  it  will  secure  more  readers 
there,  or  at  least  a  better  class  of  readers 
than  if  placed  in  its  normal  p<isition  in 
the  classified  columns.  In  other  days 
when  newspapers  were  frantically  striv¬ 
ing  for  lineage,  it  might  have  been  ex¬ 
cusable  to  accept  from  an  advertiser  a 
twelve-inch  display  advertisement  an¬ 
nouncing  the  advertisers’  desire  to  secure 
a  .salesmanagcr. 

But  today  conditions  are  different — 
newspapers  are  turning  away  advertising. 
Then  why  not  make  classified  advertisers 
use  the  want-ad  pages.  This  will  have 
many  benefits.  It  will  make  available 
more  space  for  legitimate  display  adver¬ 
tisers  ;  it  will  save  the  advertisers  money ; 
it  will  secure  better  results  for  him,  and 
will  stop  the  tendency  of  depreeating  the 
power  of  classified  to  reach  all  classes 
of  workers. 

Recently  the  display  columns  of  a  large 
metropolitan  newspaper  accepted  and 
printed  a  display  advertisement  headed. 
“To  the  Man  Who  Does  Not  Read 
Classified.”  The  paper  in  which  this  ap¬ 
peared  is  one  of  the  largest  classified 
mediums  in  the  country  and  it  dominates 
its  field  to  such  an  extent  that  its  classi¬ 
fied  columns  are  one  of  the  established 
institutions  of  the  community. 

There  is  not  a  man  or  W’oman  in  that 
city  who  would  not  turn  to  the  want-ad 
pages  of  this  paper  if  he  were  in  the 
market  for  a  position.  However,  the 
classified  manager  of  this  paper  was  alert 
and  on  the  next  day  had  published  a 
promotion  advertisement  emphatically 
pointing  out  that  there  were  no  m*Mi  too 
big  or  too  competent  to  read  classified. 


estranged  or  separated  by  distance  carry  on  i 
correspondence,  mysterious  and  often  absurd 
to  the  outsider,  has  been  the  foundation  of 
inany  a  story.  But  more  real  interest  is  found 
in  the  use  of  the  want-ad  as  an  explorer  who 
knows  no  barriers.  The  recent  appeal  of  the 
wounded  veteran  who  had  Tost  his  riglit  W 
for  ‘man  who  has  lost  his  left  leg’  touches 


all  hearts.  We  are  all  happier  to  read  that 
the  man  was  found. 

“That  is  the  service  of  this  messenger,  who 
goes  not  to  an  address  which  is  furni^ed,  but 
to  all  the  world  and  finds  the  man  who  ii 
wanted.  For  our  human  world  is  so  consti. 
tuted  that  seemingly  no  need  capable  of  ful. 
fillment  by  human  beings  will  not  be  met 
somewhere  by  someone. 

“What  we  have  needed  has  been  imagination 
—the  imagination  to  realize  that  what  we  need 
soiiieone  else  wants  to  supply,  what  we  no 
longer  need  someone  else  can  use,  what  wt 
have  lost  someone  has  found." 


WANT  ADS  ON  A.A.C.W.  PROGRAM 


Newspaper  Departmental  Will  Hear 
Classified  Managers  of  Big  Dailies 


(Special  to  Editor  &  Publisher) 
Chic.vco. — Classified  advertising  will 
have  an  important  place  in  the  delibera- 
lions  of  the  newspaper  departmental  ol 
the  Associated  Advertising  Clubs  of  the 
World,  the  program  for  this  branch  hav¬ 
ing  been  completed  this  week  by  C.  L 
Perkins,  co-operating  with  Charlie  Mil¬ 
ler,  president  of  the  newspaper  organi¬ 
zation.  The  program,  as  announced  by 
Mr.  Perkins,  follows: 


C.  L.  Perkins,  “Power  and  Importance 
of  Classified.” 

W.  -A.  Mayborn,  Cleveland  Press, 
“Classified  Salesmanship.” 

C.  W.  Nax,  St.  Louis  Globe-Democrat, 
“Classified  Reader-Interest.” 

P.  K.  Ewing,  New  Orleans  Item, 
“Classified  Typography.” 

W.  A.  MacFarlane,  Chicago  Tribune, 
“Classified  Promotion.” 

L.  J.  Boughner.  (Thicago  Daily  News, 
“Classified  Rates.” 


Barry  Takes  Hold  in  Tokyo 

J.  T.  Barry,  formerly  of  the  New 
York  Times  executive  staff,  has  arrived 
in  Tokyo  and  begun  active  work  as 
general  manager  of  the  Trans-Pacific. 
In  a  letter  to  Editor  &  Piblisher,  he 
states  that  his  first  impressions  of 
Japan  are  very  favorable,  and  while  the 
advertising  field  is,  of  course,  new,  it 
is  capable  of  great  development.  Rus¬ 
sell  L.  Ray,  formerly  advertising  and 
circulation  manager  of  the  Current 
History  Magazine  of  the  New  York 
Times  Company,  arrived  in  Japan  on 
.April  25  to  take  over  the  advertising 
management  of  the  Trans-Pacific. 


Wisconsin  Protests  Advertising  Tex 

Milwaukee.  —  Merchants  from  every 
part  of  Wisconsin  have  been  asked  to 
protest  to  their  Congressmen  against  the 
Thompson  bill,  for  a  10  per  cent  tax  on 
all  advertising  in  newspapers  and  other 
periodicals.  The  Milwaukee  As.socia- 
tion  of  Commerce,  newspapers,  depart¬ 
ment  stores  and  others  have  wired  to 
Congressman  John  C.  Kleczka,  asking 
him  to  use  all  possible  legitimate  means 
to  defeat  the  bill. 


Devotees  of  the  want-ad  may  well  re¬ 
joice.  An  editorial  writer,  realizing  the 
importance  of  classified,  has  devoted 
space  in  his  valuable  column  to  the  value 
of  classified.  Column  one  of  the  editorial 
page  of  the  Milwaukee  Journal  recently 
contained  the  following: 


“The  Messenger 

**Tn  the  old  simple  days  when  Jol.n  Smith 
was  out  of  a  Job  he  proceeded  to  make  in- 
nuiry  at  one  place  after  another  until  he 
found  Mr.  Tones  who  was  lookinR  for  a  man. 
John  might  be  a  painter  and  Mr.  Jones  in  need 
of  an  odd  job  man.  but  neither  could  wait 
until  just  the  right  place  or  the  riffht  man 
came.  In  cities  this  became  impossible,  and 
for  years  John  has  told  through  the  news¬ 
paper  Just  what  he  could  do  best  and  Mr. 
Tones  nas  told  Just  what  he  wanted  done. 
Each  knows  w'here  to  lopk  for  word  from  the 


Rome  Papers  Double  Price 

Rome. — The  price  of  newspapers  was 
raised  this  week  from  two  to  four  cents, 
due  to  the  increased  cost  of  print  paper. 
Newsdealers  have  gone  on  strike  claim¬ 
ing  that  they  are  entitled  to  a  higher 
percentage  of  receipts  on  the  new  prices. 
The  printers  also  are  threatening  to 
strike  for  higher  wages,  while  news 
writers  are  demanding  a  percentage  on 
profits. 


other. 

“But  that  is  only  the  beeinninR  of  the 
romance  of  the  ‘Want-ad.’  The  ‘a(tony’  col¬ 
umn  of  London  newspapers  in  which  persons 


Radio  to  Link  Brituh  Empire 

Washington. — The  Marconi  Wireless 
Company  has  offered  to  construct  and 
maintain  a  chain  of  wireless  stations 
linking  up  every  part  of  the  British  Em¬ 
pire  if  the  Government  will  accord  it 
full  monopoly  rights  over  such  a  sys¬ 
tem. 
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PUTTING  LIFE  INTO  A  NEWSPAPER  MORdUE 


The  Two-Class  Plan  of  Filing  Clippings  Prevents  Confusion  and  Makes  It  Elasy  to  Find  All  Material  on 

a  Given  Subject — Charted  in  This  Chapter 


\  FKW  thousand  sheets  of  good  quality  paper,  size 
■^8x3  inches,  will  be  needed  for  cross-reference 
blanks;  they  are  smaller  than  the  envelope  because 
they  are  to  be  put  in  the  envelopes.  The  use  of 
these  blanks,  whjch  are  nearly  as  important  as  the 
clippings,  is  explained  in  detail  under  the  heading 
of  "Cross-references.” 

Other  Supplies 

A  typewriter  is  almost  indispensable  for  writing 
the  titles  on  envelopes,  cross-reference  slips,  lists 
of  classifications  and  so  forth.  If  all  this  writing 
is  done  with  a  typewriter,  there  is  uniformity  about 
the 'work,  the  titles  are  more  easily  read  and  chances 
of  mistakes  are  lessened.  For  example :  where 
handwriting  is  used  there  is  an  occasional  slip-up 
by  putting  such  names  as  Price  in  Brice  or  Nanson 
in  Manson,  and  so  on.  Of  course,  it  can  be  said 
that  a  person  makes  mistakes  with  the  typewriter. 
But  in  this  case  the 'trouble  is  caused  by  the  person 
who  wrote  Price  writing  the  "P’’  with  a  curlicue 
on  the  last  pen-stroke,  and  when  read  by  another 
person  the  “P”  looked  like  a  “B.”  Mistakes  of  this 
kind  do  not  have  to  happen  often  to  cause  much 
trouble  for  the  head  of  a  department. 

Large  Great  Primer  type  is  recommended.  This 
is  larger  than  the  ordinary  type  used  in  commer¬ 
cial  correspondence;  it  stands  out  clear  and  legible 
on  the  envelope.  As  a  manila  envelope  is  quite 
stiff  and  is  too  narrow  to  be  held  by  the  clips  at 
the  ends  of  the  carriage,  the  machine  should  have 
a  paper  clip  in  the  center  that  is  as  wide  as  the 
envelope. 

There  must  be  a  uniform  style  of  handwriting  if 
a  typewriter  is  not  to  be  used.  Specimen  alphabets 
of  the  library  style,  printed  on  cards,  can  be  bought 
for  a  few  cents  at  any  of  the  filing  equipment 


By  JAMES  W.  WELLS 


and  a  set  of  40  openings,  four  rows  of  ten,  for  the 
Miscellaneous. 

Other  supplies  are: 

three  pairs  of  library  shears ; 

record  book  for  calls; 

record  book  for  number  of  clippings  cut; 

transparent  mending  tissue ; 

small  rubber  bands; 

small  pins. 

The  Two-Cleu  Plan 

The  preceding  chapters  were  about  the  outfit,  the 
tools  and  materials,  necessary  to  run  a  clippings 
system.  This  and  the  following  chapters  will  point 
out  each  step  to  be  taken,  in  its  proper  order,  to 
arrange  and  keep  going  a  file  of  clippings. 

The  first  and  most  important  step  is  to  decide  on 
how'  the  clippings  are  to  be  arranged :  in  strict  al¬ 
phabetical  order  like  a  dictionary,  persons  and 
things  under  one  alphabet;  or  all  clippings  kept  ac¬ 
cording  to  subject:  or  a  combination  of  the  two — 
persons  in  alphabetical  order  and  the  subjects  sep¬ 
arated  and  arranged  in  classes  as  in  the  Simplified 
System.  The  first  plan,  strict  alphabetical  order  for 
everything,  may  be  well  enough  for  a  printed  index. 


Editori.^l  Note. — Mr.  Wells  has  been  con¬ 
nected  with  the  reference  bureau  of  the  New 
York  World  for  twenty-live  years  and  has 
made  a  study  of  all  systems  of  filing.  This  is 
the  third  of  a  series  of  articles  on  the  subject 
written  exclusively  for  Editor  &  Publisher. 
Others  will  follow  each  week. 


SHELV'ES”  stamp.  A  font  of  rubber  type,  includ¬ 
ing  a  holder  for  a  line  three  inches  long,  which  will 
be  found  very  useful  when  a  number  of  envelopes 
are  to  be  made  for  the  same  title.  If  the  expense 
i^  not  to  f)e  kept  down,  it  would  be  well  to  have  an 
individual  stamp  for  each  of  the  home  town  news¬ 
papers,  each  stamp  to  have  a  second  line  in  which 
to  insert  dates,  for  stamping  the  clippings.  Other¬ 
wise,  the  ordinary  date  stamp  can  be  used,  and  write 
in  with  pen  the  name  of  the  paper  from  which  the 
clipping  has  lieen  cut. 

U'hen  "SEE”  is  to  be  stamped,  the  “SEE  ALSO” 
stamp  can  be  used.  After  inking,  hold  a  strip  of 
paper  over  the  “ALSO,”  and  stamp;  follow  the 
same  method  for  stamping  “UPPER  SHELVES” 
bv  covering  the  “SEE  .ALSO”  part  of  the  "SEE 
.ALSO  UPPER  SHELVES”  stamp. 

If  the  clippings  are  to  be  used  in  a  newspaper 
office  there  should  be  at  least  two  “libel  warning” 
stamps  for  use  on  clippings  and  on  the  outside  of 
envelopes;  an  odd  colored  ink  will  attract  attention 
to  them.  One  of  these,  for  the  clippings,  about  two 

inches  wide:  “ERROR - SEE  WARNING”;  the 

other,  to  be  used  on  the  envelopes,  having  two  lines 


CI.ASSIFIF.D  EX 
V ELOPES 


SUBJECT  ENVELOPES 


.\cctunts.  Commissioner  of 
Aldermen,  Board  of 
.Vq’iarium,  The  (Castie  Garden) 
.Vssay  Office,  see  U.  S.  GOVERN¬ 
MENT  section 

I  Borough  President  (Manhattan) 
i  Botanical  Garden,  see  Bronx  Park, 
I  in  PARKS,  N.  Y.  C.  section 
'  Bronx  Borough  and  County 
Charter,  The  Greater  New  York 
Chimitown 
City  Chamberlain 
City  Record.  The 
Civic  Centre 

Collector  of  the  Port,  see  CUS¬ 
TOMS  section 

Controller,  see  also  Finances,  in 
I  this  section 

Coroners,  see  Medical  Examiners, 
I  in  MEDICAL  mi  sc.  section 
Corporation  Counsel  (Law  Dept.) 
Cost  of  Living  in 
District  Attorney 
East  (Chester 
East  Side,  The 

Estimate  and  Apportionment, 
Board  of 

Finances,  see  also  Comptroller,  in 
this  section 
Fordham 

Foreiraers  in,  see  also  East  Side 
Fort  George 

Geology  of  Manhattan  Island 
Greater  New  York  (general  mat- 
I  ter),  see  also  Charter 
Greenwich  Village 
Hall  of  Fame,  see  N.  Y.  Univer¬ 
sity  in  colleges,  M-N  section 
Hall  of  Records,  see  Register’s 
Office,  in  this  section 
Harbor.  The.  see  N.  Y.  Harbor,  in 
LAND  &  WATER  section 
Harlem 

Hell  Gate,  see  LAND  &  WATER 
section 
Historic 
Kingsbridge 

I.aw  Dept.,  see  Comptroller 
Legislation  Affecting  the  City 
Lite  in,  see  also  Coat  of  Living 
Maps 
Afayor 


SECTIONS 


DIVISIONS 

I— MISCELLANEOUS.  \  7. 
2_NEWSPAPERS;  M.\i;.\ZIXF.: 
.)  -RELIGIOUS;  DKATIIS 

4—  WOMEN;  CHILDREN 

5—  SOCIAL 

6—  CLUBS  and  ASSOtT.'TIONS 

7—  SPORTS 

8—  AMUSEMENTS 

9—  CRIME 

10—  COURTS:  POLICE 

11—  PUNISHMENTS  for  CRIME 
12  CHARITIES 

13—  ANIMALS 

14—  EDUCATION 

15—  ART  and  SCIENCE 

16—  MEDICAL 

17—  PUBLIC  WORKS; 
BUILDINGS 

18—  NEW  YORK  ST.XTE _ 

19—  STATES.  MISC.  (U.  S.) 

20—  EITROPEAN  WAR 

21—  EUROPE 

22—  ASIA 

23—  AFRICA 

24—  NORTH  AMERICA:  WEST 
INDIES 

25—  CENTRAL  and  SOUTH 
AMERICA 

26—  OTHER  COUNTRIES 

27—  RACES  and  TRIBES 

28—  LAND  and  WATER 

29—  MISHAPS 

30—  POLITICS 

31—  GOVERNMENT 

32—  INTERNATIONAL 

33—  MILITARY 
34_NAVAL 

RAISING;  MAKING;  SELLING  3^RAILR’OAD.s”^^ 

37—  OTHER  CONVEYANCES 

38—  PRODUCTS  and  MANU¬ 

FACTURES 

39—  LABOR 

40  -  COMMERCIAL 


GROUPS 


{CONEY  ISLAND 
BROOKLYN 
ST.ATEN  ISLAND 
N.  Y.  CITY  WATER  SUPPLY 

NEW  YORK  CITY,  .MISC. _ 

LONG  ISLAND 
LNEW  YORK  ST.ATE.  MISC. 


MISCELLANEOUS 


KNOWLEDGE 


CONVEYANCES 


Miscellaneous  and  General 
New  Yorkers 
Officials.  Misc. 

Population 
Promss;  Growth 
Public  Administrator 
Public  Service  Commission  (1st 
Dist.) 

Re*apportionment;  Rc'districtina 
Real  Estate 

Register’s  Office;  ITall  cf  Records 
Shenff 

Sinking  Fund  Commission 
Surveyor  of  the  Port,  see  CUS¬ 
TOMS  section 
Swamp,  The 
Taxes  and  Assessments 
Tenderloin  District 


Supply 


BIOGRAPHICAL 


.\ccidents 

•Aqueduct  Commission 
.\shokan  Dam  and  Res¬ 
ervoir 

Board  of  Water  Supply 
(Catskill) 

Bryant  Park  Reservoir 
(old) 

Catskill  Aqueduct 
Catskill  Watersh^ 
Central  Park  Reservoir 
Croton  Aqueduct 
Croton  Dama 
Croton  Reservoir 
D»t.  of  Water  Supply. 

Gas  and  Electricity 
Esopus  Watershed 
Famines;  Waste 
Terome  Park  Reservoir 
Manhattan  Company  (his¬ 
toric) 

Police:  Patrol 
Pollution:  Purity 
Pressure 
Ramapo  Scheme 
Rates;  Meters;  Register; 
Frauds 

Suffolk  .Source,  see 
BROOKLYN  section 


and  inches  wide:  “SEE  LEG.\L  DEPT.  MEM- 
OR.AN’DUM  IX  THIS  ENVELOPE.”  These 
stamps,  together  with  a  warning  card  or  memo¬ 
randum  filled  out  by  the  editor  or  lawyer,  serve 
as  a  caution  and  a  check  against  repeating  some 
.statement  about  which  there  has  been  a  complaint 
or  suit.  Further  explanation  of  these  warning  cards 
will  be  found  under  the  heading  of  “Libel  Warn¬ 
ings,”  in  the  chapter  on  “Maintenance.” 

Do  not  get  rubber  type  with  fancy  letters ;  avoid 
letters  with  serifs,  as  they  gather  up  the  inky  dust 
from  the  ink  pad  and  require  frequent  cleaning 
Gothic  type  gives  satisfactory  service. 

Two  sets  of  pigeon-holes  will  be  needed  for  sort¬ 
ing  slippings;  one  set  of  24  openings,  each  6  x  3^2 
inches,  in  three  rows  of  eight,  for  the  Biographical; 


houses.  A  fair  penman  can  soon  learn  to  write 
this  way. 

Rubber  stamps  are  a  convenience;  they  save  time 
and  the  eflfort  of  writing.  In  a  large  department 
there  is  almost  constant  use  for  at  least  a  dozen 
different  stamps  for  the  envelopes,  besides  a  com¬ 
plete  set  for  stamping  the  names  of  the  papers  on 
the  clippings:  a  smaller  file  can  get  along  well 
enough  with  but  two  or  three.  The  following  stamps 
are  suggested  for  a  large  department : 

A  department  or  “Property  of  - ”  stamp,  two 

lines  each  about  inch  high  and  three  inches  wide, 
to  stamp  on  every  envelope.  A  box  of  rubber  dates 


Tremont 


Wert  Farms 
‘Williamsbridge 


In  this  chart  Mr. 
Walla  shows  tha  idaal 
m  a  t  h  o  d  of  plottinc 
matarial  to  ha  fllsd 
uador  tha  two-class 
plan. 
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but  it  would  hardly  do  for  newspaper  clippings. 

There  are  two  reasons  against  it:  first,  keeping 
persons  and  subjects  together  under  one  alphabet  in¬ 
creases  the  labor  of  classification  and  makes  search¬ 
ing  more  difficult;  second,  as  the  catch-word  is  what 
governs  the  position  (the  place  somewhere  down  the 
line,  from  .\-Z)  of  a  subject,  there  is  not  always 
consistency  in  the  use  of  catch-words.  If  more  than 
one  person  have  a  hand  in  doing  this  work,  the  more 
the  headings  will  vary;  besides,  synonyms  add  to 
your  troubles. 

The  subject  plan,  with  everything  kept  under  the 
place  or  the  kind  of  happening  and  nothing  under 
the  name  of  the  person,  is  about  the  most  useless 
scheme  that  could  be  used  for  clippings.  To  find 
anj-thing  alxiut  a  person  it  would  be  necessary  to 
know  beforehand  what  had  previously  been  printed 
about  that  person.  For  example,  stories  about  John 
Doe’s  marriage,  his  business  connections  and  his 
political  life  would  be  found  under  Marriages,  The 
.\merican  Blank  Corporation  and  Politics.  .^Iso, 
such  subjects  as  Athletics,  Suits,  Charities  and  so 
forth  might  contain  facts  about  John  Doe.  But  the 
information  sought  would  really  be  hidden  away,  and 
until  something  is  known  about  what  to  look  for, 
a  complete  history  of  John  Doe  (so  far  as  the  clip¬ 
pings  can  tell)  is  out  of  reach. 

The  real  interest  in  almost  every  newspaper  story 
is  the  human  interest.  That  is  why  the  clipping 
shf)uld  be  filed  under  the  name  of  the  person,  with 
provision  for  filing  under  the  subject  when  neces¬ 
sary. 

Mitcellaneout  and  Biographical 

clipping  system  that  started  with  this  subject 
plan  and  continued  it  for  a  few  years  accumulated 
thousands  of  clippings,  nearly  all  of  which  were 
marked  and  filed  according  to  the  subject.  When 
the  uselessness  of  this  plan  was  discovered,  it  was 
dropped  and  the  system  changed  to  the  person  and 
subject  plan.  The  change  took  up  much  time  and 
labor,  because  on  evety  clipping  about  a  person  the 
subject  classification  had  been  marked  with  blue 


pencil ;  all  of  these  markings  had  to  be  erased  and 
then  re-marked  and  filed  according  to  the  person 
and  subject  plan. 

After  a  quarter  of  a  century  of  practical  working, 
the  Simplified  System’s  plan  of  separating  persons 
and  places  and  things  has  been  found  to  be  the  most 
suitable  for  all  kinds  of  reference  work  depending 
on  newspaper  clippings.  The  secret  of  handling 
clippings  is :  the  more  clippings  you  have  the  more 
you  must  divide,  split  up  or  classify  them.  Ten 
million  are  not  any  more  difficult  to  handle,  except 
for  the  physical  labor,  than  are  ten  thousand 
clippings. 

From  now  on  the  idea  in  mind  is  to  divide  and 
divide,  to  split  up  everything  as  fine  as  possible. 
This  will  become  more  clear  as  the  work  progresses. 
First,  there  is  the  dividing  of  the  two  classes — the 
Miscellaneous,  about  places  and  things,  and  the 
Biographical,  about  persons.  As  the  Miscellaneous 
class  is  the  more  complicated  of  the  two.  we  will 
begin  with  it. 

The  Sections 

The  Miscellaneotts  Class  having  been  separated 
from  the  Biographical  Class  there  must  be  another 
'^plit-up  to  make  Groups.  These  Groups  aYe  split  up 
into  Divisions  and  the  Divisions  are  split  up  to  make 
Section  is  to  be  further  divided  it  is  split  up  to 
envelopes  for  the  Subjects.  When  a  Subject  of  a 
Section  is  to  be  further  divided  it  is  split-up  to 
make  Classifications. 

The  accompanying  tables  illustrate  how  this 
splitting-up  is  made. 

The  Groups  and  Divisions  should  be  memorized 
because  they  are  used  as  a  guide  to  sort  and  file  the 
clippings  and  to  locate  the  position  of  the  Sections  in 
the  cases.  The  list  of  Divisions  should  be  printed 
on  cards,  a  few  of  them  framed  for  handy  reference. 
The  arrangement  of  the  Divisions  and  Sections  is 
not  arbitrary;  they  can  be  rearranged  or  added  to 
whenever  necessary.  The  whole  scheme  is  intended 
to  be  elastic  enough  to  suit  any  particular  need. 

A  Section  is  the  nucleus  of  the  Miscellaneous 


Class  of  the  Simplified  System.  As  a  Section  grows 
it  is  split  up  as  often  as  it  becomes  crowded.  The 
Section  on  New  York  State  is  an  example.  The 
first  split  was  to  make  a  separate  Section  for  New 
York  City;  then  take  out  of  New  York  City  all  the 
envelopes  for  Brooklyn,  Staten  Island,  etc.,  giving  a 
Section  to  each.  When  the  envelopes  for  Water 
Supply  became  too  numerous  they  were  taken  out 
of  the  New  York  City  Section  and  put  into  a  sepa¬ 
rate  Section  labeled  New  York  City  Water  Supply; 
later  they  were  cla.^sified. 

For  labeling  overflow  shelves,  quick  reference  in 
making  up  various  lists  of  classifications  and  for 
other  work  numbers  have  been  put  before  each  Di¬ 
vision  and  Section  in  the  following  list  of  Sections. 
It  will  be  noticed  that  in  the  grouping  of'  the  Sec¬ 
tions  to  make  Divisions  they  are  not  numerically 
uniform ;  some  Divisions  have  but  few  Sections, 
while  others  have  from  40  to  50  Sections.  This  is 
because  the  material  to  be  filed  does  not  run  evenly; 
the  run  of  clippings  for  one  Division  will  be  greater 
than  that  of  another  Division. 

Make  System  Fit  the  Clippings 

It  is  the  purpose  of  the  Simplified  System  to  make 
the  system  “fit  the  clippings.”  Many  filing  systems 
have  come  to  grief  in  having  ignored  this  fact.  In 
theory  it  may  seem  well  enough  to  make  up  a  long 
list  of  headings  (sections! — all  evenly  divided — and 
intend  to  make  the  clippings  fit  the  scheme,  but  in 
practice  it  does  not  work.  The  same  can  be  said 
about  the  biographical  clippitigs,  which  is  referred  to 
in  another  chapter. 

The  European  War,  of  course,  will  bring  about 
the  changing  of  many  of  the  boundary  lines  of 
Europe  at  least.  XN'hatever  changes  are  made  should 
be  noted  in  the  list  of  Sections  and  the  envelopes 
shifted  to  their  new  places. 

There  is  no  hard  and  fast  rule  about  keeping  the 
Sections  in  the  order  as  given  in  this  list ;  add  to  or 
elimitiate  whenever  it  is  necessary.  Blank  space  has 
been  left  on  each  page  in  the  List  of  Sections  where 
note  of  any  change  can  be  written. 
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BASE  RATES  ON  COSTS 
N.  E.  A.  ADVICE 


Advertiaing  Committee  Sets  Minimum 
Rate  of  .20  per  Inch  for  500  Cir¬ 
culation  With  Graduated  Rise 
to  .55  Per  Inch 


iStecial  to  Editor  &  Publishes) 

St.  Patl.  Minn. — The  special  com¬ 
mittee  of  the  National  Editorial  Asso¬ 
ciation  appointed  to  study  the  selling 
price  of  advertising  space  in  weekly 
newspapers,  based  on  known  costs  of 
production,  recommends  the  following 
rate  per  inch  : 

For  newspapers  of  500  or  less  circulation  20c. 
For  newspapers  of  1,000  or  less  circulation  25c. 
For  newspapers  of  1,500  or  less  circulation  30c. 
For  newspapers  of  2,000  or  less  circulation  3Sc. 
For  newspapers  of  2,500  or  less  circulation  40c. 
For  newspapers  of  3,000  or  less  circulation  43c. 
For  newspapers  of  3,500  or  less  circulation  46c. 
For  newspapers  of  4.000  or  less  circulation  49c. 
For  newspapers  of  4,500  or  less  circulation  52c. 
For  newspapers  of  5,000  or  less  circulation  5 5c. 

.\fter  a  thorough  study  of  the  pres¬ 
ent  situation,  the  members  of  the  com¬ 
mittee  were  unanimous  in  the  opinion 
that  the  prevailing  rates  for  advertising 
in  cornmunity  newspapers  are  much  too 
low  and  that  these  rates  do  not  com¬ 
pare  with  the  increased  cost  of  other 
commodities. 

In  the  mechanical  departments  labor 
costs  have  increased  from  50  per  cent 
to  150  per  cent,  the  committee  found; 
machinery  and  materials  have  advanced 
in  keeping  with  the  rising  costs,  and 
the  newspaper  publishers  have  not  fol¬ 
lowed  in  the  procession,  but  have  been 
deluding  themselves  into  the  belief  that 
they  are  making  a  profit  and  that  their 
future  is  as  secure  as  their  past  ap¬ 
parently  has  been. 

It  was  found  upon  investigation  that 
most  publishers  have  a  very  inadequate 
idea  of  the  cost  of  producing  their  pub¬ 
lications.  Most  of  them  have  consid¬ 
ered  that  the  increased  price  of  paper 
stock  was  the  one  item  which  should 


principally  concern  them.  It  is  the  one 
subject  over  which  they  have  been  espe¬ 
cially  alarmed. 

Since  the  circulation  of  most  country 
newspapers  is  from  500  to  2,500  copies 
per  week,  the  committee  felt  that  al¬ 
though  the  item  of  increased  cost  of 
print  paper  should  have  serious  consid¬ 
eration  it  was  of  minor  importance  as 
compared  to  the  increased  costs  ot  la¬ 
bor  machinery,  materials,  rent,  insur¬ 
ance  and  the  various  other  items  of 
expense  which  are  standard. 

It  was  found  that  a  number  of  pub¬ 
lishers  who  own  their  own  building 
are  not  charging  the  items  of  rent  in 
figuring  what  their  publications  are  cost¬ 
ing,  nor  have  any  considerable  number 
been  including  interest  upon  the  money 
invested  in  their  plants  as  a  part  of  the 
production  cost  of  their  newspapers. 
Others  have  been  failing  to  put  them¬ 
selves  upon  their  own  payrolls  for  any 
adequate  salary  such  as  they  might 
easily  earn  elsewhere,  and  from  year  to 
year  have  been  laboring  under  the  false 
delusion  that  they  were  making  money. 
They  have  not  taken  into  consideration 
the  depreciation  of  plants  and  of  the 
tremendously  increased  cost  of  replace¬ 
ment  of  machinery,  and  still  they  have 
continued  to  sell  space  id  their  publica¬ 
tions  at  rates  which  have  prevailed  for 
years.  The  report  concludes : 

“The  committee  is  strongly  of  the 
opinion  that  disaster  and  ruin  faces 
thousands  of  publications  unless  they 
immediately  adjust  themselves  to  the 
new  conditions  and  rigidly  adhere  to 
the  rates  which  the  committee  of  in¬ 
vestigation  recommends.” 

The  committee,  which  met  in  Chicago, 
January  29,  consisted  of  President  Ed¬ 
ward  .\lbright,  Gallatin,  Tenn.;  R.  T. 
Porte.  Salt  Lake  City,  Utah ;  E.  K. 
Whiting,  Owatonna.  Minn. ;  H.  U. 
Bailey,  Princeton,  Ill.;  George  T.  Hau- 
brich,  field  secretary  of  the  Colorado 
Press  ,^ssociation ;  O.  O.  Buck,  field 


.secretary.  Nebraska  Press  Association; 
G.  L.  Caswell,  field  secretary,  Iowa 
Press  Association.  Ames,  Iowa,  and  H. 
C.  Hotaling.  field  secretary  of  the  Na¬ 
tional  Editorial  .Association. 

The  committee  also  had  in  consulta¬ 
tion,  in  an  advisory  capacity,  B.  S.  Her¬ 
bert,  National  Printer-Journalist,  Chi¬ 
cago;  Harry  Hillman,  Inland  Printer, 
Chicago;  and  N.  A.  Huse,  vice-presi¬ 
dent,  -American  Press  -Association,  New 
York. 

Mr.  Caswell  concurred  in  the  report, 
but  stated  that  he  personally  believes 
that  the  charge  for  newspapers  having 
2,000  circulation  should  be  33  cents  and 
upward,  as  follows : 

3,500 .  36  cents  4.000 .  45  cents 

3.000 .  39  cents  4.500 . 47 cents 

LSOO .  42  cents  5.000 .  50  cents 


Borrowing  Paper  in  Carolina* 

Wilmington,  N.  C. — While  the  rail¬ 
road  freight  embargo  has  not  embar¬ 
rassed  the  two  newspapers  in  Wilming¬ 
ton,  both  of  which  apparently  had  an 
ample  supply  of  newsprint  on  hand  to 
tide  them  over  the  emergency,  other 
papers  around  the  State  were  not  so 
fortunate.  Several  of  these  have  been 
forced  to  the  expediency  of  borrowing 
from  their  neighbors  until  such  time  as 
fresh  deliveries  can  be  made  to  them. 


Fall  River  Herald  Raises  Rate* 

Fall  River,  Mass. — The  Evening 
Herald  will  adopt  the  8-column  page 
May  26.  Columns  will  be  12)4  ems 
wide.  Effective  May  15,  the  Herald’s 
advertising  rate  was  increased  from  .03 
to  .035  cents  per  line. 


Texas  Paper  Changes  Hands 

San  Juan,  Tex. — The  Dispatch,  which 
has  been  published  by  Isadore  Moritz, 
editor  and  publisher  of  the  McAllen 
(Texas)  Monitor,  has  been  sold  to  S.  A. 
Pipes,  former  editor  and  publisher  of 
the  Harlingen  (Texas)  Star. 


RICHARDSON  ELECTED 
FOR  19th  TERM 

Berkeley  Editor  Named  by  California 
Pres*  Association  at  Asilomar — 
Corporation  to  Buy 
Newsprint 

(By  Telegraph  to  Editor  &  Publisher) 

S.ACRAMENTO,  (3al. — The  annual  excur¬ 
sion  of  California  Press  .Association  this 
year  was  the  biggest  and  best  in  its  his¬ 
tory.  -Asilomar,  a  forest  camp  on  the 
Pacific  Ocean  near  Monterey  Bay,  was 
the  place,  near  many  of  California’s  his¬ 
toric  landmarks.  The  outing  lasted  a 
week  and  101  editors  from  all  parts  of 
State  were  present. 

The  Paper  Committee  reported  a  plan 
to  form  a  corporation  to  purchase  news¬ 
print  and  job  stock  and  recommended 
that  while  plans  were  being  made,  pub¬ 
lishers  raise  subscriptions  and  ad.  rates. 

-A  graphic  cost  system  was  explained 
by  Henry  M.  Hastings.  “Color”  was  a 
topic  of  great  interest  presented  by 
Charles  Duncan.  It  was  resolved  that 
letter  carriers  should  have  more  pay,  as 
the  postal  service  was  breaking  down, 
especially  in  delivering  papers  by  mail. 

At  the  annual  election.  Friend  W. 
Richardson,  Berkeley  Gazette,  was  re¬ 
elected  president  by  acclamation  for  the 
nineteenth  time.  Justus  Creamer,  Or¬ 
ange  News,  was  elected  vice-president; 
Oran  .A.  King  was  re-elected  secretary, 
and  Duncan  McPherson,  treasurer.  The 
Executive  Committee  was  elected  as  fol¬ 
lows  :  G.  B.  Daniels.  Oakland ;  F.  B. 
Mackinder,  S't.  Helena  Star ;  David  F. 
Reese.  Ventura  Free  Press;  Charles  O. 
Dunbar,  Santa  Rosa  Press-Democrat ; 
Will  F.  Blake,  Gilroy  Advocate;  M.  F. 
Cochrane,  San  Rafael  Independent ; 
George  .A.  Barry,  Monrovia  News; 
W.  -A.  Shepard,  .Auburn  Herald;  .A.  W. 
Mason,  Bakersfield  Echo. 


Editor  &  Publisher  for  May  22,  1920 
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— giving  advertising  a  chance 

Many  advertisers  who  formerly 
used  only  national  mediums, 
now  cover  the  country  thor¬ 
oughly  through  daily  Newspa¬ 
pers — 

— and  they  select  cities  where 
there  is  adequate  distribution. 

Does  this  vital  point  increase 
the  pulling  power  of  an  adver¬ 
tisement?  Does  it  give  the  daily 
Newspapers  a  superior  distinc¬ 
tion? 

As  you  make  it  easy  for  the 
trade  to  buy  from  your  personal 
salesmen,  so  make  it  just  as  easy 
for  the  consumer  to  buy  through 
your  printed  salesmen. 

Invest  in  Newspaper  Advertising 


.15 


E.  Katz  Special  Advertising  Agency 

Established  1888 


Publishers’  Representatives 


Chicago 
Kansas  City 


New  York 


Atlanta 
San  Francisco 


This  Is  Number  Jf8 . 

Among  advertisers  and  agents  our 
representatives  are  respected  as  crea¬ 
tive,  persistent,  dependable  salesmen. 

We  mint  opportunities  to  tell  more 
publishers  about  the  kind  of  represen¬ 
tation  we  have  for  sale. 

E.  Katz  Special  Advertising  Agency 
ij  East  edth  Street,  New  York  City 
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CANADIAN  PAPER  MEN 
RESENT  U.  S.  CRITICISM 


Veiled  TkreeU  Made  of  Turning  News¬ 
print  from  America  to  Antipodes 
to  Escape  “Unwarranted” 

Attacks 


By  E.  L.  McArthur 
(Sr^eial  to  Editok  &  Publishu) 

Montreal. — Canadian  newsprint  man¬ 
ufacturers,  while  viewing  calmly  the  va¬ 
rious  attacks  emanating  from  Washing¬ 
ton,  which  are  claimed  to  be  mostly  un¬ 
fair,  yet  are  inclined  to  feel  somewhat 
resentful  at  many  statements  which  are 
said  to  be  unsupported  by  facts. 

“.American  publishers  who  are  appear¬ 
ing  before  the  Washington  committees 
to  voice  unmerited  complaints  against 
the  Canadian  manufacturers  who  are 
supplying  them  with  newsprint  arc  evi¬ 
dently  unaware  of  the  fact  that  urgent 
demands  arc  being  made  upon  the  Cana¬ 
dian  mills  to  divert  a  large  part  of  their 
production  to  newspaper  publishers  in 
Great  Britain,  Australia,  New  Zealand, 
and  other  parts  of  the  British  Empire, 
where  the  newsprint  situation  is  even 
more  acute  than  it  is  in  the  United 
States,  and  where  they  would  be  en¬ 
tirely  free  from  annoying  and  unwar¬ 
ranted  attacks,”  said  an  official  of  the 
Canadian  Pulp  &  Paper  Association. 

U.  S.  Supplied  at  Dominion’s  Cost 

"Notwithstanding  these  appeals  the 
Canadian  mills  are  continuing  to  look 
after  their  American  trade,  even  when 
it  sometimes  involves  a  considerable 
financial  sacrifice  to  do  so.  Last  year, 
out  of  the  808,000  tons  of  newsprint 
made  in  Canada,  624,000  tons  were  sold 
in  the  United  States,  although  even  some 
Canadian  publishers  complained  that 
they  had  difficulty  in  getting  all  the  paper 
they  wanted. 

“These  constant  attacks,  which  ap¬ 
pear  to  have  the  sanction  of  official 
Washington,  do  not  help  the  situation 
at  all.  A  ready  and  profitable  market 
exists  overseas  for  practically  all  the 
pulp  and  paper  products  Canada  has  to 
export,  and  Canadian  manufacturers  are 
being  urged  to  give  it  the  preference. 
A  withdrawal  of  any  considerable  ton¬ 
nage  of  Canadian  paper  from  the  United 
States  market  would  not,  of  course,  be 
to  the  advantage  of  the  .American  paper 
consumer  at  this  time,  although  it  might 
relieve  the  Canadian  manufacturers  of 
some  unmerited  criticism. 

Export  Company  HeM  Blameless 

“The  attack  on  the  Canadian  Export 
Paper  Company,  Ltd.,  in  which  that 
company  is  charged  with  being  re- 
.sponsible  for  the  existence  of  ‘a  paper 
combine’  in  Canada,  and  with  dominat¬ 
ing  and  enhancing  prices  and  discrimi- 
nying  against  .\merican  customers  is 
wholly  at  variance  with  the  facts.  It  is 
not  true,  either,  as  the  Reed  Committee 
was  informed,  that  the  company  con¬ 
trols  75  per  cent  of  the  Canadian  out¬ 
put  of  new’sprint.  The  company  handles, 
for  export  only,  a  part  of  the  output  of 
five  out  of  the  sixteen  newsprint  mills 
doing  business  in  Canada. 

"These  five  mills  produced  last  year 
259.660  tons  out  of  a  total  of  approxi¬ 
mately  808.000  tons.  .\  fairly  large  pro¬ 
portion  of  this  output  is  sold  in  Canada, 
and  the  amount  sold  through  the  Ex¬ 
port  Company,  amounting  to  222,778 
tons,  represents  considerably  less  than 
28  per  cent  of  the  total  Canadian  output, 
instead  of  75  per  cent  as  represented. 

“The  company  is  not  in  a  position, 
even  if  it  so  desired,  to  dictate  the  mar¬ 
ket  price  for  Canadian  newsprint,  or 
to  control  the  terms  and  conditions  of 
its  sale.  .As  a  matter  of  fact,  the  ^m- 


pany  enables  the  manufacturers  w’ho  em¬ 
ploy  it  to  effect  economies  and  efficien¬ 
cies  in  the  marketing,  transporting  and 
delivery  of  paper  which  they  could  not 
achieve  acting  independently,  and  this 
inures  to  the  advantage  of  the  buyers. 
They  sell  under  contract  only  and  have 
no  dealing  in  the  so-called  ‘spot  market.’ 
Their  prices  today  are  less  than  one- 
third  the  prevailing  spot  market  price 
and  lower  ’  than  the  average  -American 
contract  price. 

“The  United  States  Government  itself 
has  recognized  the  necessity  of  manu¬ 
facturers  combining  their  efforts  in  pro¬ 
moting  export  trade,  and  Congress  has 
passed  a  law  expressly  legalizing  and 
encouraging  such  combinations.  Excep¬ 
tion  cannot,  therefore,  reasonably  be 
taken  against  similar  organizations  in 
Canada.” 


PRINT  MORE  PAPERS  ON 
LESS  NEWSPRINT 


New  England  Circulation  Manager* 
Seek  Mean*  of  Meeting  Demand 
on  Dwindling  Supply  of 
Newsprint  Paper 


(Sf fetal  to  Eoitob  &  Publisheb) 

Increased  circulation  revenue  and 
white  paper  were  the  most  important 
subjects  before  the  recent  New  Eng¬ 
land  Association  of  Circulation  Man¬ 
agers’  convention  at  the  City  Club,  Bos¬ 
ton.  With  the  steady  grrowth  of  circu¬ 
lation  and  shortage  of  newsprint  paper, 
the  chief  subject  in  the  mind  of  the  cir¬ 
culation  managers  was  the  filling  the 
demand  with  a  limited  supply  of  news¬ 
print. 

Every  possible  way  of  printing  more 
papers  from  a  certain  amount  of  news¬ 
print  were  considered  and  increases  in 
selling  price  to  offset  rising  costs  of  pro¬ 
duction  were  carefully  looked  into. 

It  was  the  unanimous  opinion  of  mem¬ 
bers  present  that  use  of  club  offers  and 
premiums  should  be  discouraged.  Cir¬ 
culation  promotion  on  the  merits  of  the 
paper  was  about  the  only  method  ap¬ 
proved,  and  economy  in  distribution  was 
discussed. 

The  effect  of  the  New  Haven  strike 
was  outlined  by  F.  L.  Nutting  of  the 
New  Haven  Journal-Courier. 

H.  R.  Moriarity,  circulation  manager 
of  the  Lewiston  (Me.)  Journal,  pre¬ 
sented  an  interesting  paper  on  magazine 
club  offers  as  circulation  builders. 

C.  W.  Palmer,  Woonsocket  Call,  gave 
interesting  views  of  the  newsprint  situa¬ 
tion,  as  seen  at  the  -A.  N.  P.  A.  conven¬ 
tion  held  recently. 

G.  H.  Reynolds,  New  Bedford  (Mass.) 
Standard,  gave  valuable  suggestions  on 
increasing  selling  prices,  per  copy  and 
by  the  yearly  rate. 

Many  interesting  topics  were  brought 
up  in  open  discussion,  as  follows: 

Expiration  notices  to  subscribers. 

Should  newspapers  continue  to  sell 
mail  subscriptions  at  a  lower  rate  than 
papers  to  city  readers? 

How  to  increase  city  street  sales. 

House  organs  and  their  value. 

-Are  we  drifting  back  to  returns  and 
other  circulation  abuses? 

The  effect  of  the  editor’s  blue  pencil 
on  small  town  circulation. 

The  merit  system  among  carriers. 
Docs  it  produce  results? 

If  present  labor  conditions  continue, 
what  must  be  done  to  maintain  delivery 
organizations? 

Contests  and  prizes  for  newsboys. 
What  have  you  used? 

Thirty  minutes  for  questions  and  dis¬ 
cussion.  Every  member  have  his  trouble¬ 
some  problem  ready  for  discussion. 


U.  S.  CONTROL  MENACES 
ALL  BUSINESS 


Chicago  Tribune  Say*  Agitation  for 

Federal  Regulation  of  New*paper* 

1*  Waged  by  Publi*her*  Seek¬ 
ing  Selfi*h  Gain 

Chicago. — Special  legislation  is  being 
sought  by  some  newspapers  to  enrich 
themselves  at  the  expense  of  others,  the 
Chicago  Tribune  said  on  May  17  in  an 
editorial  which  was  sent  on  Associated 
Press  wires*  throughout  the  country. 
Government  interference  in  the  news¬ 
paper  industry  is  roundly  condemned 
and  the  subordination  of  editorial  policy 
to  expediency  and  political  reward  is 
noted  as  a  danger  inherent  in  govern¬ 
mental  intervention  at  the  instance  of 
newspaper  proprietors. 

The  New  York  Globe,  which  is  sin¬ 
gled  out  as  an  example  of  the  news¬ 
papers  which  are  advocating  legislative 
regulation,  replied  to  the  Tribune  edi¬ 
torially  on  May  18,  alleging  that  the 
latter’s  animus  toward  the  Globe  was 
based  on  comments  by  Jason  Rogers, 
publisher  of  the  Globe,  on  a  statement 
by  the  Tribune  that  it  consumed  more 
print  paper  in  one  Sunday  issue  than 
all  the  dailies  of  Canada  used  in  one 
day. 


You  Read  It  in  Editor  &  Publisher. 
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S.  L.  SCHMID 


Some  men  are  ‘‘fine 
fellows”  and  some  men 
are  ‘‘good  workers.” 
Sam  Schmid  is  both.  He 
has  been  associated  with 
me  for  nearly  thirteen 
years  and  I  hope  they 
have  been  as  pleasant 
for  him  as  for  me. 


Legacy  for  Newspaper  Men 

Bridgeport,  Conn. — Augustus  F.  Maher, 
lately  managing  editor  of  the  Star- 
Herald,  and  formerly  with  the  Tele¬ 
gram,  Post  and  Sunday  Post,  and  Ed¬ 
ward  J.  Maher,  reporter  for  the  Bridge¬ 
port  Times,  are  remembered  in  the  will 
of  their  brother,  William  J.  Maher,  a 
retired  tailor  and  real  estate  operator 
in  New  Haven.  His  estate  amounts  to 
about  $150,000. 


Buy*  5  Ton*  of  Wall  Paper 

Hammond,  La. — The  Vindicator,  un¬ 
able  to  pay  spot  market  prices  for  news¬ 
print,  has  purchased  from  an  Atlanta 
wall  paper  manufacturer  5  tons  of  wall 
paper  at  4c.  a  pound  cheaper  than  news¬ 
print,  and  will  print  on  wall  paper  until 
newsprint  prices  decline. 


Probed  240  MUstatement* 

Detroit. — Two  hundred  and  forty  in¬ 
vestigations  of  alleged  misstatements  in 
advertising  in  Detroit  newspapers  were 
investigated  by  the  Better  Business  Bu¬ 
reau  during  1919,  according  to  the  an¬ 
nual  report  of  the  bureau. 


Canada  Bar*  1.  W.  W.  Paper 

Butte,  Mont. — The  Daily  Bulletin, 
reputed  organ  of  Metal  Mine  Workers’ 
Union,  No.  8(X),  I.  W.  W.,  has  been 
barred  from  the  Canadian  mails,  ac¬ 
cording  to  an  order  from  Washington  to 
Postmaster  P.  C.  Goodwin. 


Toledo 

Weekly 

Blade 

The  WEEKLY, 
BLADE  goes  to  the 
farmers  and  small-town 
residents  along  the  rural 
routes  that  radiate  from 
over  18,000  different 
postoffices.  The  bulk  of 
its  circulation  is  concen¬ 
trated  in  the  rich  middle 
and  northern  states.  Its 
subscribers  are  prosper¬ 
ous  and  are  spending 
money  for  all  kinds  of 
creature  comforts  and 
household  appliances. 
For  direct  results  use 
the  WEEKLY  BLADE. 


Serial  Adr.  No.*  8 


News  Schedules  and 
The  White  Paper  Situation 

Are  You  Crowded  Five  Days  in  the  Week 
With  Loose  Papers  on  Saturday  and  Monday? 

If  so,  Mr.  Publisher,  here  is  the  remedy — our  weekly  “Business 
Rev  iew  Page.”  All  advertising  comes  from  your  leading  manu¬ 
facturers  and  jobbers — new  business  that  has  never  before  been 
in  your  paper  on  a  regular  schedule. 

We  sell  the  contracts — we  renew  them;  because  the  “Weekly 
Business  Review  Page”  gives  to  this  class  of  non  -  advertisers  a 
means  of  using  newspaper  advertising  judiciously.  They 
become  regular  advertisers  because  they  get  results. 

This  page  is  inserted  Monday  Mornings  or  Saturday  Evenings, 
no  increase  in  white  paper  necessary  to  carry  it — your  paper 
is  light  on  these  days — you  really  need  the  page  to  take  care 
of  your  news  schedule. 

Write  for  our  folder  entitled  “Local  Display  From  A  New 
Source.”  See  what  other  publishers  think  of  the  page. 

Thomas  W.  Briggs  Company 

Operating  in  United  States  and  Canada 

Home  Office,  Memphis,  Tenn. 


Successor  to  Jones-Briggs  Co. 
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LONG  DAYS  FOR  I.C.M.A. 
AT  ST.  LOUIS 


Program  Committee  Lays  Ambitious 
Schedule  of  Business  with  Enough 
Good  Times  After  Hours  to 
Keep  All  Happy 


Enough  business  to  keep  the  St. 
Louis  convention  of  the  International 
Circulation  Managers’  .\ssociation  out 
of  the  “joy  ride”  class,  and  enough 
amusement  to  balance  the  high  pres¬ 
sure  of  the  business  sessions  has  been 
the  guiding  spirit  of  the  1.  C.  M. 
Program  committee,  headed  by  J.  M. 
Schmid,  of  the  Indianapolis  News,  in 
making  up  the  schedule  which  was  an¬ 
nounced  this  week. 

Preliminary  business  will  be  settled 
at  the  session  of  the  directors  on  the 
evening  of  May  31  at  convention 
headquarters,  the  Statler,  who  will 
hear  the  reports  of  the  entertainment, 
auditing  and  convention  committees, 
and  clean  up  any  odds  and  ends  of 
business  that  come  liefore  them. 

Nine  o'clock.  Tuestlay  morning. 
June  1.  is  set  for  the  formal  oitening 
of  the  convention,  with  a  roll  call,  a 
•speech  of  welcome  by  Mayor  Henry 
W.  Kiel  and  greetings  fr<.im  the  F’uh- 
lishers’  .\ssociation  of  St.  Louis,  rep¬ 
resented  by  E.  Lansing  Ray,  intb- 
lisher  of  the  Globe-Democrat. 


Postal  Rates  Discussion 

-After  the  usual  formalities  and  gen¬ 
eral  business  are  concluded,  the  read¬ 
ing  of  papers  and  exchange  of  views 
will  start,  with  a  five-angled  discus¬ 
sion  of  “postal  rates  for  daily  news¬ 
papers.  taking  into  consideration  their 
performance  of  an  indispensable  pub¬ 
lic  service.”  by  George  A.  Fischer. 
San  Francisco  Chronicle;  T.  \'.  .Arm¬ 
strong.  Ottawa  (Ont.  1.  Journal;  M. 
W.  Zepp.  Washington  Times;  F'.  P. 
Reddow,  Jacksonville  (Fla.).  Me¬ 
tropolis.  and  George  11.  Reytiolds. 
New  Bedford  (Mass.).  Standard. 

Tuesday  afternoon’s  program  will 
be  started  by  Thomas  H.  Moore,  asso¬ 
ciate  director  of  the  .A.  N.  P.  A.  bu¬ 
reau  of  advertising,  and  other  speak¬ 
ers  will  be  .A.  C.  Jenkins.  Birming¬ 
ham  (.Ala.).  Ledger;  R.  C.  Hooley. 
Denver  Rocky  Mountain  News  and 
Times ;  Dr.  S.  E.  Brewster.  Lake  r>i- 
vision.  .American  Red  Cross.  Cleve¬ 
land.  Ohio;  L.  L.  Bowyer.  Milwaukee 
Journal;  W.  J.  Little.  Montreal  Star; 
J.  J.  Lynch.  Cleveland  Press;  W.  J. 
Harrison.  Los  .Angeles  Herald,  and 
J.  M.  -Annenberg.  Philadelphia  Press. 


A  Duy  on  "Big  MucMy’’ 

Entertainment  on  Tuesday  will  in¬ 
clude  a  tour  of  inspection  for  the 
’  ladies  of  the  party  of  the  retail  stores, 
under  escort  of  wives  of  the  St.  Louis 
members,  who  will  be  hostesses  at 
luncheon.  Following  adjournment  of 
the  morning  session,  members  will  be 
given  a  luncheon  by  the  .Ad  Mens’ 
League.  World  Color  Printing  Com¬ 
pany,  and  the  St.  Louis  Publishers’ 
-Association.  The  official  photograph 
will  be  taken  before  the  afternoon  ses¬ 
sion  starts.  -A  theatre  party  has  been 
arranged  for  the  evening  for  members 
and  their  wives. 

AA’ednesday's  .sessions  will  be  held  on 
a  Mississippi  steamboat,  leaving  the 
dock  promptly  at  <S..AO  a.  m.  SiK’akers 
will  be  R.  J.  Corrigan,  Los  .Aitgeles  Ex¬ 
aminer;  H.  H.  Fris.  El  Paso  (Tex.) 
Herald;  Harold  Hough,  Fort  AA'orth 
(Tex.)  Star-Telegram;  AVilliam  F. 
Hofman.  New  York  Staats-Zeitung; 
Robert  L.  Mcl-ean.  Philadelphia  Bulle¬ 
tin;  J.  E.  Nunn.  Houston  Chronicle; 


1  red  1.  Cook.  Scratiton.  Pa.;  John 
Toler.  .Atlanta  Constitution;  D.  B.  G. 
Rose.  Louis\-ille.  Ky. ;  Charles  S.  AA'il- 
son.  Columbus  (Ohio)  Dispatch;  Rob¬ 
ert  S.'  VVeir.  Louisville  Courier-Journal 
attd  Times;  S.  P.  Booth,  New  York 
(ilobe;  -A.  J.  Gerlter,  Syracuse  (N.  Y.) 
Joitrttal;  John  D.  Simmons,  -Atlanta 
(Ga. )  Journal;  (jeorge  Fries,  Cincinnat* 
Times-Star;  (Tharles  E.  Payne,  Indian- 
ajtolis  Star ;  -A.  T.  Butler,  Wichita 

Beacon ;  R.  B.  McClean,  Consolidated 
Newspaper  Syndicate,  AVashington.  D. 
C. ;  F.  M.  Hatch,  South  Bend  (Ind.) 
Tribune;  T.  N.  Ei.senlord,  Chicago 
•American;  -A.  R.  Michencr,  Harrisburg 
(Pa.)  Telegraph;  Leslie  Neafie,  Toledo, 
Ohio. 

Bridge  and  five  hundred  will  keep  the 
ladies  quiet  while  their  lesser  halves  are 
in  session.  Returning  to  the  dock  at 
4  p.  m.,  the  party  will  be  taken  in 
special  conveyances  to  one  of  the  big 
industrial  plants  and  at  6  p.  tn.  will 
l)e  the  guests  of  the  St.  Louis  Pub¬ 
lishers  .Association  at  dinner  at  the  Cen¬ 
tury  Boat  Club.  Big  surprises  are 
promised  for  this  affair. 

H.  H.  FVis,  El  Paso  (Tex.)  Herald, 
will  lead  the  round-table  discussions 
each  afternoon  for  the  evening  news¬ 
papers,  with  Roy  Hatton,  Detroit  Free 
Press,  in  diarge  of  the  mornhig  paper 
talks. 

Speakers  at  the  Tliursday  morning 
session  will  be  E.  C.  Hopwood,  Port¬ 
land  Oregonian;  .A.  E.  MacKinnon,  New 
York ;  C.  H.  Breed,  Spokane  Spokes¬ 
man-Review;  M.  H.  Dubbs.  St.  Louis 
Star;  Norman  11.  Hill,  Norfolk  (A’a. ) 
Ledger-Dispatch ;  Sidney  D.  l^ng. 
Wichita  Eagle ;  E.  C.  AA'hite.  St.  Paul 
Pioneer-Press;  F'enton  Dowling,  Edi¬ 
tor  &  Publisher;  (j.  S.  Galloway,  Rock¬ 
ford  (111.)  Register-Gazette;  T.  J.  Kav- 
anaugh,  Dayton  (Ohio)  News  and  M. 
AV.  Halmbacher,  Oklahoma  City  Okla¬ 
homan. 

General  discussions  on  Thursday 
afternoon  will  cover  returns,  premiums 
and  contests,  sampling,  and  salaries  to 
branch  managers.  Sessions  will  con¬ 
clude  with  the  election  of  officers,  selec¬ 
tion  of  next  meeting  place,  settlement 
of  unfinished  business  and  meeting  of 
the  Imard  of  direclor.s, 

Ladics  of  the  party  will  be  taken  on 
a  motor  trip  Thursday  morning  through 
the  residential  sections  of  the  city, 
through  the  parks  and  hills  of  St.  Louis 
county,  winding  up  at  Bevo  Hill,  where 
luncheon  will  lie  served  by  the  Pub¬ 
lishers  -Associatiiin,  with  the  wives  of 
the  local  circulation  men  as  hostesses. 
They  will  then  be  taken  through  the 
.south  side  parks,  to  Shaw’s  Garden  and 
thence  to  the  hotel.  Memliers  in  con¬ 
vention  will  be  the  luncheon  guests  of 
the  St.  Louis  .Association  of  Commerce 
and  at  4  o'clock  will  be  given  an  oppor¬ 
tunity  to  view  the  city. 

The  May  number  of  the  Official  Bul¬ 
letin  issued  for  the  convention,  shows 
an  increase  in  the  membership  of  9>( 
circulation  managers  from  papers  in  34 
stales  and  in  three  provinces  of  Canada. 


first  annual  “Legion  Show”  in  Topeka 
last  week. 


St.  Paul. — The  Pioneer  Press  gave 
over  200  Dispatch-Pioneer  Press  news 
carriers  a  treat  last  week,  enabling 
them  to  attend  a  “Government  Keep 
Fit”  exhibition  and  entertainment  at 
the  Y.  M.  C.  -A.  The  boys  saw  stereop- 
ticon  views  depicting  the  necessity  of 
preserving  good  health  through  physical 
training,  took  a  plunge  in  the  swim¬ 
ming  pool  and  were  instructed  in  swim¬ 
ming. 


Port  Huron,  Mich. — J.  L.  Doolittle, 
circulation  manager  of  the  Times-Her- 
ald,  who  has  made  a  hobby  in  recent 
years  of  starting  papers  for  carriers, 
is  still  riding  it.  His  latest  effort  is 
the  Port  Huron  Times-Herald  Junior, 
A'^ol  I.  No.  1,  which  appeared  on  Mayl. 
It  is  a  live,  four-page  sheet  devoted  to 
news  of  the  carrier  force  and  items  of 
former  carriers  and  Port  Huron  men 
who  have  made  good,  calculated  to  in¬ 
stil  amhition  into  the  Times-Herald 
boys. 


McClatcky  Starts  World  Tour 

C.  K.  McClatchy,  veteran  editor  of 
the  Sacramento  (Cal.)  Bee,  has  gone  to 
Chicago  in  the  interest  of  Senator  Hir^ 
W.  Johnson’s  candidacy  for  the  Repuk 
lican  nomination,  and  will  remain  thert 
until  the  convention  in  June,  after  wh^ 
he  and  his  wife  and  daughter  will  leave 
for  a  tour  of  the  world.  The  first  sto^ 
will  be  in  .Australia,  where  the  Worl4 
Press  Congress  convenes.  He  thenvt 
will  proceed  to  the  Orient  and  leisurely 
work  around  the  globe,  consuming  abvHt 
one  year  on  the  journey. 


H.  J.  Leggett,  who  has  been  in  charge 
of  country  circulation  for  the  Des 
Moines  Capital,  has  been  made  general 
circulation  manager  of  the  Evening  and 
Sunday  Capital. 


Rochester  Ad  Clvdt  Nonnitetes 

Rochester,  N.  Y. — The  annual  meet¬ 
ing  and  election  of  the  Ad  Qub  will  be 
held  June  24.  Following  are  the  nomi- 
nees;  For  president,  Frank  E.  Gannett 
and  Ernest  A.  Pavioun ;  for  vice-presi¬ 
dent,  William  J.  C.  Karle,  William 
Pidgeon,  Jr.;  for  treasurer,  George  J. 
AA'agner,  George  M.  Richter;  for  direc¬ 
tors.  Francis  R.  DeFoy,  Frederick  E 
Strouss.  Clarence  C.  Culver,  T.  M.  Cran¬ 
dall. 


Phil  M.  Knox,  editor  of  Pep  and 
Service,  the  St.  Paul  Daily  News  car¬ 
riers’  and  newsboys’  magazine,  is  a 
prose  poet.  His  little  parables  and 
s'ories  in  each  issue  are  real  literature. 


Bee  Raises  Rates 

Sacra-mento,  Cal. — The  Bee  increased 
its  subscription  rates  10  cents,  making 
the  new  monthly  rate  75  cents.  The  Bee 
also  raised  its  advertising  rates. 


News  service  telegraphers  have  made 
demands  for  a  minimum  wage  increase 
of  $15  a  week.  Thev  ask  $47.50. 


J  J  /.arg**st  and  Hut  \etrst'af*rr  Indttstriaf  .^d^’^rtising  .Agency* 


Mr.  Publisher- 


With  the  cost  of  producing  a  news¬ 
paper  at  a  high-water  mark  today  are 
you  getting  a  proportionate  revenue 
from  y(^ur  Monday  and  Saturday  Edi¬ 
tions? 


If  you  are  not  carrying  at  least  fifty 
per  cent  advertising  on  either  of  these 
days,  we  can  help  you  by  putting  on 
a  permanent  Weekly  Industrial  Re¬ 
view  Page  secured  from  non-regular 
advertisers  in  your  community. 


We  handle  these  pages  for  over 
forty  of  the  leading  dailies  in  this 
country  and  Canada. 


WITH  THE  CIRCULATORS 


Write  us  for  details. 


C.  F.  L'liderwDod.  former  city  circula¬ 
tion  manager  of  the  F'ort  Worth  (Tex.) 
Record,  has  returned  to  the  Bagley-.Al- 
lison  newspapers,  after  an  absence  of 
about  six  months,  as  circulation  mana¬ 
ger  of  the  Ranger  Daily  Times.  Mr. 
I’nderwood  was  with  the  circulation  de¬ 
partment  of  the  Nashville  Tennessean 
for  five  years  iK'fore  going  to  Texas  and 
was  later  connected  with  the  Herald. 


John  B.  Gallagher  Company 


TorEKA;  Kan — The  newsboys  of  the 
State  Journal  and  the  Capital  were  the 
guests  of  the  .Aiver'can  Legion  at  their 


Home  Office,  Ninth  Floor,  Dexter  Bldg. 
BOSTON  MASS. 


I 


IF  you  moved  your  presses  to  the  Sahara 
or  down  on  fhe  Amazon.  One-Set  Rollers 


A  or  down  on  the  Amazon,  One-Set  Rollers 
would  keep  going  just  the  same  without 
change.  Humidity  doesn’t  affect  them. 


OPEN  “her”  up  and  give  “her”  full 
speed  or  throttle  “her”  down  to  a  snail’s 
pace,  One-Set  Rollers  will  do  the  work 
effectively  and  efficiently  either  way. 


THE  B.  F,  GOODRICH  RUBBER  COMPANY 

zAkron^  Ohio 


Goodrich 

One-Set 

Rollers 
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GATHERED  AT  RANbOM 


T  T  is  pretty  generally  conceded  that 
George  Washington  was  the  first 
president  of  the  United  States,  but  so 
far  as  we  know  he  is  the  only  “first” 
that  has  never  been  questioned.  There¬ 
fore  it  is  with  some  fear  that  we  ap¬ 
proach  you  this  week  for  we  have  a 
“first”  claim  we  wish  to  offer  for  your 
consideration. 

Deep  down  in  our  heart  we  hope  that 
it  starts  an  argument  that  will  fill  our 
mail  with  claims  and  Gathered-at- 
Random  columns  for  the  future — ^the 
circus  has  come  and  gone  and  it’s  now 
time  to  go  fishin’.  We  are  printing  this 
column  on  a  dare  this  week.  The  author 
dared  us  to  run  it;  he  has  such  a  high 
opinion  of  our  publication  tiiat  he  really 
doesn’t  expect  to  see  it  in  print.  Hence 
it  is  with  pleasure  that  we  present  to 
you  a  column  by  the  first  recognized 
column  conductor  in  America,  A.  T. 
Macdonald.  He  refused  to  give  us  a 
picture  of  himself  but  he  did  take  us 
out  to  meet  Charley  Ringling  and  buy 
us  a  pink  lemonade,  which  is  entirely 
proper,  viewed  from  our  standpoint,  as 
he  is  now  general  manager  of  the  Wash¬ 
ington  Times  and  columns,  to  him,  are 
only  columns,  unless  bought  and  paid 
for  by  an  advertiser.  Read  it  before 
filing  your  claims.  We  like  it : 

A  NUMBER  OF  YEARS  AGO 
BY  A.  T.  M.^CDONALD 
*  0  * 

The  writer  had  a  friend,  Lieutenant- 
Governor  “Bill”  Thome  of  Kentucky, 
who  once  owned  a  streak  af  rust  of 
a  railroad  near  Eminence,  his  home 
town.  It  cared  not  for  passengers  nor 
for  freight,  the  owner  believing  that 
some  railroad  some  day  would  want  to 
buy  the  right  of  way.  To  keep  his 
franchise  alive  the  Governor  ran  a  car 
or  two  whenever  the  law  demanded  it. 

“Governor”  Thome  was  a  confirmed 
practical  joker  and  one  season,  in  the 
days  when  passes  were  numerous  and 
free,  he  issued  handsomely  engraved 
transportation  cards  to  the  presidents 
and  passenger  agents  of  all  the  big 
railroads. 

Few  of  the  recipients  took  precau¬ 
tion  by  the  forelock  and  “looked  the 
gift  horse  in  the  mouth,”  and  quietly  and 
courteously  reciprocated  the  favor.  The 
"Governor”  carried  in  his  hip  pocket  that 
season  a  beautiful  card  case  filled  with 
complimentary  transportation  on  prac¬ 
tically  every  railroad  in  the  United 
States,  Canada  and  Mexico. 

One  railroad  president,  known  for  his 
astuteness  in  railroading  and  in  golf. 
President  Milton  H.  Smith,  of  the 
Louisville  and  Nashville  Railroad  (who, 
by  the  way,  resigned  last  week  aged 
eighty  years  young),  replied  as  follows: 

“Dear  Governor:  I  have  yours  en¬ 
closing  an  annual  pass  over  your  rail¬ 
road.  I  understand  it  is  eleven  miles 
long.  My  railroad  is  4,723  miles  long, 
so  I  cannot  see  my  way  clear  to  recip¬ 
rocate  the  favor. — M.  H.  Smith." 

To  this  epistle,  the  only  one  of  its 
kind  he  received,  “Governor”  Thome 
made  this  reply.  “Dear  Milton :  Your 
road  may  be  4.723  miles  long  but  by 
Gawd,  sah.  I’ll  have  you  know  that 
mine  is  every  damned  bit  as  wide  as 
yours.  Thorne.” 

•  * 

One  cannot  think  of  an  experience  as 
a  Column  Conductor  without  recalling 
ffiis  story.  The  column  the  writer  was 
responsible  for  at  various  times  wasn’t 
the  best  in  the  world,  but  it  was  "every 
damned  bit  as  wide”  as  the  others. 


“Dick”  Linthicum,  now  of  the  New 
York  World,  was  the  originator  of  the 
“A  Little  About  Every  Thing”  column 
that  appeared  in  the  Chicago  Journal 
first  in  1899  and  thereafter  every  day  on 
the  first  page.  Willis  Hall  Turner  was 
publisher,  Peter  Finley  Ehinne  editor, 
“Dick”  Linthicum  managing  editor  and 
the  staff  included  Tiffany  Blake,  “Ike” 
Fleming,  “Bill”  Stewart,  “Billy”  Etten, 
Fred  Smith,  Leroy  Scott,  Drury  Under¬ 
wood  and  James  O’Donnell  Bennett, 
“Herbie”  Jones  and  others  not  since  un¬ 
known  to  fame. 

When  that  12  o’clock-Limited-train  of 
thought  was  wished  onto  me  with  the 
word  to  get  it  to  the  end  of  the  line, 
it  had  few  passengers.  As  we  journeyed 
along,  however,  the  fares  became  more 
numerous  and  the  traffic  more  popular, 
and  the  extra  gave  way  to  the  regular 
B.  L.  T.  and  F.  P.  A. 

Every  day  at  2  o’clock  this  column 
made  the  schedule.  It  was  like  Sam 
Newhouse’s  Colorado  railroad  which 
“began  in  a  coal  mine  and  ended  up  a 
tree.”  It  had  no  terminal  facilities,  but 
the  reporters  on  the  paper  found  it  a 
pleasing  vehicle  to  ride  hobbies.  They 
contributed  to  its  early  popularity. 

Early  in  1900  there  appeared  in  the 
Journal  office  a  long-haired  youth  from 
the  Zenith  of  the  Universe.  Duluth. 
When  the  writer  joined  Hearst’s  Chi¬ 
cago  American,  Bert  Leston  Taylor  be¬ 
came  the  column  conductor  and  he  it 
was  who  made  the  column  famous. 
Soon  after  he  wrote  an  opera  called 
“The  Explorer,”  which  died  of  cold  and 
hunger.  Soon  after  B.  L.  T.  left  the 
Journal  for  the  longer  grass  of  the  Trib¬ 
une  where  he  still  is — but  is  not  still. 

*  Hi  * 

The  modern  newspaper  Column  is  a 
very  desirable  human  link  between  the 
newspaper  and  the  reader.  In  New 
York,  where  the  Column  is  indigenous 
to  the  rock,  one  reads  with  avidity  and 
interest  all  that  each  Column  ^itor 
writes,  only  to  come  to  the  conclusion 
that  “half  the  lies  they  tell  on  the  Irish 
are  not  true.” 

A  Column  that  is  merely  frivolous, 
like  cheap  jewelry,  soon  tarnishes; 
while  the  Column  that  appeals  both  to 
one’s  sense  of  humor  and  has  a  sense 
of  proportion  really  gets  somewhere 
with  the  publisher  and  the  readers. 

Publishers  are  recognizing  the  force 
and  the  effect  of  the  Column  from  day 
to  day,  for  after  all  a  Column  is  just  an 
outlet  for  thoughts  that  cannot  be  ex¬ 
pressed  elsewhere  in  the  paper. 

«  *  « 

After  a  sojourn  of  a  year  in  Canada, 
where  I  found  health  and  a  much  bet¬ 
ter  half,  I  went  to  New  York  to  become 
one  of  Mr.  Munsey’s  many  Managing 
Editors.  I  was  “the  last  of  the  Mo¬ 
hicans”  on  the  old  Daily  News  for  the 
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WANTED 

Ebcperienced  man,  38  or  40  years 
of  age,  for  long-established  New 
England  evening  newspaper;  inde¬ 
pendent  in  politics.  Permanent 
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Pnblisher. 


ghost  quit  fraternizing  with  us  in  1904. 
On  the  News  we  ran  a  column  called 
“Spice,  But  Not  All-Spice.” 

«  a  * 

From  New  York  to  Louisville,  and 
to  an  association  that  will  always  carry 
with  it  precious  memories.  There,  in 
addition  to  managing  the  paper,  and 
minding  the  public’s  business,  there  was 
operated  a  train  of  thought — or  was  it 
just  freight?  —  known  as  “Wait-A- 
Minute.” 

For  three  years,  usually  when  every¬ 
one  else  was  asleep,  we  kept  that  train 
on  the  track.  There  was  only  one 
printer  who  could  read  our  schedule, 
and  on  his  night  off  the  whole  compos¬ 
ing-room  staff  would  threaten  to  go 
on  strike  and  tie  up  our  journalistic 
railroad. 

It  was  great  fun  writing  and  editing 
and  conducting  that  particular  column, 
for  it  gave  one  a  chance  to  editorialize 
without  beetling  one’s  brow  overmuch. 

*  «  * 

About  that  time  Fontaine  Fox  was  a 
school  boy — ambitious  and  with  a  gift. 
We  hired  him  at  $12  a  week  to  ridicule 
with  his  pencil  the  Brook  street  car  line. 
He  did  it  so  effectively  that  it  became 
the  best  car  line  in  Louisville  and  Fox, 
by  the  way,  has  just  closed  a  contract 
that  will  bring  him  over  sixty  times  as 
much  as  we  paid  him.  His  Toonerville 
Trolley  is  the  old  Brook  street  line 
continued. 

«  * 

Eugene  Field  gave  me  some  letters 
to  friends  in  Denver  in  1892.  He  had 
achieved  fame  since  he  left  there,  and 
because  of  John  Arkins,  John  D.  Mc- 
Gilvray,  Wolfe  Londoner  and  others 
who  loved  the  inimitable  “Gene”  I 
lingered  eight  years.  The  last  thing 
I  heard  when  leaving  was  a  “Gene” 
Field  story  repeated  by  Harry  Tammen, 
who  concluded  by  telling  Fred  Bonfilo. 
his  partner,  to  remember  the  words  of 
-Abie,  the  Agent,  “Get  the  Money.” 

Out  of  the  years  in  Denver  there 
comes  trooping  on  memories’  highway 
a  great  crowd  of  comrades.  Charlie 
Wilcox,  “Joe”  Ward,  Ellis  Meredith, 
Emerson  Smith,  “Lute”  Bickford,  “Ed” 


Keating,  “Bill”  Milburn,  Tom  Chiving- 
ton,  “Ben”  Bradley,  Roy  Mantle,  “Gene" 
Taylor,  Mary  Holland  Kinkaid,  Orrii 
Thomas,  “jlm”  Garvey,  Minnie  Rey. 
nolds,  Charlie  Painter,  “Bert”  Bingham, 
Homer  Dunn,  Pete  Vroom,  Vic  Olm¬ 
sted,  Joe  Barry,  “Clint.”  Brainerd,  Jack 
Hammond,  Walter  Noble  Bums,  John 
C.  Martin,  McGellan,  and  MacLennon, 
James  Barton  Adams,  John  F.  CarroD, 
Sam  Kiser,  Willis  Thompson,  Cy 
Cooper,  “Bill”  Stapleton,  Frank  Arkins 
Sam  McDonald,  Jack  Henderson, 
Tommy  Mohr,  George  Lounsbury,  Sid 
Eastwood,  Fred  Shorey,  Charlie  Bar¬ 
ton,  Tom  McGill,  Clara  Sears  Taylor, 
“Billy”  Kerr,  Arthur  Francis,  Earl  B, 
Coe,  Lansing  Warren,  and,  of  course, 
Hamilton  Armstrong,  who  goes  on  for¬ 
ever. 

*  *  ♦ 

And  out  of  the  lot  not  one  has  ever 
lost  touch  with  the  other,  except  the 
few  who  have  crossed  the  Great  Divide 

Senate  Approves  2-Cent  Piece 

Washington,  D.  C.— 'Business  nece^ 
shy  and  convenience  as  well  as  senti¬ 
ment  actuated  the  Senate  in  its  passage 
of  a  bill  authorizing  the  coinage  of  a 
two-cent  piece  commemorative  of  Theo¬ 
dore  Roosevelt.  The  House  is  said  to 
be  favorable  toward  the  passage  of  sim¬ 
ilar  legislation.  The  Senate  also  acted 
favorably  on  House  bills  authorizing 
coinage  of  SO-cent  pieces  to  commemo¬ 
rate  the  300th  anniversary  of  the  land¬ 
ing  of  the  Pilgrims  and  the  100th  anni¬ 
versary  of  the  admission  of  Maine  and 
Alabama  into  the  Union. 


Fitchburg  News  Suspends 

Fitchburg,  Mass. — The  Daily  News 
suspended  on  May  14.  Established  in 
1904,  the  News  was  purchased  about  a 
month  ago  by  S.  I.  Newhouse  and  asso¬ 
ciate  owners  of  the  Bayonne  (N.  J.’l 
Times,  from  James  J.  Devine,  of  Clarks¬ 
burg,  W.  Va.  In  announcing  suspension, 
the  publishers  say  that  abnormal  cost  of 
publication  and  difficulties  in  the  local 
field  are  the  main  factors 
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Get  Close  To  The  People 
of  Pennsylvania 

That  is  the  only  way  in  which  to  sell  your  products. 

Generalizing  through  scattered  circulation  will  not  create  the  interest  nec¬ 
essary  to  assure  sales. 

Concentration  in  newspaper  space  will  produce  results. 

Such  concentration  in  the  columns  of  the  newspapers  listed  in  this 
announcement  will  carry  your  message  “Close  to  the  People  of  Pennsylvania.’’ 

Think  of  placing  your  message  before  the  eyes  of 
nearly  5,000,000  people! 

Consider  their  tremendous  purchasing  power.  What  a  market  awaits  you! 

Pierce  this  market  quickly — grasp  the  opportunity  for  sales  where  you  have 
distribution — ^use  the  local  newspapers  in  this  giant  state. 

If  distribution  is  not  as  complete  as  you  desire  —  bear  in  mind  that  these 
newspapers  maintain  service  departments  which  will  co-operate  with  your  sales 
force.  ..,1— 

This  co-operation,  distribution  and  sales  promotion  can  be  “tied-up”  suc¬ 
cessfully  through  advertising  in  this  list  of  progressive  newspapers — and  only 
through  such  means. 

The  market  exists. 

The  market  awaits  your  action. 

Here  we  present  the  media,  powerful  and  compelling. 

Consider  the  possibilities — great  circulation  at  a  minimum  cost. 


Circu-  2,500  10,000 

lation  Lines  Lines 

Allentown  Call  (M)  Item . (E)  33,000  .08  .08 

^Altoona  Mirror  . (E)  22,197  .05  .05 

Altoona  Times-Tribune  . (M)  15,964  .05  .05 

Beaver  Falls  Tribune  . (E)  4,665  .02  .02 

Bethlehem  Globe . (E)  7,011  .03  .03 

Chester  Times  and  Republican  (MAE)  14,739  .05  .04 

Coatesville  Record  . (E)  5,265  .021  .021 

Connellsville  Courier  . (E)  6,427  .0179  .0179 

•Easton  Express . (E)  11,047  .04  .04 

Easton  Free  Press . (E)  13,610  .0285  .0285 

Erie  Herald . (E)  8,718  .03  .03 

Erie  Herald . (S)  10,195  .03  .03 

tFranklin  News-Herald . (E)  6,687  .03  .03 

Harrisburg  Telegraj^ . (E)  30,929  .07  .07 

tjohnstown  Democrat . (M)  10,132  .03  .025 

•Lancaster  Intelligencer  and  News- 

Journal  . (M&E)  24,919  .08  .08 

Lebanon  Daily  News . (E)  8,373  .03  .03 

tNew  Castle  News . (E)  13,014  .025  .025 


Circu-  2,500  10,000 
lation  Lines  Lines 

Oil  City  Derrick . (M)  6,484  .035  .03 

PhiladelphU  Record . (M)  107,479  .0179  .0179 

Philadelphia  Record . (S)  128,610  .0179  .0179 

Pittsburgh  Dispatch . <M)  57,263  .14  .10 

Pittsburgh  Dispatch . (S)  67,151  2\  .16 

Pottsville  Republican . ..(E)  11,057  .045  .035 

Scranton  Republican . (M)  30,303  .09  .08 

Scranton  Times . (E)  35,125  .09  .08 

Sharon  Telegraph . (E)  5,554  .03  .03 

Warren  Mirror . (E)  3,100  .0179  .0179 

•Washington  Observer  &  Reporter  (E)  13,916  .06  .05 

West  Chester  Local  News . (E)  12,249  .03  .03 

Wilkes-Barre  Times- Leader . (E)  18,371  .05  .04 

York  Gazette  and  Daily . (M)  14,518  .04  .04 

Government  Statements,  April  Is^  1920. 

•A.  B.  C.  Report,  April  1st,  1920. 
tGovemment  Statements,  October  1st,  1919. 
tA.  B.  C.  Report,  October  1st,  1919. 
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PAPERS  CUT  WIRE  COST 
IN  NEW  SYNDICATE 


E.  D.  DeWitt  Sues  Herald 

Edwin  1).  DeWitt  has  filed  suit  against 
the  New  York  Herald  Company  for 
$565,363  for  breach  of  hiS  contract  as 
advertising  director  of  the  New  York 
Herald  and  Telegram.  Mr.  DeWitt, 
whose  contract  ran  until  January,  1922, 
was  discharged  when  Frank  A.  Munsey 
l)Ought  the  Herald  on  January  17.  By 
its  terms  he  was  to  receive  half  of  1 
per  cent  of  the  net  advertising  earnings 
and  per  cent  on  the  increase  above 
tlie  earnings  of  the  previous  year.  He 
alleges  that  until  his  discharge,  the  net 
receipts  from  advertising  were  $4,054,- 
753.  and  that  his  share  was  $100,562, 
of  which  he  states  he  has  received  only 
$35.0(K).  Prior  to  his  connection  with 
the  Herald,  Mr.  DeWitt  was  general 
manager  of  Editor  &  Pi'BLIsher. 


Staff  of  N.  Y.  World  Dines  Jack  Rainey 


Consolidated  Press  Association  Has 
Leased  Wire  Service — ^To  Handle 
Features  Developed  by  Its 
Newspaper  Clients 


YWlMS 


W.tsHt.NOTO.v,  D.  C.— “We  count  it  a 
particular  privilege  to  lie  able  to  act  for 
the  Chicago  Daily  News  Foreign  Serv¬ 
ice,”  said  Robert  B.  McLean,  business 
manager  of  the  new  Consolidated  Press 
Association,  to  Editor  &  Publisher’s 
representative  in  discussing  the  new  ar¬ 
rangement  completed  last  week.  He 
gave  the  following  details  of  the  new 
plan ; 

"The  News’  service  has  been  devel¬ 
oped  by  Mr.  Lawson  at  huge  expense — 
$350,0t)0  in  1919.  The  opportunities  for 
distributing  a  foreign  daily  service  of 
this  kind  by  Commercial  Telegraph  has 
been  limited  and  the  item  of  tolls  has 
often  been  prohibitive.  By  the  use  of 
our  leased  wire  system  we  can  serve 
many  more  clients  at  a  greatly  reduced 
cost. 

Leased  Wire  System 

“At  present  the  Consolidated  Press 
Association  has  leased  wire  system 
stretching  from  New  England,  with 
stops  at  Worcester,  Hartford  and 
Bridgeport,  to  New  York  and  Philadel¬ 
phia,  Baltimore,' Washington,  Pittsburgh, 
Buffalo,  Cleveland,  Detroit  and  Chi¬ 
cago.  Another  circuit  starts  from  Chi¬ 
cago  and  Milwaukee  and  runs  South 
through  St.  Louis,  Louisville,  Atlanta 
and  Birmingham. 

“By  September  1,  we  expect  to  open 
our  San  Francisco  office  and  to  Wave 
covered  the  continent  with  our  leased 
wires.  We  are  today  doing  business 
with  115  cities,  usually  with  the  prin¬ 
cipal  newspaper  in  each  city.  While  it 
is  an  exclusive  service,  we  do  not  nec¬ 
essarily  sell  all  of  our  product  to  one 
newspaper.  We  can  divide  the  reports 
and  still  maintain  the  exclusiveness  of 
each  feature. 

“The  Consolidated  Press  .\ssociation 
is.  as  the  name  implies,  a  consolidation 
of  syndicate  products.  It  developed  out 
of  the  necessity  of  a  distribution  system 
for  the  David  Lawrence  dispatches  from 
Washington.  Wires  were  leased  to  ob¬ 
tain  expedition  in  transmission,  but  it 
occurred  to  us  that  a  leased  wire  system 
required  other  special  articles  of  equal 
and  greater  popularity  to  make  the  ar¬ 
rangement  economical. 

“By  joining  with  Stuart  P.  West,  fi¬ 
nancial  editor  of  the  New  York  Globe, 
and  keeping  a  running  story  on  the 
wires  of  the  news  developments  in  all 
states,  carrying  the  complete  bond  sales 
and  curb  quotations  which  other  press 
associations  found  it  difficult  to  trans¬ 
mit  in  full  on  their  wires,  we  found 
Sn  instant  demand  for  other  things 
which  the  press  association  wires  were 
too  crowded  to  carry.  These  will  be 


Improving  Ashland  Plant 

Ashland,  Ohio. — The  Times-Gazette 
announces  it  has  ordered  and  expects 
to  have  in  place  before  next  Thanks¬ 
giving  a  new  16-page  tubular  press  with 
a  capacity  of  30,000  cooies  an  hour.  Im¬ 
provements  costing  $30,000  are  being 
made  in  the  plant. 


Taken  in  1SS4,  this  picture  shows  "Jack”  Rainey  in  the  midst  of  his  police  headquarters  - 

colleagues.  Reading  from  left  to  right  they  are:  Upper  row:  J.  Barlow,  New  York  Sun; 

Paul  Beatty,  Globe:  Max  Flschel,  Bvemng  ^VoeidJ  J.  M.  Rainey,  Evening  JoumaL  1  h^list  Find  Now 

row:  Cornelius  Dover,  City  News;  Robert  Moran,  Globe;  Oscar  Herdman,  Evening  Tele-  x-  tt  '> 

gram;  Fred  Todd,  aty  News.  MANCHESTER.  N.  H.- 

Hanover  street  on  which 

City  Editor  John  M.  Rainey  of  the  Final”  was  written  and  printed  under  the  Mirror  is  located  has  1 

New  York  Evening  World,  was  given  the  city  editor’s  very  nose  and  the  first  for  theater  purposes  and 

the  surprise  of  his  life  on  last  Saturday  intimation  he  had  that  there  was  any-  will  have  to  move.  The 

night  when,  after  being  decoyed  to  the  thing  doing  was  when  he  was  handed  has  not  yet  been  selected, 

top  floor  of  Kebn’s  Chop  House  in  West  a  copy  of  the  dinner  souvenir.  A  car- 

44th  street  to  attend  the  dinner  of  the  toon  of  him  by  Will  Johnstone  and  the 

•Adventurers’  Club,  he  found  himself  the  story  of  his  life  by  Martin  Green  occu' 

Chief  .Adventurer  at  his  own  dinner.  pied  the  first  page  and  everyone  of  the 

The  occasion  was  the  first  anniversary  .staff  and  every  department  .of  the  Eve- 

of  “Jack's”  ascension  to  the  city  desk,  ning  World  was  lampooned  in  th< 

and  the  staff,  many  of  whom  had  pages  which  followed, 

worked  with  him  when  he  was  police  “During  dinner”  speeches  were  event! 
reporter  and  ship  news  reporter,  of  the  evening  and  both  the  Rainey  ear: 

crowded  him  into  the  room  on  the  burned,  for  the  remarks  tendered  tiin 

fourth  floor  hack,  and  told  him  what  were  alternate  roasts  and  soothing  lo- 
they  thought  of  him.  tions.  He  was  joshed,  jollied  anc 


Keeping  Up  With 
The  Times 


WO  HOW  me  the  clas- 

^  sified  of  a  news¬ 
paper,”  said  Samuel 
Hopkins  Adams,  “and  I 
will  tell  you  the  finan¬ 
cial  strength  of  a  city, 
its  character  and  pros¬ 
perity,  and  even  its 
morals.” 

The  classified  of  The 
Washington  TIMES, 
which  averages  over 
two  and  a  half  pages 
daily,  shows  the  nation’s 
Capital  City  to  be  high 
grade,  financially  strong, 
prosperous  and  morally 
sound. 


torial,  traffic  and  sales.  It  will  serve  which 
both  morning  and  afternoon  papers  and  in  wdi 
will  supply  mail  as  well  as  telegraph  fea-  new's 
tunes,  being  able  to  reach  many  clients  where, 
by  special  delivery  mail  from  telegraph 
terminals. 

“It  shall  be  our  endeavor  to  handle 
on  behalf  of  newspapers,  those  products 
which  they  have  developed  and  the  syn¬ 
dicating  of  which  they  are  not  able  to 
undertake.  Only  those  features,  how¬ 
ever,  which  have  obtained  a  national 
prominence  will  be  admitted  to  mem- 


CALEXICO 


is  on  the  border  between  Mexicali. 
Mexico,  and  U.  S.  It  it  the  gate¬ 
way  to  159,000  acres  in  Imperial 
Valley  in  Mexico  as  well  as  hav¬ 
ing  tributary  a  large  section  in 
the  U.  S. 

The  combined  population  ot  Calex¬ 
ico  and  Mexicali  over  20.000.  Im¬ 
ports  of  $12,491,000,  greater  than 
all  southern  California  ports  com¬ 
bined.  Leads  entire  Valley  in  bank 
resources  and  volume  of  business. 
Its  only  newspaper  is  the 


project  develops,  for  the  present  we  have  ciation.  The  editorial  control  of  each 
specialized  on  financial,  political  and  in-  feature  remains  the  same.  Each  fea- 
ternational  of  the  wire  kind.  jure  is  labeled  with  a  credit  line  of  the 

Staff  Enlarged  author  or  parent  newspaper,  but  the 

“Wc  have  added  to  our  personnel  dur-  sales  and  distributing  resources  of  the 
ing  the  last  few  weeks:  J.  Jerome  Consolidated  Press  Association  are  fur- 
Williams.  formerly  of  the  Universal  nished  without  any  assumption  of  con- 
Service,  who  has  been  made  assistant  trol  or  responsibility  for  the  text  of  any 

business  manager;  Horace  Epes,  for-  of  the  articles  themselves.  Thus  the 

merly  day  manager  of  the  Associated  Chicago  Daily  News  foreign  service  re¬ 
press,  Washington  Bureau,  who  has  mains  as  it  always  has  been,  the  product 
been  made  western  manager  with  of  more  than  30  correspondents  in  many 
headquarters  in  Chicago;  and  William  parts  of  the  globe. 

.A.  Bird,  until  recently  business  mana-  “We  have  made  a  surprising  progress 
ger  on  this  side,  who  has  assumed  the  in  the  face  of  the  white  paper  shortage; 
duties  of  European  business  manager,  that  in  our  judgment  is  because  we  are 
with  headquarters  in  Paris.  saving  the  newspapers  large  sums  of 

“The  Consolidated  Press  .Association  money  on  toll  and  offering  them  a  va- 
is  organized  in  three  departments — edi-  riety  of  material,  economically,  from 


CHRONICLE 


evening  daily  with  Associated  Press 
and  N.  £.  A.  service,  is  a  cash-in- 
advance  paper  and  completely  cov¬ 
ers  the  richest  field  in  Imperial 
Valley. 


The  Washington  Times, 

WASHINGTON,  D.  C. 
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51  MORE  DAILY  NEWSPAPERS  CHANGE 
ADVERTISING  RATES 


F^R  the  week  ending  May  15,  1920,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
issued  ney  sheets  covering  rate  increases  and  other  information  of  64  daily 
newspapers.  Of  these,  51  were  changes  in  the  general  advertising  rates  and  13 
were  changes  in  other  than  the  general  rates.  In  the  changes  in  the  general  rates 
of  the  51  papers 

The  new  minimum  agate  line  rate  is  $2.63 
The  old  minimum  agate  line  rate  was  2.20 


Net  increase  amounts  to  .43  per  agate  line  or 
19.54%  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  779,901.  This  is 
the  second  change  since  October  1st  on  27  of  these  papers. 

The  Petaluma  (Cal.)  Argus  shows  an  increase  of  100%  over  the  previous 
minimum  agate  line  rate. 

The  Tipton  (Ind.)  Tribune  has  discontinued  as  a  daily  and  is  now  published 
tri-weekly. 

The  Denison  (Tex.)  Gazette  has  discontinued  publication  as  a  daily. 

The  Williamson  (W.  Va.)  News  has  discontinued  as  a  daily  and  is  now  published 
tri-weekly. 

The  summary  of  the  week’s  changes  follows : 


City  and  Paper  Net  Paid  New  Rate  Minimum  r>ast  Rate  Last  Min.  Increase 

rkansas _  Circulation  Effective  Ag.  Li.  R.  Effective  Ag.  Li.  R.  Per  Line 

Hope  Arkansas  Herald .  1,078  4/1/20  .0107143*  6/11/19  .0092858*  .0014286 


California — 

Fresno  Herald  . 

8,690 

5/15/20 

Fresno  Republican  . . . 

..(AC) 

31,123 

7/1/20 

Pksadena  Star-News.. 

11.322 

5/1 /20 

Petaluma  Argus  . 

tl,750 

5/1/20 

Santa  Barbara  News 

i  Inde- 

pendent  . 

5,388 

8/1/20 

Connecticut — 

Hartford  Times  . 

37,324 

6/1/20 

Tilton  Gazette  . 

1,124 

5/1/20 

Illinois — 

Aurora  Beacon-News  . 

16.248 

6/1/20 

Decatur  Herald  . 

14,654 

9/1/20 

Joliet  Herald-News  . . 

17.175 

6/1/20 

Marion  Post  . 

.  .(est) 

1,242 

12/1/19 

Monmouth  Review  . . . 

3.007 

4/1/20 

Paris  Beacon  . 

..(est) 

2.300 

5/1/20 

Quincy  Whig  . 

8.225 

6/1 /20 

Sunday  Edition  . . . . 

10,063 

6/1/20 

Indiana — 

Huntington  Herald  . . 

t3.580 

5/1/20 

Teffersonville  Star  . . . 

t957 

4/20/20 

La  Porte  Herald . 

3,730 

5/1  '20 

Maryland — 

Baltimore  .\merican  & 

Star. 

58,854 

5/1/20 

Sunday  Edition  . . . . 

88,895 

5/1/20 

Massachusetts —  * 

Worcester  Post  . 

24,292 

7/1/20 

Minnesota 

Red  Wing  Eagle . 

1,500 

5/11/20 

Columbia  Tribune  ... 

2,800 

7/1/20 

Nebraska — 

Nebraska  City  Press.. 

2,618 

5/1/20 

New  Jersey — 

Elizabeth  Journal  - 

18.564 

5/10/20 

New  York — 

Gloversville  Herald  . . 

5,466 

3/1/20 

Gloversville  Leader-Kepubli- 

can  . 

6,119 

5/1/20 

New  York  Mail . 

.(AC) 

158,288 

5/1/20 

Rochester  Democrat  &  Chron- 

icie  . 

59,174 

5/5/20 

Sunday  Edition  . . . . 

5/5/20 

North  Carolina — 

Greensboro  News  .... 

16,289 

7/1./20 

Sunday  Edition  . . . . 

22,165 

7/1/20 

Henderson  Dispatch  .. 

1,975 

6/1  '20 

Ohio— 

Athens  Messenger  . . . 

8,466 

7/1/20 

Cincinnati  Enquirer  . 

67,722 

5/16/20 

Sunday  Edition  .... 

5  '16/20 

tLima  News  &  Times 

Demo- 

crat  . 

5/1/20 

tLima  News  &  Times 

Demo* 

7/1/20 

Mansheld  News . 

10,722 

7/1/20 

Painesville  Telegraph 

2.925 

1/1/20 

Youngstown  Telegram 

21.831 

11/1  '20 

Oklahoma — 

Lawton  News  . 

t2,671 

5/1/20 

Newkirk  Reporter  ... 

300 

S/11'20 

Sapulpa  American  ... 

. .  (est) 

3,600 

5/1/20 

Fennsylvania — 

Indiana  Gazette  ..(AC) (est) 

2,400 

5/15/20 

Pottsville  Republican  . 

.(AC) 

11.057 

5/1/20 

Sunbury  Item . 

.  (-^C) 

3,636 

5/1/20 

Tennessee — 

Columbia  Herald  . 

2,000 

5/11/20 

Texas — 

Athens  Review  . . 

.  .(est) 

325 

5/5/20 

Dallas  Journal  . 

34,222 

5/1/20 

Dallas  News  . 

59,210 

5/1/20 

Sunday  Edition  . . . . 

92,793 

5/1/20 

Vermont — 

Bennington  Banner  . . 

2,871 

4/1/20 

West  Virginia — 

Clarksburg  Telegram  . 

6,993 

.5/1/20 

Sunday  Edition  . . . . 

8,627 

5/1/20 

Wellsburg  Herald  .... 

1,000 

5/1  '20 

Wisconsin — 

Racine  Journal-News  . 

.(AC) 

7,839 

6/1/20 

Wyoming — 

Cheyenne  Wyoming 

State 

Tribune  . 

5,255 

6/1/20 

779,901 


.045* 

6/1/20 

.035* 

.01 

.10* 

1/1/20 

.075* 

.025 

.0.55* 

3/1/16 

.0392858 

.0157142 

.0214286* 

4/1 '18 

.0107143 

.0107143 

.035* 

1/1/18 

.025 

.01 

.09* 

1/1/20 

.08* 

.01 

.0142858* 

1/1/18 

.0107143* 

.0035715 

.055* 

1/1/20 

.045* 

.01 

.05* 

1/1/20 

.04* 

.01 

.055* 

10/1/19 

.05* 

.005 

.0128572* 

6/1/17 

.0071429 

.0057143 

.0142858* 

4/1/19 

.0128572* 

.0014286 

.015* 

11/1/15 

.01* 

.005 

.03* 

1/1/20 

.025* 

.005 

.035* 

1/1/20 

.03* 

.005 

.02* 

12/15  19 

.015* 

.005 

.0178572* 

10/1/17 

.01 

.0078572 

.025* 

1/1/20 

.02* 

.005 

.25* 

9/1/19 

.20* 

.05 

.25* 

9/1/19 

.20* 

.05 

.07* 

5/1/20 

.06* 

.01 

.0178572 

8/8/19 

.0142858 

.0035715 

.0178572* 

10/1/19 

.015* 

.0028572 

.0178572* 

5/31/19 

.0121429* 

.0057143 

.07 

11/15/19 

.05 

.02 

.03 

12/1/19 

.025 

.005 

.03* 

1/1/20 

.025* 

.005 

.34 

11/25/19 

.33 

.01 

.17 

1/31/20 

.15 

.02 

.20 

1/31/20 

.17 

.03 

.05 

1/1/20 

.04 

.01 

.06 

1/1/20 

.05 

.01 

.02 

11/1/18 

.0107143 

.0092858 

.03* 

1/1/20 

.025* 

.005 

.17 

2/16/20 

.16 

.01 

.35* 

2/16/20 

.33* 

.02 

.04 

.045 

.005* 

.05 

5/1/20 

.04 

.01 

.04* 

3/1/20 

.03* 

.01 

.0178572* 

7/1/17 

.0142858* 

.0035715 

.07* 

11/1/19 

.06* 

.01 

.0285715* 

10/1/19 

.0214286* 

.0071429 

.0057143* 

8/7/19 

.0035715* 

.0021429 

.03 

1/1/20 

.025 

.005 

.0214286* 

4/1/20 

.0157143* 

.0057143 

.045 

9/1/19 

.03 

.015 

.0178572 

12/1/19 

.0142858 

.0035715 

.0142858 

1/1/20 

.0128572 

.0014286 

.0071429* 

3/29/20 

12/1/18 

.0042858* 

.0028572 

.08 

.07 

.01 

.13 

11/1/18 

.12 

.01 

.16 

11/1/18 

.14 

.02 

.01 

8/15/19 

.00875 

.00125 

.035* 

2/1/20 

.025* 

.01 

.035* 

2/1/20 

.025* 

.01 

.0085715 

5/1/18 

.0064286 

.0021429 

.04 

1/1/20 

.035 

.005 

.03* 

7/1/19 

.025* 

.005 

!.6314295  2.1987509  .4326793 


(AC) — Adjustable  contract,  (est) — Estimate.  "Flat.  $  Decrease. 

The  circulation  figures  given  above  cover  the  six  months’  period  ending  March  -31,  1920, 
Ocept  those  indicated  with  a  t,  which  are  for  the  six  months’  period  ending  September  30,  1919. 

tThe  Lima  (Ohio)  News  and  the  Times-Democrat  have  consolidated  and  are  now  pub- 
whed  as  the  News  &  Times-Democrat  (weekday  evenings  and  Sunday  morning).  The  former 
Brculations  were:  News,  12,061;  Times-Democrat,  8,919.  The  former  minimum  agate  line 
jjles  totaled  .045.  and  for  the  consolidation  the  minimum  agate  line  rate,  effective  May  1, 
1»20,  is  .04,  showing  a  decrease  of  .005  per  agate  line.  Effective  July  1,  1920,  the  minimum 
Jte  is  increased  to  .05  per  agate  line,  showing  an  increase  of  .005  per  agate  line  over  the 
•rmer  total  rates  for  both  papers.  » 


OWA 

IH 


About  115,000 
families  in  Iowa 
report  net  in¬ 
comes  aggrega¬ 
ting  nearly 
$350,000,000. 

Of  course  the  total 
of  incomes  is  not  so 
impressive  compared 
with  the  States  where 
money  is  COHESIVE, 
as  it  were;  BUT  the 
distribution  IS.  AND 
such  DISTRIBUTION 
is  what  makes  a  terri¬ 
tory  pay  advertisers! 


PUT 
Iowa 
Daily 
newspa¬ 
pers 
on  your 
advertising  list  and  get  circu¬ 
lation  for  your  message  to 
homes  where  ALL  have  the 
price  of  your  goods. 


Circula 

-  Rate  for 

tion 

5,000  lines 

tfBoone  News-Republican  . 

. (E) 

3,500 

.0179 

tfBurlington  Hawkeye  . 

. (M) 

10,008 

.03 

tfBurlington  Hawkeye  . 

. (S) 

11,128 

.03 

Council  Bluffs  Nonpareil . 

. .  (E&S) 

16,023 

.045 

Davenport  Times . 

. (E) 

23,806 

.06 

fDes  Moines  Capital  . 

. (E) 

58,522 

.12 

Des  Moines  Sunday  Capital . 

. (S) 

39,330 

12. 

Des  Moines  Register  and  Tribune . 

..(M&E) 

111,970 

.20 

Des  Moines  Sunday  Register . 

. (S) 

82,251 

.18 

Iowa  City  Daily  Press . 

. (E) 

3,773 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,749 

.03 

Muscatine  Journal  and  News-Tribune.. 

. (E) 

8,020 

.03 

Ottmnwa  Courier  . 

. (E) 

12,448 

.035 

Sioux  City  Journal  . . . 

..(M&E) 

52,410 

.09 

Sioux  City  Journal . . . . 

. (S) 

29,589 

.09 

•Waterloo  Evening  Courier . 

. (E) 

14,631 

.04 

Government  statements,  April  1st,  1920. 

*A.  B.  C.  Report,  October  1st,  1919. 
tPublishers’  statement. 

tfCovemment  statements,  October  1st,  1919. 
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Editor  &  Publisher  for  May  22 ,  1920 


ITS  ADVOCACY  OF  PROHIBITION  COST 
NEWSPAPER  $750,000 

Yet  Birmingham  Ledger,  Started  with  $1,000  Capital  Twenty* 
Two  Years  Ago,  Brought  Three  Quarters  of  a  Million 
in  Recent  Purchase  by  News 


W7ITH  the  recent  passing  of  the  Bir- 
”  r.iingham  (Ala.)  Ledger  into  the 
realm  of  newspaper  memories,  through 
the  process  of 
purchase  and  ab¬ 
sorption  by  its 
contemporary, 
the  News,  there 
was  closed  an¬ 
other  chapter  in 
American  jour¬ 
nalistic  history, 
to  which  the  edi¬ 
torial  profession 
may  justly  point 
with  pride  as  an 
example  of 
James  J.  Smith  newspaper  loyal¬ 
ty  to  principle  and  of  determination 
that  the  press  of  the  United  States 
shall  remain  free  from  the  influence  of 
interests. 

In  the  Ledger’s  case,  the  ideal  fought 
for  and  attained  in  the  face  of  vicis¬ 
situdes  and  obstacles,  the  like  of  which 
few,  if  any,  newspapers  of  the  United 
States  have  ever  been  called  upon  to 
overcome,  was  prohibition  of  traffic  in 
liquor.  Many  authorities  credit  the 
Ledger  with  having  been  the  original 
“dry”  legislation  daily  newspaper  advo¬ 
cate  in  America. 

Started  as  Local  Issue 

The  Ledger’s  fight  started  fifteen 
years  ago,  when  conditions  in  the  state 
of  Alabama  convinced  its  owners  that 
the  people  would  be  better  off  without 
alcohol.  From  a  local  issue,  prohibi¬ 
tion  soon  became  a  state-wide  political 
question.  Then  the  troubles  of  the 
Ledger  began.  Every  conceivable  form 
of  oppression  was  brought  to  bear  by 
the  liquor  interests  to  force  silence,  in¬ 
cluding  a  boycott  by  advertisers  that  is 
estimated  to  have  cost  the  Ledger 
$750,000  in  business.  But  the  newspaper 
refused  to  be  deterred. 

The  issue  in  Alabama  quickly  drew  the 
attention  of  the  entire  South,  and  it 
gradually  spread  throughout  the  nation 
until  the  Ledger  had  the  satisfaction  of 
seeing  prohibition  written  into  the  Con¬ 
stitution  of  the  United  States  in  1919 
in  the  form  of  the  Eighteenth  Amend¬ 
ment. 

Their  task  completed,  the  owners 
of  the  Ledger  recently  decided  to  ac¬ 
cept  an  offer  for  the  sale  of  their  news¬ 
paper.  In  the  transaction  by  which  the 
Ledger  was  consolidated  with  the  News, 
the  sellers  received  approximately  $750,- 
000  for  a  property  that  22  years  before 
had  a  value  of  $1,000.  fixed  by  a  stock 
sale  at  that  time. 

Started  by  Striking  Printers 

Besides  its  part  in  establishing  na¬ 
tional  prohibition,  the  Ledger  wielded  a 
strong  influence  in  the  upbuilding  of  its 
city  and  state  during  the  past  quarter- 
centur>'.  The  paper  was  founded  in  the 
fall  of  1896  by  five  or  six  printers  thrown 
out  of  employment  by  a  strike. 

During  the  greater  part  of  its  life,  the 
Ledger  w'as  directed  and  managed  by 
James  J.  Smith,  who  in  1898  resigned 
as  business  manager  of  the  Birmingham 
News  and  purchased  20  per  cent  of  the 
Ledger  capital  stock  for  $200.  The  fol¬ 
lowing  spring  Mr.  Smith  purchased  some 
additional  stock,  and  the  next  year  a 
controlling  interest,  owning  with  George 
M.  Cruikshank,  all  the  stock,  paying 
1,500  per  cent  more  for  this  stock  than 
for  the  first  purchase  made.  Though 
now  out  of  the  newspaper  business,  Mr. 
Smith  was  prevailed  upon  by  Editor  & 


Publisher  when  in  New  York  recently 
to  tell  the  story  of  the  Ledger  and  its 
experience.  He  did  it  as  follows : 

“I  believe  the  Ledger  was  the  first 
newspaper  in  the  South,  published  in  a 
large  city,  and  I  think,  in  the  nation, 
outside  of  Maine  and  Kansas,  perhaps, 
to  champion  the  cause  of  prohibition.  In 
the  language  of  the  cartoon  strip  ‘then 
the  fun  began,’  if  fighting  24  hours  a 
day  can  be  described  as  fun. 

Feeling  Bitter 

“.\t  first  the  Ledger  assailed  the  city 
administration  for  not  enforcing  the  law 
against  the  saloons,  many  of  which 
were  violating  ever\-  ordinance  on  the 
statute  books,  warning  them  of  the  like¬ 
lihood  of  a  prohibition  fight.  The 
Ledger  continued  to  urge  proper  regu¬ 
lation.  The  aldermen  scouted  the  idea 
of  an  election  for  prohibiton  and  of 
its  success,  if  called,  and  failed  to  take 
action  to  relieve  the  situation.  The 
election  was  held  in  the  fall  of  1907  and 
was  carried  by  the  prohibitionists  by  a 
small  majority.  Then  the  Ledger  began 
to  feel  the  displeasure  in  earnest  of  the 
anti-prohibitionists. 

“A  majority  of  the  retail  merchants  and 
practically  all  the  larger  stores  withdrew  part 
of  their  advertising.  It  was  in  effect  a  par¬ 
tial  boycott,  but  it  was  not  open;  those  join¬ 
ing  in  the  movement  disclaiming  their  action, 
and  assigning  other  reasons  for  the  reduction 
of  their  advertising. 

“Aside  from  personal  reasons  and  convic¬ 
tion,  friendship  for  those  who  were  in  the 
liquor  business  and  for  those  who  owned  prop¬ 
erty  rented  to  saloons,  many  of  the  merchants 
felt  prohibition  would  have  a  most  disastrous 
effect  upon  their  interests,  and  opposed  it  most 
bitterly  on  that  account.  ^fanv  real  estate 
men  and  property  owners  held  the  same  view 
and  a  concerted  and  persistent  effort  was 

made  to  discredit  prohibition  and  to  impede 
its  enforcement. 

“In  those  days  the  average  citizen  was  not 
just  for  or  against.  He  was  violently  opposed 
or  an  ardent  adherent,  and  families  were  di¬ 
vided,  partnerships  were  dissolved  and  anybody 
who  was  looking  for  trouble  could  usually 

get  it  without  half  trying.  It  is  bard  for 
people  now’  to  realize  the  intensity  of  the 
feeling  in  the  prohibition  hghts  of  those  early 
days. 

“In  the  year  following  the  local  county 
prohibition  election  a  state  election  was  held, 
and  the  warmest  political  fight  in  the  his¬ 
tory  of  Alabama  was  staged.  As  the  pro¬ 

hibition  issue  in  Alabama  had  become  a  na¬ 
tional  issue,  it  was  realized  that  a  victory 
in  the  state  of  Alabama  would  have  a  tremen¬ 
dous  effect  on  the  movement  throughout  the 
United  States — ^liquor  people  went  to  work 
and  money  flowed  freely. 

Felt  Power  of  Victors 

“After  the  ‘smoke  of  the  battle*  cleared  away, 
it  was  found  the  ‘antis'  had  carried  the  elec¬ 
tion  by  a  small  majority,  and  liquor  returned 
to  Alabama  for  four  years.  Then  indeed  the 
Ledger  was  made  to  feel  the  heavy  hand 
of  those  it  opposed.  On  the  night  of  the 
election  after  the  results  became  known,  large 
crowds  paraded  in  front  of  the  Ledger  build¬ 
ing  and  expressed  their  feelings  with  more 
warmth  than  courtesy  and  with  more  energy 
than  discrimination  in  the  choice  of  words. 

“What  bad  before  been  veiled  became  open 
antagonism,  and  a  secret  and  partial  boycott 
became  practically  a  declared  and  concerted 
policy. 

“Liquor  was  in  the  saddle  and  riding  hard. 
Those  opi»sed  were  to  be  made  feel  the  power 
of  the  victors — so  that  there  would  not  be 
a  return  of  prohibition  to  Alabama,  and  to 
make  the  rest  of  the  United  States  take  notice 
of  what  happened  to  those  who  bad  the 
temerity  to  bring  on  a  state  fight.  So  long  as 
the  prohibitionists  confined  their  efforts  to 
organizing  local  option  in  the  agricultural 
counties,  all  was  w’ell  and  good,  but  woe  to 
those  who  advocated  state  w’ide. 

“After  waiting  a  couple  of  months  for  the 
election  feeling  to  die  down,  the  Ledger  found 
that  the  advertisers*  boycott  was  to  be  per¬ 
manent.  Nothing  daunted,  the  Ledger  issued 
a  defi  in  ringing  terms,  and  appealed  to  the 
fairness  of  its  opponents  not  directly  inter¬ 
ested  and  to  the  loyalty  of  the  prohibitfonists 
to  resist  this  attack  upon  freedom  of  the  press. 

“Day  after  dav  the  Ledger  reasserted  its 
devotion  to  prohibition  and  its  determination 
to  continue  the  fight,  meanwhile  publishing 
a  list  of  persons  and  concerns  who  were  using 
its  advertising  columns,  and  directly  calling 
attention  to  those  who  were  not  and  assigning 
the  reason  therefor. 

“Day  after  day  this  list  appeared  with  ap¬ 
propriate  comment.  Editorial  leaders  thun¬ 
dered  the  I^edger's  convictons  and  attacked 
its  opponents  in  vigorous  language.  The  re¬ 
sult  was  that  in  a  short  time  all  of  the  lead¬ 
ing  advertisers  who  had  withdrawn  were  back 
in  the  Ledger  again. 


“But  the  few  months*  experience  of  the 
Ledger  would  have  discouraged  even  the  most 
optomistic  advertising  manager.  Glancing  back 
over  the  editions  of  the  Ledger  issue  during 
the  period  reminded  one  of  a  combination  of 
a  paper  shortage,  a  railroad  strike  and  a  snow¬ 
storm  all  rolled  into  one  making  necessary  the 
omission  of  advertising. 

Nwrer  ForgiTen 

“This  ended  the  open  boycott.  The  Ledger 
established  the  principle  for  which  it  fought, 
maintained  its  own  self  respect  and  that  of 
others.  Many  merchants  never  did  forgive 
the  Ledger  for  its  part  in  the  prohibition  cam¬ 
paigns,  and  always  withheld  a  share  of  adver¬ 
tising,  assigning,  of  course,  other  reasons  than 
the  real  one. 

“I  have  often  been  asked  how  much  busi¬ 
ness  the  Ledger  W’as  deprived  of  by  reason  of 
its  fight  for  prohibition  and  the  resulting  boy¬ 
cott.  It  amounted  to  perhaps  $500,0%  or 
$750,000  during  all  those  years.  The  exact 
amount  I  could  not  state. 

“.Many  publishers  wrote  to  me  for  details 
of  the  Doycott  and  how  it  was  beaten.  They 
stated  they  were  threatened  at  times  with  com¬ 
binations  of  advertisers  to  force  adoption  of 
policies  or  prevent  the  publication  of  news 
and  that  after  learning  of  the  Ledger's  fight 
they  replied  to  the  demands  by  a  counter 
threat  to  take  the  issue  to  the  public  as  the 
Ledger  had  done. 

“To  add  to  the  Ledger's  financial  difficulties, 
a  new  building  and  new  physical  equipment 
costing  altogether  $300,000,  had  been  com¬ 
pleted  and  the  Ledger  had  moved  in,  in  spite 
of  depleted  revenue  with  which  to  meet  grow¬ 
ing  expenses. 

“The  four  years  following  the  success  of 
the  liquor  people  were  discouraging  from  the 
prohibitionist  point  of  view,  and  many  became 
disheartened  and  were  almost  ready  to  give 
up  the  fight. 

“But  the  Ledger  continued  to  keep  the  flag 
Hying  and  to  hearten  the  discouraged  during 
the  dark  days.  The  liquor  people  lent  their 
assistance  by  disregard  of  law. 

“In  the  state  election  four  years  after  the 
first  defeat,  the  prohibitionists  won,  notwith¬ 
standing  that  money  again  flowed  like  water 
against  them.  The  people  had  had  an  oppor¬ 
tunity  to  compare  conditions  with  and  without 
liquor,  and  they  did  not  want  saloons. 

“The  final  word  was  said  at  this  election. 
.Mabama  passed  definitely  into  the  dry  states, 
as  prohibition  is  now  a  part  of  the  state  Con¬ 
stitution  as  well  as  of  that  of  the  United 
States. 

Proud  of  Ledger’*  Fight 

“The  return  of  Alabama  to  the  dry  column 
was  a  body  blow  to  the  wets  and  its  effects  on 
the  nation  were  tremendous,  as  both  sides 
had  been  watching  the  contest  from  afar. 
Practically  every  large  newspaper  in  the  United 
States  sent  correspondents  to  Alabama  both 
during  and  after  election,  and  the  result  and 
its  effects  were  heralded  all  over  the  United 
States. 

“Now  that  the  18th  Amendment  is  a  part  of 
the  Constitution  of  the  United  States,  I  am 
proud  to  feel  that  Alabama  haii  a  large  share 
111  bringing  about  the  result  and  that  the  Led¬ 
ger's  15-vear  fight  against  tremendous  odds, 
from  both  within  and  without  the  state,  was 
so  important  a  factor. 

“And  now  the  Ledger  is  gone— only  a 
memory.  It  made  thousands  of  friends,  I 
might  sav,  hundreds  of  thousands,  who,  I  am 
sure,  will  remember  it  with  pleasure.  It  made 
some  enemies  who  wont  shed  tears  at  its 
passing. 

“I  enjoyed  my  life  as  the  directing  head 
of  the  Ledger.  If  it  was  strenuous  at  times, 
there  was  always  some  kind  of  compensation, 
and  I  learned  a  good  deal  of  human  nature. 
While  the  fight  was  most  bitter  at  times.  I  at¬ 
tempted,  and  succeeded  on  the  whole,  in 
keeping  personalities  out.  An  occasional  suit 
for  $^,000  and  threats  of  suits  by  the  Gov¬ 
ernor,  and  such  other  amenities,  gave  variety 
to  the  busy  days.  I  am  glad  to  say  that  I 
have  retained  practically  all  personal  friends 
from  whom  I  differed  on  the  prohibition  ques¬ 
tion.  and  many  of  them  are  now  very  staunch 
prohibitioinists.*' 

Sanger  Series  Completed 

Washington,  D.  C. — Trade  Commis¬ 
sioner  Sanger’s  report  on  advertising 
methods  in  Argentina,  Uruguay,  and 
Brazil  is  now  ready  for  distribution  by 
the  Department  of  Commerce.  This  is 
the  last  of  the  series  on  Latin  America. 


Buffalo.  —  Resolutions  condemning 
proposals  to  place  a  tax  on  advertising 
were  adopted  this  week  by  the  Typothe- 
tae  of  Buffalo. 


THE  SHUN 
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■  NEWS 

w  Shanghai,  China 

The  oldest  and  most  in¬ 
fluential  daily  in  China, 

the  largest  circulation, 

reaching  the  best  class 

of  readers. 

EMILE  MAURICE 
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American  Repreaentative 
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AD  RATES  ROSE  44  P.  C 
SINCE  JAN.  1,  1919 

Increase  Since  Jan.  19,  1920,  Hai  Been 
.26  Per  Line  Per  Million,  or  9 
Per  Cent,  on  English  Lan¬ 
guage  Dailies 


Sixty-three  per  cent  of  all  week-day 
English  language  daily  newspapers,  1,381 
newspapers,  have  increased  their  rates 
since  November  15,  1919,  on  an  average 
of  20  per  cent  plus.  Between  January 
1,  1918,  and  January  19,  1920,  the  rate 
per  agate  line  per  million  of  the  English 
language  dallies  increased  70  cents  or 
32  per  cent. 

Between  January  19,  1920  and  May 
15,  1920,  the  rate  per  line  per  million 
circulation  increased  an  additional  26 
cents  or  9  per  cent  over  the  rate  of 
January  19,  1920,  and  $1.06  or  44  per 
cent  over  the  rate  of  January  1,  1919. 

Between  November  15,  1919  and  Jan¬ 
uary  19,  1920,  617  week-day  papers  in¬ 
creased  their  individual  rates  on  an 
average  of  21  per  cent. 

These  figures  were  compiled  by  Justin 
F.  Barbour,  Barbour’s  Advertising  Rate 
Sheets,  Chicago,  who  also  shows  that 
between  January  19,  1920  and  May  IS, 
1920,  764  week-day  papers  increased 
their  individual  rates  on  an  average  of 
20  per  cent. 

All  deductions  are  based  on  the  mini¬ 
mum  general  rates  and  do  not  include 
increases  in  the  rates  of  special  classifi¬ 
cations. 

“The  figures  of  44  per  cent  showing 
the  increase  in  the  minimum  agate  rate 
per  line  per  million  is  subject  to  a 
slight  change,”  s.iys  Mr.  Barbour,  “as 
we  have  not  at  the  moment  the  total 
net  paid  circulation  of  the  English  lan¬ 
guage  dailies  for  the  six  months  ending 
March  31,  1920.  If  this  total  is  less 
than  the  total  of  September  30,  1919( 
and  I  believe  it  will  be,  the  percentages 
of  increase  as  of  May  15,  1920  over 
January  1,  1919,  will  be  greater  than  44 
per  cent.” 


El  Puo  Herald  $12  a  Year 

El  Paso,  Texas. — The  Herald  has 
raised  its  subscription  price  outside  of 
Texas,  New  Mexico,  Arizona,  California 
and  Mexico  to  $12  a  year,  six  issues  per 
week. 


STREET  &  FINNEY 


Win  with 

The  Atlanta  Journal 

New  Tort,  April  10,  1920. 

Hr.  Cbu.  D.  AtUiuon, 

Buslneag  Hananer,  Atlanta  Journal, 

Atlanta,  Ga. 

Dear  Mr.  Atkinson: 

We  hare  had  such  pleasing  results  from  our  sdvertlsini 
or  Oorton-Pew  Readr-to-Pry  Codfish  Cakes  in  Atlanta  that 
I  wanted  to  take  this  opportunity  of  writing  you  In  regiril 
to  that  situation. 

I  hellere  that  you  know  that  Street  t  Finney’s  methodi 
of  "taklnc  the  guess  out  of  sdrertislng”  produced  not 
only  the  adrerUslng  for  this  product,  but  ahead  of  that 
the  product  itself.  Because  we  stilted  from  that  point, 
that  Is.  choosing  a  product,  we  naturally  wanted  on 
that  would  call  for  national  distribution.  Our  tests  sod 
studies  Indicated  that  the  Ready-to-Fry  Codfish  CikH 
would  be  more  popular  than  any  other,  but  we  were  is 
some  dmdit  as  to  the  extent  to  which  the  South  would 
accept  a  product  of  this  nature,  and  consequently  deddrd 
to  make  a  test  of  one  town,  and  Atlanta  was  choen, 
and  The  Journal  eboaen  as  the  publication  to  carry  thi 
message. 

The  adrertislng  in  The  Journal,  pin  the  co-operatka 
which  your  Merchandising  Department  gare,  has  cos- 
Tlnced  IB  that  it  will  be  profitable  to  carry  on  this  id- 
yerthdng  in  practically  erery  one  of  the  Soulhern  towns. 

Thank  you  again  for  your  splendid  co-operation. 

Very  truly  yours, 

STREET  A  FI.NNET,  INC. 

H.  B.  Le  Quatte.  Business  Manager. 

The  Journal  Cowers 
Dixie  Like  the  Dew 


Editor  &  Publisher  for  May  22,  1920 


NOTES  OF  THE  AD  AGENTS 


Edward  Mott  Woolley  is  now  with 
Thomas  F.  Logan,  Inc.,  New  York  City. 

D.  W.  Hewitt,  formerly  president  of 
the  Hewitt  Publishing  Corporation,  is 
now  vice-president  of  the  Frank  Prcs- 
brey  Company,  Inc.,  New  York. 

E.  A.  Engstrom  has  joined  the  Kraif 
Advertising  Agency,  Minneapolis,  as 
secretary. 

E.  G.  Frank,  formerly  advertising  man¬ 
ager  of  the  Trus-Con  Laboratories  and 
more  recently  a  member  of  the  Campbell- 
Ewald  Agency’s  Detroit  staff,  has  been 
made  chief  of  the  copy  department  of 
the  latter  agency,  relieving  J.  Fred 
Woodruff,  treasurer  and  general  mana¬ 
ger,  of  a  portion  of  his  duties. 

W,  A.  Van  Hagen,  in  New  York  for 
the  Curtis  Publishing  Company,  has 
joined  the  New  York  staff  of  the  Camp- 
bell-Ewald  Company,  as  sales  and  ser¬ 
vice  representative,  assisting  E.  St.  Elmo 
Lewis. 

The  Six  Point  League  of  New  York 
has  recognized  the  following  advertising 
agencies :  Louis  J.  Goldman,  Inc.,  1834 
Broadway,  New  York;  William  J.  Bryan 
Company,  110  West  40th  St.,  New 
York;  Harry  M.  Frost  Company,  Inc., 
101  Tremont  St.,  Boston;  Sheridan, 
Shawhan  &  Sheridan,  Inc.,  30  East  34th 
St.,  New  York;  Empire  Company, 
Empire  Building,  Philadelphia ;  Snod¬ 
grass  &■  Gayness,  Inc.,  489  Fifth  Ave., 
New  York;  Joseph  W.  Gannon,  200 
Fifth  Ave.,  New  York;  H.  C.  Good¬ 
win,  Inc.,  310  Insurance  Building,  Roch¬ 
ester,  N.  Y. 

Henry  Ely,  for  several  years  employed 
as  an  advertising  man  in  Dallas,  has 
formed  the  Ely  Advertising  Agency  at 
16131/2  Main  St. 

William  J.  Macinnes,  of  the  McCutch- 
con-Gerson  Service,  Chicago,  will  cross 
to  England  the  latter  part  of  August  to 
confer  with  several  English  clients  on 
extensive  campaigns  in  the  publications 
of  the  United  States.  He  will  also  place 
contracts  and  handle  the  details  in  con¬ 
nection  with  the  manufacture  of  the 
O.  K.  Giant  Battery  Co, 

W.  H,  Warren  has  left  the  staff  of 
the  Portland  Oregonian  to  become  asso¬ 
ciated  with  the  Kirkpatrick  Advertising 
Agency  of  the  same  city. 

Hoyt’s  Service,  Inc.,  has  opened  a 
branch  office  in  Springfield,  Mass.,  to 
serve  Western  Massachusetts,  Northern 
Connecticut  and  Vermont.  The  office  is 
in  the  Fuller  Building  and  is  managed 
by  Arthur  Everett  Hobbs,  who  has  been 
associated  with  the  Boston  office. 


many  years  on  its  annual  outings  and  1 
has  won  the  admiration  of  every  mem¬ 
ber.  The  resolution  adopted  was  of¬ 
fered  by  Frank  McCabe,  classified  ad¬ 
vertising  manager  of  the  New  York 
World.  * 

Early  in  May  James  McKernan,  of 
the  New  York  World,  chairman  of  the 
New  York  City  Association  and  presi¬ 
dent  of  the  International  Circulation 
Managers’  .Association,  asked  the  mem¬ 
bers  of  the  association  where  they 
wanted  to  go  for  their  spring  outing, 
and  the  response  was  unanimously  in 
favor  of  the  Catskills,  where  the  party 
had  been  enjoying  an  annual  tour  for 
the  past  thirteen  years. 

.Arrangements  for  an  itinerary  were 
made  by  Richard  S.  Barrett  and  S'.  D. 
Samuels,  and  the  party  left  New  York 
Monday  night  as  the  guests  of  the 
Saugerties  and  New  York  Steamboat 
Company  on  the  steamer  Ulster  of  that 
line,  arriving  at  the  charming  village  ot 
Saugerties  Tuesday  morning,  where 
after  breakfast  they  were  met  by  tour¬ 
ing  cars  that  conveyed  them  on  a  110- 
mile  tour  of  the  principal  resorts  of  the 
Catskills,  including  Phoenicia,  Tanners- 
ville,  Elka  Park,  the  Onteora  Club, 
Haines  Falls,  Twilight  Park,  Catskill 
Mountain  House,  Windham,  East  Wind¬ 
ham,  Cairo  and  Catskill,  luncheon  hav¬ 
ing  been  .served  at  Renner’s  Hotel  at 
Haines  Falls. 

Tuesday  night  the  party  enjoyed  a 
banquet  at  the  Smith  House,  Catskill, 
with  President  McKernan  presiding  and 
a  splendid  program  of  speakers.  Walter 
J.  Dempsey  entertained  en  tour  with 
vocal  selections.  The  trip  closed 
Wednesday  with  a  delightful  sail  by 
daylight  as  guests  of  the  Hudson  River 
Day  Line  from  Catskill  to  New  York. 
The  latter  phase  of  the  trip  was  under 
the  personal  direction  of  Herbert  E. 
Townsend,  traveling  passenger  agent 
and  advertising  director  of  the  steam¬ 
ship  company,  who  made  the  entire  tour 
with  the  newspapermen. 

Among  the  party  were; 

James  McKernan,  J.  M.  Scott,  A.  E.  Mac¬ 
Kinnon,  M.  Ginsberg,  S.  Rachles,  J.  H.  Hit- 
zig,  L.  Weinstock,  A.  J.  Kelly,  J.  F.  Kelly,  A. 
Ruchsdaschel,  Howard  Connally,  L.  Schmidt, 
James  Dalton,  William  Hoffman,  W.  J.  Pow¬ 
ers,  T.  Martin,  John  F.  Redmond,  r.  HoH- 
weg,  F.  Kirchner,  W.  J.  Rague,  A.  Castel,  J. 
Gross,  Victor  Ryberg,  George  Dolinsky,  B.  B. 
Cornell,  F.  E.  Kain,  Edward  Weisman,  Frank 
Schlosser,  W.  J.  Dempsey,  Louis  Gautier,  M. 
L.  Goodman,  W.  Braun,  E.  A.  Pratt,  T. 
Frank  Appleby,  R.  S.  Barrett,  S.  D.  Samuels, 
Louis  Coe,  L  Brink,  Michael  Burke,  Charles 
Monoghan,  Frank  McCabe,  M.  Walters,  J. 
Burke,  I.  Brovich,  J.  Lynch,  Herbert  E. 
Townsend. 


MISS  DOSCH,  WRECK  VICTIM, 
MEMBER  OF  WRITING  FAMILY 


CIRCULATORS  VISIT  CATSKILLS 


Endorse  T.  F.  Appleby  for  Member  of 
Congreaa  from  New  Jersey 

Sixty  members  and  guests  of  the  New 
York  City  Circulation  Managers’  Asso¬ 
ciation,  who  enjoyed  the  honor  this 
week  of  officially  opening  the  summer 
resort  season  in  the  Catskill  Mountains, 
the  Shawangunks,  were  unanimous  on 
their  return  home  Wednesday  evening 
in  proclaiming  the  Land  of  Rip  Van 
Winkle  as  the  finest  natural  playground 
in  all  America  and  its  people  the  most 
hospitable  to  be  found  anywhere. 

During  its  business  session  the  asso¬ 
ciation  unanimously  endorsed  T.  Frank 
Appleby,  former  mayor  of  Asbury 
Park,  for  the  Republican  nomination  for 
member  of  Congress  from  the  3rd  New 
Jersey  District  in  the  primaries  to  be 
held  September  28.  Mr.  Appleby  has 
been  a  guest  of  the  N.  Y.  C.  M.  A.  for 


Portland,  Ore. — Miss  Camille  Dosch, 
society  editor  of  the  Oregonian,  who 
died  May  II  as 
the  result  of  an 
electric  car 
wreck,  was  a 
member  of  one 
of  the  best- 
known  newspaper 
families  in  the 
Pacific  North¬ 
west.  Miss 
Dosch  was  a  sis- 
ter  of  Arno 
Dosch  Fleurot, 

Fleurot,  one  of 
the  most  widely- 
known  news- 

paper  and  magazine  writers  in  the 
Landed  States,  who  has  served  as 
correspondent  in  Europe  almost  contin¬ 
uously  since  the  beginning  of  the  war. 
Another  brother,  Roswell  Dosch,  was 
a  teacher  of  sculpture  at  the  University 
of  Oregon,  and  died  a  year  ago,  a  vic¬ 
tim  of  influenza. 


Miss  Camille  Dosch 


The  Heart  of 
Your  Campaign 


determines  the  strength  of  results  and  the 
life  of  your  advertising  effort.  To  be  sure 
of  that  ** heart”  you  must  first  be  sure  it  is 
in  the  correct  place. 

Indiana  is  the  “Heart”  of  the  nation’s 
population. 

Indiana  newspapers  —  especially  those 
listed  in  this  announcement  —  are  the 
stimulant  for  this  great,  responsive  heart 
where  life  is  at  its  height. 

Indiana  was  never  more  prosperous.  Now 
is  the  time  to  reap  your  share  of  this  pros¬ 
perity. 

The  people  of  Indiana  are  ready  and  will¬ 
ing  to  buy.  They  are  reading  the  adver¬ 
tising  columns  of  these  newspapers  in 
search  of  their  “money’s  worth”  of  lux¬ 
uries  and  necessities. 

You  can  tell  the  story  of  your  exceptional 
offers  in  merchandise  by  laying  out  a  cam¬ 
paign  in  these  publications. 


Circu- 

Rate  for 

lation 

5,000  lines 

Anderson  Herald  . 

. (M) 

6,579 

.02 

Anderson  Herald  . 

. (S) 

7,929 

.02 

"'Crawfordsville  Review  . 

. (M) 

3,963 

.02 

Decatur  Democrat  . 

. (E) 

3,182 

.02 

Elkhart  Truth  . 

. (E) 

8,925 

.03 

Evansville  Courier  . 

21,667 

.05 

Evansville  Courier . . 

. (S) 

20,919 

.05 

Fort  Wajme  Journal-Gazette  .... 

29,097 

.06 

Fort  Wayne  Journal-Gazette  ... 

29,097 

.06 

Fort  Wayne  News  and  Sentinel. . 

31,632 

.07 

♦Gary  Evening  Post . 

. (E) 

6,061 

.03 

Goshen  News-Times . 

3,283 

.015 

Huntington  Press  . 

. (M) 

3,673 

.02 

Huntington  Press . 

. (S) 

3,807 

.02 

fKokomo  Dispatch  . 

. (M) 

6,200 

.025 

Lafayette  Journal-Courier  . 

. (MftE) 

18,402 

.05 

LaPorte  Herald  . 

. (E) 

3,730 

.025 

Logansport  Pharos-Tribune _ 

. (MftE) 

12,142 

.035 

Richmond  Palladium  . 

. (E) 

11,879 

.05 

South  Bend  News-Times . 

..(M)  11.332) . 

.045 

South  Bend  News-Times . 

..(E)  5,942  j 

:  17,274 

South  Bend  News-Times . 

. (S) 

17,584 

.045 

South  Bend  Tribune  . . 

. (E) 

17,423 

.045 

Terre  Haute  Tribune  . 

. (E) 

23,901 

.05 

Terre  Haute  Tribune  . 

. (S) 

20,108 

.05 

fVincennes  Capital . 

. (E) 

1,504 

.013 

Government  Statements,  April  1,  1920. 

*A.  B.  C.  Report,  April  1,  1920. 
tGovemment  Statements,  October  1,  1919. 
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“MODERN  PUBLICITY”  MEETS  MODERN 
NEED,  SAYS  DEFENDER 

He  Must  Be  Honest  with  Editor  and  Client  to  Fulfill  His 
Mission — To  Lie  or  Misrepresent  Is  to  Swindle — 
Should  Help  Both  Corporation  and  Newspaper 


By  W.  W.  HARRIS 


[Editorial  Note. — Mr.  Harris  is  well  qualified  to  discuss  press  agent- 
ism  and  modern  publicity.  He  has  an  intimate  knowledge  of  metropolitan 
newspaper  making  gained  as  managing  editor  of  the  New  York  Sun,  under 
the  ownership  of  It’.  C.  Rieck,  and  in  important  editorial  positions  on  the 
.\ew  York  Herald,  under  the  owtiership  of  the  late  James  Gordon  Bennett. 
For  some  years  past  Mr.  Harris  has  been  assoeiated  with  Ivy  Lee,  prince  of 
press  agiiits,  xeho  is  the  adinser  in  public  relationship  of  the  Rockefeller 
and  other  large  interests.  In  its  issue  of  March  6.  Editor  &  Publisher 
printed  the  testimony  given  by  Mr.  Harris  and  Mr.  Lee  during  the  Inter¬ 
borough  hearings,  in  so  far  as  it  related  to  press  agenting  that  company,  and 
at  the  same  time  offered  its  news  columns  to  them  for  a  defense  of  their 
Liisine.fs  Titey  failed  to  avail  themselves  of  the  opportunity  offered  when  the 
subject  iivs  timely,  but  regardless  of  that  Editor  &  Publisher  now  prints 
Mr.  Harris’  article  in  order  that  its  readers  may  have  both  sides  of  the  press 
agent  question.] 


I  AM  led  to  believe  that  there  is  a  very 
wide  misunderstandinR  by  the  press 
of  the  United  States  of  the  methods  and 
principles  of  modi  i  n  publicity  work. 
It  is  therefore  not  only  with  pleasure  but 
with  a  sense  of  duty  that  I  respond  to 
the  invitation  of  Editor  &  Publisher 
to  make  known  what  my  idea  is  about 
the  (so-called)  “press  agent,"  and  the 
difference  between  “pressagentism”  and 
legitimate,  modern  publicity  work. 

If  there  are  objections  to  this  term, 
“press  agent,”  someone  should  suggest 
a  better  one.  Frankly,  I  do  not  like 
the  term,  and  just  as  frankly  I  must 
admit  that  I  have  thus  far  been  unable 
to  think  of  a  name  to  describe  the  work 
in  which  I  am  engaged,  which  is  terse 
and  at  the  same  time  fully  accurate. 
Wants  Understanding 
New  things  demand  new  names.  The 
names  should  be  accurately  descriptive 
but,  unfortunately,  it  happens  with 
great  frequency  that  old  and  well  known 
words  are  applied  to  new  activities  not¬ 
withstanding  the  fact  that  they  are  both 
inadequate  and  inaccurate. 

But  I  am  not  writing  to  quarrel  about 
names.  The  important  thing  is  the  func¬ 
tion.  In  my  opinion,  one  of  the  most 
important,  fundamental  activities  of  the 
world  today  is  the  transmission  of  in¬ 
telligence.  That  is  the  function  of  the 
press,  of  the  pulpit,  the  forum  and  other 
agencies.  That  is  the  thing  which  has 
made  modern  civilization  possible. 
Without  it  no  further  advance  in  civ¬ 
ilization  can  be  made. 

Any  important  section  of  the  business 
of  the  world  which  is  engaged  in  the 
transmission  of  ideas  ought,  it  seems  to 
me,  fully  to  understand  how  other  sec¬ 
tions  of  this  same  business  are  doing 
their  work. 

^he  safety  of  a  democracy  depends 
upon  the  decisions  of  a  majority  of  the 
people  being  wise.  The  decisions  of 
the  public  will  be  wise  if  the  premises 
upon  which  its  conclusions  are  based 
are  sound;  these  premises  will  be  sound 
insofar  as  the  public  is  supplied  with 
accurate  information  upon  which  its 
reasoning  may  be  based. 

The  mental  processes  of  the  public 
may  be  depended  upon  to  lie  honest  and 
pervaded  by  sound  common  sense.  Of 
supreme  importance,  therefore,  to  the 
safety  of  the  nation  is  the  adequate  dis¬ 
semination  of  facts  and  significant  con¬ 
siderations  bearing  upon  the  problems 
the  public  must  decide. 

Qearly  the  dissemination  and  presen¬ 
tation  of  such  facts  and  considerations 
cannot  be  a  function  of  government; 
responsibility  must  rest  upon  the  citi¬ 
zens,  both  individually  and  in  organized 
groups,  to  approach  the  bar  of  public 
opinion  and  present  their  understanding 
of  the  facts  and  their  conclusions  upon 
those  facts. 


In  our  own  way  the  organization 
with  which  I  am  connected  has  been 
attempting  to  develop  in  a  practical 
manner  the  thoughts  embodied  in  the 
foregoing  paragraphs.  There  is  what  I 
deem  to  be  a  vital  need  of  a  connecting 
link  between  those  who  manage  large 
business  affairs  and  the  public  for  whom 
they  conduct  those  affairs — the  necessity 
of  interpretation  between  the  two. 

Some  years  ago  there  developed  a  uni- 
ver.sal  demand  on  the  part  of  the  press 
and  the  public  of  this  country  that  the 
large  corporations  should  take  the  peo¬ 
ple  into  their  confidence.  Many  corpo¬ 
rations  came  to  agree  with  that  prin¬ 
ciple,  but  the  problem  of  how  to  take 
the  people  into  their  confidence  was  not 
so  easy  as  it  looked. 

Take  a  great  railroad  for  an  example 
— clearly  it  could  not  admit  any  re¬ 
porter  who  took  a  notion  to  do  so  to 
examine  its  books  or  its  correspondence 
files  ad  lib.  and  the  chances  are  that 
if  the  railroad  did  give  such  permission 
the  reporter  would  not  understand  what 
he  saw. 

.Again,  some  of  the  most  interesting 
things  that  were  in  those  books  or  files 
he  might  know  nothing  about  unless  the 
significance  of  the  facts  were  called  to 
his  attention.  The  matter  of  “taking 
the  public  into  one’s  confidence”  there¬ 
fore  became  a  matter  of  technique. 

.A.ssuming  that  the  effort  was  genuine 
and  that  the  purpose  of  the  corporation 
was  honest  it  could  proceed  in  only  two 
ways;  one  to  answer  all  legitimate  ques¬ 
tions  that  might  be  asked  of  it ;  and  sec¬ 
ondly,  to  volunteer  information  which 
the  corporation  believed  would  be  in¬ 
quired  about  if  the  press  and  the  public 
knew  of  its  existence. 

Many  Publicity  Departments 

Hence  there  has  arisen  in  a  great 
variety  of  corporation  offices  so-called 
publicity  departments.  Sometimes  the 
publicity  man  was  called  a  “press  agent,” 
sometimes  a  publicity  agent,  and  some¬ 
times,  in  fact,  he  is  also  the  president 
of  the  company.  When  Mr.  Vanderlip 
was  president  of  the  National  City  Bank 
he  combined  the  work  of  the  presidency 
of  the  bank  and  the  bank’s  publicity.  In 
small  corporations  this  is  generally  the 
case.  In  large  corporations  it  is  a 
physical  impossibility  for  the  president 
to  devote  sufficient  time  to  all  the 
numerous  details,  research,  writing, 
printing  or  tho.se  which  its  public  rela¬ 
tions  necessitate. 

This  function  of  assisting  corpora¬ 
tions  and  business  interests  making 
language  the  public  will  understand 
themselves  known  to  the  public  in  a 
seems  an  absolute  necessity. 

The  most  important  part  of  this  mod¬ 
ern  work  is  like  the  lawyer’s — a  matter 
of  advice.  But  instead  of  being  an  ad¬ 


visor  in  legal  relationships  he  is  an  ad¬ 
visor  in  public  relationships.  It  is  as 
counsel  that  he  can  be  most  valuable. 
Writing,  editing  or  publishing  are  only 
incidentals.  The  chief  function  is  to 
advise  a  client  as  to  the  business  poli¬ 
cies  which  will  be  of  a  character,  which, 
when  it  is  known  to  the  public,  will 
command  public  approval  and  respect. 

In  this  new  day  a  very  large  number 
of  corporations  wish  to  shape  their 
[Xilicies  with  a  view  essentially  to  ob¬ 
taining  approval  of  the  intelligent  pub¬ 
lic  and  harmony  with  it.  It  is  a  very 
important  matter  for  them  to  be  able 
to  shape  their  policies  in  accordance 
with  the  demands  of  enlightened  public 
opinion.  The  function  of  the  modern 
publicity  man  is  therefore  not  only  to 
interpret  his  client  to  the  public  but  to 
interpret  the  public  to  the  client. 

The  amount  of  conscious  demagogy 
existent  makes  an  effort  of  this  char¬ 
acter  of  the  highest  degree  of  import¬ 
ance.  Men  like  Bryan,  Lafollette, 
Plumb  and  all  those  who  are  deliber¬ 
ately  circulating  material  which  they  do 
not  pretend  to  be  accurate  can  do  the 
public  enormous  harm  unless  the  public 
is  informed. 

Editors  Must  Judge  News  Value 

Shall  these  large  interests  stand  by 
and  say  nothing  or  shall  they  make  an 
effort  to  make  themselves  felt  and  make 
their  views  known  and  make  the  public 
understand  the  facts  as  they  see  them? 

Newspaper  editors  must,  and  very 
properly  should,  object  to  their  being 
imposed  upon  in  any  way.  If  informa¬ 
tion  comes  to  their  desks  which  is  of 
importance  or  interest  to  their  readers 
they  should  feel  in  printing  that  in¬ 
formation  that  they  know  its  source  and 
believe  it  to  be  true.  They  know 
whether  or  not  it  is  news. 

If  it  is  not  news,  and  of  no  public 
interest  the  waste  basket  should  be  its 
only  destination.  If  it  is  advertising  it 
should  be  treated  as  such.  But,  eithet 
news  or  advertising,  I  believe  that  today 
the  public  is  entitled  to  know  its  source 
and  to  be  put  in  a  position,  if  necessary, 
to  impeach  its  accuracy.  What  we  must 
ask  for  in  a  democracy  is  that  people 
who  have  got  am-thing  to  say  shall  say 
it  in  the  open  and  over  their  own  signa¬ 
ture. 

The  newspaper's  relation  is  with  the 
institution,  not  with  the  publicity  man. 
He  is  only — for  the  newspaper — part  of 
the  machinery.  If  the  publicity  man  is 
superfluous  or  useless  that  is  a  matter 
for  the  corporation  he  serves.  The 
newspaper  is  not  interested  in  that.  But 
if  he  is  useful  he  is  useful  both  to  the 
corporation  and  to  the  newspaper  as 
well. 

The  Editor  &  Publisher  and  many 
newspapers  are  carrying  on  campaigns 
against  the  “press  agent,”  at  least  the 
“press  agent”  as  they  have  come  in  con¬ 
tact  with  him,  the  “press  agent”  who 
seeks  to  obtain  for  his  client  free  pub¬ 
licity  which  ought  to  be  published  as 
advertising.  I  think  this  class  of  press 
agentism  is  not  only  shortsighted  and 
futile,  it  is  stupid. 

The  attempt  to  obtain  the  publication 
as  news  of  what  should  be  advertising  is 
not  only  illegitimate,  it  is  ineffective  and 
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by  attempting  it  you  are  doing  your 
client  an  injury,  not  a  benefit. 

The  readers  (and  editors)  of  the 
Editor  &  Publisher  cannot  condemn 
any  more  heartily  than  I  do  the  effort 
of  anyone  to  induce  newspapers  to  print 
as  news  material  that  which  should  be 
paid  for  as  advertising,  and  if  there  is 
a  difference  of  opinion  about  what  is 
news  and  what  is  advertising,  it  must 
be  remembered  that  the  editor  has  the 
decision,  not  the  publicity  man. 

.•\s  a  matter  of  simple  fact  the  pub¬ 
licity  man  brings  to  the  newspaper  free 
goods  which  the  newspaper  in  turn  sells 
over  its  counter,  and  which  it  would 
cost  dearly  to  get  unaided,  even  if  it 
were  possible — and  often  it  would  not  be. 

But  the  class  of  advertising  known  in 
publishing  circles  as  “public  opinion  ad¬ 
vertising”  has  grown  to  great  propor¬ 
tions.  Frequently — generally — I  think  it 
results  from  the  advice  of  counsel  on 
public  relations ;  that  is,  a  modern  pub¬ 
licity  man.  It  is  not  advertising  of 
goods  for  sale,  it  is  solely  for  the  in¬ 
formation  of  the  public. 

Not  a  Swindler 

The  publicity  man  who  reviews  the 
publicity  side  of  his  work  with  any  seri¬ 
ousness  must  regard  paid  advertising — 
in  all  its  manifold  forms — as  a  vital  ele¬ 
ment.  And,  incidentally,  I  doubt 
whether  any  advertising  firm  in  New 
York  today  is  advising  more  large  con¬ 
cerns  to  spend  money  to  advertise  than 
the  organization  with  which  I  am  con¬ 
nected.  The  fact  that  we  advise  them 
to  do  their  work  through  advertising 
agents  should  not,  it  seems  to  me,  dis¬ 
count  the  value  of  the  advice. 

I  fully  sympathize  with  the  indigna¬ 
tion  of  the  publishers  against  the  vast 
volume  of  so-called  “publicity”  material 
with  which  they  are  flooded. 

As  a  matter  of  fact  a  modem  publicity 
adviser  sends  a  very  small  amount  of 
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so-called  publicity  matter  to  the  news¬ 
papers.  In  fact,  little  or  nothing  is  sent 
which  is  not  actually  asked  for  directly 
or  indirectly  by  the  papers  themselves, 
or  would  be  asked  for  if  its  existence 
were  known  to  them.  Such  material  as 
is  sent  always  bears  not  the  name  of  the 
publicity  man  but  of  the  interest  respon¬ 
sible  for  it.  It  is  their  announcement, 
not  his,  even  though  he  counselled  mak¬ 
ing  it,  and  assisted  in  preparing  it. 

A  modern  publicity  adviser  has  no 
influence  with  newspapers  to  sell,  nor 
does  he  pretend  to  have.  To  pretend  is 
to  swindle.  Xor  does  he  ask  newspaper 
favors  for  a  client,  nor  lead  his  client 
to  believe  that  by  some  mysterious  hocus 
pocus  he  can  influence  the  press.  To 
do  these  things  is  to  swindle  and  to  lie 
as  every  newspaper  man  knows.  If  a 
client’s  cause  will  not  command  justice 
and  a  hearing  on  its  merit  the  client  is 
one  the  modern  publicity  man  cannot 
help  or  even  afford  to  have  as  a  client. 

It  follows  naturally,  from  wlrat  I  have 
said,  that  publicity  is  not  to  be  regarded 
as  a  raincoat  for  a  sudden  storm,  .^s 
such  it  is  practically  useless.  It  is  a 
matter  of  developing  wise  day  by  day 
and  year  by  year  policies.  Kept  at  all 
the  time.  The  public  is  too  big  and 
cares  too  little  about  anyone  to  inform 
itself  hastily.  Even  the  justice  of  the 
Allies’  cause  and  the  peril  to  .\merica 
did  not  convince  .America  in  a  day  or  a 
week  or  a  year  that  it  was  our  duty  to 
take  part  in  the  war. 

These  remarks  are  the  result  of  the 
request  of  the  Editor  &  Publisher  to 
use  its  columns  apropos  to  an  article 
appearing  in  its  columns  March  6.  This 
article  was  headed  (very  unwarranted- 
ly,  as  a  reading  of  the  text  of  the  testi¬ 
mony  will  quickly  show)  ‘The  Truth, 
the  Whole  Truth,  Xoth'ng  But - !  Im¬ 

possible,  Say  Press  .Xgents."  In  the 
testimony  referred  to,  of  course,  the 
point  was  the  physical  possibility  of 
telling  everything.  The  moral  obliga¬ 
tion  of  telling  truthfully  what  you  do 
tell  is  clear.  But  every  editor  of  a 
newspaper  knows  what  lack  of  space 
means.  Even  they  cannot  tell  every¬ 
thing. 

Quite  as  unwarrantedly,  the  opening 
sentence  of  the  introduction  to  the  arti¬ 
cle  was  “Press  agents  are  not  paid  to 
tell  the  truth — take  it  from  Ivy  Lee  and 
his  associate,  W.  W.  Harris.” 

The  very  foundation  stone  of  my  pro¬ 
fession  is  the  maintenance  of  good  char¬ 
acter.  But  the  fair-minded  invitation  to 
state  my  views  in  the  columns  of 
Editor  &  Publisher  convinced  me  that 
the  injustice  was  really  not  intentional, 
at  least  by  those  responsible  for  the  poli¬ 
cies  of  your  admirable  journal. 

But  as  the  publicity  business  seems 
to  be  considered  more  or  less  of  a  mys¬ 
terious  and  possibly  sinister  thing  1  am 
glad  to  forget  the  sting  of  the  headlines 
quoted  above,  and  take  the  kindly  of¬ 
fered  opportunity  to  present  these 


Norwegian  Paper  Order  Protested 

London. — Xewspaper  publishers  have 
planned  to  protest  the  action  of  the 
Norwegian  Government  requiring  pa¬ 
per  mills  in  that  country  to  supply  home 
newspapers  fully  at  less  than  cost  price 
or  halt  exportation.  Most  British  and 
French  newspapers  depend  on  Xorwe- 
gian  exporters  for  their  supply  of  print 
paper. 

World  Man  Starts  Club  Paper 

Recent  addit'otis  to  the  ranks  of  Xew 
York  journals  include  the  West  Side 
Club  Chronicle,  edited  by  Thomas  B. 
Chrystal,  of  the  Xew  York  World  staflf. 
There  is  quite  a  bit  of  rhyme  in  V^ol.  I, 
No.  1,  much  of  which  blithely  chroni¬ 
cles  the  passing  of  John  Barleycorn. 


AMERICAN  HOST  TO  AD  MEN 

Frank  Fehlman  Tells  of  Drawing 
Power  of  Copy 

Representatives  of  many  advertising 
agencies  in  Xew  York  were  the  guests 
of  the  Xew  York  .American  at  an  ad¬ 
vertising  conference  on  May  19,  con¬ 
ducted  by  Frank  E.  Fehlman,  foimer 
vice-president  of  the  H.  W.  Gossard 
Company.  In  the  invitations  extended, 
it  was  termed  an  “advertising  clinic.” 
Mr.  Fehlman  emphasized  that  men 
writing  advertising  copy  must  bear  in 
mind  that  60  per  cent  of  the  people  in 
the  country  might  he  termed  as  “aver¬ 
age”  from  a  standpoint  of  mentality, 
with  a  mind  of  a  fourteen-year-old  child. 
Consequently,  this  group  will  be  at¬ 
tracted  only  by  advertising  which  they 
can  understand. 

He  divided  people  into  five  types, 
which  he  designated  as  “Benjamin 
Franklin,”  “Bismarck,”  “Woman’s  In¬ 
tuition,”  “Weather  \’ane”  and  “Flip- 
Coin.”  .According  to  Mr.  Fehlman, 
they  each  employ  an  entirely  different 
method  when  they  buy,  and  the  clever 
sale.sman  soon  learns  each  class  and 
governs  himself  accordingly.  “Women 
are  interested  in  personalities,  men  in 
things,”  said  Mr.  Fehlman. 

Mr.  Fehlman  discussed  psychology 
and  its  place  in  buying  and  selling,  and 
gave  his  audience  the  benefit  of  mate¬ 
rial  which  he  has  gathered  from  Co¬ 
lumbia  University,  Harvard  University, 
Iowa  State  University  and  other  schools 
now-  specializing  on  business  research. 

The  second  conference  will  he  held 
May  27  at  the  Plaza  Hotel. 

Globe  Goe*  to  3  Cent* 

Beginning  May  21,  the  Xew  York 
Globe  increased  its  price  from  2  to  3 
cents.  In  announcing  the  increase  it 
was  stated  that  “at  the  present  price  of 
2  cents,  the  income  from  the  sale  of 
papers  pays  for  only  two-thirds  of  the 
cost  of  the  white  paper  used.  The  re¬ 
maining  third  must  he  made  up  from 
advertising  income.  The  Globe  will  *be 
a  bigger  and  a  better  paper  at  3  cents 
than  it  has  been  at  2  cents.”  Other 
Xew  A’ork  papers  stated  that  there  was 
no  immediate  possibility  of  a  general 
3-cent  price  in  the  city.  The  Evening 
Journal  increased  its  price  several  w,;eks 
ago. 

Portlaiul  Fighting  Thompson  Tax 

Portland,  Ore. — Resolutions  opposing 
the  bill  now  before  Congress  proposing 
a  tax  on  advertising  were  adopted  by 
unanimous  vote  at  a  recent  meeting  of 
the  Portland  -Ad  Club  and  have  been 
forwarded  to  Oregon’s  congressional 
delegation.  Xot  only  this,  but  the  Ad 
Club  is  taking  the  lead  in  bringing  the 
bill  to  the  attention  of  Portland  business 
men  and  citizens  generally  so  that  they 
may  join  in  the  opposition. 

Sproul  Start*  Canadian  Magazine 

.Arthur  Elliott  Sproul.  who  has  been 
condticting  the  Canadian  section  of  the 
Sun  and  Xew  York  Herald,  has  started 
the  Maple  Leaf  as  a  magazine  for  the 
Canadian  Club  of  New  York.  It  will 
contain,  in  addition  to  club  news,  arti¬ 
cles  of  general  interest  on  both  sides 
of  the  Canadian  border. 

Editorial  Staff*  Find  Mi**ing  Boy 

Manchester,  X.  H. — To  a  large  ex¬ 
tent  through  the  efforts  of  Hon.  W.  T. 
Nichols,  managing  editor  of  the  Man¬ 
chester  Union,  Frank  M.  Frisselle,  night 
editor  of  the  Union,  and  of  the  Union’s 
corps  of  correspondents,  assisted  by  the 
Portland  (Me.)  Press  staff.  George 
Woodbury,  son  of  Gordon  Woodbury, 


former  owner  of  the  Union,  who  had 
been  missing  from  Philips-Exeter  .Acad¬ 
emy  for  several  days,  and  was  at  first 
thought  to  have  been  drowned,  was 
found  in  Newport,  R.  L,  last  week.  .An 
attack  of  influenza  which  put  him  be¬ 
hind  in  his  school  work  discouraged  the 
lad,  and  made  him  leave  school  without 
taking  anybody  into  his  confidence. 

Gruening  Head*  Nation  Staff 

Ernest  H.  Gruening,  formerly  general 
manager  of  La  Prensa,  Xew  York,  has 
joined  the  staff  of  the  Nation  as  man¬ 
aging-editor. 

Ga«  Explosion  Hit*  De*  Moine*  Paper* 

Des  Moines,  la. — .An  explosion  which 
put  the  local  gas  plant  out  of  commis¬ 
sion  for  several  days  seriously  hampered 
publication  of  Des  Moines  newspapers, 
making  it  necessary  to  heat  the  metal 
pots  on  the  linotype  machines  by  im¬ 


provised  gasoline  apparatus.  Some  ma¬ 
chines  of  the  Register  and  Tribune  are 
electrically  heated.  Not  an  edition  was 
missed. 

Call*  New*-*tand*  NoUanca* 

Houston,  Tex. — The  city  commission 
has  passed  an  ordinance  prohibiting 
street  news-stands  on  certain  downtown 
streets.  Stands  at  9th  and  Houston,  10th 
and  Houston  and  7th  and  Houston  were 
declared  encroachments  and  nuisances. 

Miami  Herald  Name*  Special 

The  Miami  (Fla.)  Herald  has  ap¬ 
pointed  Frost,  Landis  &  Kohn,  Chicago, 
Xew  York,  and  .Atlanta,  as  its  national 
advertising  representatives. 

Milwaukee,  Wis.  —  The  Milwaukee 
Electric  Railway  &  Light  Company  has 
filed  suit  for  $500,(XX)  against  the  Wis¬ 
consin  News,  charging  libel. 


Federal  Tax  Benefits 

Secretly  Administered 


Siy/c  of  all  returns  reported  under  the  present  Tax  act  present 
some  abnormality  not  adequately  provided  for  by  the  provisions  of 
either  the  Act  or  the  Regulations  for  administering  it. 

In  these  instances  the  Department  when  furnished  with  veri¬ 
fiable  facts  and  figures  attempts  to  allow  equity  to  predominate 
over  a  strict  reading  of  the  law  and  regulations.  But  such  cases- 
must  be  thoroughly  covered  and  well  presented  and  this  work 
lies  in  the  field  of  the  Specialist.  It  is  beyond  the  ordinary  prac¬ 
tice  of  accountants. 

Unfortunately  when  relief  is  granted  to  one  claimant  all  other 
taxpayers  similarly  situated,  do  not  automatically  receive  the  same 
relief,  but  each  for  himself  must  demand  special  treatment.  This 
is  due  to  the  fact  that  under  present  procedure  the  relief  sections 
are  secretly  administered. 

No  taxpayer  knows  whether  he  is  being  taxed 
relatively  the  same  as,  his  competitor  in  business 
or  not. 

Recognizing  all  of  these  damaging  conditions,  and  in  order  to 
minimize  the  opportunities  for  unconsciously  overpaying  taxes  a 
special  tax  service  has  been  developed.  This  service  does  not  in 
any  way  disturb  the  taxpayer’s  relations  with  regular  auditors  or 
others  rendering  service  in  a  professional  capacity,  but  on  the 
contrary  supplements  such  service  producing  results  in  the  way  of 
tax  reductions  of  a  very  substantial  although  unexpected  nature. 

Our  Special  .Analytical  Tax  Service  will  place  you  on  par  with 
your  competitor  and  pays  for  itself  many  times  over.  Reductions 
for  our  clients  range  from  $1,000  up  to  over  $400,000.  We  are  now 
working  on  several  of  the  largest  newspapers  in  the  United  States. 

We  believe  we  can  materially  reduce  your  Federal  Taxes  for 
1919  and  can  assist  you  in  recovering  a  substantial  portion  of  what 
you  paid  for  1917-1918. 

Xo  obligation  is  incurred  by  discussing  your  tax  problems  with 
ns.  Let  us  show  you  the  originality  of  our  tax  methods  and  what 
we  have  accomplished  for  other  prominent  concerns. 

A  letter  or  wire  commands  our  immediate  attention. 


SHERMANandASSOClATES,Iiic. 

INDUSTRIAL,  ANALYTICAL,  CONSULTING 
ENGINEERS  AND  ACCOUNTANTS 

Townsend  Building,  New  York  City  • 


Washington 
D.  C. 


Indianapoli* 

Ind. 


Bridg  eport 
Conn. 


A  National  Organization  of  Business  Engineers 
to  Render  Particular  Service  for  Particular  People 
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U.  S.  CHAMBER  AGAINST 
ADVERTISING  TAX 


BuuncM  PreM  Group  Adopts  Resolu¬ 
tions  Faroring  Underwood  Bill  and 
Fess  Postal  Investigation — De¬ 
cries  Labor  Price  Control 


Taxes  on  advertising  were  roundly 
denounced  at  the  sessions  of  group 
eight,  composed  of  the  business  press,  of 
the  convention  of  the  Chamber  of  Com¬ 
merce  of  the  United  States  of  America 
at  Atlantic  City,  N.  J.,  held  recently,  as 
were  the  present  methods  of  determin¬ 
ing  capitalization  for  purposes  of  Fed¬ 
eral  taxation.  Removal  of  restrictions 
by  Canadian  provinces  on  exports  of 
pulp  wood  from  crown  lands,  as  pro¬ 
posed  by  Senator  Underwood,  was  en¬ 
dorsed.  Further  advances  in  postal  rates 
on  second  class  matter  were  disap¬ 
proved.  The  group  went  on  record  in 
opposition  to  all  movements  toward  the 
control  of  selling  prices  by  labor  organ¬ 
izations  and  in  favor  of  co-operating 
with  every  effort  to  increase  production 
in  essential  industries. 

The  text  of  the  resolutions  passed  fol¬ 
lows  : 

Regvrdinf  nwthoda  ol  determining  capital- 
ixatiem  for  purpoem  of  Federal  tenation. 

Since  the  methods  of  determining  capital 
value  for  the  purposes  of  Federal  taxation  are 
unfair  to  many  industries  through  a  failure  of 
the  revenue  law  and  tax  regulations  to  allow 
due  credit  for  so<alled  intangible  values,  such 
as  estahlished  reputations  of  puhlications  and 
advertised  trade  names,  the  value  of  which  it 
clearly  demonstrated  by  earning  capacity; 

Resolved,  That  we  recommend  such  revision 
of  the  existing  revenue  laws  as  will  permit  a 
fair  allowance  for  the  very  real  hut  so-called 
intangible  values  generally  classed  under  the 
term  "good  will.” 

Regardiiig  tha  anbargo  placed  on  axporta- 
tiom'of  pul^wood  to  the  United  States  from 
certain  Canadian  Provinces. 

Since  the  embargo  placed  on  the  exportation 
of  pulp-wood  from  Crown  lands  by  certain  of 
the  Canadian  Provinces  works  a  great  hardship 
on  the  American  pamr  and  publishing  indus¬ 
tries,  and  since  the  Government  of  the  United 
States  does  not  seek  to  withhold  from  Canada 
other  essential  products  that  are  used  by  the 
Canadian  manufacturers  in  the  manufacture  of 
pawr; 

Re-soln-ed,  That  we  favor  the  Underwood 
bill,  now  before  Congress,  which  provides  for 
a  commission  to  discuss  these  conditions  with 
a  view  of  removing  tbis  most  important  ob¬ 
stacle  to  a  reduction  in  the  present  dangerous 
paper  prices  which  are  threatening  the  exist¬ 
ence  of  thousands  of  our  daily  newspapers 
and  periodicals  and  which  impose  particularly 
heavy  burdens  upon  small  but  important  pub¬ 
lications. 

Regarding  postal  rates  and  functions. 

Since  the  Post  Office  Department  of  our 
Government  exists  for  the  economical  dissem¬ 
ination  of  information  of  all  kinds  to  the 
people  of  the  United  States  wherever  located, 
and  is  not  intended  as  a  profit-making  institu¬ 
tion  ; 

And  since  the  very  existence  of  a  demo¬ 
cratic  government  requires  strong  publications, 
and  since  we  possess  publications  which  have 
become  necessary  adjuncts  of  our  present  social 
and  industrial  system; 

And  since  the  publications  of  the  country 
have  been  heavily  handicapped  by  unfair  and 
burdensome  postal  rates: 

Resolved,  That  we  disapprove  of  any  fur¬ 
ther  advances  in  postal  rales  on  second  class 
matter,  which  are  calculated  to  restrict  the 
field  of  its  usefulness,  obstruct  the  national 
highways  of  intelligence,  and  deprive  the  people 
9{  essential  reading  matter,  ana  that  we  favor 
the  adoption  of  the  Fess  bill,  now  before  the 
House  of  Representatives,  which  calls  for  a 
‘borough  investigation  of  costs  and  postal  pol¬ 
icies  before  any  further  increases  are  made  in 
second  class  rates. 

Regarding  the  control  of  selling  prices  by 
labor  organisations. 

Since  certain  labor  organizations  have  com¬ 
pelled  the  signing  of  agreements  by  their  em¬ 
ployers  according  them  the  right  to  fix  the 
selling  prices  of  the  goods  on  which  they  work 
and  since  these  labor  organizations  are  now 
freely  exercising  such  price  control,  and,  fur¬ 
ther,  since  attempts  have  been  made  to  have 
state  legislatures  pass  laws  to  legalize  the  con¬ 
trol  of  selling  prices  of  merchandise  by  the 
labor  which  produces  it,  and  since  this  would 
completely  usurp  the  economic  function  of 
manufacturer  and  distributor  and  render  the 
consumer  powerless  to  exercise  any  voice  in 
the  prices  of  merchandise; 

Resolved,  That  we  dralore  these  undemo¬ 
cratic  and  uneconomic  efforts  and  recommend 
that  we  oppose  all  movements  in  the  direction 
specified  and  that  we  make  every  legitimate 
endeavor  to  bring  about  a  readjustment  of 
these  conditions  wherever  they  now  exist. 

Ragarding  tha  dangars  of  a  tax  on  advar- 
tislng. 

Since  advertising  has  come  to  be  recognized 
as  an  economic  force;  since  it  is  a  sales  in¬ 
strumentality  which  cuts  the  cost  of  distribu¬ 


tion  of  essential  raw  materials  and  manufac¬ 
tured  goods;  since  it  stabilizes  production 
through  giving  assurance  of  regular  demand; 
since  advertising  is  simply  a  form  of  mass 
marketing  as  opposed  to  individual  selling,  and 
since  in  the  last  analysis  advertising  is  not  a 
finished  product  but  the  means  by  which  tax¬ 
able  wealth  is  created; 

Resolved,  That  we  disapprove  of  any  meas¬ 
ure  which  proposes  to  tax  advertising,  just  as 
strongly  as  we  would  oppose  the  special  taxa¬ 
tion  of  seed  wheat,  fruit  trees  or  a  workman’s 
tools,  believing  that  the  interests  of  government 
and  of  industry  will  be  more  wisely  served  by 
taxing  the  products  of  labor,  selling  and  ad¬ 
vertising  rather  than  the  processes  by  which 
taxable  wealth  is  created. 

Regarding  the  attitude  of  the  business  press 
on  the  subject  of  greater  productiaa. 

Resolved,  That  the  business  press  regards  it 
as  their  duty  and  privilege  to  co-operate  with 
every  effort  which  nas  for  its  purpose  the  in¬ 
crease  of  production  by  essential  industries; 
that  it  should  advocate  the  curtailment  of  ex¬ 
penditures  for  luxuries  and  the  adoption  of  a 
work-more  and  save-more  policy  so  that  money 
ind  credit  may  become  available  for  the  ex¬ 
tension  of  the  essential  industries,  particularly 
for  the  adequate  equipment  of  our  railroads  to 
meet  the  transportation  requirements  of  the 
country. 

Resolved,  pt'STHEa,  That  the  business  press 
should  intensify  its  efforts  to  bring  about 
united  action,  the  adoption  of  improved  proc¬ 
esses,  progressive  methods,  and  tne  most  en¬ 
lightened  coarse  with  reference  to  the  human 
factors  in  industry. 


Texas  Press  Women  in  Convention 

S.^N  Angelo,  Tex. — The  Texas  Wo¬ 
men’s  Press  Association  held  its  annual 
convention  in  San  Angelo  on  May  12 
and  13.  The  following  officers  were 
elected:  Mrs.  F.  M.  B.  Hodges,  Whar¬ 
ton,  president;  Mrs.  Mamie  Wynn  Cox, 
Dallas,  first  vice-president;  Mrs.  E.  G. 
McGruder,  San  .\ngelo,  second  vice- 
president;  Mrs.  Hal  Peck,  Corsicana, 
third  vice-president ;  Mrs.  John  McKay, 
Rosenberg,  corresponding  secretary. 


JOBS  FOR  WOMEN  WRITERS 


Theta  Sigma  Phi  Will  Start  Employ¬ 
ment  Exchange 

(Stcciai  to  Editor  &  Publisher) 

Maiiiso.v,  Wis. — A  clearing  house  for 
position  to  keep  college  women  engaged 
in  journalistic  work  in  constant  touch 
with  the  market  for  their  services  will 
be  established  in  Chicago  by  Theta 
Sigma  Phi,  national  journalistic  soror¬ 
ity.  This  was  decided  upon  after  a 
comprehensive  report  by  Miss  Susan 
Schaffer,  assistant  editor  of  the  Con¬ 
tinent,  Chicago,  at  the  second  annual 
convention  of  the  sorority  recently 
held  at  Madison,  Wis.  This  occupa¬ 
tional  bureau  plan  includes  in  its  work¬ 
ing  organization  national  managers, 
state  chairmen,  and  local  members, 
through  whom  correspondence  is  car¬ 
ried  on  with  editors. 

Resolutions  were  adopted  to  lend  all 
effort  to  those  engaged  in  journalism 
who  are  trying  to  make  theirs  a  pro¬ 
fession,  either  by  means  of  a  national 
association  of  journalists  or  according 
to  the  British  plan  of  entrance  exami¬ 
nations. 

Lee  White,  Detroit  News,  national 
secretary  of  Sigma  Delta  Chi,  journal¬ 
istic  fraternity,  spoke  on  the  function 
of  the  journalistic  fraternity. 


Good  Will  Ad*  for  Banks 

Chicago,  111. — Fred  W.  Ellsworth, 
vice-president  of  the  Hibernia  Bank  & 
Trust  Company,  New  Orleans,  addressed 


MOULDING  DRY  MATS  BY  HAND 


By  THOMAS  REES 

\  ice-l’resident  and  Manager,  Springfield  (111.) 
State  Register. 


■VFTE  saved  the  noon  edition  of 
™  the  Daily  State  Register  a  few 
days  ago  anti  got  it  out  on  time  by  a 
little  contrivance  of  our  own,  in  spite 
of  the  fact  that  the  alternating  current 
furnished  by  the  City  Utilities  Company- 
let  down  on  us  and  was  absolutely  dor¬ 
mant  from  about  11  o’clock  until  11:45. 
During  this  time  by  our  little  plan  we 
were  able  to  turn  out  the  last  eight  well- 
made  full  page  dry  mats  by  hand  on  a 
Hoe  moulding  machine,  complete  all  the 
plates  and  to  get  them  on  the  cylinders 
and  ready  to  start  the  press  when  the 
current  was  restored. 

In  an  office  using  wet  mats  in  case 
of  a  let-down  of  any  kind,  matrices  can 


not  seem  practical  to  attach  two  motors 
to  the  latter,  so  with  the  assistance  of 
our  mechanical  superintendent,  A.  R. 
Wilcox,  we  figured  out  an  attachment, 
wljich  is  shown  by  the  accompanying 
sketch,  which  enabled  us  to  operate  it 
by  hand. 

In  the  sketch,  the  base  plate  is  a  hand 
forged  wrought  iron  slab  about  Yi  inch 
thick,  attached  to  the  frame  of  the 
moulding  machine.  The  balance  of  the 
contrivance  is  made  up  of  one  piece  of 
1-11/16  shafting  3  feet  long,  one-half  of 
an  ordinary  shaft  coupling,  one  small 
pillow  block,  all  of  which  is  kept  regu¬ 
larly  in  stock  by  the  Medart  Pulley 
Company,  St.  Louis.  There  is  one  star 


be  beaten  in  by  hand  with  a  brush  in 
the  good  old  way,  but  when  it  comes 
to  the  using  of  dry  mats  it  is  entirely 
different,  and  I  have  not  heard  of  any 
office  equipped  to  turn  out  dry  mats  by 
hand  power  except  our  own  office.  The 
proposition  is  so  simple  that  it  is  a 
wonder  that  it  has  not  been  adopted 
heretofore. 

Some  time  ago.  in  order  to  be  ready 
for  all  emergencies,  we  equipped  every 
machine  in  our  plant  with  motors  so 
arranged  that  either  a  direct  current  or 
alternating  current  could  be  used  on  all 
except  the  moulding  machine.  It  did 


wheel  made  up  of  four  pieces  of  lj4-inch 
galvanized  iron  pipe  with  a  center  of  a 
4-way  pipe  fitting  with  an  oblong  hole 
through  the  center  which  fits  on  the 
end  of  the  shaft.  The  shaft  with  the 
couplings  is  attached  to  the  brake-drum 
of  the  moulding  machine.  The  cost  of 
the  whole  contrivance  amounts  to 
about  $25. 

We  had  hardly  completed  this  before 
the  unexpected  happened  and  the  cur¬ 
rent  went  down  on  us.  The  day  and  the 
issue  were  only  saved  by  turning  out 
the  mats  by  hand  with  the  aid  of  our 
little  contrivance. 


the  financial  department  of  the  Chicago 
.\dvertising  Council,  recently,  on  “The 
Banker — His  Market.”  Mr.  Ellsworth 
urged  banks  to  conduct  what  he  called 
“good  will”  advertising  campaigns,  in 
which  public  attention  is  drawn  to  the 
city  and  its  industries,  rather  than  to 
the  banks,  themselves. 


MISSOURI  SCHOOLS  SAVE  PAPER 


Collect  57  Tons  of  Publications  in  5 
Weeks  in  Springfield 

Springfield,  Mo. — Pupils  in  the  grade 
schools  of  this  city  are  conducting  a 
“Save  the  Waste  Paper”  campaign.  The 
plan  was  suggested  by  H.  S.  Jewell,  pub¬ 
lisher  of  the  Daily  Leader  and  Ozark 
Countryman,  and  adopted  by  the  school 
board.  The  paper  collected  by  the  chil¬ 
dren  is  purchased  by  a  waste  paper 
dealer  and  the  proceeds  are  used  for 
the  purchase  of  gymnasium  equipment, 
victrola  records,  books,  etc.,  for  the 
schools.  The  campaign  has  been  in 
progress  for  five  weeks  and  the  table 
below  shows  the  results  and  the  in- 


creasing  interest: 

Old 

Old 

Magazines. 

L»bs. 

News^a^rs, 

5.276 

5,301 

Second  week . 

9,638 

7,766 

Third  week . 

15,183 

11,088 

Fourth  week . 

18,208 

14,048 

Fifth  week . 

.  13,125 

15,184 

Totals . 

. .  61,430 

53.387 

Total  pounds.  114,817. 
Total  value.  $1,101.54. 


Fight  Oregon  Bilingual  Law 

Portland,  Ore. — A  second  suit  for 
an  injunction  against  the  enforcement 
of  Oregon’s  bilingual  newspaper  law 
has  been  filed  here  by  F.  W.  Lonegren 
of  the  Swedish  Publishing  Company, 
publisher  of  the  Oregon  Posten.  He 
declares  that  the  law,  which  requires 
an  English  translation  of  all  foreign 
articles,  will  entail  a  $10,000  loss  to 
his  concern.  The  Toveri,  Finnish  news¬ 
paper  whose  editors  have  been  impris¬ 
oned  for  violation  of  the  espionage  act, 
had  already  filed  a  similar  suit. 


Lawyer  Sues  Oregon  Journal 

Portland,  Ore. — O.  W.  Eastham, 
Portland  attorney,  has  filed  suit  for 
$50,000  damages  against  the  Oregon 
journal,  alleging  libel  in  an  article  pub¬ 
lished  on  March  IS.  According  to  East- 
ham’s  complaint  the  article  stated  that 
because  of  a  blackmailing  scheme,  to 
which  he  was  a  party,  a  certain  initia¬ 
tive  bill  hostile  to  the  Columbia  river 
fishing  interests  was  kept  off  the  ballot 
at  an  Oregon  election  after  petitions 
had  been  circulated  and  signatures  se¬ 
cured. 


Norwood  Contests  Will 

Surrogate  Foley  of  New  York  City 
has  granted  the  application  by  Car¬ 
lisle  Norwood,  Jr.,  newspaper  man  and 
son  of  Carlisle  Norwood,  attorney,  to 
reopen  the  proceedings  to  probate  the 
will  of  his  mother,  Mrs.  Ethel  J.  Nor¬ 
wood,  who  died  January  22,  1918.  He 
contended  that  notice  of  the  probate 
proceeding  was  sent  to  him  at  Los  An¬ 
geles,  although  his  father  and  other 
relatives  well  knew  he  was  in  San  Fran¬ 
cisco.  He  intends  to  contest  the  will, 
he  said. 


Ad  Rate  Up  in  Brunswick 

Brunswick,  Ga. — The  Banner  (after¬ 
noon)  has  just  issued  a  new  rate  card, 
effective  May  1,  quoting  a  flat  rate  of 
2Y2  cents  per  line.  The  old  rate  was  25 
cents,  with  15%  for  agencies  and  2% 
cash  discount.  The  new  35  cent  rate 
gives  17%  to  agencies  and  no  time  dis¬ 
count. 
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NEWSPRINT  SHORTAGE 
DISCUSSED  BY  RIDDELL 

Iritish  Dearth  of  Paper  Alarms  Pub¬ 
lishers — Delegates  for  Ottawa 
Conference — Lord  Athol- 
stan  in  London 

By  Herbert  C.  Ridout 

London  Editor,  Eoitok  &  Publishes 
T  ON  DON. — On  every  side  there  is  evi- 
^  dence  of  general  uneasiness  at  the 
newsprint  situation,  felt  by  British  pub¬ 
lishers.  One  of  our  most  important 
dailies  is  refusing  to  book  definite  spaces 
for  later  on  in  the  year,  except  provi¬ 
sionally,  because  of  the  uncertainty  as 
to  size  of  the  paper  in  a  few  months. 
The  Newspaper  Society,  at  its  annual 
meeting  is  to  discuss  ways  and  means  of 
dealing  with  the  problem,  either  by  rais¬ 
ing  the  selling  price  of  newspapers,  the 
raising  of  advertising  rates,  the  reduc¬ 
tion  of  sizes  of  papers,  the  total  abolitioif 
of  returns  or  other  methods. 

A  few  days  ago,  at  a  luncheon  in  hon¬ 
or  of  a  paper  maker.  Lord  Riddell  said 
that  with  newsprint  at  cents  (5f^d) 
per  lb.,  there  was  good  ground  lor  ap¬ 
prehension.  He  ventured  to  think  that 
there  were  very  few  papers  with  a  large 
circulation  that  were  carrying  on  busi¬ 
ness  at  a  profit  at  the  present  time  if 
they  debited  their  paper  at  S^d  per  lb. 
He  believed,  with  previous  speakers,  that 
the  shortage  of  paper  would  last  for  a 
considerable  time,  and  there  would  be  a 
serious  day  ,of  reckoning  when  they 
bad  to  replace  present  stocks  which  were 
bought  at  comparatively  moderate  prices, 
ud  of  which  the  public  were  being 
fiven  the  benefit.  He  thought  the  time 
when  it  would  be  necessary  for  the  users 
of  paper  to  enter  into  a  conference  with 
the  papermaking  trade  for  the  purpose 
of  considering  the  question  of  raw  mate¬ 
rials.  The  question  was  whether  they 
were  not  going  forward  blindly,  and 
whether,  before  many  months  were  over, 
they  would  not  be  in  such  a  serious  posi¬ 
tion  as  would  make  them  wish  they  had 
dealt  with  the  matter  before. 

The  general  opinion  is  that  there  is 
rery  little  hope  of  serious  relief  in  the 
future  unless  immediate  steps  are  taken 
to  develop  the  resources  of  Canada,  and 
It  is  suggested  that  this  question  may 
easily  come  to  the  force  at  the  forth¬ 
coming  Imperial  Press  Conference. 

«  «  w 

Lord  Atholttan 
Welcomed  in  London 

T  ORD  Atholstan  has  arrived  in  Lon- 
^  don  and  was  immediately  made  the 
guest  of  honor  at  a  luncheon  by  the 
Newspaper  Proprietors  Association  un¬ 
der  the  presidency  of  Viscount  Burn- 
lum.  Lord  Atholstan  in  a  happy  speech 
referred  to  the  immense  possibilities  that 
were  opened  up  by  the  coming  Imperial 
Press  Conference — was  it  not  conceiv- 
tble  that  the  outcome  of  the  visit  of  the 
British  delegates  might  be  something 
even  better  than  what  could  come  from  a 
very  desirable  newspaper  achievement 
luch  as  the  lowering  of  the  press  cable 
rates? 

Speaking  of  the  arrangements  for  the 
reception  of  the  delegates.  Lord  Athol¬ 
stan  said  the  Governor-General,  the 
Lieutenant-Governors,  The  Federal  Gov¬ 
ernment,  the  nine  legislatures,  and  the 
transportation  companies  were  co-oper¬ 
ating  cordially  in  the  arrangements. 
The  party  wold  have  an  opportunity  of 
seeing  some  of  the  largest  and  best- 
equipped  paper  mills — some  claimed  they 
were  the  best-equipped  mills  in  the 
world.  The  chairman  of  the  Canadian 
Conference  Committees  had  some  un¬ 
verified  information  about  the  white 
paper  situation.  So  far  as  it  went,  it 


led  him  to  believe  that  it  was  in  the 
interest  of  the  British  newspapers  that 
the  leading  journalists  in  each  impor¬ 
tant  centre  of  Great  Britain  should  be 
members  of  the  delegation. 

•  *  ♦ 

New  Zealand  Delegate*  for  Imperial 
Press  Conference 

QlR  George  Fenwick,  as  Chairman 
of  the  New  Zealand  Section  of 
Empire  Press  Union,  sends  following 
names  of  leading  representatives  of  the 
newspaper  press  of  New  Zealand  who 
will  form  the  delegation  from  that  Do¬ 
minion  to  attend  the  Imperial  Press  Con¬ 
ference  at  Ottawa  in  August:  Mr.  P. 
Selig  (Chrischurch  “Press”)  Mr.  T,  W. 
Leys  (Auckland  “Star")  Mr.  E.  A.  Jones 
(Southland  “News”)  Mr.  W.  J.  Penn 
(Taranaki  “Herald”)  Mr.  J.  Hutchinson 
(“Otago  Daily  Times”)  Mr.  J.  Parker 
(Wellington  “Post”)  Mr.  H.  Horton 
(“New  Zealand  Herald.”) 

In  connection  with  the  Toronto  Con¬ 
vention,  by  the  way,  the  British  News¬ 
papers  Society  Council  have  passed  the 
following  resolution:  “That  in  view  of 
the  excellent  work  they  have  done  dur¬ 
ing  the  current  year,  and  in  order  that 
they  may  be  able  to  go  to  the  Imperial 
Press  Conference  in  Canada  as  Presi¬ 
dent  and  Vice-President  respectively  of 
the  Society,  the  Council  recommend  the 
Annual  Meeting  to  re-elect  Valentine 
Knapp  as  President  and  Alfred  Sprigg 
as  Vice-President  for  1920-21.” 

*  «  w 

Gowernment  Advertising 

rv  URING  the  war,  the  small  investor 
”was  attracted  to  the  War  Loans  by 
the  issue  of  War  Savings  Certificates  of  a 
face  value  of  lS/6d  redeemable  in  five 
years  at  one  pound  sterling.  They  were 
such  a  success  that  they  have  been  con¬ 
tinued  under  the  name  of  Savings  Cer¬ 
tificates  and  an  announcement  just  issued 
shows  that  by  the  Government  advertis¬ 
ing  no  less  than  4(X),(X)0,000  have  been 
sold  up-to-date.  .As  there  are  only  45 
million  people  in  the  British  Isles,  this 
means  an  average  of  very  nearly  ten  cer¬ 
tificates  for  every  man,  woman,  and 
child.  This  is  one  more  tribute  to  the 
high  efficiency  of  the  British  advertising 
by  Government  departments  that  charac¬ 
terized  this  country’s  home  conduct  of 
its  war  affairs. 

s  s  * 

The  British  Newspaper  Problem 

Perhaps  no  more  concise  descrip¬ 
tion  of  existing  conditions  in  British 
newspaperdom  could  be  given  that  that 
just  issued  by  the  Weekly  Newspaper 
and  Periodical  Proprietors  Association 
to  its  members  to  assist  them  in  justi¬ 
fying  increased  charges  as  and  when 
they  become  necessary.  The  statement  in 
question  explains  that  the  conditions  in¬ 
clude  : 

1. — Paper  shortage  and  high  prices  of 
paper  and  all  other  materials. 

2. — Higher  salaries  and 

3. — Higher  wages,  to  meet  the  in¬ 
creased  cost  of  living. 

4. — Altered  conditions  as  to  working 
hours,  overtime,  holidays,  etc. 

5. — Higher  railway,  and  other  trans¬ 
port  rates. 

The  approximate  increases  in  different 
items  of  cost  of  production  down  to  date 
have  been: 

Paper,  varying  from  3(X)  per  cent  to 
400  per  cent,  according  to  class  of  paper. 

Printing  charges,  175  per  cent  to  200 
per  cent. 

Engraving  and  illustration,  200  per 
cent. 

To  Improve  Press  Gallery 

London. — The  new  Civil  Service  esti¬ 
mates  include  a  recommendation  for  ex¬ 
pending  of  $70,000  in  improving  the  ac¬ 
commodations  of  the  Press  Gallery. 


LAWYER  CAN  SUE  N.  Y.  SUN 

Four-Year  Old  Stielow  Confession  Basis 
for  Libel  Action 

iSfecial  to  EIbitob  &  Publisher) 
Albany,  N.  Y. — The  Court  of  Appeals 
has  handed  down  a  decision  holding 
valid  the  complaint  of  Harold  A.  Blake, 
an  Albion  attorney,  in  an  action  to  re¬ 
cover  damages  against  the  Sun  Print¬ 
ing  and  Publishing  Association,  pub¬ 
lisher  of  the  New  York  Sun,  for  an  al¬ 
leged  libel,  and  the  case  will  now  be 
tried.  The  article  in  question,  published 
in  the  Sun  on  .August  13,  1916,  stated 
that  Mr.  Blake  had  obtained  an  alleged 
confession  from  Charles  F.  Stielow,  the 
West  Shelby  farmer,  who  was  found 
guilty  of  the  murder  of  Charles  Phelps 
and  his  housekeeper,  in  March,  1915. 
-Another  was  later  arrested  on  the 
charge  of  having  committed  the  crime 
and  Stielow  was  pardoned  when  it  was 
established  that  the  confession  was 
forced  from  him  and  false.  Blake  was 
a  partner  of  the  district  attorney  who 
prosecuted  Stielow  and  aided  him  at  the 
trial  but  had  nothing  to  do  with  obtain¬ 
ing  the  confession,  he  states. 

Charter  Amcniled  in  Ft.  Worth 

Fort  Worth,  Tex.  —  The  Carter- 
Wortham  Publishing  Company,  owner 
of  the  Star-Telegram,  has  filed  an 
amendment  to  its  charter  increasing  the 
capital  stock  from  $150,000  to  $600,000. 


One-half  of  the  stock  increase,  or  $225,- 
000,  has  been  fully  paid  in  and  the  other 
$225,(XX)  will  be  paid  in  within  ten 
years,  according  to  the  papers.  The 
$225,000  stock  issue  fully  paid  in  was 
issued  and  paid  for  out  of  the  accumu¬ 
lated  and  undivided  profits  of  the  com¬ 
pany,  being  issued  to  the  present  stock¬ 
holders  as  a  stock  dividend 

More  Newsprint  in  Great  Britain 

London. — British  imports  of  newsprint 
paper  for  the  first  quarter  of  this  year, 
with  sources  of  origin  are: 

January.  February.  March. 

Cwts.  Cwts.  Cwts 
United  States...  3,935  2,148  12,481 

Sweden  .  37,232  35,755  42,425 

Norway  .  45,619  58,701  58,376 

Germany  .  401  290  7,130 

Belgium  .  485  719  1,753 

Newfoundland  .  7,000 

Other  countries.  47,688  45,376  90,705 

Total .  135,340  142,989  219,870 

Av.  C.  T.  F.  Value:  January,  £1,  19a  5d. 
February,  £2  Os.  4d.  March,  £1,  19s.  3d. 

Advertising  Baked  Bean* 

Detroit,  Mich. — To  increase  the  con¬ 
sumption  of  home  baked  beans,  the 
Michigan  State  Bean  Jobbers’  Associa¬ 
tion  has  inaugurated  a  newspaper  ad¬ 
vertising  campaign  calling  the  house¬ 
wives’  attention  to  the  high  food  value 
and  economy  of  the  Michig^an  navy 
bean.  The  campaigpi  is  being  conducted 
by  Brooke,  Smith  &  French  Advertising 
Agency  of  Detroit. 

You  read  it  in  Editor  &  Publisher. 


Louisville 
a  Great 
Live  Stock 
Market 


The  Bourbon  Si 
Yards  of  Louisv 
one  of  the  finest,  n 
modern  and  b 
equipped  sb 
handling  plants  in 
world,  did  a  bu 
$80,(XX),000  in  1919, 
its  importance  to  Li 
rounding  country. 

Its  daily  capacity  .o  » 

20,(XK)  hogs  and  25, (XX)  sheep;  its 
average  annual  receipts  for  the  last  ten  years  reach  the 
impressive  total  of  140,000  cattle,  33,000  calves,  675,- 
000  hogs  and  40®,(X)0  sheep  and  lambs. 

Splendid  railroad  facilities  and  the  rapid  increase  in 
stock  raising  forecasts  a  wonderful  future  for  Louis¬ 
ville’s  live  stock  industry,  which  is  but  one  of  the  many 
factors  in  Louisville’s  industrial  growth. 

Louisville  is  entering  upon  an  era  of  great  prosperity 
and  advancement.  National  advertisers  will  find  it  an 
exceedingly  responsive  market. 

Adv*rti»mrm  who  know  prof  or  thm  adoortimng  eolamiu  of 

The  Louisville  Herald 

Kentucky’s  Greatest  Newspaper 

Eastern  Kcpieacntauvc:  Eetly-Soilb  C*..  Marbridce  BU(„  New  Task 
Western  Representative:  Jehn  Gkas,  Peeples  Gas  BUf.,  Ciiicaf* 

Pacific  Ceasi  RepreseolatiTs:  R.  J.  Bidsrell  San  Frandaea,  CaL 

THE  SHAFFER  CROUP 

Louisville  Herald  Chicago  Evening  Post 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 


Rocky  Mountain  Newi 


Denver  Timet 
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PRESS  AGENTS  OR  STAFF  WRITERS 
FOR  RELIGIOUS  NEWS 


lnter>Church  World  Movement  Sets  the  Fashion  for  the  Em¬ 
ployment  of  a  Corps  of  Publicity  Men  by  the  Churches — 
Other  Side  of  Question 


By  WILUAM  T.  ELLIS 


lEotTOitrAL  Note. — It  was  Dr.  Ellis  who  as  Secretary  of  The  Men  and  Religion 
Pubiicity  Commission,  in  1912,  pioneered  the  plan  of  display  advertising  by  the 
churches  in  the  newspapers.  He  wrote  the  Hrst  advertisxng.  In  the  Men  and 
Religion  book,  *’Church  and  Press/*  he  first  formulated  the  science  of  religious 
pi'hlutt\.  This  article  wis  wr  tten  f*rii>r  to  the  close  of  the  Interchurch  World 
.M  cainraiiin.  the  result  of  tohich  is  discussed  by  Charles  Grant  Miller  on 

ra^r  7  ■  *  th;s  edition.] 


The  biggest  new  thing  in  America’s 
church  life,  the  Inter-Church  World 
Movement,  with  millions  to  spend  and  a 
l)ewilderingly  huge  organization,  "has  un¬ 
dertaken  to  write  publicity  into  the  pro¬ 
gram  of  all  the  churches.  It  already  has, 
in  addition  to  its  New  \ork  staff,  a  corps 
of  regional  directors  of  publicity.  Nat¬ 
urally,  it  looks  forward  to  establishing 
permanently  closer  relationships  between 
religion  and  the  press. 

Thus  early  in  the  proceedings,  that  the 
ncwspai)ers  themselves  may  have  a  voice 
in  a  decision  of  considerable  importance 
to  them,  the  question  arises  as  to  the 
wisdom  or  unwisdom  of  attaching 
salaried  publicity  men  to  the  united 
churches  of  every  large  city.  Already 
there  are  •'publicity  directors”  in  many 
denominations  and  other  religious  or¬ 
ganizations  and  societies.  The  new  plan 
would  increase  the  number  of  church 
press  agents  by  scores  of  hundreds. 

It  is  the  view  of  at  least  some  Inter- 
Church  World  Movement  officials  that 
the  problem  of  reasonable  publicity  for 
religion  may  be  most  nearly  solved  by 
the  same  method  that  the  theatres  and 
political  parties  and  other  organizations 
and  movements  employ.  The  churches 
will  pay  men  to  get  their  news  into  print. 
Church  "copy.”  impartially  distributed 
among  all  the  papers,  will  be  provided 
by  professionals,  hired  to  do  the  job. 

Doubtless  most  editors  will  not  be  in 
favor  of  this  old  scheme.  Newspapers 
are  already  over-beset  with  press  agents. 
The  objections  to  them  as  a  class  are 
numerous ;  hut  they  all  root  down  to 
this  one  basic  criticism :  The  press  agent 
is  not  working  in  Itehalf  of  the  public 
or  of  the  newspaper,  but  in  behalf  of 
the  organization  that  pays  him.  He  is 
looking  to  some  other  chief  than  the 
editor  for  approval  and  reward.  It  is 
no  concern  of  his  to  get  all  the  facts 
about  a  given  subject  into  print ;  he  is 
zealous  only  for  the  facts  favorable  to 
his  employer.  His  success  is  not  identi¬ 
cal  with  the  interests  of  either  the  public 
or  the  press ;  he  is  out  to  “work”  both. 

MeMenger  Boy  Reporters 

At  the  time  of  the  Men  and  Religion 
Congress  in  New  \ork.  a  really  im¬ 
portant  national  religious  event,  a  re¬ 
porter  on  a  famous  daily  protested  very 
bitterly  at  the  poor  management  which 
had  failed  to  supply  him  with  a  “canned” 
report,  in  addition  to  the  transcripts  of 
speeches  that  were  provided.  That  he 
should  sit  through  the  sessions,  to  see 
and  hear  and  weigh  and  estimate,  was 
unthinkable ;  for,  he  declared,  he  was 
one  of  the  “star”  men  of  the  paper.  Of 
course,  in  assuming  such  a  position  the 
man  did  violence  to  all  the  traditions 
and  instructions  and  expectations  of  his 
paper.  Evidently,  though,  he  had  be¬ 
come  habituated  to  having  his  work 
done  for  him  by  press  committees  and 
publicity  agents.  He  happened  to  strike 
an  organizaton  that  was  not  trying  to 
“work"  the  press,  but  wanted  only  to 
co-operate  with  it  in  securing  a  square 
deal  for  both. 

That  incident  illustrates  how  the  evil 
of  overdone  “publicity"  prevents  growth 


and  good  work  on  the  part  of  a  reporter, 
making  him  a  mere  messenger  boy  in¬ 
stead  of  an  alert,  informed  and  inde¬ 
pendent  newspaper  man.  The  reporter  in 
question  had  a  chance  to  write  a  really 
great  story,  and  also  to  become  intro¬ 
duced  to  what  Kipling  called 


“a  world  outside  the  one  you  know.” 

The  convention,  likewise,  missed  the 
benefit  of  a  fair  representation  and  ap¬ 
praisal  from  a  disinterested  newspaper 
source.  Only  the  easily-pleased  vain 
person,  who  measures  publicity  values 
by  number  of  lines,  can  get  any  satis¬ 
faction  out  of  the  publication  of  what 
are  really  his  own  opinions  or  those  of 
his  organization. 

In  the  case  of  religion  generally,  there 
is  one  simple,  clear  course  indicated  for 
tlie  press.  The  church  folk,  in  all  their 
superficial  diversity  and  essential  unity, 
are  a  large  and  important  part  of  the 
public.  They  have  a  right  to  a  fair  and 
sympathetic  representation  in  the  press. 
Their  activities  are  of  a  nature  to  create 
news,  real  news,  important  news,  timely 
news,  and  news  of  general  human  inter¬ 
est.  No  newspaper  would  definitely 
close  its  columns  to  the  interests  of  the 
churches. 

The  one  rational  way  to  handle  relig¬ 
ious  intelligence,  conserving  the  rights 
and  the  self-respect  of  both  Church  and 
Press,  is  for  a  newspaper  to  have  on  its 
own  staff  a  man  or  woman — a  first  class 
man  or  woman,  in  receipt  of  a  good 
salary — who  is  competent  to  specialize 
upon  religion.  Such  a  one  must  know 
churches  in  general,  and  the  local 
churches  in  particular. 

This  staff  expert  upon  religion,  it  goes 
without  saying,  must  rise  above  all  sec¬ 
tarian  bias.  Most  important  of  all,  he 
must  know  news,  big  news,  as  well  as 
routine  news ;  ‘’human  interest”  stories, 
as  well  as  ecclesiastical  projects.  The 
old  usage  of  putting  a  cub  reporter  or  a 
low-salaried  woman  to  cover  religion  for 
a  great  newspaper  is  doomed.  The  field 
is  first  class ;  so  should  be  the  workers 
therein.  .Anciently,  theologry  was  called 
“the  queen  of  the  sciences” ;  the  good 
church  news  reporter  should  at  least 
know  the  outstanding  mountain  peaks 
and  waterways  of  the  landscape  of  the¬ 
ology. 

Time  was  when  good  papers  cheated 
their  own  advertising  columns  out  of  the 
business  notices  of  the  churches  by  run¬ 
ning  them  as  their  only  religious  news. 
In  fact,  certain  New  York  dailies  do  so 
still !  .A  moment's  consideration  shows 
the  absurdity  of  this.  Routine  announce¬ 
ments  of  the  regular  services  of  the 
churches  are  not  by  any  standard  news : 
they  are  the  business  end  of  the  congre¬ 
gations’  dealings  with  the  public.  True, 
they  are  the  material  most  easily  pro¬ 
cured.  like  any  other  “free  reading 
notices.” 

For  two  simple  reasons  the  bad  fash¬ 
ion  of  publishing  these  local  church  ad¬ 
vertisements  as  news  should  be  aban¬ 
doned.  First,  they  are  inherently  unin¬ 
teresting  to  the  general  public,  and  they 
give  an  inadequate  impression  of  the 
character  and  activities  of  a  church. 


These  brief  and  perfunctory  notices  are 
the  only  “front”  that  many  churches  put 
up  to  the  big  world.  In  the  second 
place,  the  church  notices  supplant  real 
news.  When  they  go  where  they  be¬ 
long — exclusively  into  the  advertising 
columns — then  the  papers  may  properly 
be  expected  to  seek  out  and  publish  the 
really  “live  news”  of  church  work.  The 
religious  expert  on  the  staff  should  do 
the  seeking. 


Staff  Man  and  Success 


NAVY  STARTS  A  SYNDICATE 


The  Recruiting  Division  qf  the  United 
States  Navy  .has  organized  the  Navy 
Newspaper  Syndicate  at  the  suggestion 
of  Lieut.  T.  H.  McClure.  U.  S.  N.  R.  F., 
recently  aide  for  publicity  to  Capt.  O.  P. 
Jackson,  U.  S.  N.,  and  nephew  of  S.  S. 
-McClure. 

Three  subjects  were  chosen  as  pre¬ 
senting  the  greatest  value  to  publishers : 
The  travelogue  series,  on  interesting 
foreign  ports  visited  by  .American  men- 
o’-war;  the  athletic  series,  dealing  with 
the  sporting  activities  of  the  Navy,  and 
the  news  series,  on  naval  events  of  na¬ 
tional  interest.  These  series  are  issued 
weekly,  illustrated,  with  brief  text  and 
subject  to  the  editing  of  the  publisher. 

Recruiting  officers  will  visit  the  news¬ 
papers  with  proofs  furnished  by  the  pub¬ 
licity  bureau.  Mats  or  stereos  of  the 
illustrations  are  ordered  from  the  main 
office  and  delivered  free  to  the  publisher 
by  the  recruiting  office. 

It  is  understood  that  the  syndicate 
.service  does  not  displace  the  advertising 
campaign  for  recruits. 


C.  D.  N.  A.  SETS  PREMIUM 
ON  NEW  ACCOUNTS 


Will  Grant  Limited  Recognition  to 
Agencieo  Without  Clientele  If 
They  Open  New  Source*  of 
AdvertUing  Revenue 


Some  fortunate  papers  will  be  able  to 
secure  staff  men  who  can  write  sermonic 
articles,  in  addition  to  news.  For  the 
interests  of  the  churches,  or  of  the  big 
public  either  for  that  matter,  are  not 
covered  fully  unless  a  newspaper  runs, 
at  least  once  a  week,  a  readable,  in¬ 
spiring,  original  feature  dealing  with 
life  from  the  angle  of  the  Bible.  Com¬ 
monly,  this  takes  the  form  of  a  Sunday 
School  lesson,  such  as  various  syndi¬ 
cates  supply.  Careful  examination  should 
be  made  of  these,  to  assure  their  free¬ 
dom  from  propaganda.  Certainly,  this 
sorf  of  article  should  not  be  accepted 
free  from  any  publicity  agent  or  religious 
organization.  When  a  local  man,  on  or 
off  the  staff,  can  be  secured  to  write 
the  sermonic  feature  the  interests  of  a 
paper  are  best  served. 

.A  staff  man  on  religion  will  make  sure 
that  his  paper  has  frequent  and  distinc¬ 
tive  pictures,  as  well  as  news  stories. 

But  why  amplify  the  point  further? 
The  “publicity  agent,”  in  seeking  to  find 
favor  with  all  the  papers,  serves  none 
exclusively  or  acceptably ;  he  merely 
holds  down  an  easy  job.  The  staff  man 
has  only  one  master,  and  one  medium 
through  which  to  make  a  name  for  him¬ 
self  ;  he  grows  and  his  paper  grows  by 
independent  and  intelligent  service  of 
the  general  public  and  of  the  religious 
constituency. 


(Special  to  Editor  &  Publisher.) 

Toronto,  Ont. — Recognition  may  bt 
granted  to  an  advertising  agent  the  day 
he  starts  in  business  and  before  he  has 
even  one  general  account,  under  a  new 
policy  of  agency  recognition  adopted  a 
few  days  ago  by  the  directors  of  the 
Canadian  Daily  Newspapers  .Association, 
following  conferences  between  the  ad¬ 
vertising  policy  committee  of  the  C.  D. 
N.  .A.  and  the  executive  committee  of 
the  Canadian  .Association  of  .Advertising 
Agencies. 

Under  the  new  basis  recognition  may 
be  granted  to  parties  possessing  the 
necessary  experience,  equipment  and 
financial  resources,  with  the  restriction 
that  recognition  when  first  granted  and 
for  the  first  six  months  will  be  of  a  lim¬ 
ited  character,  covering  only  the  han¬ 
dling  and  placing  of  new  accounts.  The 
applicant  for  recognition  will  be  required 
to  agree  that  during  the  first  six  months 
he  will  not  attempt  to  place  any  account 
handled  by  another  recognized  advertis¬ 
ing  agency  during  the  currency  of  the 
existing  contract.  .After  six  months,  if 
the  C.  D.  N.  A.  considers  the  new  busi¬ 
ness  developed  warrants  such  action,  full 
recognition  may  be  awarded,  entitling 
the  agency  to  place  old  as  well  as  new 
accounts. 

.As  a  precaution  against  the  new 
agency  slackening  in  its  promotional 
work  after  getting  full  recognition,  a 
limit  of  one  year  is  placed  upon  such 
recognition  when  first  granted. 

The  promotional  work  of  the  agency 
in  its  first  year  and  a  half  will  be  a 
dominant  factor  in  the  extension  of 
recognition  by  the  association. 


Will  Furnish  Mat  Service  of  News  and 
Features 


Fraser  Companies  Plan  Mills 


Montreal. — 'Extensive  pulp  and  papei 
mills  are  to  be  erected  in  what  is  known 
as  the  Narrows  on  the  Tobique  River,  a 
short  di.'tance  above  the  St.  John  River, 
twenty  miles  below  Grand  Falls,  N.  B. 
These  mills  are  to  be  constructed  by 
the  Fraser  Companies.  It  is  understood 
that  the  intention  is  to  have  large  paper 
mills  as  well  as  ground-wood  pulp  mills 
and  that  the  pulp  manufactured  at 
Edmundston  at  the  Fraser  Companies 
plant  will  be  brought  to  the  proposed 
new  paper  mill  for  manufacture,  while 
supplies  of  pulp  will  also  come  from  the 
new  pulp  mill,  and  that  the  company 
has  ample  sources  for  securing  wood. 


May  Aid  London  House  Hunters 

LoNnoN. — There  is  a  movement  to 
form  a  Journalists’  Public  Utility  So¬ 
ciety  for  House  Building  to  aid  young 
London  newspaper  men.  Under  the 
plan  the  Government  advances  75  per 
cent  of  the  purchase  money  and  the 
loan,  plus  the  interest,  may  be  paid  off 
in  weekly  instalments  of  $2.28  per  $5,000 
total  cost.  Twenty-five  per  cent  of  the 
ourcha.se  money  would  have  to  be  fur¬ 
nished  by  the  member  on  entering  into 
the  plan. 


To  Study  Alaska’s  Paper  Resources 

Portland,  Ore. — Steps  toward  a  fu¬ 
ture  increase  in  the  paper  stipply  are 
indicated  by  the  recent  departure  for 
.Alaska  of  B.  F.  Heinzlcman  of  the 
forest  management  division  of  the 
United  States  Forest  Service.  He  is  to 
spend  .several  months  in  the  north  look¬ 
ing  over  the  prospects  for  paper  pulp 
mills.  Mr.  Heinzleman’s  recommenda¬ 
tions  will  be  the  basis  for  bids  on  paper 
pulp  mill  permits.  He  will  go  over  the 
most  desirable  bodies  of  pulp  timber  and 
make  a  general  survey  of  conditions, 
including  the  factors  of  water  power 
and  transportation. 


Comstock  Combines  Oconto  Paper* 

Oconto.  W’is. — \V.  M.  Comstock,  for 
nearly  twenty  years  publisher  of  the 
Oconto  County  News,  has  purchased  the 
Enterprise  and  merged  the  two  papers 
under  the  name  of  the  Reporter-Enter¬ 
prise. 
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DECIDING  WHAT  ADS 
SHALL  BE  OMITTED 

Tkii  All  Important  Topic  Added  to 
Newspaper  Department  Program 
for  A.  A.  C.  W.  Convention 
to  Be  Thrashed  Out 

(S’yrcia/  to  Editok  &  Publisher) 
Atlanta,  Ga. — Using  a  dictaphone 
with  one  hand  and  signing  hundreds  of 
letters  with  the  other,  Charlie  Miller, 
business  manager  of  the  Atlanta  Geor¬ 
gian  American  and  president  of  the 
Daily  Newspaper  Department  of  the  A. 
A.CAV.,  is  about  the  busiest  man  in  the 
city  of  Atlanta  at  the  present  time. 

.Although  the  program  for  the  Daily 
Newspaper  Department  was  set  and  de¬ 
cided  upon  at  Louisville  nearly  two 
months  ago  constant  changes  are  being 
made  to  take  care  of  the  ever-increasing 
problems  confronting  the  newspaper 
men  around  the  country. 

Suggestion  by  Burbach 

The  latest  change  in  the  program  is 
one  suggested  by  George  Burbach  of 
the  St.  Louis  Post  Dispatch,  and  con¬ 
cerns  the  newest  problem  confronting 
the  newspapers,  i.e. :  “Is  It  Best  to  Leave 
Out  Foreign  .Advertising  or  to  Leave 
Out  Local  -Advertising  When  Some  Ad¬ 
vertising  Must  Be  Left  Out?’’ 

President  Miller  has  had  this  question 
asked  him  about  a  hundred  times,  and 
he  has  decided  to  bring  it  up  before  the 
convention  in  Indianapolis  and  have  it 
thoroughly  discussed  there  by  the  busi¬ 
ness  managers  and  advertising  managers 
present. 

As  he  so  aptly  puts  it :  “This  is  a 
problem  in  which  I  too  am  vitally  inter¬ 
ested  and  would  like  to  have  some  ad- 
rice,  so  it  is  hard  for  me  to  give  others 
advice  on  it.  For  instance,  last  Satur¬ 
day  when  we  had  to  leave  out  quite  a 
of  lot  of  advertising  from  the  Sunday 
.\merican.  it  was  quite  a  problem  to 
decide  whether  we  should  leave  out 
advertising  sent  in  by  the  agencies  in  the 
foreign  field  or  to  leave  out  advertising 
'***'  sent  in  by  the  local  advertisers. 

“There  is  something  in  favor  of  both 
sides.  F'or  instance  the  advertising  sent 
in  from  out  of  town  should  be  gpven 
consideration  because  the  advertiser  has 
prepared  his  campaign  months  ahead 
and  has  probably  arranged  for  a  sales 
campaign  to  take  care  of  the  advertising, 
so  that  if  the  advertising  is  left  out 
nthout  any  notice  and  the  sales  cam¬ 
paign  continues  just  as  it  was  originally 
?laiincd,  the  foreign  advertiser  will 
saffer. 

500-600  Expected 


“On  the  other  hand,  if  you  leave  out 
ocal  advertising,  which  you  could  leave 
ut  because  the  local  man  could  run  it 
ac  next  day,  the  agency  will  probably 
cave  you  out  the  next  time,  for  the 
majority  of  the  agencies  place  their  ad- 
trti^ing  on  the  amount  of  local  business 
ar-ied  by  the  newspapers.  So  if  you 
'hould  leave  out  a  lot  of  local  business 
md  favor  the  business  sent  in  by  the 
advertising  agencies,  and  your  competi- 

■  "r  should  leave  out  the  advertising  sent 

■  a  by  the  advertising  agency,  and  run  the 
:  ical  business,  the  next  time  the  business 
1  'as  to  he  placed,  he  would  be  able  to 
,  idow  the  advertising  agency  he  carried 
r  3ore  local  business  than  you  did.  So 

'here  would  you  get  off  then? 

“With  five  or  six  hundred  newspaper 
3(!i  present  from  all  parts  of  the  coun- 
t),  the  subject  will  be  so  thoroughly 
I  tsfussed  we  will  be  able  to  arrive  at  a 
Ittinite  decision  as  to  what  is  fair  to 
^  wh  sides.’’ 

.Another  change  that  has  been  made 
!  the  program  is  that  for  Wednesday, 
'hen  the  Newspaper  Department  will 


have  as  guest  the  advertising  agency  de¬ 
partment.  The  sessions  will  start  at 
12.30  and  sandwiches  and  coffee  will  be 
served.  It  is  expected  that  there  will 
be  between  800  and  1,000  men  at  this 
particular  session,  and  the  newspapers 
will  explain  their  side  of  the  situation 
before  all  the  agency  men  assembled. 
The  agencies  will  also  explain  their  side 
of  it  to  all  the  newspaper  men  assembled. 

President  Miller  says  the  program 
grows  more  interesting  every  day  and 
that  the  newspaper  men  who  attend  will 
get  more  than  their  money’s  worth  out 
of  any  one  of  the  various  sessions 
planned. 

The  classified  session,  under  C.  L. 
Perkins  of  Editor  &  Publisher,  and 
classified  managers  from  some  of  the 
leading  papers  in  .America,  promises  to 
be  one  of  the  big  hits  of  the  convention. 


A.A.C.W.  DEPARTMENTS’ 
PROGRAMS 

Seven  More  Committeei  Announce 
Plant,  Supplementing  Conven¬ 
tion  Schedule  Published 
Last  Week 

Four  topics  will  form  the  basis  of 
addresses  and  discussions  at  the  depart¬ 
mental  session  of  .Associated  Business 
Papers,  Inc.,  Tuesday  afternoon,  June 
8,  on  the  second  floor  of  the  Dennison 
Hotel.  The  program  and  list  of  speak¬ 
ers  follow  : 

Tuesday.  June  I 

2:30  P.  M. 

Chairman,  A.  C.  Pearson,  Dry  Goods 
Economist.  New  York,  former  president,  4sso* 
dated  Business  Papers,  Inc.  The  pr^ram 
is  built  around  the  theme  of  “Business  Faper 
Service,”  which  is  discussed  from  the  several 
standpoints  of  advertiser,  agent,  reader  and 
publisher. 

“Getting  Results  from  Business  Papers” — 
Georce  P.  Rowell,  Advertising  Manager. 
Lloya  Manufacturing  Co.,  Menominee,  Mich 

“Business  Paper  Co-operation”  —  Charles 
Byrne,  Critchfield  &  Co.,  Chicago. 

“Making  Better  Business  Men  Through 
Business  Papers” — Harry  N.  Grut,  vicc-pres’- 
dent.  Mercantile  Trust  &  Savings  Bank.  Chi* 

“The  Business  Paper  and  Its  Service  to  Ad¬ 
vertiser  and  Reader” — Frank  Bruce,  Bruce 
Publishing  Company,  Milwaukee. 

Discussion  will  follow  each  paper. 

Poster  Advertisers 

Nearly  every  important  industry  will 
receive  consideration  in  the  Poster  Ad¬ 
vertising  Department’s  sessions  on 
Monday  and  Tuesday  afternoons.  The 
tentative  program,  together  with  the  list 
of  speakers,  follows : 

Monday  AfterrMmn,  June  7 

2:00  Introductory — Chairman.  E.  C.  Cheshire. 
2:10  “Goods,  Commodities  and  Ideas  which 
Can  Now  Be  Effectively  Advertised  Na¬ 
tionally  by  Poster  Advertising.” — Ker- 
win  H.  Fulton. 

2:40  “Poster  Advertising  in  Co-ordination 
with  Agricultural  Press.” — Speaker  not 
.selected. 

2:50  “Poster  Advertising  in  Co-ordination  with 
Saturday  Evening  Post.” — Robert  Froth- 
ingham. 

3:00  “HOW  Posters  Should  Be  Built  to 
Cover  Selling  Idea  in  Design  NOW.”— 
Samuel  Holliday. 

3:10  “HOW  Poster  Art  Can  Strengthen  Sell¬ 
ing  Idea  NOW.” — Speaker  not  selected. 
3:30  “HOW  Posters  Are  Manufactured 
NOW.” — Le  Roy  I,.atham. 

3:40  “HOW  Posters  Should  Be  Displayed 
Where  There  IS  a  Possible  Market 
NOW.”— H.  C.  Walker. 

4:00  “The  HOW  and  NOW  of  AA  Poster 
Boards.” — George  L.  Chennell. 

4:20  “The  Favorable  Appeal  of  Locations.” 
— R.  A.  Edwards. 

Tuesday  Afternoon,  June  S 
Results  From  Vse  of  Poster  Advertising  Now 

2:00  Hart,  Schaffner  &  Marx. — Roger  Myh- 
rum. 

2:20  Palmolive  Soap  Company. — M.  F.  Rcd- 
dington. 

2:40  Wilson  &  Co. — George  E.  Throop. 

3:00  International  Harvester  Company.— J.  A. 
Brogdon. 

3:20  Waterman  Fountain  Pen  Company— 
Colver  Gordon. 

3:40  William  Schield  Manufacturing  Com¬ 
pany.— Arthur  Siegel. 

4:00  Headlight  Overalls  Company. — .Mbert  de 
Montluzin. 

4:20  American  Chicle  Company.  —  Arthur 
Acheson. 

4:40  Work  of  National  Vigilance  Committee. 
— P.  S.  Florea. 


Mail  Advertisinf 

The  Mail  Advertising  Association 
department  will  stage  a  farce  entitled : 
“Putting  the  Sale^  Story  Across  by  Di¬ 
rect  Advertising,”  on  Tuesday  after¬ 
noon,  June  8.  The  meeting  place  on 
Monday  and  Tuesday  will  be  at  the 
Odd  Fellows’  Building.  The  program 
follows : 

Monday,  June  7 

“Mail  Merchandising.” — Mr.  Wm.  A.  Her- 
sey,  care  of  Robert  H.  Ingersoll  &  Bro..  New 
York  City. 

“Creating  Consumer  Acceptance.” — C.  A, 
Bonniwell,  advertising  director.  William  J. 
Moxley,  Inc.,  Chicago. 

“Better  Mail  Merchandising  for  the  Retail¬ 
er.” — Frank  Stockdale,  Frank  Stockdale  Serv¬ 
ice,  Chicago. 

“Mechanical  Mistakes  in  Mail  Merchandis¬ 
ing.” — Julian  Wetzel,  Keystone  Press.  Indian- 
a|>olis. 

“What  Organized  Mail  Merchandising  Can 
Do  For  You.’’ — Noble  T.  Praigg,  managing  di¬ 
rector,  Mail  Advertising  .Association,  Chicago. 

Tuesday,  June  8 

2  P.  M.  Sharp— Tomlinson  Hall. 

The  Mail  Advertising  Association  will  pre¬ 
sent  Charles  Henry  Mackintosh,  sales  and  ad¬ 
vertising  counsel  of  the  LaSalle  Extension 
University  in  “Putting  the  Sales  Story  Across 
by  Direct  Advertising.”  staged  under  the  di¬ 
rection  of  Robert  C.  Fay,  of  Morris  &  Co. 
The  cast  will  include  Tohn  H.  Claytom  Noble 
T.  Praigg.  Charles  H.  Mackintosh.  E.  G.  Weir, 
W.  N.  Bayless,  Richard  H.  Le^  E.  R.  Schaef¬ 
fer.  Fred  W.  Gage,  R.  N.  Fellows,  Homer 
Buckley.  Byran  Holt  and  H.  M.  Nicodemmis. 

Perioiiical  Publishers 

The  Periodical  Publishers’  Association 
of  America  will  provide  for  only  one 
department  session — on  Monday  after¬ 
noon,  June  7.  The  tentative  program 
follows ; 

“A  Three-cornered  Partnership”;  George  E. 
Cook,  president  National  Publishers*  Associa¬ 
tion. 

“America  at  the  Crossways”;  Charles  A. 
Eaton,  editor  Leslie’s  Weekly. 

“Circulation”;  B,  A.  Mackinnon,  Pictorial 
Review  Company. 

“Marketing  a  Magazine”;  Dr.  Paul  Hystrom, 
International  Magazine  Company. 

Screen  Advertisers 

The  sessions  of  the  Screen  Advertis¬ 
ers’  Association  of  the  World  will  take 
place  on  both  Monday  and  Tuesday  af¬ 
ternoons.  June  7  and  8,  under  Harry 
Levey  of  New*  York,  chairman,  as  fol¬ 
lows  : 

Monday  Afternoon,  June  7 

2:00  P.  M.  S.  A.  A.  W.  meeting  called  to 
order  by  President  Harry  Levey,  general 
manager  Industrial  and  Educational  Depart¬ 
ment,  Universal  Film  Manufacturing  Co. 
Report  of  secretary-treasurer. 

Address:  “A  Dream  Realized,”  by  President 
Harry  Levey. 


Discussion. 

Address:  **What  I  Have  Learned  About  the 
Motion  Picture  Medium.”  by  Tim  Thrift,  ad¬ 
vertising  manager  American  Multigraph  Sales 
Co.,  chairman  Motion  Picture  Committee, 
Association  of  National  Advertisers. 

Tuesdlay  AltenMKav  Juno  8 

2:00  P.  M.  Address:  "Guaranteed  Circulation 
with  the  Motion  Picture  Medium,”  by  Harry 
Levey,  president  Screen  Advertisers*  Associa¬ 
tion. 

Discussion. 

Experience  Meeting:  Short  addresses  by  adver¬ 
tising  managers  and  agency  officials,  giving 
their  experiences  with  the  motion  picture 
medium;  G.  Lvnn  Sumner,  advertising  man¬ 
ager  1.  C.  S.;  W.  B.  Griffin,  advertising  man¬ 
ager  Holmes  &  Edwards;  J.  H.  Weddell,  ad¬ 
vertising  manager  Firestone  Tire  &  Rubber 
Company;  Paul  Wing,  eastern  manager 
Critchfield  &  Co.;  John  Leitch,  author  of 
“Man  to  Man**  and  “The  True  Mission  of 
the  Motion  Picture.** 

Outdoor  Advertisers 

The  Oui(Itx)r  Advertising  Depart¬ 
ment's  program  for  Monday  afternoon, 
June  7,  in  the  Hotel  Severin  Roof  Gar¬ 
den,  follows : 

2  p.  m..  Opening  address  In-  Chairman 
George  L.  Chennell,  president  Outdoor  Ad¬ 
vertising  Association. 

“Truth  in  Advertising  as  Exem^ified  by 
Outdoor  .Advertising.** — Speaker,  from  Na¬ 
tional  V'igilance  Committee. 

“Outdoor  .  Advertising  as  a  Medium.**— 
Harry  C.  VNalker.  Walker  &  Co.,  Detroit. 

“Nationally.** — R.  L.  Whittom  general 
sales  manager.  Thos.  Cusack  Co..  Chicago. 

“Locally.  ’ — Leonard  Dreyfuss,  I’nited  Ad¬ 
vertising  Corp.,  New  York. 

Agricultural  PublUkers 

Although  the  Agricultural  Publishers 
are  going  to  have  a  strictly  business  pro¬ 
gram,  they  are  going  to  provide  for  an 
hour  of  courteous  sociability  with  rep¬ 
resentatives  of  other  departments.  This 
deviation  from  the  regular  speech  and 
discussion  schedule  is  the  only  one  of 
its  kind  included  in  any  of  the  depart¬ 
mental  programs  yet  received  at  head¬ 
quarters. 

The  outline  for  the  Agricultural  Rtb- 
lishers’  sessions  follows : 

WilHam  A.  Whitney.  1st  vice-president.  Agri¬ 
cultural  Publishers*  Association,  chairman. 


cultural  Publishers*  Association,  chairman. 

Following  is  the  program  made  up  for  the 
Agricultural  Publishers'  Association  Depart¬ 
ment: 

Monday  Afternoon 

2:00.  Keynote  remarks  by  the  chairman. 

2:10.  Announcement:  Frank  B.  White,  man¬ 
aging  director  Agricultural  Publishers* 
Association. 

2:20.  **C>n  the  Truth  Firing  Line”;  H.  J. 

Kenner,  secretary  National  Vigilance 
Committee. 

2:30.  “The  Farm  Paper’s  Influence  in  the 
Retail  Business”;  £.  B.  Moon,  Orange 
Judd  Company. 


Ludlow  Is  Direct 
and  Simple 

A  Ludlow  requires  no  coaxing  or  coaching.  No  maga¬ 
zine  ejector  or  liner  changes,  no  storage  cans  with  tons  of 
metal  tied  up. 

Type  from  12  to  60  point,  direct  from  printers’  fingers 
to  matrices,  to  stick  and  machine  and  you  have  bright  new 
display  type  for  your  printing. 

Any  one  of  your  printers  can  use  a  Ludlow,  because  it 
is  simple  and  practical,  giving  your  compositors  good 
display  type  in  families  and  series  that  insures  good  typo¬ 
graphical  results. 

Ludlow  popularity  is  spreading  like  a  prairie  fire.  It 
is  right  that  it  should.  The  Ludlow  is  a  good  display 
type  machine. 

The  Worcester  Post  Uses  Ludlows 

Ludlow  Typograph  Co. 


606  World  Building 
New  York  City 


2032  Clyboum  Avenue 
Chicago,  Ill. 
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3:15.  *■<  >ur  Ai.enc/  Pnihlem**’*;  T.  \V.  Ix*- 

Oiuitlf,  St:cce'*->ful  FarminK.  Dcs* 
Xioinc'*. 

3:30.  I)i&cu»sion.  le<i  by  Horace  C,  Klein. 
3:45.  “The  Fouiitv  AKent — Bettering  Adver¬ 
tising  Conditions**;  Duane  \V.  Gaylord. 
4:00.  Greetings  trom  representatives  of  other 
de|iartment>. 

TuexUy  Afternoon 

B.  Kirk  Rankin,  director  Agricultural  Pub¬ 
lishers'  Assoc. ation,  chairman. 

2:00.  Keynote  remarks  by  the  chairman. 

2:10.  .Vnnouncement :  Frank  B.  White. 

*'The  Bxr^HdtHg  Farm  Market/' 

2:20.  a.  “The  Marked;  F'rank  G.  Odell. 

2:30.  b.  ’“The  Medium";  James  M.  Pierce. 
2:40.  c.  “The  Method  (or  Appeal)*';  Gover¬ 
nor  S.  R.  McKelvie. 

**Farm  Papers  of  .America/' 

3:20.  a.  “.Vs  They  Are  in  the  South";  B. 
Morgan  Shepherd. 

3:30.  b.  “As  They  Are  in  the  West";  E.  E. 
Favilie. 

3:40.  c.  “National  Circulation";  C.  A.  Taylor. 
3:50.  Q.  “Prescribed  or  State  Circulations"; 
Ben  F.  Biliter. 

4:00.  “F'arm  Bureaus.  Bettering  Advertising 
Conditions";  Frederick  L.  Chap¬ 
man. 

4:10.  Greetings  from  representatives  of  other 
departments. 


IMPERIAL  CONFERENCE 
DELEGATES  NAMED 

Official  Preliminary  Liet  Contain*  Fifty* 

On*  Name*— Total  LUt  Will  Be 
100 — Sail  from  England 
July  25 

(By  Tftesraph  to  Edit.)*  &  PrsMsiiFit) 

Montreal,  Quc. — C.  F.  Crandall,  hon¬ 
orary’  secretary  ot  the  executive  com¬ 
mittee  of  the  Canadian  Press  Associa¬ 
tion,  has  received  a  preliminary  list  of 
the  delegates  who  will  attend  the  Im¬ 
perial  Press  Conference  in  Canada  this 
summer.  The  delegation  when  complet¬ 
ed  will  comprise  60  persons  from  the 
British  Isles  and  40  from  the  overseas 
dominions.  The  preliminary  list  gives 
the  names  of  31  from  Great  Britain  and 
21  from  the  dominions,  who  have  al¬ 
ready  signified  their  intention  to  attend. 

The  main  body  of  visitors,  including 
Representatives  from  overseas,  will  sail 
from  England  on  the  Victorian  and  ar¬ 
rive  at  Halifax  on  July  25.  Seven  of 
the  Australian  delegates  are,  however, 
coming  via  Vancouver.  The  conference 
will  be  held  in  Ottawa  .\ugust  5,  6  and 
7,  and  the  delegates  will  tour  Canada 
from  coast  to  coast  in  two  special  trains, 
the  tour  ending  at  Quebec  about  Sep¬ 
tember  15. 

A  partial  list  of  those  coming  follows : 

From  London 

Viscount  Burnham  and  Lady  Burnham^;  Vi*, 
count  Northcliffe,  Lord  Riddle  of  Walton- 
beatb:  Sir  Roberick  Jones,  K.  B.  E..  manag¬ 
ing  director  of  Reuter’s;  Lord  Apsley,  The 
Morning  Post;  Sir  Emsiey  Carr,  New*  of  the 
World,  Western  Mail.  etc.,  and  Lady  Carr; 
Sir  Frank  Newne*  and  Lady  Newne*;  Sir 
Hariy  Brittain,  K.  B.  E.  M.  P.,  chairman. 
Empire  Press  Union  Conference  Committee; 
R.  D.  Blumenfeld,  Editor  Daily  Express;  Dr. 
Elli*  T.  Powell,  Editor  Financial  News,  and 
Mr*.  Powell;  A.  H.  Watson,  Westminster  Ga- 
aette;  Miss  M.  F.  Billington,  Society  of  Women 
lournalists;  Sir  Campbell  Stuart,  F.  Crosbie 
Roles.  Honorary  Secretary,  Empire  Press 
Union,  and  H.  E.  Turner,  Secretary  Empire 
Pres*  Union. 

From  Great  Britain  Outside  of  London 

Robert  Donald,  chairman.  Empire  Pres* 
Union,  representing  the  Globe.  Yorkshire  Ob¬ 
server  and  other  papers:  Sir  George  Toulmin, 
proprietor  Ijincashire  Daily  Post,  and  chair¬ 
man  of  the  Pres*  .Association;  Sir  Charles 
Starmer,  Northern  Echo,  Darlin^on  and  other 
papers;  Mr.  Morrell,  chairman  of  directors. 
Sir  Charles  Starmer’*  newspaper*  and  Mrs. 
Morrell;  C.  D.  Lon^  proprietor,  Sheffield 
Daily  'Telegraph;  t.  D.  Graham,  proprietor 
Express  and  Sta^  Wolverhampton;  F.  M.  Rat- 
cline.  chairman  Liverpool  Courier:  Sir  Robert 
Bruce.  Editor  Glasgow  Herald;  W.  Maxwell, 
editor  Aberdeen  Daily  Journal;  Lieut. -Col.  Ed. 
W.  Watt,  part  proprietor  Derby  Standard; 
James  Henderson,  assistant  editor  Belfast  New* 
Letter;  V’alentine  Knapp,  president  the  News¬ 
paper  Society  and  proprietor  the  Surrey 
Comet;  Alfred  Sprigg,  vice-president  the 
Newspaper  Society  and  managing  director  Lei- 
cester  Mail;  J.  T.  Clayton,  president  York¬ 
shire  Newspaper  Society,  and  proprietor  Cra¬ 
ven  Herald;  P.  J.  Hopper,  editor  Freeman’s 
Journal,  Dublin. 

From  Auatreli* 

Hugh  R.  Dennison,  chairman  directors  Syd¬ 
ney  Sun;  D.  Braham.  editor  Sydney  IHily 
Telegraph:  Sir  Thomas  Hughes,  part  proprietor 
Sydney  Evening  News;  J.  O.  Fairfax,  chair- 
man  Australia  Section  of  Empire  Press  Union, 
and  part  proprietor  Sydney  Morning  Herald; 


Hon.  Theodore  Fink,  chairman  directors  Mel¬ 
bourne  Herald;  Geoffrey  Syme,  proprietor 
Melbourne  .Age;  Sir  John  Langdon  Bonython, 
K.  C.  M.  G..  proprietor  and  editor  Adelaide 
Advertiser;  Lanplor,  editor  West  Austra¬ 
lian:  Hon.  J.  W.  Kirwan,  M.  C..  editor  and 
part  proprietor  Kalgoorlie  Sliner;  J.  J.  Knight, 
editor  and  managing  director  Brisbane  Courier; 
Norman  White,  editor  Brisbane  Daily  Mail; 
Hon.  G.  Varley,  representing  Country  Press 
Association,  New  South  Wales  and  Grafton 
Examiner. 

From  South  Africa 

F.  Davis,  part  proprietor  Natal  Witness;  D. 
M.  Ollemans,  managing  director  Bloemfontein 
Friend  and  -Associated  Papers;  N.  Levi,  Pre¬ 
toria  De  Volkstem. 

From  Ceylon 

Thomas  Jones,  editor  Times  of  Ceylon. 

From  Egypt 

R.  Snelling,  chief  proprietor  and  editor 
Egyptian  Gaaette,  Alexandria. 

From  West  Indie* 

H.  G.  Delisser,  editor  Daily  Gleaner,  Kings¬ 
ton,  Jamaica. 

From  Straits  Settlement* 

Walter  Nakepeace,  editor  Singapore  Free- 
press. 

From  the  Far  East 

H.  A.  Cartwright,  editor  Hong  Kong  Daily 
Press. 

From  Indian  Owned  Pres* 

Mr.  Chintamani,  Leader,  Allahabad. 

No  representatives  of  New  Zealand. 

Anglo-Indian  Press  and  Newfoundland  dele- 
gates  have  not  been  named. 

*  »  ♦ 

Montreal,  Que. — The  youngest  del¬ 
egate  to  the  Imperial  Press  Confer¬ 
ence  to  be  held  in  Canada  this  summer 
will  be  Lord  .\psley,  twenty-five  years 
old,  who  will  represent  the  Morning 
Post,  the  oldest  of  the  London  daily 
papers.  He  is  the  eldest  son  and  heir 
of  Earl  Bathurst,  head  of  an  ancient 
family  which  has  given  England  a  Lord 
Chancellor  and  a  Secretary  for  War. 
His  mother.  Countess  Bathurst,  is  the 
daughter  of  Lord  Glenesk,  former  pro¬ 
prietor  of  the  Morning  Post,  of  which 
she  is  now  the  directing  head.  Lord 
.■\psley  had  a  very  distinguished  record 
in  the  war.  He  served  with  the  1st 
Royal  Gloucestershire  Hussars  Yeo¬ 
manry  in  Egj-pt  and  Palestine,  was  pro¬ 
moted  to  captain,  mentioned  in  des¬ 
patches,  and  gained  the  Military  Cross 
in  1917.  He  was  subsequently  awarded 
the  D.  S.  O.  for  his  work  near  Damas¬ 
cus,  where  he  charged  a  body  of  the 
enemy,  whose  strength  was  double  that 
of  his  own  troop,  putting  them  to  flight, 
l-ord  .\psley  killed  twelve  Turks  with 
his  own  sword. 

•Xames  of  delegates  to  the  conference, 
additional  to  those  already  announced, 
have  been  received  by  C.  F,  Crandall, 
honorary  secretary  of  the  Canadian 
Press  -Association  Committee  in  charge 
of  arrangements. 

They  are : 

From  England — A.  L.  Woodhead,  pro¬ 
prietor  of  the  Huddersfield  Examiner; 
T.  E.  Naylor,  chairman  of  the  London 
Printing  and  Kindred  Trades  Federa¬ 
tion,  chairman  of  the  London  Joint 
Council  of  Trade  L’nionists  and  Co-oper¬ 
ators,  chairman  of  the  London  Labor 
Party,  etc. :  L.  Goodenough  Taylor,  pro¬ 
prietor  of  the  Bristol  Times  and  Mirror. 

From  South  Africa — C.  D.  Don,  editor 
of  the  Johannesburg  Star;  B.  H.  Dod, 
editor  of  the  East  London  Dispatch;  R. 
S.  Ward  Jackson,  editor  and  manager 
of  the  Rand  Daily  Mail  and  the  Sunday 
Times. 

From  India,  English  press — Fraser 
Blair,  editor  of  the  Statesman,  Calcutta; 
James  Nolan,  editor  of  the  Rangoon 
Times;  J.  Sandbrook.  of  The  Eng¬ 
lishman  ;  F.  McCarthy,  of  the  Rangoon 
Gazette. 

From  Newfoundland  —  Sir  Patrick 
McGrath,  proprietor  of  the  St.  John’s 
Evening  Herald. 

From  New  Zealand — P.  Selig,  Christ¬ 
church  Press;  T.  W.  Leys,  .Auckland 
Star;  E.  -A,  Jones,  Southland  News;  W. 
J.  Penn,  Taranaki  Herald;  J.  Hutchin¬ 
son,  Otago  Daily  Times ;  J.  Parker,  Wel¬ 
lington  Post;  H.  Horton.  New  Zealand 
Herald. 


MILLS  MAKE  6%  MORE  PAPER 

Shipment*  OuUtrip  Production,  e* 
Transportation  Eases 

The  43  companies  reporting  to  the 
Newsprint  Service  Bureau  produced 
179,079  tons  and  shipped  184,030  tons 
during  .April.  Shipments  exceeded  pro¬ 
duction  by  4,951  tons  or  3  per  cent. 
Production  figures  include  2,143  tons  of 
hanging,  of  which  556  tons  were  made 
in  Canada. 

The  average  dailj’  production  of  news¬ 
print  paper  by  the  mills  reporting  for 
-April  amounted  to  99.8  per  cent  of  the 
average  daily  output  during  the  three 
months  of  greatest  production  in  1919. 
The  actual  production  per  working  day 
in  -April  was  the  greatest  yet  recorded 
in  any  month  in  1920. 

Production  by  the  United  States  re¬ 
porting  mills  during  the  first  four 
months  of  1920  was  13,896  tons,  or  3 
per  cent  greater  than  during  the  same 
months  in  1919.  Production  by  the 
Canadian  mills  during  this  period  was 
29,066  tons,  or  11  per  cent  greater  than 
during  the  same  period  in  1919.  This 
made  the  total  production  by  the  43  re¬ 
porting  companies  42,962  tons,  or  over 
6  per  cent  greater  for  the  first  four 
months  of  1920  than  during  the  same 
period  in  1919. 

Stocks  during  .April  decreased  16,741 
tons  at  United  States  mill  points.  This 
was  due  in  a  great  measure  to  the  fact 
that  transportation  difficulties  had  les¬ 
sened  during  .April  and  it  was  therefore 
possible  to  ship  paper  which  had  ac¬ 
cumulated  during  February  and  March 
on  account  of  traffic  conditions.  Stocks 
at  Canadian  mills  decreased  1,126  tons, 
which  made  total  stocks  17,867  tons  less 
on  -April  30  than  on  March  31.  The 


total  of  28,920  tons  on  hand  at  all  re¬ 
porting  mills  -April  30  amounted  to 
about  4  days’  production. 

Albany  and  Troy  Sport  Writer*  Din* 

-Albany,  N.  Y.— Charles  A.  Hilton 
and  Michael  W,  Hawkins,  owners  of  the 
-Albany  Eastern .  League  baseball  club, 
gave  a  dinner  last  week  to  the  sport 
writers  of  Albany  and  Troy.  Frank  .\. 
Tierney  of  the  Albany  Times-Union 
acted  as  toastmaster  and  the  speakers 
were  Martin  J.  B.  McDonough,  Troy 
Record;  Edward  Paul,  Troy  Times;  and 
Edward  Collins,  Troy  Observer.  Other 
sport  writers  present  were:  Dan  Car- 
roll,  Times-Union;  Charles  F.  Young, 
Associated  Press;  Joseph  G.  Mahar, 
.Albany  Argus;  Thomas  J.  O’Neil  and 
Joseph  Fitzpatrick,  Knickerbocker 
Press;  Leo  M.  Doody,  Albany  Tele¬ 
gram;  Jack  McGrath,  Troy  Record. 

Leith  Take*  Over  Farm  Li*t 

S.  E.  Leith,  who  has  been  represent¬ 
ing  the  Associated  Farm  Papers  in  the 
East  for  the  past  ten  years,  has  been 
voted  full  rights  and  title  to  the  busi¬ 
ness  by  the  directors,  as  a  reward  for 
satisfactory  and  successful  service.  He 
will  conduct  his  business  under  die 
title  of  -Associated  Farm  Papers  for  his 
own  personal  benefit. 

Suspend  Work  on  Model  Town 

Ottawa,  Ont. — Price  Brothers  &  Co. 
have  suspended  operations  on  the  con¬ 
struction  of  their  model  town  on  the 
Saguenay  River.  The  explanation  given 
is  that  machinery  for  the  mill  cannot 
be  delivered  by  English  manufacturers 
until  next  year.  It  is  estimated  that  the 
total  cost  of  the  town  will  be  $20,000,000. 

You  read  it  in  Editor  &  Publisher. 


A  Weekly  Reason  Why  YOU  Should  Read  It. 

No.l  IT  TELLS  you  what  the  editors  and  publishers 

— ■*.  I  of  the  United  States  are  doing  week  hy  week  to 
develop  the  success  of  their  publications. 

No.  2  IT  BRINGS  you  the  best,  brightest,  and  most 

—  complete  news  and  features  of  newspaperdom 
— plans  you  can  adapt  in  your  field. 
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No.  4  IT  DETAILS  schemes  by  which  publishers  in 
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DEATH  OF  FRED  C.  WILLIAMS 


Well  Known  in  Advertiting  and  News¬ 
paper  Field 


l-'red  C.  Williams,  a  well-known  New 
York  advertising  man,  and  former  city 
editor  of  the  New  York  Journal  of  Com¬ 
merce,  died  May  14  at  his  home  in 
Brooklyn,  N.  Y’.,  aged  62  years.  Mr. 
Williams  was  educated  in  the  public 
schools  of  Brooklyn,  and  after  a  youth¬ 
ful  experience  with  a  business  house, 
joined  the  staff  of  the  Journal  of  Com¬ 
merce,  where  he  remained  for  seventeen 
years.  From  there  he  went  to  the  Asso¬ 
ciated  Press  and  helped  to  establish  its 
marine  department. 

He  was  a  member  of  the  staff  of  the 
New  Y'ork  Commercial,  when  he  opened 
an  advertising  business  in  Manhattan. 
His  venture  proved  most  successful  and 
he  placed  millions  of  dollars  in  adver¬ 
tising  for  ‘‘Lipton’s  Teas.” 


kussian-Japanese  peace  conference  at 
Portsmouth,  N.  H.,  for  the  Boston  Post. 

Charles  O.  Dennis,  for  many  years  a 
labor  reporter  on  Lynn  newspapers,  died 
last  week.  He  was  a  charter  member  of 
the  Lynn  Typographical  Union. 

LeRoy  J.  Mansell,  a  member  of  the 
Albany  (N.  Y.)  Argus  staff,  died  last 
week  after  a  long  illness.  , 

George  M.  Hausauer,  aged  67,  pub¬ 
lisher  of  the  Buffalo  Sunday  Truth,  a 
semi  news  weekly  which  has  suspended 
publication,  died  in  Buffalo  last  week. 

Mrs.  Julia  Mosher  Collins,  wife  of 
Dean  Collins,  one  of  the  best  known 
Oregon  news  writers,  died  recently  in 
Los  .\ngeles,  a  victim  of  tuberculosis. 

Mrs.  Agnes  Mirick,  widow  of  Charles 
F.  Mirick,  former  church  editor  of  the 
Detroit  News,  died  of  peritonitis  last 
week. 


HAMMONS  AND  BIXBY  PROMOTED 


(Pbituanj 


T.  E.  ScANTLiN,  aged  68,  former  editor 
and  publisher  of  the  Tacoma  Evening 
News  and  the  Lafayette  (Ind.)  Courier, 
died  recently  in  Medford,  Ore.,  where  he 
had  lived  for  ten  years. 


□ 


Colonel  William  D’.Ylton  Manx. 
owner  and  editor  of  Town  Topics,  died 
May  17  at  his  home  in  Morristown, 
N.  J.,  aged  81  years.  Colonel  Mann, 
who  was  a  veteran  of  the  Civil  War, 
after  his  retirement  from  the  army,  went 
to  Mobile,  .\la.,  where  he  entered  the 
newspaiier  field.  This  was  in  1866.  He 
soon  became  the  owner  and  editor  of  the 
Mobile  Times.  In  1867  he  bought  two 
other  papers  and  finally  controlled  that 
city  in  the  way  of  news.  He  was  elected 
to  Congress  from  the  Mobile  District  in 
1869. 

Horace  M.  Raynor,  for  many  years  a 
correspondent  at  East  Moriches.  L.  I., 
for  the  Sun  and  New  York  Herald,  died 
the  past  week,  aged  78  years. 

Patrick  J.  Harper,  a  newspaper  teleg¬ 
rapher  of  the  staff  of  the  New  York 
Evening  Telegram,  was  found  dead  on  a 
New  Y’ork  subway  track  on  May  16.  His 
death  is  supposed  to  have  been  acci¬ 
dental.  For  two  years.  Mr.  Harper  had 
been  connected  with  the  Evening  Tele¬ 
gram.  He  was  a  native  of  New  Orleans 
and  was  at  one  time  president  of  the 
Louisiana  Telegraphers'  .Association. 

Mr.s.  Mary  Frances  Hamilton,  wid¬ 
ow  of  Thomas  H.  Hamilton,  for  many 
years  editor  of  the  New  Y'ork  Herald, 
died  May  16  at  her  home  in  New  Y’ork, 
aged  63  years. 

Sam  C.  Dunham,  last  of  the  old  re¬ 
gime  of  Congressional  reporters,  died  in 
Baltimore  last  week  after  a  short  illness, 
Mr,  Dunham  compiled  the  first  census 
of  Alaska  for  the  United  States  Govern¬ 
ment,  Later  he  was  owner  and  editor 
of  the  Tonopah  (Nev,l  Miner.  He  was 
well  known  to  practically  every  financial 
writer  in  the  Wall  Street  section. 

James  V.  Wear,  editor  of  the  La  Cen¬ 
ter  (Ky.)  .Advance,  died  a  few  days  ago 
of  blood  poisoning. 

James  L.  Pr.\tt,  for  the  past  30  years 
editor  of  the  Elkton  (S.  D.)  Record, 
died  suddenly  of  apoplexy  a  few  days 
ago. 

Guy  W.  Small,  editor  of  the  Stock  & 
Dairy  Farmer,  Duluth,  Minn.,  died  there 
a  few  days  ago. 

R.  j.  G.  Miller,  for  some  years  with 
the  Nashville  .American  and  Nashville 
Banner,  died  recently  at  McKittrick,  Cal., 
where  he  had  been  residing  for  the  past 
few  years. 

John  J.  Kenny,  aged  35,  head  of  the 
division  of  publicity.  State  Department 
of  Public  Works.  Boston,  and  former 
Boston  Post  reporter,  died  Sunday  after¬ 
noon.  Among  other  positions,  he  had 
been  sporting  editor  of  the  Havana 
(Cuba)  Daily  Post,  and  had  covered  the 


FILE  SIXTH  SCIENTIST  SUIT 


Court  Will  Hear  Trustees*  Equity  Bill 
on  May  24 


Boston. — The  latest  development  in 
the  Christian  Science  controversy  is  a 
new  petition  asking  the  court  to  remove 
the  trustees  of  the  Publishing  Society 
and  to  order  them  to  give  an  account 
of  all  funds  in  their  possession  since 
1898.  It  had  been  filed  in  the  Supreme 
Court  by  Frederick  .A.  Bangs,  chairman, 
and  James  A.  Hemingway,  assistant 
chairman  of  the  Illinois  science  emerg¬ 
ency  committee.  This  petition  raises  to 
six  the  numlier  of  major  Christian  Sci¬ 
ence  suits  now  in  the  Supreme  Court. 
It  is  the  second  suit  which  asks  the  re¬ 
moval  of  the  trustees  and  a  financial 
accounting.  The  first  was  brought  in 
.April  by  the  directors  of  the  Mother 
Church.  No  date  has  been  set  for  hear¬ 
ing  the  new  petition. 

It  appears  certain  that  the  trustees’ 
bill  in  equity  in  the  Christian  Science 
Litigation  a.gainst  the  so-called  Harney 
group  which  will  be  heard  on  Monday, 
May  24,  will  not  settle  the  controversy 
by  any  means.  The  date  of  hearing 
several  other  cases  is  uncertain,  and  no 
date  has  been  set  for  two  hearings. 


Former  Is  Now  Vice-President — Latter 
Is  Business  Manager 

Seattle,  May.  —  .Announcement  was 
recently  made  by  Joseph  Blethen,  presi¬ 
dent  of  the  Times  Publishing  Company, 
of  the  promotion  of  F.  D.  Hammons, 
business  manager,  and  .Arthur  G.  Bixby, 
assistant  to  the  publisher.  Mr.  Ham- 


business  manager  of  the  Pharos-Tribune, 
has  resigned  to  become  associated  with 
William  Kerrigan,  former  newspaper¬ 
man,  and  E.  F.  Metzger,  former  owner 
of  the  Tribune,  in  the  K.  M.  D.  Adver¬ 
tising  .Agency,  a  new  concern. 


Metten  Heads  Every  Evening 

Wilmington,  Del. — William  F.  Met¬ 
ten,  for  years  business  manager  of  the 
Every  Evening,  has  been  elected  presi¬ 
dent  of  the  Every  Evening  Printing 
Company,  owner  of  the  paper.  He  has 
for  some  time  been  a  director  and  treas¬ 
urer  of  the  company.  Mr.  Metten  suc¬ 
ceeds  as  president  Josiah  Marvel,  who 
because  of  the  demands  of  his  law  prac¬ 
tice,  has  resigned  the  presidency  and  as 
a  director.  The  latter  vacancy  was  filled 
by  the  election  of  Thomas  F.  Gormley,  a 
member  of  the  State  Senate  and  a  promi¬ 
nent  local  business  man. 


F.  D.  Hammon-s 


G.  ItlXBV 


mons  has  been  appointed  vice-president, 
and  assumes  the  duties  of  treasurer  and 
auditor.  Mr.  Bixby  has  been  appointed 
business  manager. 

Mr.  Hammons  has  been  in  the  em¬ 
ploy  of  the  Times  since  December,  1902, 
when  he  was  made  cashier.  In  January, 
1905,  Mr.  Hammons  was  promoted  to 
assistant  business  manager,  and  in  July, 
1915.  was  made  business  manager.  Mr. 
Bixby  became  a  member  of  the  Times 
organization  in  June,  1915,  as  assistant 
to  Col.  C.  B.  Blethen.  then  managing 
editor  of  the  Times.  Upon  the  appoint¬ 
ment  of  Colonel  Blethen  as  publisher, 
Mr.  Bixby  continued  as  his  assistant. 


Reserve  Decision  on  Injunction 

Buffalo. — Decision  'was  reserved  in 
the  injunction  proceedings  begun  by 
Charles  A.  Finnegan,  publisher  of  the 
Commercial,  to  prevent  the  five  other 
newspaper  publishers  of  Buffalo  from 
entering  into  a  three-year  closed  shop 
contract  with  the  Typographical  Union. 
While  the  court  is  considering  the  evi¬ 
dence,  the  temporary  injunction  ob¬ 
tained  by  the  Commercial  preventing  the 
signing  of  contracts,  stands. 


Milwaukoo  Journal  Restores  Ads 

Milwaukee. — The  Journal  has  re- 


New  Agency  in  Logansport 

Locansport,  Ind. — Louis  P.  Deumer, 


sumed  its  normal  practice  of  running 
all  advertising  in  all  editions.  On  ac¬ 
count  of  the  paper  shortage,  purely  local 
advertising  was  temporarily  eliminated 
from  editions  which  circulated  50  miles 
or  more  from  Milwaukee. 


Spellacy  Buys  Hartford  Post 

Hartford,  Conn. — The  Post  was  sold 
on  May  17  to  Thomas  Spellacy,  United 
States  Attorney  and  counsel  to  the  local 
Standard  Oil  interests,  S,  M.  Dunning 
and  H.  B.  Freeman  representing  the 
former  owners  of  the  paper.  The  con¬ 
sideration  was  not  given  out,  but  is  said 
to  be  about  $50,000.  The  plant  includes 
eight  linotype  machines  and  one  Hoe 
press.  Mr.  Spellacy  was  an  owner  of 
the  Hartford  Sunday  Globe,  which  sus¬ 
pended  last  fall. 


Propose  World’s  Fair  for  Philadelphia 

Washington,  D.  C. — Representative 
Darrow  of  Pennsylvania  has  introduced 
a  bill  proposing  that  Congress  make 
plans  for  an  international  exposition  in 
Philadelphia  in  1926  to  commemorate  the 
150th  anniversary  of  the  Declaration  of 
Independence. 


New  Afternoon  Paper  in  Rushville 

Rushville,  Ind. — W.  L.  Mellett,  pub- 
li.sher  of  the  Jeffersonville  (Ind.)  Even¬ 
ing  News,  on  May  17  started  a  new 
Democratic  afternoon  daily  here,  the 
Rush  County  News.  D.  R.  Mellett,  pub¬ 
lisher  of  the  Columbus  (Ind.)  Ledger, 
is  associated  with  his  brother. 


A  GOOD  PLACE  TO  G0-- 
IS  FORT  WAYNE,  IND, 


You  can  do  business  in  Fort 
Wayne,  Ind.,  with  the  News  and 
Sentinel’s  help. 


I 


Because  of  every  1,000  Fort 
Wayne  newspaper  readers  666  are 
exclusively  readers  of  the  News 
and  Sentinel. 


Because  of  every  1,000  news¬ 
paper  readers  in  towns  in  Fort 
Wayne’s  trading  territory  more 
than  700  read  the  News  and  Sen¬ 
tinel. 


LOOK  FORT  WAYNE  UP  IN 
THE  A.  B.  C. 


A.  W.  ALLEN. 

1336  People’s  Gas  Bldg., 
Chicago. 


M.  C.  WATSON, 
286  Fifth  Ave.,  New 
York. 
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THE  NEWSPRINT  OUTLOOK 

~  TTH  all  affected  factors  moving  in  the  same 
W  direction,  co-operation  as  their  single  goal, 
the  newsprint  problem,  which  has  menaced 
the  very  life  of  the  newspaper  industry,  will  un¬ 
doubtedly  be  solved. 

.Newsprint  consumption  is  not  and  never  was  a 
question  for  Congressional  action.  For  many  months 
it  has  been  the  contention  of  Editor  &  Publisher 
that  this  problem  which  has  thrown  the  entire  news¬ 
paper  industry  into  a  state  of  unrest  and  disrust 
could  be  settled  by  co-operation  between  the  repre¬ 
sentatives  of  the  big  and  little  publishers  and  news¬ 
print  manufacturers. 

The  organization  of  the  United  States  Publishers’ 
Newsprint  Conservation  League  meets  with  the 
hearty  approval  of  Editor  &  Publisher,  and  w’ill 
without  doubt  receive  the  support  and  co-operation 
of  every  newspaper  publisher  and  every  newsprint 
manufacturer  in  North  America. 

The  Inland  Daily  Press  Association  has  already 
approved  the  major  part  of  the  plan  of  the  new 
organization  providing  for  co-operative  buying.  To¬ 
day  leading  publishers  of  ten  mid-western  states  are 
meeting  in  Kansas  City  to  act  on  the  same  plan ;  the 
American  Newspaper  Publishers’  Association  has 
joined  in  the  movement  to  provide  newsprint  for 
the  500  non-contract  dailies  and  2.000  weeklies 
through  consen'ation,  and  is  preparing  to  use  moral 
suasion  to  enforce  the  S'tahlman  resolution  adopted 
at  its  last  meeting;  the  newsprint  manufacturers  are 
showing  every  indication  of  a  willingness  to  aid  in 
the  work  under  way. 

Early  in  April,  Editor  &  Pubusher  said  that  this 
entire  problem  could  be  solved  in  this  manner.  For 
.some  time  Editor  &  Publisher  has  recognized  the 
growing  demand  among  all  affected  parties  for  such 
action. 

The  United  States  Publishers’  Newsprint  Con¬ 
servation  League  has  been  organized  as  a  means  for 
bringing  about  this  highly  desirable  result.  Under 
the  plan  as  outlined,  one  of  the  immediate  results 
will  be  the  taking  of  several  hundred  active  bidders 
out  of  the  spot  market,  which,  in  itself,  will  remove 
any  excuse  that  may  have  existed  in  the  past  few 
months  for  profiteering. 

There  is  now  enough  newsprint  going  on  the  spot 
market  from  regular  newsprint  mills  to  supply  every 
need  of  every  newspaper  in  .\merica  without  a  con¬ 
tract  with  its  1920  quota  of  paper  at  a  fair  price,  but 
this  paper  can  only  be  secured  through  publishers 
and  manufacturers  working  in  co-operation  or 
through  r ongressional  action — and  the  last  would  be 
a  greater  menace  than  present  dearth,  genuine  or 
otherwise,  and  consequent  high  prices. 

With  publishers  and  newsprint  manufacturers 
joining  in  this  new  move  for  conservation  and  na¬ 
tional  co-operation,  the  spot  market  is  already  weak¬ 
ening  and  the  futuTe  looks  brighter  today  than  it 
has  at  any  time  in  the  last  year. 

It  may  not  be  .amiss  for  Editor  &  Pubusher  to 
add  a  word  of  warning  while  the  new  movement  is 
young,  namely,  that  co-operation  can  only  succeed 
when  it  is  entered  into  honestly;  when  individual 
selfishness  is  laid  aside  in  the  interest  of  greatest 
good;  when  personal  animosities  are  forgotten; 
when  all  cards  are  placed  on  the  table  face  up — in 
other  words,  by  square  dealing  out  in  the  open 
before  all  men.  Closed  doors  breed  suspicion  and 
distrust. 


stT^EWSPRINT  Paper  Industry’’  is  the  title 
of  a  public  document  of  about  400  pages 
issued  by  the  Public  Printer  in  four  parts  and 
containing  a  stenographic  report  of  the  hearing 
before  a  sub-committee  of  the  Committee  on 
Manufactures  of  the  United  States  Senate,  over 
which  Senator  Reed  presided  and  which  was  held 
pursuant  to  Senate  Resolution  164,  authorizing  an 
investigation  of^the  Newsprint  Paper  Industry. 
The  report  is  not  complete,  although  the  public 
hearings  are  about  concluded.  The  committee  is 
now  finishing  its  work  including  its  recommenda¬ 
tions  to  the  Senate.  R.  G.  Sucher,  secretary  of 
the  Committee  on  Manufacturers  of  the  United 
States  Senate,  is  the  man  to  address  for  copies  of 
this  document.  / 


RIAL 


OUR  CRIPPLED  POSTAL  SERVICE 

The  affairs  of  the  United  States  Postal  Depart¬ 
ment,  the  most  important  institution  in  the  coun¬ 
try's  business  and  social  relations,  are  in  a  chaotic 
condition.  The  blame  rests  with  an  incompetent  Post¬ 
master-General  and  a  trilling  Congress.  The  service 
is  haphazard  deliveries  are  uncertain,  terminals  are 
rnder-manned.  an  army  of  inexperienced  men  are 
coming  .ind  going  all  the  time,  unre.st  prevails  and 
the  morale  of  what  should  be  the  most  efficient  de- 
pariment  of  government  service  is  breaking,  all  be¬ 
cause  the  United  States  Government  refuses  to  pay 
its  workers  a  living  wage,  and  give  them  the  right 
kind  of  encouragement. 

The  Post  Office  Department  is  the  only  in'stitu- 
lion  in  .America  today  that  is  attempting  to  operate 
under  a  lK“fore-the-war  wage  scale.  One  depart¬ 
ment  of  the  government  has  spent  thousands  of 
dollars  of  public  money  to  learn  what  constitutes 
a  living  wage  in  our  great  centers  and  the  Postal 
Department  in  those  same  centers  refuses  to  pay  a 
wage  within  one-half  of  what  this  government  de- 
liartment  has  announced  is  a  living  income. 

The  faults  of  the  Post  Office  Department  are 
many.  In  New  York  City  side-walks  are  being 
used  for  storage  and  sorting;  second-class  mail  is 
being  dumped  into  cars  that  arc  held  in  the  New 
York  terminals  as  places  of  storage  until  car¬ 
load  lots  for  a  -  given  destination  are  secured. 

More  than  one  year  ago  Congress  appointed  a 
Joint  Commission  on  Postal  Salaries.  The  purpose 
of.  this  action  was  lo  investigate  and  then  through 
legislation  to  reclassify  and  readjust  salaries  on  an 
equitable  basis.  During  the  year  tlie  cost  of  living 
has  mounted  by  leaps  and  bounds,  but  that  com¬ 
mission  has  done  nothing  to  relieve  the  additional 
burdens  placed  on  the  employes  of  the  service. 

Not  only  has  the  Government  driven  its  trained 
employes  into  other  lines  of  work  but  it  has  put  a 
premium  on  shiftlessness.  The  clerk  or  carrier  of 
the  entrance  grade  receives  but  $23.07  a  week — 
after  lie  has  passed  a  civil  service  examination.  The 
highest  automatic  grade  pays  $31.73  a  week ;  fre¬ 
quently  this  is  not  attained  until  after  ten  years’ 
.service.  Working  side  by  side  with  these  men.  who 
have  taken  the  examinations  and  entered  the  em- 
ploiinent  of  the  Postal  Department  with  the  ex¬ 
pectation  of  continuing  in  the  work  indefinitely, 
there  are  working  men  and  boys  without  experi¬ 
ence  or  civil  service  responsibility  who  receive  60 
•cents  an  hour  as  emergency  help. 

The  business  life  of  .\merica  is  directly  dependent 
upon  the  Post  Office  Department ;  that  department 
is  rapidly  nearing  the  breaking  point ;  during  the 
month  of  .\pril  there  were  261  resignations  from 
the  New  York  office  alone.  How  much  longer  is 
Congress  going  to  fiddle  while  Rome  burns? 
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NEEDED  LEGISLATION 

CHAIRMAN  PORTER  of  the  Foreign  Affairs 
Committee  of  the  House  of  Representatives  has 
written  a  masterly  brief  in  advocacy  of  the  Un¬ 
derwood  Bill,  which  provides  for  a  commission  to 
negotiate  the  removal  of  existing  export  restric¬ 
tions  on  pulpwood  cut  on  the  Crown  Lands  of  On¬ 
tario,  Quebec,  and  New  Brunswick. 

The  indications  are  that  this  measure  will  be 
passed  this  coming  week  by  the  House.  It  has 
already  been  passed  by  the  Senate  and  favorably 
reported  to  the  House.  It  will  then  go  to  the 
President  for  signature  and  appointment. 

The  manufactuiers  state  that  this  is  the  only 
measure  yet  presented  to  Congress  which  contains 
any  assurance  of  a  sufficient  quantity  of  pulpwood 
to  iierpetuate  the  present  production  of  the  paper 
mills  of  .\merica  and  justify  the  installation  of  new 
print  paper  machines. 

The  purpose  of  tlie  bill  is  not  the  ruthless  ex¬ 
ploitation  of  the  forest  wealth  of  our  neighbors. 
It  comprehends  the  only  practical  means  of  pro¬ 
viding  sufficient  production  of  newsprint  in  the 
I’uited  States.  It  proposes  by  amicable  negotia¬ 
tions  and  friendly  approach  to  re.ich  agreements 
with  the  Provinces  of  Ontario,  Quebec,  and  New 
Brunswick,  which  will  be  of  mutual  advantage  and 
which  will  secure  the  same  treatment  which  the 
Canadian  manufacturers  have  enjoyed  since  the  re¬ 
moval  of  the  tariff  on  Canadian  paper.  Its  pur- 
jKise  IS  said  to  be  to  save  a  great  industry  of  the 
I'uited  States  and  to  provide  that  production  of 
newsprint  may  be  increased  and  that  the  price  of 
newsprint  to  the  consumer  may  l>e  lowered  and 
'tabi'.iz.ed. 

Editor  &  Publisher  believes  it  to  be  decidedly  in 
the  public  interest,  as  well  as  in  the  interest  of  every 
newspaper  publislur  in  .\merica,  that  this  measure 
be  enacted  at  the  earliest  possible  moment.  Co¬ 
operation  should  be  the  keystone  of  all  of  our  inter¬ 
course  with  newsprint  manufacturers. 


BRISBANE  ON  BRAINS 

Arthur  BRISB.'\NE’S  wonderfully  illumin¬ 
ating  studies  of  the  niasterpieces  of  literature 
that  have  appeared  in  recent  months  in  the 
Hearst  Sunday  newspapers  are  excellent  examples 
of  his  forceful  and  pungent  style. 

The  article  last  Sunday  digesting  Thomson’s 
book  on  the  subject  “Brain  and  Personality” 
should  be  read  by  every  journalist. 

Brisbane’s  exposition  of  the  functions  of  the 
two  brains  with  which  every  human  is  endowed 
and  the  intimation  that  the  soul  presides  at  the 
library  switchboard  of  the  mind  directing  the  in¬ 
tricate  mechanism  like  a  great  engineer  controls 
and  directs  the  mechanism  of  a  great  group  of 
powerful  machinery,  playing  upon  the  emotions 
like  an  organist  plays  upon  a  great  organ,  is  a 
close  analysis  of  the  functions  of  the  body  that 
merits  serious  thought  and  consideration. 

“.As  time  passes,  the  substance  of  wliich  your 
brain  is  made  ‘sets,’  becomes,  mentally  speaking, 
hard  like  concrete,’’  writes  Brisbane.  “.After  a 
certain  age  a  man  cannot  change  his  opinions,  he 
thinks  he  doesn’t  want  to,  but  in  reality  he  can¬ 
not. 

“One  nerve  drives  the  heart  faster,  another 
holds  it  back.  .And  as  the  heart’s  action  is  con¬ 
trolled,  so  everything  within  our  bodies,  ‘fearfully 
and  wonderfully  made,’  is  controlled  from  the 
brain’s  dark  cortex;  muscles  and  nerves  that  regu¬ 
late  blood  pressure,  marvelous  system  that  con¬ 
trols  the  body’s  heat  so  that  blood  temperature 
doesn’t  change  a  fraction  of  a  degree  between  the 
Equator  and  the  North  Pole.  And  about  all  that 
automatic  management  we  feel  and  know  noth¬ 
ing.”  _ 

ii'PkOX’T  waste  your  money,”  is  the  warning  of 
■•-^Des  Moines  (Iowa)  newspapers  to  individuals 
and  institutions  which  contemplate  employing  press 
agents.  In  the  same  connection  it  would  make  a 
good  slogan  for  the  newspapers  of  the  country. 
There  is  no  place  in  .American  journalism  for  the 
paid  propagandist. 
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PERSONAL 

SECRETARY  of  Agriculture  Edwin 
T.  Meredith  has  recovered  from  a 
minor  operation  at  a  Washington  hos¬ 
pital. 

D.  B.  G.  Rose,  former  president  and 
for  many  years  a  director  of  the  Inter¬ 
national  Circulation  Managers'  Associa¬ 
tion,  has  been  appointed  a  colonel  on 
the  staff  of  the  governor  of  Kentucky. 

Howard  Kahn,  city  editor  of  the  St. 
Paul  Daily  News,  has  been  made  man¬ 
aging  editor  and  assumed  his  new  post 
on  May  17.  The  appointment  relieves 
the  burden  which  has  rested  upon  W. 
Frisbie  since  the  resignation  of  H.  B.  R. 
Briggs  as  editor  a  month  ago.  Mr.  Fris¬ 
bie  has  found  it  a  bit  strenuous  editing 
the  Daily  News  both  in  St.  Paul  and 
Minneapolis. 

Sir  Harry  Perry  Robinson  is  on  a 
visit  to  the  United  States,  for  the  an¬ 
nounced  purpose  of  collecting  material 
for  a  Fourth  of  July  supplement  to  the 
London  Times. 

Mrs.  Josephus  Daniels,  wife  of  the 
Secretary  of  the  Navy,  who  has  been 
elected  to  the  International  Congress  of 
Women  at  Geneva,  sailed  for  Europe  on 
May  19.  She  will  return  alx)ut  July  1. 

Lester  G.  Baker,  editor  of  the  Kem- 
mercr  (Wyo. )  Republican,  has  l)een 
elected  mayor  of  Kemmerer.  As  a  mem¬ 
ber  of  the  state  legislature  a  year  ago 
he  succeeded  in  securing  the  passage  of 
a  bill  raising  the  legal  rate  of  adver¬ 
tising  40  per  cent.  The  rate  hadn’t  been 
raised  in  30  years. 

Frank  B.  Shutts,  president  of  the 
Miami  (Fla.)  Herald  Publishing  Com¬ 
pany,  while  in  New  York  a  few  days 
ago.  received  a  copy  of  the  Herald  of 
the  day  before,  delivered  by  a  seaplane 
that  flew  the  l..M)0  miles  in  15  hours  and 
35  minutes.  _ 

IN  THE  EDITORIAL  ROOM 

J.  \’ion  Papin,  for  many  years  finan¬ 
cial  editor  of  the  St.  Louis  Republic 
and  more  recently  connected  with  the 
Post-Dispatch,  has  been  made  super¬ 
visor  of  statistics  for  the.  Eighth  Fed¬ 
eral  Reserve  Bank  at  St.  Louis. 

Burdette  Kirkham  has  shifted  from 
the  telegraph  copy  desk  of  the  Milwau¬ 
kee  Journal  to  the  copy  desk  of  the 
Wisconsin  News. 

Tom  A.  Arnold,  former  reporter  on 
the  Dallas  (Texas)  Journal,  is  now  city 
editor  on  the  Fort  Worth  (Texas) 
Record. 

Charles  W.  Yonier  has  left  the  staff 
of  the  St.  Paul  Daily  News  and  begun 
work  for  the  Washington  Leader  in 
Seattle,  a  Nonpartisan  League  paper. 
In  the  Nonpartisan  Leader,  Mr.  Vonier 
gives  the  inside  story  of  the  withdrawal 
of  H.  B.  R.  Briggs  from  the  editorship 
of  the  Daily  News  and  analyzes  the 
spirit  in  which  the  paper  was  founded 
twenty  years  ago  and  the  ideals  of  fair¬ 
ness  and  independence  it  has  followed 
ever  since. 

James  .X.  Linnane,  capitol  reporter  on 
the  Hartford  Courant,  has  been  ap¬ 
pointed  to  represent  the  Courant  in 
Bristol,  in  charge  of  news,  circulation 
and  advertising.  He  is  succeeded  at  the 
capitol  by  Frank  S.  Nolan,  for  nine 
years  on  Bridgeport  papers. 

J.  Earl  Langdon,  managing-editor  of 
the  Sacramento  (Cal.)  Bee,  has  gone 
to  Chicago  to  handle  the  Republican 
national  convention. 

Major  Harrison  Fuller,  assistant  man¬ 
aging-editor  of  the  St.  Paul  Dispatch- 
Pioneer  Press,  went  to  Washington  to 
attend  the  meeting  of  the  executive  com¬ 
mittee  of  the  American  Legion,  of  which 
he  is  a  member. 

Miss  Frances  Boerdman,  dramatic 
editor  of  *he  St.  Paul  Daily  News,  is 
taking  a  vacation. 


A.  L.  Crocker,  copy  reader  for  the 
St.  Paul  Dispatch,  becomes  rewrite  man 
on  that  paper,  succeeding  Dale  Wilson, 
who  is  transferred  to  the  Pioneer  Press 
copy  desk.  i 

Jesse  Leason  has  resigned  as  copy  J 
reader  for  the  St.  Paul  Dispatch.  ^ 

Frank  Ross,  artist  of  the  St.  Paul  i 
Dispatch-Pioneer  Press,  joined  the  Min¬ 
neapolis  Journal. 

Benjamin  F.  S'teinel,  formerly  sport¬ 
ing  editor  of  the  Milwaukee-Wisconsin 
.News  and  the  old  Milwaukee  Free 
Press,  was  married  recently  to  Miss  Fay 
E.  Powers,  of  Duluth. 

.■Mfred  T.  Pahlke,  telegraph  editor  of 
the  Milwaukee  Sentinel,  is  now  on  the 
local  copy  desk  of  the  Milwaukee  Jour¬ 
nal. 

Miss  Heleti  Shirk,  formerly  society 
editor  of  the  Hartford  Post,  and  John 
.■\.  Piper,  formerly  of  the  Waterbury 
Republican  and  now  on  the  staff  of  the 
Buffalo  F-nquirer,  have  become  engaged.  I 
Miss  Miriam  Tickenor,  formerly  of  ' 
the  editorial  staff  of  the  New  York 
Globe,  has  joined  the  staff  of  the  De¬ 
troit  News  as  s|)ecial  writer. 

C.  L.  Furnell,  who  has  been  with  the 
.McGraw-Hill  Company  as  a  member  of 
their  promotion  department,  has  joined 
the  Simmons-Boardman  Publishing 
Company,  of  New  York,  as  assistant 
manager  of  one  of  their  publications. 

Jules  L  Steele,  motion  picture  editor 
of  the  Winnipeg  Telegram,  has  been 
appointed  manager  of  the  new  .Yllen 
Theater  at  Winnipeg. 

Edmund  Platt,  of  Poughkeepsie,  who 
has  recently  been  appointed  a  member 
of  the  Federal  Reserve  Board,  is  editor 
of  the  Poughkeepsie  Eagle-News. 

J.  Hart  Campbell,  a  staff  correspond¬ 
ent  of  the  International  News  Service, 
was  married  recently  to  Miss  Myrtle 
Victoria  Motzer  at  her  home  in  Claren¬ 
don,  Va.  He  i>  at  present  chief  of  the 
Washington  staff  of  the  International 
News  .Service. 

Rev.  Luke  F.  Sharkey,  editor  of  the 
Catholic  Union  and  Times,  Buffalo,  has 
been  appointed  irremovable  rector  of 
St.  Brigid’s  Church,  Buffalo.  Rev. 
Sharkey  has  beett  editor  of  the  Union 
and  Times  for  two  years. 

Lucian  Harris,  who  was  editor  of 
“The  Frisco  Man,”  official  publication 
of  the  St.  Louis  &  San  Francisco  Rail¬ 
road,  which  has  ceased  publication,  has 
joined  the  St.  Louis  Star  staff. 

Ben  Batsford,  cartoonist  of  the  Win¬ 
nipeg  Free  Press,  has  been  in  New 
Y’ork  for  several  days,  gettitig  in  touch 
with  syndicate  heads. 

A.  E.  H.  Coo,  late  sporting  editor  of 
the  Winnipeg  (Man.)  Telegram,  has 
been  appointed  editor  of  the  Veteran, 
official  organ  of  the  Great  War  Veter¬ 
ans  of  Manitoba. 

Miss  Henrietta  Goodnough  Hall, 
whose  adventures  in  France  were  the 
subject  of  a  special  article  in  the  .\pril 
Ladies  Home  Journal,  obtained  her  first 
newspaper  experience  in  Junction  City, 
Kan.,  on  the  Daily  Sentinel,  now  de¬ 
funct.  Later  she  went  to  Salina,  work¬ 
ing  on  the  papers  there. 

THE  BUSINESS  OFHCE 

Roy  E.  Armstrong,  assistant  business 
manager  of  the  Oklahoma  City  Okla¬ 
homan  and  Times  for  eleven  years,  has 
resigned  to  become  secretary  and  man¬ 
ager  of  the  Boggs  Oil  Corporation. 
C.  W.  Buggy,  formerly  assistant  busi¬ 
ness  manager  of  the  Reading  (Pa.) 
Times,  has  succeeded  him. 

Lee  Mohr  has  been  transferred  from 
the  advertising  staff  of  the  Chicago  Trib¬ 
une  to  that  of  the  New  York  Illustrated 
News. 

Peter  J.  Nevin  has  joined  the  adver¬ 
tising  staff  of  the  Butte  (Mont.)  Miner. 
William  A.  Glass  has  returned  to  the 


NEW  YORK  GETS  ANOTHER 
CHICAGO  AD  STAR 

-p  USSELL  A.  BROWN,  the  new  mer- 

chandising  manager  of  the  Federal 
.Advertising  .Agency,  comes  to  New  York 
from  Chicago, 
with  a  splendid 
record  during 
seven  years’ 
service  with 
Marshall  Field  & 

Co.,  for  the  past 
four  years  hav¬ 
ing  been  in 
charge  of  retail 
store  advertis¬ 
ing.  Mr.  Brown 
was  the  young¬ 
est  man  who 
ever  held  the  Russu.  L.  A.  Biown 
latter  positioni 

getting  his  appointment  when  he  was 
only  28  years  of  age. 

One  of  the  many  distinctive  touches 
that  were  given  the  Field  advertising 
during  the  Brown  regime  was  the  use 
of  half  tones,  made  from  original  dry 
point  copper  etchings.  .Another  was  the 
gradual  evolution  of  the  editorial  in 
advertising,  and  the  publishing  of  pages 
of  a  purely  institutional  tone.  During 
the  war  and  the  days  of  reconstruction 
Mr.  Brown  published  pages  bearing  on 
the  problems  of  the  times,  carrying  no 
advertising  but  the  Field  name  plate, 
which  were  widely  and  favorably  com¬ 
mented  upon. 

The  Juvenile  World  was  the  last  of 
Mr.  Brown’s  big  achievements.  This 
was  started  last  autumn,  and  consists 
of  a  children’s  magazine  page,  which 
is  published  weekly  in  the  Chicago  news¬ 
papers.  With  the  general  make-up  of 
a  newspaper,  it  has  each  week  all  the 
news  of  the  big  Field  establishment  that 
makes  an  especial  appeal  to  the  children. 


Butte  (Mont.)  Miner  as  advertising  di¬ 
rector,  after  four  months  as  advertising 
manager  of  the  Pocatello  (Idaho)  Her¬ 
ald  and  business  manager  of  the  Poca¬ 
tello  News. 

Robert  F.  Holden,  who  during  the  war 
was  business  manager  of  the  Navy  Life 
Magazine,  and  recently  with  the  W’ash- 
ington  Times,  is  now  a  member  of  the 
New  Orleans  Item  advertising  staff. 

K.  Mosiman,  formerly  of  the  Indian¬ 


apolis  News,  has  been  appointed  assistant 
classified  advertising  manager  of  the 
Detroit  News. 

THE  ADVERTISERS 

Robert  C.  Fay  has  resigned  as  director 
of  advertising  and  sales  promotion  of 
the  Seaman  Paper  Company,  Chicago,  to 
become  associated  with  the  sales  depart¬ 
ment  of  Morris  &  Co.,  the  packing  firm. 

G.  R.  McGivern,  formerly  assistant 
space  buyer  for  the  J.  Walter  Thomp¬ 
son  Co.,  Inc.,  at  Chicago,  has  been  made 
space  buyer  of  the  Ostenrieder  .Adver¬ 
tising  Corporation  of  the  same  city. 

The  Green,  Fulton,  Cunningham  Com¬ 
pany,  of  Detroit,  has  secured  the  adver¬ 
tising  account  of  the  Pere  Marquette 
Railway. 

Millard  S.  Binney  has  been  appointed 
publicity  manager  of  the  Traffic  Motor 
Truck  Corporation,  St.  Louis. 

.Arthur  C.  Lang,  for  some  years  adver¬ 
tising  manager  of  the  N.  K.  Fairbank 
Company,  Chicago,  has  been  appointed 
general  sales  manager.  James  .A.  Rob¬ 
ertson,  formerly  assistant  advertising 
manager,  has  succeeded  to  Mr.  Lang's 
old  post. 

McKee  Barclay,  cartoonist,  has  left 
the  Baltimore  Sun  to  become  associated 
with  the  Brager  Department  Store,  Bal¬ 
timore,  as  promotion  manager  and  per¬ 
sonal  assistant  to  .Albert  A.  Brager.  He 
will  also  co-operate  with  the  advertis¬ 
ing  department  in  art  work.  Mr.  Bar¬ 
clay  was  the  first  president  of  the  Ad¬ 
vertising  Club  of  Baltimore. 

Edward  Gross,  a  member  of  the  ad¬ 
vertising  staff  of  the  New  York  Times 
and  a  member  of  the  board  of  governors 
of  the  New  Y'ork  Press  Club,  and  Miss 
Helen  Belle  Levy  of  New  York  were 
married  May  17. 

Walter  C.  Freeman  has  become  adver¬ 
tising  manager  of  the  Yawman  &  Erbe 
Manufacturing  Company,  Rochester,  N. 
Y.,  succeeding  B.  M.  Wortman.  who 
goes  to  Utica,  N.  Y..  with  the  Moser  & 
Cotins  -Advertising  .Agency.  Mr.  Free- 
.  man  has  been  advertising  manager  of 
the  Stromberg-Carlson  Company  of 
Rochester  for  five  years. 

J.  J.  Evans  Hessey  has  been  appointed 
European  representative,  with  offices  at 
.  London,  for  the  Chicago  Tribune. 

You  read  it  in  Editor  &  Publisher. 
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NEWS  OF  THE  CLUBS  AND  ASSOCIATIONS 


Cincinnati.  —  The  Woman's  Press 
Club  of  Cincinnati  has  elected  the  fol¬ 
lowing  officers:  Mrs.  Frederick  J. 
Brunner,  president;  Mrs.  Lorana  B. 
Schellenbach,  first  vice-president;  Mrs. 
Geor^'.  Fitch,  second  vice-president; 
Mrs.  Eleanor  A.  Schroll,  recording  sec- 
retarj  ,  Miss  Clara  R.  Anderson,  cor¬ 
responding  secretary;  Mrs.  Guilema  D. 
Orr,  treasurer. 

The  Lincoln  (Neb.)  Chamber  of  Com¬ 
merce  plans  to  employ  an  advertising 
manager  for  the  city,  which  has  raised 
$40,000. 

Kansas  City. — The  annual  advertis¬ 
ing  show  of  the  Kansas  City  .■Kd  Club 
opened  at  the  Coates  House  here  April 
26.  More  than  120  advertising  firms 
and  others  associated  with  the  advertis¬ 
ing  business  have  exhibits  at  the  show. 

Altamont,  Kan. — The  Labette  County 
Editorial  Association  was  organized 
here  with  W.  A.  Blair,  Oswego,  presi¬ 
dent,  and  J.  Carrol  Carpenter,  also  of 
Oswego,  secretary.  Increased  advertis¬ 
ing  rates  are  scheduled  to  take  effect 
today,  and  it  is  also  probable  the  sub¬ 
scription  rates  will  all  be  advanced  to 
$2  per  year  for  weeklies,  effective  July  1. 

Oklahoma  City,  Okla.— A  Junior 
Advertising  Club  is  being  organized 
among  students  of  the  Central  High 
School.  Fred  E.  Tarman,  former  in¬ 
structor  in  journalism  at  the  University 
of  Oklahoma,  will  coach  the  new  club. 

Los  Angeles,  Cal.— The  .Advertising 
Club  and  the  Electrical  Co-operative 
League  have  consolidated. 

Neosho^  Mo. — The  Neosho  Advertis¬ 
ing  Club,  at  its  annual  meeting  last 
week,  elected  A.  W.  Duff,  president; 
Qiff  Hudson,  vice-president ;  C.  El. 
Buchner,  secretary,  and  L.  P.  Kelly, 
treasurer.  It  was  voted  to  move  to 
larger  quarters. 

Des  Moines,  la. — The  display  adver¬ 
tising  department  of  the  Register  and 
Tribune  furnished  the  regular  weekly, 
program  for  the  .Advertising  Gub  last 
week.  Harry  Watts,  Advertising  Man¬ 
ager,  explained  the  organization  of  a 
metropolitan  newspaper  and  J.  D.  Le 
Cron  told  about  the  troubles  to  be  faced 
in  running  a  newspaper,  particularly 
print  paper  shortage. 

The  American  Newspaper  Publishers 
Association  has  elected  the  Lebanon 
(Pa.)  Daily  News  and  the  .Athens 
(Ohio)  Messenger  to  associate  member¬ 
ship. 

Ottawa,  Ont. — 'The  Women’s  Press 
Club  has  elected  the  following  officers : 

»Miss  Mary  McKay  Scoitt,  president; 
Mrs.  P.  W.  .Anderson  and  Miss  M.  E. 
Cowan,  vice-presidents ;  Miss  Bessie 
Watt,  secretary ;  Miss  Madge  Casey, 
treasurer ;  Mrs.  H.  S.  Campbell,  Miss  E. 
Burke  and  Miss  AH'-  Higgins,  com¬ 
mittee  chairmen. 


Chicago. — Nearly  $800  has  been  con¬ 
tributed  by  members  of  the  Women’s 
.Advertising  Club  of  Chicago  toward  the 
fund  for  the  relief  of  starving  children 
in  Armenia.  One  member  alone  has 
pledged  herself  for  the  support  of  five 
orphans.  This  is  one  of  the  many  phases 
of  reconstruction  work  in  which  this 
club  has  been  engaged  during  the  past 
year,  chief  among  which  have  been  its 
activities  at  Fort  Sheridan. 

Shreveport,  La. — The  .Advertising 
Club  has  elected  the  following  officers : 
President,  E.  R.  Jones;  vice-president, 
M.  G.  Stagg;  secretary,  A.  D.  Dickin¬ 
son;  treasurer,  C.  A.  Eby. 

Cisco,  Tex. — Newspaper  publishers  of 
eight  West  Texas  counties  met  at  Cisco 
and  organized  into  the  Oil  Belt  Printing 
Industries.  J.  J.  Hutchinson,  Cisco 
Morning  News,  was  elected  president: 
Don  Biggers,  Olden  Advance,  vice- 
president,  and  Frank  .A.  Jones,  Eastland 
Chronicle,  secretary-treasurer. 

Chicago. — The  American  Farm  Pa¬ 
pers  Editorial  .Association  has  been  or¬ 
ganized,  with  C.  W.  Pugsley,  of  Lin¬ 
coln,  Neb.,  editor  of  the  Nebraska 
Farmer,  as  president. 

D.sllas,  Tex. — The  Dallas  Advertis¬ 
ing  League  has  nominated  officers,  as 
follows:  W.  R.  Patterson,  president; 
John  W.  Stayton,  first  vice-president; 
Samuel  Egger,  second  vice-president ; 
W.  R.  May,  secretary-treasurer;  L.  T. 
Dernier,  chairman  educational  division; 
S'.  G.  Howell,  chairman  vigilance  com¬ 
mittee;  George  W.  Lemmons,  J.  C. 
Phelps,  and  James  P.  Simpson,  directors. 

Springfield,  Ill. — The  executive  com¬ 
mittee  of  the  Southern  Illinois  Editorial 
Association  has  completed  plans  for  its 
annual  outing-meeting.  A  steamer  has 
been  chartered  for  a  three-day  trip 
down  the  Mississippi  River,  leaving  St. 
Louis  on  June  21. 

Springfield,  Ill. — The  Springfield  Ad¬ 
vertising  Qub  has  been  organized,  with 
Charles  Boughner,  president;  W.  T. 
Kimber,  vice-president ;  C.  W.  Chiles, 
secretary,  and  C.  D.  Graves,  treasurer. 
It  will  affiliate  with  the  .A.  A.  C.  W. 


PRESSES  RUN  ON  STILTS 


Cleveland  Plain  Dealer  Conquer*  Diffi¬ 
culties  in  New  Building 

Civil  engineering  is  a  necessary  part 
of  a  new.spaper  superintendent’s  equip¬ 
ment,  if  the  experience  of  the  past  few 
weeks  of  H.  J.  Graham,  superintendent 
of  maintenance  of  the  Cleveland  Plain 
Dealer,  is  typical.  Mr.  Graham,  who 
passed  through  New  York  this  week 
with  G.  W.  Kennel,  stereotype  foreman, 
on  his  way  to  a  week’s  rest  at  .Atlantic 
City,  told  Editor  &  Publisher  how  he 
is  meeting  a  difficult  engineering  prob¬ 
lem  in  the  construction  of  the  Plain 
Dealer’s  new  building. 


“When  the  old  building  was  con¬ 
structed,’’  Mr.  Graham  said,  “the  build¬ 
ers  did  not  go  down  to  clay,  but  put 
the  west  wall  up  on  a  concrete  founda¬ 
tion  which  rested  on  quicksand.  In 
putting  up  our  new  building,  which  will 
adjoin  the  old  structure  on  the  west 
side,  we  have  found  it  necessary  to  go 
down  29  feet  to  blue  clay,  meanwhile 
shoring  up  the  old  wall  with  26  stilts 
and  putting  two  of  our  six  presses  on 
piling.  Two  photographs  are  taken 
daily  of  the  wall  that  is  •shored  up.  to 
detect  signs  of  cracking  that  would  be 
iiivisible  to  the  naked  eye  and  we’ve 
got  to  watch  it  every  minute  to  avoid 
trouble  and  to  keep  our  presses  going. 

“The  new  building,  which  will  be  ix 
stories  high  on  a  lot  60x200  feet,  was 
designed  by  Hubbell  &  Benes  of  Cleve¬ 
land,  and  is  needed  to  provide  for  the 
Plain  Dealer’s  expansion.  The  stereo¬ 
type  room  will  be  moved  to  the  new 
structure  as  soon  as  it  is  completed  and 
will  occupy  a  space  of  40x90  feet.  It 
will  be  equipped  with  a  double  junior 
autoplate  and  an  autoshaver,  with  space 
for  another  when  needed.  Two  new 
superspeed  Hoe  octuple  presses  have 
been  ordered  as  well  as  a  quantity  of 
composing  room  equipment.” 

Mr.  Graham  didn’t  volunteer  the  in¬ 
formation,  but  Mr.  Kennel  told  the  re¬ 
porter  that  in  addition  to  keeping  the 
new  building  on  its  way  toward  the 
sky,  Mr.  Graham  has  been  skippering  a 
lake  steamer  carrying  the  Plain  Dealer’s 
paper  from  Windsor,  Ont.,  across  Lake 
Erie  to  Geveland  during  the  traffic  tie- 
ups  of  the  past  two  months.  On  leaving 
New  York  on  Thursday,  Mr.  Graham 
went  to  Atlantic  City  and  Mr.  Kennel 
went  to  Baltimore  for  a  visit. 


Syracuse  Printer*  End  Walkout 

(fly  Telegraph  to  Editor  &  Publisher) 
Syracuse,  N.  Y.,  May  21. — The  Her¬ 
ald,  Post-Standard  and  Journal  resumed 
publication  Friday  under  normal  cir¬ 
cumstances  following  three  days’  issue 
without  advertising.  This  measure  was 
adopted  to  cope  with  the  walkout  of 
union  printers,  who,  with  few  excep¬ 
tions,  are  back  at  their  cases,  following 
arrival  of  an  International  typographical 
executive.  Disaffected  unionists  quit 
after  failure  to  make  good  demands  for 
a  bonus,  far  in  excess  of  their  contract 
scale.  A  bonus  was  being  paid  and  fur¬ 
ther  bonuses  were  offered.  The  men 
wanted  still  more.  They  are  working 


NEW  HAVEN  REGISTER 

NEW  HAVEN.  CONN. 

28,334  Average 

Paid  CircolatioD  SUN^Y 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


jiider  a  three-year  contract  signed  in 
1919,  stipulating  wages  and  hours.  The 
employers  in  concert  denied  the  highest 
demands  of  the  employees. 


MONITOR  A  UNION  SHOP 


Pre**  and  Compo*ing  Room*  “Clo*ed” 
Under  New  Contract 

Boston. — As  a,  direct  result  of  the 
many  differences  that  have  occurred  be¬ 
tween  the  trustees  and  directors  of  the 
Christian  Science  Publishing  Society, 
arrangements  have  closed  with  Typo¬ 
graphical  Union  No.  13  of  Boston,  re¬ 
sulting  in  a  blanket  agreement,  making 
the  Monitor  composing  and  press  rooms 
strictly  union.  The  mailers  have  ar¬ 
rived  at  an  agreement  with  the  trustees, 
while  the  other  allied  trades  are  con¬ 
ducting  favorable  negotiations.  The 
new  superintendent  of  the  Monitor  com¬ 
posing  room  is  Charles  H.  Reed.  The 
day  foreman  is  F.  W.  Fifield,  who  left 
the  Herald  to  go  with  the  Monitor  when 
that  paper  was  established. 

The  Tj-pographical  Union  has  signed 
working  agreements  with  all  daily  papers 
in  Boston  but  the  Transcript. 


Tranter*  Run  Buffalo  Enquirer 

Buffalo. — Gerald  K.  Rudolph,  for  ten 
years  managing  editor  of  the  Enquirer, 
resigned  May  17  to  become  publicity  di¬ 
rector  of  L.  R.  Steel  &  Co.,  operating 
chain  stores.  John  Tranter  was  named 
managing  editor.  His  brother,  Edward 
Tranter,  Is  sporting  editor,  and  their 
half-brother,  Sam  Head,  is  city  editor. 
Mr.  Rudolph  will  continue  to  contribute 
to  his  “Port  Side  Column,”  now  a  year 
old. 


$400,000,000 

worth  of  automotive  products  were  pro¬ 
duced  in  Cleveland  last  year.  Auto¬ 
mobile  manufacturing  is  but  one  of 
many  industries  in  which  Cleveland 
stands  at  or  near  the  top.  To  sell  this 
prosperous  trade  you  need  only  one 
medium. 

The  Plain  Dealer 

Cleveland 


In  Lancaster  County, 
Pa.,  are  10,600  Farms 


The  Intelligencer  & 

News  Journal  goes  to 
7.000  of  them  daily 

ALL  IN  THE  LANCASTER,  PA., 
TRADING  TERRITORY. 


FIRST 

in  automobile  advertising 

For  six  yean  The  News  has  carried  a  larger 
volume  of  aucocDobile  advertising  than  any 
ocher  paper  mx  days  a  %»eck,  morning  or 
evening.  In  1919  Tlie  News  carried  more 
chan  any  other  Indiana  p^>er.  Results 
count. 


[NDlANApoliS  News 

Frmtk  T.  Csrroil,  AJ^erttamg 
Dtn  A.  CsrroU,  Srw  Reprnent^lire 
J.  E.  Lmtfj  Chicago  Rfpftsentative 

Uic  Newapopers  00  •  3  Year  Basts 


IN  TEXAS  ITS 

The  Houston  Chronicle 

Largrst  Citjr  Circulation  in  the  en¬ 
tire  State. 

Lead  all  papers  in  Texas  during  the 
year  1919  in  total  advertising  and 
lead  the  entire  South  in  national  ad¬ 
vertising. 

80%  More  Nalionel  Advertising 

was  carried  by  The  Chronicle  during 
1919  than  the  second  Houston  paper. 
Raprwentatives  in: 

New  York  Chicago 

St.  Louia  Atlanta 

Kanaas  Qty 

JOHN  M.  BRANHAM  COMPANY 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
yeara’  experience  recently  atated 
that  his  records  ahow  that  for 
the  money  expended  the  results 
produced  by  the  Waahinston 
Sur  pUced  it  FIRST  IN 
AMERICA  among  a  tiiousand 
newspapers. 

Weatem  Bepraaentative,  ).  1.  Lata, 

rirat  Nat’l  Bank  Bldg.,  Ohletgo,  IIL 
■aatem  BepreaentatlTe,  Dan  A.  Carr^ 
Tribune  Bldg.,  New  York,  N.  T. 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  circulation 
in  Pittsburgh. 
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PROMOTION  IDEAS 


Baltimore,  Md. — “The  Baltimore  Mar¬ 
ket — Vol.  1 — High  Lights  and  Vital 
Facts”  is  the  title  of  a  market  analysis 
just  issued  in  booklet  form  by  the  mer¬ 
chandising  bureau  of  the  Indianapolis 
News,  under  the  direction  of  Frank 
Webb,  advertising  manager.  It  is  of 
loose-leaf  arrangement,  designed  partic¬ 
ularly  for  the  ready  use  of  space  buyers. 

St.  Paul,  Minn. — The  Daily  News 
issued  a  20-page  section  devoted  to  the 
new  St.  Paul  $11,000,000  union  station, 
which  has  just  been  opened.  The  sec¬ 
tion  was  largely  an  advertising  propo¬ 
sition. 

Springfield,  Ill. — A  weekly  feature  of 
the  Illinois  State  Register  is  a  double 
page  layout  of  market  advertising  with 
the  names  of  ten  Springfield  women  scat¬ 
tered  in  small  type  over  the  two  pages. 
The  women  whose  names  are  used  are 
entitled  to  $2  worth  of  merchandise 
from  any  one  of  the  various  stores 
whose  ads  appear  on  the  page.  The 
names  are  selected  at  random  from  the 
city  directory. 

Manchester,  N.  H. — The  newspapers 
of  this  city  are  taking  an  active  part 
in  preparations  for  the  observance  of 
Clean-up  and  Paint-up  week.  May  8 
to  16.  On  the  committee  are  B.  LeRoy 
Woodbury,  advertising  manager  of  the 
Union  and  Leader;  Ernest  A.  Bournival, 
of  L’Avenir  National,  and  Robert  McC. 
Blood,  managing  editor  of  the  Mirror. 
Mrs.  Jessie  E.  Donahue,  society  editor 
of  the  Mirror  and  president  of  the  Fed¬ 
erated  Women’s  clubs,  offered  the  full 
co-operation  of  her  organization  in  the 
conduct  of  the  campaign. 

Oklahoma  City,  Okla. — The  Times, 
in  order  to  boost  “Save  Money  on  Meat 
Week,”  has  offered  to  pay  $1  each  for 
the  25  best  letters  on  “How  I  Saved  a 
Dollar  on  My  Meat  Bill.” 

Joplin,  Mo. — The  News-Herald  is  de- 
Toting  2  to  3  columns  of  the  Sunday 
edition  to  the  American  Legion. 

Muskogee,  Okla. — The  Phoenix  in  its 
recent  special  edition  attendant  on  the 
10th  annual  .\utomobile  Show  called 
ittention  to  the  fact  that  it  was  just  10 
tears  ago  that  the  newspaper  promoted 
the  first  shoe  sale  in  that  city.  On  that 
Kcasion  every  bit  of  available  space 
was  sold. 

Topeka,  Kan.— 'A  registered  Holstein 
cow,  exhibited  at  the  State  Journal  of- 
Sce,  will  form  a  part  of  the  “White 
Drink  of  Health”  week  campaign.  The 
cow  recently  gave  2,683  pounds  of  milk 
in  a  30  day  milk  test.  Modern  dairy 
equipment  will  be  exhibited  with  the 
cow,  to  show  the  best  methods  of  pro¬ 
ducing  good  milk.  As  a  contrast,  a 
“scrub”  cow  will  be  shown  for  three 
days  prior  to  the  showing  of  the  blooded 
cow. 

St.  Paul. — The  Daily  News  for  some 
time  ran  a  jingle  buried  in  its  want  ad 

New  Era 
Features 

30  E.  42nd  St^  New  York  City 
Forty  Leading  Papers 
print  Our  Service 

Send  for  our  Headline  Butory 
of  the  World  War 


column,  leaving  the  last  line  blank  and 
offering  prizes  to  those  best  supplying 
the  deficit.  The  result  entailed  so  much 
extra  work  that  the  contest  was  with¬ 
drawn. 

Denver,  Colo. — The  last  sale  of  fish, 
conducted  by  the  Denver  Post,  to  re¬ 
duce  the  high  cost  of  living,  was  held 
this  week. 

Kansas  City,  Mo — Five  thousand 
persons  saw  “The  Birth  of  a  Race”  as 
guests  of  the  Post  last  week.  Two 
special  performances  were  given  and  the 
house  was  crowded. 

Kansas  City,  Mo. — A  car  load  of  ap¬ 
ples — nearly  800  boxes — was  sold  by  the 
Post  one  day  recently  in  four  hours  in 
the  paper’s  fight  against  the  high  cost  of 
living.  The  price,  $2.50  a  box,  was  way 
below  market  prices. 

Des  Moines,  la. — The  Evening  Trib¬ 
une  has  just  concluded  a  successful 
spelling  contest,  in  which  a  small  cash 
prize  was  awarded  to  the  high  school 
boy  or  girl  who  proved  to  be  the  cham¬ 
pion  of  the  city.  Each  of  the  cities  three 
high  schools  conducted  elimination  con¬ 
tests  to  choose  their  best  speller  and  the 
champion  from  each  school  met  before 
a  packed  house  at  the  Auditorium. 

Ottawa,  Kan. — The  Ottawa  Herald 
has  offered  four  prizes  of  $25,  $15,  $10 
and  $5  for  the  four  prize  pumpkins 
raised  from  seed  which  it  is  distributing 
free  to  its  readers  and  friends.  The 
biggest  pumpkin  draws  the  $25  prize. 

Denv'ER,  Colo. — On  the  first  day  of 
the '“honey  sale”  conducted  here  by  the 
Kansas  City  Post,  2,800  combs  of  honey 
were  sold  before  noon.  The  price  was 
25  cents  each,  compared  to  from  35  to  60 
cents  by  local  concerns  recorded.  The 
Post  also  printed  7,280  want  ads  on  its 
classified  pages. 

Kansas  City,  Mo. — Thousands  of 
Kansas  Citians  were  guests  of  the  Kan¬ 
sas  City  Post  at  two  special  perform¬ 
ances  of  “Bringing  Up  Father”  at  the 
Liberty  Theater  April  17. 

Clarksdale,  Miss. — The  Register  last 
week  issued  a  “gun  shoot”  edition  in 
honor  of  600  trapshooters  attending  a 
tournament  in  the  town. 

Danville,  Ill.  —  The  Commercial- 
News  last  week  issued  a  four-page 
edition  introducing  members  of  all  de¬ 
partments  to  its  readers  and  telling  how 
the  paper  is  produced. 

3'acksonville,  Fla. — The  Metropolis 
is  running  two  new  features — a  classi¬ 
fied  page  devoted  to  automobile  and 
home  selling,  as  a  means  of  increasing 
Saturday  business,  and  a  double-page 
lay-out  on  “bicycle  week.” 

The  New  York  American  recently  en- 


YOUR  CHARACTER  IN 
YOUR  HANDWRITING 

Six-time»-a-week 
occupying  only 
eight  inches, 
with  personal 
replies  to  every 
reader.  A  real 
novelty  and 
popular  favorite 
for  large  or 
small  territory 
papers. 

LITTLE  FEATURE  SYNDICATE 
Itaa  BROADWAY,  NEW  YORK 


tertained  250  ministers  of  all  denomina¬ 
tions  at  luncheon  at  the  Plaza  in  New 
York,  in  an  effort  to  bring  the  church 
and  press  into  closer  accord.  Colonel 
John  Temple  Graves  of  the  Hearst  edi¬ 
torial  staff ;  Walter  G.  Bryan,  publisher 
of  the  -American;  James  B.  Wootan, 
director  of  publicity  for  the  Presbyter¬ 
ian  Church  in  the  United  States,  and 
Herbert  H.  Smith,  expert  on  church  ad¬ 
vertising,  were  among  the  speakers.  Dr. 
John  Roach  Straton,  whose  exposure,  in 
company  with  several  reporters,  of  vice 
conditions  in  New  York,  gave  a  fillip  to 
the  present  police  investigation,  pro¬ 
nounced  the  benediction.  Group  sing¬ 
ing  by  the  clergymen,  ranging  from  the 
Doxology  to  “Bubbles,”  was  a  feature  of 
the  meeting. 

Springfield,  Mo. — The  Leader  held 
its  second  “Community  Dollar  Day 
Sale,"  April  27,  with  more  than  a  hun¬ 
dred  local  merchants  co-operating.  A 
special  advertising  campaign,  through 
newspaper  advertising  and  window  and 
street  display,  was  used  by  the  mer¬ 
chants. 

Glens  Falls,  N.  Y. — The  Post-Star 
has  just  issued  a  56-page  automobile  edi¬ 
tion,  which  is  said  to  be  the  largest  ever 
published  in  the  State  of  New  York 
outside  of  New  York  City.  .Advertising 
and  editorial  work,  the  latter  consisting 
largely  of  stories  on  local  motor  dealers, 
was  in  charge  of  C.  B.  Grandey,  man¬ 
ager  of  the  Post-Star’s  feature  and 
service  bureau. 

The  New  York  News  is  printing  from 
time  to  time  a  coupon  on  which  read¬ 
ers  can  indicate  their  preference  in  sub¬ 
ject  matter.  The  following  classifica¬ 
tions  are  listed :  Pictures  of  people, 
pictures  of  places,  pictures  of  U.  S. 
news  events,  pictures  of  New  York 
events,  pictures  of  foreign  events,  comic 
strips,  news  of  New  York,  news  of  the 
United  States,  news  of  the  world,  edi¬ 
torials,  fashions,  patterns,  household 
helps,  humor,  health  advice,  letters  from 
readers,  movies,  plays,  short  stories 
(fiction),  serial  stories  (fiction),  con¬ 
tests,  sports,  society,  financial,  adver¬ 
tisements. 


Right  Features 

are  the  Safest  Space 
Economy 


INTERNATIONAL 
FEATURE  SERVICE, 
Inc. 

NEW  YORK 


The  True  News 
FIRST 


Always  -Accurately 


International  Newt  Service 
World  Bldg.  New  York 


“Two  \’iews  of  Detroit  and  the 
News”  is  the  title  of  a  booklet  just  is¬ 
sued  by  the  Detroit  News  and  Sunday 
News-Tribune,  showing  the  home  of  the 
four-page  Evening  News  of  1873  con¬ 
trasted  "with  the  great  modern  plant  that 
turns  out  the  1920  paper.  Its  message 
is  “Why  the  Detroit  News  Is  First  in 
.America  in  Volume  of  .Advertising,” 
and  it  delivers  it  well. 

Joplin,  Mo. — During  the  recent  Elev¬ 
enth  District  Rotary  convention  here, 
the  Joplin  Globe  issued  a  40-page  spe¬ 
cial  Sunday  edition,  playing  up  promi¬ 
nent  local  rotariaiis  and  visitors,  and 
telling  the  story  of  Rotary.  The  News- 
Herald  issued  a  special  16-page  Rotary 
supplement  the  same  day. 

Kansas  City,  Mo. — As  a  special  fea¬ 
ture  in  its  campaign  to  help  reduce  the 
high  cost  of  living,  the  Post  arranged 
a  sale  of  1,000  brooms,  made  by  the 
Kansas  City  Association  for  the  Blind. 
The  brooms  were  sold  in  about  two 
days. 


Ad  Rate*  Increase  in  GloTersTille 

Gloversviu.e.  N.  Y. — The  Morning 
Herald,  Gloversville  and  Johnstown,  has 
raised  its  advertising  rates  from  2)4  to 
3  cents  a  line,  minimum. 


Canton,  Ohio. — L.  T.  Ward,  formerly 
city  circulation  manager  of  the  Des 
Moines  Capital,  is  now  circulation  man¬ 
ager  of  the  Canton  Daily  News. 

Okmulgee,  Okla. — The  Morning 
Times  announces  the  following  increases 
in  mail  subscriptions  effective  May  1 : 
Three  months  $1.50,  formerly  $1.25;  six 
months  $3  formerly  $2.50;  one  year  $5, 
formerly  $5. 


THE  GREAT  INTERPRETER  OF 
WORLD  EVENTS 

FRANK  H.  SIMONDS 

I*  Writing  Weekly  ml  DeUy  Articles 
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THE  McCLURE  NEWSPAPER 
SYNDICATE 

373  Fourth  Avenue  New  York 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few.  cities  now  open. 

The  Attociated  -Newipapert 
17t  Broadway  Now  York 


Revelatioiisof  aWife 

By  Adala  Garri*«a 

— ^Read  by  MilHon*— 
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TIPS  FOR  AD  MANAGERS 


Albert  Frank  &  Co..  14  Stone^ street, 
New  York.  Handling  advertising  of 
Halsey  Stuart  &  Co. 

Pall  .N'emeyer  &  Co..  823  Prospect 
avenue.  Cleveland,  will  place  all  adver¬ 
tising  for  the  Saxon  China  Co.,  Sebring, 
Ohio. 

lottN.sos.  Read  &  Co..  Chicago,  has 
secured  the  account  of  the  Empire 
Talking  Machine  Co.,  Chicago. 

Birnham  &  Ferris,  50  Church 
street.  New  York,  have  added  to  their 
list  the  New  York  Electric  l.amp  Com¬ 
pany,  the  Mirror  Park-Lite  Corporation, 
New  York. 

Martin  V.  Kei.i.ey  Company,  19 
West  44th  street.  New  York  and  Chi¬ 
cago.  Handling  advertising  of  the 
Tennant  Brothers.  Chicago,  automobile 
bankers  from  Chicago  office. 

Fred  M.  Randau.  Company,  Book 
building,  Detroit.  Handling  account  of 
Fenton,  Corrigan  &  Boyle,  investment 
bankers,  Detroit.  Grand  Rapids  and  Chi¬ 
cago. 

N.  W.  .\yer  &  Son,  300  Chestnut 
street,  Philadelphia  Handling  advertis¬ 
ing  of  .American  Fruit  Growers,  Inc., 
Pittsburgh. 

Reynolds  .Advertising  Service,  Bur¬ 
lington.  V't.  Placing  copy  prepared  by 
Byron  W.  Burdick.  Burlington,  for 
Co<m  Ice  Cream  Company,  Burlington, 
in  twenty-seven  Vermont,  New  Hamp¬ 
shire  and  Maine  dailies  and  weeklies. 

Brandt  Ada-ertisinc  Company,  Trib¬ 
une  building,  Chicago.  Using  local 
newspapers  for  C.  F.  .Adams  Company; 
planning  campaign  in  farm  and  trade 
journals  and  newspapers  for  O.  K. 
Truck  Company,  Muskogee,  Okla. ; 
using  newspajK-rs  for  building  material 
exhibit,  Chicago;  using  newspapers  and 
trade  papers  over  wide  territory  for 
Iowa  Cement  Company,  Burlington,  la.; 
using  mail  order  jwpers  for  Rosebrite 
jewelry  Company;  orders  going  to 
newspapers  for  I^ke  Shore  Trust  & 
Savings  Bank,  Chicago;  using  mail 
order  publications  for  Ru  &  Ja  Com¬ 
pany,  motion  picture  machines ;  adding  a 
list  of  newspapers  for  5.000-line  con¬ 
tracts  for  Condensed  Bluing  Company ; 
2.500-line  campaign  in  Illinois,  Indiana 
and  Wisconsin  news[)apers  for  the 
Lewis-Lewin  Company,  overalls;  con¬ 
tracts  of  2,000  lines  to  newspapers  of 
large  circulation  for  \\  exco  Tire  Com¬ 
pany. 

F  Wallis  Armstrong  .Advertising 
.Agency.  North  .American  Builuing, 
Philadelphia.  Will  place  advertising  for 
Pels  &  Co.,  “Fels-Naptha  Soap,”  73rd 
street  and  Woodland  avenue,  Philadel¬ 
phia,  Pa. 

Berrien  Company,  19  W.  44th  stiect. 
New  York,  naciiig  orders  with  some 
Pennsylvania  papers  for  Manhattan 
Rome  Company,  “De  Luxe”  bed  spring. 
Long  Island  City. 

Walter  H.  Bi.aker,  110  W.  40th  street, 
New  A’ork.  Placing  orders  with  news¬ 
papers  for  Ross  Company,  “Lashlux,” 
24  E.  23rd  street.  New  York. 


Perth  Amboy,  N.  J. 

Moat  RapidlR  Onmktg  Oty  tm  East 

Thoronghlj  CoTcred  by  the 

Evening  News 

Ifenber  A.  N.  P.  A.,  A.  B.  C.  A.  P. 
Keaaonable  reqoeiti  for  trade  iaforaa- 
tioa  given  prompt  attention. 

F.  R.  Nortkrup,  303  Stk  Ayn 
N«w  York  City 


Brett  Assikiates,  5927  Euclid  avenue, 
Cleveland.  Placing  four  full-page  or¬ 
ders  with  newspapers  generally  for 
Paul  E.  Clelaud,  financial  engii  eer, 
Cleveland.  Ohio  Board  Walk  Park 
Company.  .Atlantic  City,  N.  J. 

Centalr  Company,  “Castoria,"  250  W. 
Broadway.  New  York.  Placing  extra 
copy  on  contracts  direct  with  news¬ 
papers. 

Chl'rchill-H.all,  50  Union  Square, 
New  A'ork.  Placing  orders  with  news¬ 
papers  having  rotogravure  sections,  for 
■Adolph  Klar  “Hold  Tight  Hair  Nets.” 

Wendell  P.  Colton  Company,  165 
Broadway,  New  York.  Placing  copy  on 
contracts  with  same  list  of  papers  used 
last  year,  for  Hudson  River  Day  Line, 
New  A'ork. 

J.  H.  Cro.ss  Company,  214  S.  12th 
street,  Philadelphia.  Placing  oiders 
with  Pennsylvania  papers  for  Dubois 
I'ertilizer  W'orks,  Inc. 

J  P.  Storm,  35  W.  39th  street.  New 
A'ork.  Placing  orders  with  newspapers 
that  have  rotogravure  sections,  for  Park 
&  Tilford,  “Petrole-Hahn  Scalp  Reme¬ 
dy,”  529  W.  42nd  street.  New  York 

Street  &  Finney,  171  Madison  ave¬ 
nue.  New  A’ork.  Placing  orders  with 
Middle  West  newspapers  for  Gordon- 
Pew  Fisheries  Co.,  Gloucester,  Mass. 

.A.  M.  SwEYD  Company,  347  Fifth 
avenue.  New  A’ork.  Placing  orders  with 
newspapers  that  have  rotogravure  sec¬ 
tions  for  Clement  “Henalfa,”  5  E.  35th 
street.  New  A’ork. 

Thomas  .Advertising  Service,  Graham 
Building,  Jacksonville,  Fla.  Placing  or- 
dets  with  Middle  West  newspapers  for 
Mid-West  Company,  “.Atlantic  Get-To¬ 
gether  Trip.” 

Tracy-Parry  Company,  I^fayette 
Building,  Philadelphia,  Pa.  Reported 
will  handle  advertising  for  Dr.  Jaeger 
Sanitary  Woolen  System  Company,  395 
F'ourth  avenue.  New  York. 

Ward  &  Gow,  50  Union  Square.  New 
A’ork.  Placing  orders  with  Pennsyl¬ 
vania  newspapers  for  Listerated  Gum 
Corporation,  30  Park  place.  New  York. 

Weill-Biow-Weil,  116  W.  32nd  street. 
New  A’ork.  Placing  orders  with  news- 
papsrs  that  have  rotogravure  sections 
for  Bradley-Boston  Shoe  Company,  Bos¬ 
ton. 

Dorland  Advertising  Agency,  Lon¬ 
don.  Eng.,  and  366  Fifth  avenue.  New 
A’ork.  Placing  orders  with  a  few  news¬ 
papers  for  Debenham  &  Freebody  de¬ 
partment  store,  Wigmore  and  Welbeck 
street.s,  London.  Making  contracts  with 
newspapers  for  Portage  Tire  &  Rubber 
Company.  .Akron,  Ohio. 

Richard  .A.  Foley  Advertising 
Agency,  Terminal  Building,  Philadel¬ 
phia.  Placing  advertising  for  Charles 
Gulden,  Inc.,  “Gulden’s  Mustard,”  New 
York. 

P  K.  Frowert  Company,  151  W.  42nd 
street.  New  A’ork.  Placing  orders  with 
newspapers  for  A^andeweghe  Bros.,  fur 
.skins,  157  W  27th  street.  New  York. 


An  Advertiument  in  thn 

Asbury  Park  Press 

(Evening  and  Sunday) 

reaches  the  residents  of  the  North 
Jersey  Shore, — 

— the  leading  pleasure  and  health  resort 
section  of  .America  and — 

— a  territory  that  produces  $35,000,000 
annually  in  its  factories  and  on  its 
farms. 

Member  A.  B.  C.  Standard  Rate  Card. 

F.  R.  Northrup,  Re|n«sssitBtiv% 
Associatjon  Buildinr,  Chicago 
M3  Fifth  Avanie,  Nmr  Yorii  City 
J.  LYLE  KINMONTH,  PuMUlmr. 
Asbury  Parh.  N.  J. 


Gardiner  &  Wells  Company,  150 
Madison  avenue.  New  York.  Extend¬ 
ing  newspaper  orders  for  National  Bis¬ 
cuit  Company,  “Uneeda  Biscuits,”  10th 
avenue  and  ISth  street.  New  A’ork. 

Guenther-Law,  25  Broad  street.  New 
A’ork.  Placed  advertising  in  newspapers 
for  Delmore  Manufacturing  Company, 
".Auto,”  15  Broad  street.  New  A’ork. 

Hall  &  Emory  -Agency,  Gasco  Build¬ 
ing,  Portland,  Ore.  Placing  orders  with 
newspapers  for  Pacific  Northwest  Tour¬ 
ist  .Association,  L.  C.  Smith  Building, 
Seattle,  Wash. 

Robert  B.  Hayme,  Inc.,  150  W.  57th 
street.  New  A’ork.  Placing  advertising 
with  newspapers  for  Reeves  Vacuum 
Cleaner  Company,  Milford,  Conn. 

Hicks  .Advertising  Agency,  217 
Broadway,  New  A’ork.  Reported  will 
place  advertising  in  newspapers  during 
June  for  .Alwin  .A.  Newmann  &  Son, 
ladies’  hats,  etc.,  24  E.  4th  street.  New 
A’ork. 

E.  T.  Howard  Company,  117  W.  46th 
street.  New  A’ork.  Placed  orders  with 
newspapers  in  Boston,  Philadelphia  and 
Pittsburgh  for  Daniels  Motor  Car  Com¬ 
pany,  “Daniels  Eight,”  Reading,  Pa. 
Placing  orders  with  New  York  City 
newspapers  for  Sparko-Gap  Company, 
29  Beckman  street.  New  York. 

Murr.vy  Howe  &  Co.,  30  E.  42nd 
street.  New  A’ork.  Placing  orders  with 
newspapers  for  National  Carbon  Com¬ 
pany,  Columbia  Batteries,  Cleveland. 
Placing  advertising  for  American  Ever- 
Readv  Works  “Daylo”  flash  light.  Long 
Island  City,  N.  Y. 

Klau-Van  Pietersom-Dunlap,  131 
Second  street,  Milwaukee.  Reported 
will  make  up  a  list  of  newspapers  dur¬ 
ing  June  for  Nunn,  Bush  &  Weldon 
Shoe  Company,  Milwaukee. 

Philip  Kobbe  Companv,  208  Fifth  a,ve- 
nue.  New-  A’ork.  Will  place  advertising 
for  New  Diamond  Point  Pen  Company, 
“.Auto  Sharp  Pencils,”  44  E.  23rd  street, 
New  A’ork. 

Horace  J.  Lytle  Company,  Mutual 
Home  Building,  Dayton,  Ohio.  Report¬ 
ed  will  make  up  a  list  of  newspapers 
during  June  for  F5qua  Hosiery  Com¬ 
pany.,  union  suits,  Piqua,  Ohio. 

AIcJunkin  Advertising  Company,  5 
S.  Wabash  avenue,  Chicago.  Reported 
will  make  up  a  list  of  newspapers  during 
June  for  Acme  Motor  Truck  Company, 
Cadillac.  Mich, 

Massengai.e  Advertising  .Agency, 
Candler  Building,  Atlanta.  Reported 


The  Boss  says: 

The  hundred  and  twenty-five  grocers 
in  Fairmont  would  sell  more  of 
your  food  products  if  you  adver¬ 
tised  them  in 

Hi  rgint^n 

The  Evening  Newipaper 
Published  at  Faimrant,  W.  Va. 

Population  25,000 — December  A.  B.  C. 
Circulation  5,363 

•  Represented  by  MacQuoid  Agency 
103  Park  Avenue,  New  York 


Each  Week 

our  paper  goes  into  twenty-two  thou¬ 
sand  Congregational  homes.  These 
people  are  of  the  better  class,  the 
very  backbone  of  our  great  denom¬ 
ination. 

Its  influence  is  felt  by  both  the  par¬ 
ents  and  the  children.  Its  columns 
have  been  read  by  them  for  years. 

Ours  is  the  only  paper  of  our  faith. 
It  dates  back  to  1816. 

The  Congregationalist 

14  Beacon  St.  Boston 


will  make  up  a  list  of  newspapers  dur¬ 
ing  June  for  Sweet  Dreams  Company, 
mosquito  lotion,  Montgomery,  .Ala. 

Potts-Turnbull  Advertising  Com¬ 
pany,  Graphic  Arts  Building,  Kansas 
City.  Placing  orders  with  newspapers 
for  Schoenberg  Realty  &  Investment 
Company,  Security  Building,  Kansas 
City. 

Frank  Seaman,  470  Fourth  avenue, 
.New  A’ork.  Reported  will  make  up  a 
list  of  newspapers  during  June  for 
.Ashby-Crawford  Company,  shoes.  Hud¬ 
son,  Mass. 

Guy  C.  Whidden  Company,  Bulletin 
Building,  Philadelphia.  Reported  will 
place  advertising  in  newspapers  in  Ohio, 
Pittsburgh  and  New  York  for  the  city 
of  Philadelphia,  advertising  as  a  ship¬ 
ping  port. 

Woodwards,  Inc.,  5  S.  Wabash  ave¬ 
nue,  Chicago.  Reported  will  make  up 
lists  during  June,  using  newspapers,  for 
John  Lucas  &  Co.,  paints,  "322  Race 
street,  Philadelphia. 

The  F'reeman  .Advertising  Agency, 
Inc.,  Mutual  Building,  Richmond,  Va. 
Sending  out  full-page  advertisements  in 


THE 

NEW  YORK 
EVENING 
TOURNAlL 

has  the  largest 
circulation  of 
any  newspaper 
in  America 


The  New  Orleans  Item 

Statement  of  Circulation  for  the  period 
ending  April  1,  1920; 


Dafly  . 

Sunday  . 14,^ 

Average  . 70,t3t 


Circulation  counta!  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
rnerchandising  and  diitribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgepewt  Post 
Standard-  T elegram 

Not  only  dominate  this  field,  bnt  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein. 

Metropolitan  Bldg.,  New  York. 
John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  III. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Fotwign  Adwtldkw  amieaaalaHwa 

MetropoUtao  Towar,  Peoples’  Gse  Bids- 
I.  A.  KLEIN  JOHN  GLASS. 

New  York.  Cbleago. 
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colors  to  magazines  for  the  C.  F.  Sauer 
Company  (flavoring  extracts),  also  are 
using  quarter  pages  as  follow-up.  News¬ 
papers  are  used  in  certain  territories. 
Placing  adverti.sing  of  the  National 
Machine  t'orporalion,  Suffolk,  \’a.,  for 
peanut  pickers,  in  Southern  farm  papers. 
.Mso  has  secured  account  of  the  Nor¬ 
folk  Mattress  Coini)any.  Quarter  pages 
in  magazines  will  be  used.  Handling 
account  of  the  Virginia-Carolina  Peanut 
Growers’  Association,  organized  along 
the  line  of  the  California  Raisin  Grow¬ 
ers’  Association. 


EVENING  POST  SHIFTS  DESK  MEN 


New.  Magazine  Page  and  Information 
Department  Under  Way 

,\  new  feature  page,  to  supplant  the 
woman’s  page,  will  shortly  be  started  by 
the  New  York  Evening  Post.  It  will  in¬ 
clude  articles  of  general  magazine  in¬ 
terest  and  features  of  particular  interest 
to  women,  and  will  l)e  edited  by  Harry 
listy  Dounce,  formerly  with  the  New 
York  Sun,  assisted  by  Miss  Marion  Col¬ 
ley,  formerly  of  the  Sun  and  the  Even¬ 
ing  Mail.  Miss  Margaret  Breuning, 
former  editor  of  the  woman’s  page,  has 
been  tratisferred  to  the  city  room  staff. 

Royal  J.  Davis,  who  formerly  edited 
the  Saturday  book  section,  has  joined 
the  staff  of  brevier  editors.  The  editor¬ 
ship  of  the  book  section  will  shortly  be 
taken  over  by  Henry  Seidel  Canby,  Yale 
professor,  with  William  Rose  Benet  as 
assistant  editor. 

Walter  Hayward,  who  has  been  edit¬ 
ing  the  Saturday  Magazine,  is  also  edit¬ 
ing  the  new  graphic  section,  started  last 
week. 

The  Post  editorial  staff  now  has  the 
services  of  a  newly  established  informa¬ 
tion  department,  under  the  direction  of 
Malcolm  Davis,  recently  with  the  Rus¬ 
sian  Division  of  the  Committee  on  Pub¬ 
lic  Information,  and  formerly  assistant 
to  John  P.  Gavit  when  the  latter  was 
managing  editor  of  the  Evening  Post. 
Hamilton  Fish  Armstrong,  at  one  time 
with  the  New  Republic,  is  his  assistant. 
Dr.  A.  W.  Porterfield  has  been  trans¬ 
ferred  from  the  brevier  editors’  group  to 
i  serve  the  information  department  as  a 
I  specialist  on  foreign  affairs  and  litera- 
'  ture.  Miss  Katherine  Tappert,  formerly 
vice-librarian  at  Hagerstown,  Md.,  is 
>  in  charge  of  revision  of  the  library. 

William  Carson  Ryan,  Jr.,  has  joined 
:  the  Evening  Post  staff  to  cover  educa¬ 
tional  and  allied  subjects. 

Charles  A.  Selden,  formerly  of  the 
New  York  Times,  has  been  appointed 
London  correspondent,  and  Henry  Clay 
has  been  sent  to  Paris. 

Hoover  to  Have  Convention  Daily 

Chicago. — 'For  a  few  days  prior  to 
the  Republican  National  Convention  a 
daily  newspaper  will  be  published  in 
Chicago  to  present  Herbert  Hoover’s 
qualifications  for  the  Presidential  nomi¬ 
nation.  The  pafier  will  be  called  the 
Hoover  Herald  and  James  Keeley  will 
be  the  editor.  The  Herald  will  devote 
one  page  daily  to  the  other  candidates. 


The  Detroft'News 


has  the  largest  daily  and  Sunday 
circulation  in  Michigan,  with  ideal 
localization  in  Detroit  and  sur¬ 
rounding  territory.  This  is  one 
of  the  reasons  The  News  is  First 
in  America  in  advertising  car¬ 
ried. 


I.  P.’S  NEW  CONTRACT  PRICE 
At  the  time  EDITOR  AND 
PUBLISHER  went  to  press,  officials 
of  thei  International  Paper  Com¬ 
pany  were  holding  a  meeting  on 
the  matter  of  announcing  the  I.  P.’s 
contract  price  for  the  next  quarter 
year.  Prior  to  adjournment,  all 
concerned  declined  to  give  any  in¬ 
timation  as  to  the  new  figure. 


who  will  be  at  liberty  to  say  what  they 
please  on  any  topic  they  select.  Mr. 
Keeley  announces  a  long  list  of  promi¬ 
nent  voluntary  contributors. 


DEATH  OF  JOSEPH  HAYS 

Was  Long  Associated  with  Lanston 
Monotype  Machine  Company 

Philadelphia. — Joseph  Hays,  man¬ 
ager  of  the  typographic  and  advertising 
departments  of  the  Lanston  .Monotyiie 
Machine  Company,  died  May  18,  follow¬ 
ing  an  illness  of  pleurisy  and  pneu¬ 
monia.  Mr.  Hays  was  txjrn  in  I^ncas- 
ter  County  in  1866  and  came  to  Phila¬ 
delphia  in  his  boyhood,  became  fasci¬ 
nated  with  printing.  He  served  his  ap¬ 
prenticeship  in  the  plant  of  the  George 
11.  Buchanan  Company,  worked  as  a 
journeyman  printer  and  subsequently 
became  foreman  of  the  composing  room 
of  the  Curtis  Publishiiig  Company,  as¬ 
sistant  secretary  of  the  Franklin  Qub 
of  Philadelphia,  secretary  of  the  Bos¬ 
ton  Printers’  Board  of  Trade  and  sec¬ 
retary-manager  of  the  Typothet-Te  of 
Philadelphia,  which  had  merged  with 
the  Franklin  Club.  In  co-oix‘ration  with 
one  or  two  other  enthusiasts,  Mr.  Hays 
created  the  basis  upon  which  the  Stand¬ 
ard  Cost  Finding  System  for  Printers 
was  built  a  few  years  later. 

In  October,  1907,  Mr.  H.ays  became 
assistant  sales  manager  of  the  Mono¬ 
type  Company,  with  which  company  he 
remained  until  his  death,  receiving  sev¬ 
eral  well-merited  promotions.  As  typo¬ 
graphic  manager,  Mr.  Hays  was  respon¬ 
sible  in  a  large  measure  for  many  of 
the  modern  Monotype  type  faces.  He 
leaves  a  widow,  two  daughters  and  a 
son. 

Asks  Aid  of  Preit  for  War  Bonds 

Washington,  D.  C. — The  Treasury 
Department  appealed  May  20  to  the 
press  to  aid  in  improving  the  Liberty 
l>ond  situation  by  carrying  in  their  col¬ 
umns  a  statement  as  to  the  intrinsic 
value  of  the  bonds  and  their  present 
prices. 


Another  Daily  to  3  Cents 

The  Hoboken  (N.  J.)  Hudson  County 
Observer  raised  its  price  to  three  cents. 
May  18. 


TO  REACH  THE  RICH 
THADE  OF  KANSAS 

Batly  Cafittal 

Sworn  Government  Report 

for  6  Months  ending  Oct.  1,  1919 

33,137 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


Member  A.  B.  C.  Publisher. 


SEES  HOPE  FOR  10c.  PAPER 


But  It  Depends  on  Staying  Out  of  Spot 
Market,  Says  Stewart 

In  his  current  report.  Chairman 
Charles  1.  Stewart,  of  the  S.  N.  1’.  A. 
newsprint  committee,  says : 

“It  does  not  appear  that  there  is  yet 
a  l>asis  for  the  statement  that  the  market 
has  reached  IS  cents.  The  spot  market 
is  yet  under  that  figure.  The  present 
high  prices  are  due  as  much,  or  more, 
to  shipping  conditions  than  to  production 
conditions.  The  shipping  conditions 
have  forced  a  very  considerable  conser¬ 
vation,  and  this  forced  conservation,  be¬ 
sides  the  saving  is  has  accomplished  im¬ 
mediately,  has  shown  many  publishers 
how  they  may  continue  to  make  large 
savings,  with  the  result  that  there  seems 
to  be  a  fair  prospect  for  a  considerable 
reduction  in  consumption.  Just  after 
the  adjournment  of  the  A.  N.  P.  A. 
convention,  men  who  have  devoted  most 
of  their  time  during  the  last  few  months 
to  keeping  up  with  the  conditions  of  the 
Iiaper  market  made  the  prediction  that 
there  would  be  within  a  few  weeks  a 
decided  break  in  the  spot  prices,  and 
that  by  August  the  spot  market  would 
be  back  at  least  to  10  cents. 

“Actual  results  depend,  of  course,  up¬ 
on  the  extent  to  which  publishers  stay 
out  of  the  spot  market  and  the  extent 
to  which  they  have  learned  the  lesson 
of  conservation  by  recent  experiences.” 


BILL  TO  SUPPRESS  TURF  NEWS 


House  Measure  Forbids  Mail  or  Wire 
News  of  Odds  and  Publication 

(Sl>ccial  to  Kditor  &  Publisher) 
Washington,  D.  C. — Transmission 
through  the  mails  and  telegraphs  and 
publication  in  newspapers  of  betting 
odds  on  horse  races  is  forbidden  by  the 
terms  of  the  Sims-Sterling  bill,  which 
was  the  subject  of  a  hearing  before  the 
House  Interstate  Commerce  Committee 
on  May  18.  Determined  opposition  to 
the  measure  was  evidenced  before  the 
committee  by  representatives  of  Ken¬ 
tucky  racing  interests  and  by  Desha 
Breckenridge,  editor  of  the  Lexington 
(Ky.)  Herald,  who  stated  in  a  letter 
that  “there  is  no  more  justification  for 
the  passage  of  this  bill  prohibiting  the 
news  of  racing  than  'there  is  for  one 
to  prevent  the  transmission  of  trans- 


LEADS 


all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


LOS  ANGELES 

Evening  Herald 

The  all-the-year-round  auto¬ 
mobile  advertising  medium  > 
in  the  land  of  sunshine. 
Complete  motor  section 
each  Saturday. 

DAILY  CIRCULATION 

123,305 

Charter  Member  A.  B.  C. 


actions  of  the  Stock  Exchange  or  the 
Board  of  Trade  in  Chicago.” 


Merger  in  Fort  Collins 

Fort  Collins,  Colo. — The  Fort  Col¬ 
lins  Express,  a  morning  pai>er,  and  the 
Fort  Collins  Courier,  an  afternoon 
paper,  will  hereafter  be  published  under 
one  management  from  one  shop. 
George  C.  McCormick  and  James  G. 
McCormick,  publishers  of  the  Express, 
and  P.  R.  McDowell,  former  editor  of 
the  Julesburg  (Colo.)  Grit- Advocate, 
have  bought  the  Courier,  the  price  paid 
being  $86,892.  The  afternoon  edition 
will  be  published  as  the  Courier  and 
the  morning  edition  as  the  Express. 


To  Decorate  Graves  in  France 

The  Boston  Post  is  conducting  a  cam¬ 
paign  to  raise  funds  to  decorate  graves 
of  .\merican  soldiers  in  France  on 
Memorial  Day.  The  Chicago  Tribune 
was  one  of  the  first  to  start  this  cam¬ 
paign,  which  is  being  followed  out  in 
other  cities  now  by  the  Fort  Worth  Star- 
Telegram,  Kansas  City  Star,  Seattle 
Post  Intelligencer,  Minneapolis  Journal, 
Kokomo  EHspatch,  Rocky  Mountain 
News,  Des  Moines  Capital  and  Omaha 
Bee,  and  Brooklyn  Eagle. 


St.  Louis  Printers  Get  $3  Raise 

St.  Louis,  May  18. — Local  No.  8  of 
the  International  Typographical  Union 
has  ratified  an  amended  wage  scale  pro¬ 
viding  for  a  stipulated  increase.  Under 
the  new  scale  the  weekly  wage  for  night 
work  will  be  increased  from  $42  to  $45 
per  week ;  men  employed  at  day  work, 
w1io  have  been  receiving  $39  per  week, 
arc  to  receive  $42. 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Pres* 

Ssntn  Barbara,  California 


Tba  Mount  Varnon,  N.  Y. 

DAILY  ARGUS 

carriaa  moro  tlisplajr  advartising 
thsm  any  othar  nawspapar  in 
Wastchastar  County 

This  is  an  acknowladgmant  of 
-its  powar  that  tha  advartiaar 
should  baad,  if  dasirons  of 
raaching  tha  paopla  of  Mount 
Varnon 

GEO.  B.  DAVID  A  CO. 

Forstga  Hum— tsttvs 
171  Madison  Ava.  NEW  YORK 


Known  Throaghout  thm 
World 

Why  are  adTcrtiiementt  coming  frcMa 
England,  France,  Italy,  Norway  and 
South  America  published  in 

Pttfaliur0  Biapatrlf 

Secauie  it’s  the  Pittsburg  newspaper 
known  throughout  the  world. 

Branch  Oflkass 
Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Partoas  Co,, 
Marquette  Building,  Chicago,  ni. 
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The  owners  of  the  Springfield  (Mass.)  Republican  and  Daily  News  have  just 
moved  practically  overnight  into  new  quarters  that  are  the  last  word  in 
practical  newspaper  housing.  The  building  is  of  mill  construction,  three  stories 
high,  approximately  100  feet  square,  and  built  on  the  daylight  plan,  h'enestra 
steel  sashes  in  the  huge  windows  bare  all  of  the  rooms  to  every  advantage  of 
daylight.  With  the  walls  and  ceilings  finished  in  white  above  the  gray  finish  of 
the  waist  high  partitions,  the  light  is  equally  distributed  to  every  nook  and 
corner.  This  plan  has  been  carried  throughout  the  plant. 

The  plant  is  set  on  a  concrete  foundation,  built  to  more  than  normal  depth 
for  paper,  coal  and  ink  storage  and  for  the  boilers.  Above,  on  the  third  floor,  a 
roof  of  “saw-tooth”  construction  lets  daylight  into  every  portion  of  the  composing 
room,  the  stereotyping  department  and  a  special  room  for  the  staff  photographer. 
A  daylight  press  room  is  located  on  the  ground  floor.  It  is  high-ceilinged  and 
contains  over  7,000  feet  of  floor  space. .  Prior  to  the  moving,  a  new  octuple  press 
and  especially  built  by  K.  Hoe  &  Co.,  for  the  Daily  News  had  been  installed  ready 
for  operation.  The  other  Republican  press,  which  was  enlarged  and  improved  a 
year  ago,  will  be  improved  again  by  re-arrangement  of  its  units  all  on  the  floor 
and  set  up  parallel  with  the  new  machine.  The  combined  capacity  of  the  two 
presses  will  be  60,000  pai^rs  per  hour.  The  editorial  rooms  and  business  office 
also  have  every  facility  for  convenience  and  comfort.  A  counting-room  and  ad¬ 
vertising  office  for  both  the  Republican  and  the  Daily  News  will  be  maintained  at 
the  former  down-town  location. 

The  Republican  has  been  published  in  eight  different  plants  during  the 
ninety-six  years  of  its  existence.  It  is  a  far-cry  from  the  present  establishment 
to  the  first  home  in  a  two-story  wooden  structure,  where  Samuel  Howies  set  up 
his  hand  press,  which  had  been  poled  up  the  Connecticut  river  on  a  flat  boat 
from  Hartford,  to  begin  publishing  the  Republican  as  a  weekly  anti-Federalist 
paper  on  September  8,  1824. 


INCORPORATIONS 

New  York. — Cinema  Newsette.  motion 
]»icture8.  $50,000;  J.  I-.  Furman,  D.  Kussc-ll,  F. 
1).  Ht'iiiirickson,  238  Hroadway. 

Kditorial  Pictures,  motion  pictures.  $50,000; 
F.  W.  Tibbetts.  M.  Marrs,  G.  W.  Shankland, 
2170  Third  avenue. 

Terminal  Paper  Bag  Company,  $70,000  to 
$300.0(K). 

Roe  lithographic  Corp.,  $100,000  to  $250,- 
000. 

1.  E.  Linde  Paper  Comj>any;  $600,000  to 
$1,250,000. 

Associated  Screen  News;  $500,000;  L.  Rus¬ 
sell,  E.  Angell,  I...  O.  Bcrgh,  177  Columbia 
Heights,  Brooklyn. 

American  College  Publishing  Company; 
capital  increased  from  $1,000  to  $50,000. 

Bo<mEV(LLE,  N.  Y. — Forcstport  Pulp  Mills, 
rstock,  $100,000.  B.  A.  and  J.  and  A.  J. 
('apron. 

Richmond.  Va. — Southern  Publishers  Ex¬ 
change;  $25,000;  newspaper  properties  and 
printing  equipment;  Leonard  E.  Kolmer,  Duval 
and  Duval,  12  North  Ninth  street. 

Rochester,  N.  Y. — Arrow  Printing  Com 
pany;  capital  increased  from  $5,000  to  $50,- 
000. 

Miami,  Okla. — O.  T.  Dixon  Printing  and 
Stationary  Company;  increased  capital  stock 
from  $20,000  to  $30,000. 

Baltimore — Maryland  Farmer  Publishing 
Company;  6,000  shares  common.  50,000  shares 
preferred;  publish  Mar>'land  Farmer  and  be 
devoted  to  agricultural  interests  in  Maryland 
and  I>elaware;  John  E.  Kaine.  editor,  pub¬ 
lishing  Company,  $75,000;  Cass  J.  Jankowski, 


Goss  20  Page  Straight 
Line  Press 

Full  Stereotyping  equipment.  Ma¬ 
chine  in  first  class  condition.  Running 
every  day  on  paper  which  will  install 
a  larger  press.  Has  red  color  deck. 
Delivery  in  July. 

NEWMAN  COMPANY 

154  NasMU  St.,  New  York  City 


I'oR-f  Worth.  Tex.  —  Wortli-Tni-Carter  I'ulj- 
lishing  Company;  capital  inert a.-cil  fnmi  $150.- 
000  lu  $60ii.000. 

I>ETR(n.  Mini.  —  TrvIiiinT'C'oflzicnna  I*nb- 
lishin*  Company.  $75,000;  Cass  J.  Jankowski 
.Stanley  Trojanowski.  I■aul  l*.•4l azin-ki. 

SteV’ens  Point.  Wis. — ^Journal  Printing 
Companv  of  Stevens  Point;  $60,000;  I- rank 
\\ .  I.ealiy,  (Iny  W.  Rogers,  .Margaret  J.  (ileii- 
non,  George  L.  Glennon. 

I.ellevoe,  Ohio — Gazette  Piiblisliiiig  Com¬ 
pany;  $25,000  to  $50,000. 

WiLKESBARRE,  Pa. — The  Polish  .American 
Printiiig  and  Publishing  Corporation;  $100,- 
000;  publishing  W'ilkcsBarre  Daily  Polski 
Record. 

UiGANSfORT,  Ind. — I’liaros-Reporter  Publish¬ 
ing  Comiiaiiy;  name  eliaiiged  to  PliarosTri- 
biiiie  Company. 


STANDARD 

NEWSPRINT 

FOR  SALE 

We  offer,  subject  to  prior  sale, 
for  June  delivery 

1  Car  221/2  in.  rolls  (3)  123^ 
cents  per  pound  F.  O.  B. 
mill,  net  cash. 

2  cars  33  in.  rolls  1 

2  cars  66  in.  rolls  !  PHces  on 
2  cars  33  Vi  in.  rolls  [  Application 
1  car  46  in.  rolls  J 
We  may  have  your  size,  so 
write  or  wire  us 

Superior  Card  &  Paper  Co. 

196  Junius  St.,  BROOKLYN,  N.  Y. 

Phone  East  New  York  7SS3 


Marietta,  Ohio—The  Times  Company;  $20,- 
000  to  $100,000. 

liALLAS,  Tex. — Texas  Publishing  Company; 
$6,000  to  $20,000. 

Fort  Worth.  Tex. — Press  Publishing  Com¬ 
pany,  $50,000;  T.  GarBeld  (Crawford,  Hugh 
Janiieson.  O.  F.  Halev. 

Fort  Doixie,  la. — Fort  Dodge  Union  News 
(^om|»any;  $10,000;  F,  II.  McGruder,  O.  F. 
Fairbanks. 

Waukon,  la. — Waukon  Printing  &  Publish¬ 
ing  ('onipany;  $25,000;  A.  E.  Sheridan,  A.  P. 
Ikick. 

Ci.ntinnati — Revelation  Revealeti  Publishing 
Conipaiiy;  $50, (MM);  L.  B.  Halloway.  J.  J.  Eise- 
man.  A.  R.  Morrill,  K.  N.  McDonald,  J. 
KtHuis. 

(Yeveland — Digest  Publishing  Company;  $1,- 
250;  F.  Hubbell.  H.  H,  I.amb,  F.  (iregg,  E.  J. 
I^lly,  J.  :\.  Garfield. 


Paris,  Tex. — North  Texas  Publishing  Com¬ 
pany;  $100,000;  Guy  S.  Caldwell,  Harry  T, 
Warner,  Arthur  Caddel. 

Lima,  Ohio — Lima  News  Publishing  Com¬ 
pany;  $50,000  to  $150,000. 

Lima  Printing  &  Ledger  Company;  $25,000; 
W.  J.  (ialvin,  j.  K.  ('arnes,  D.  H.  lluchanan. 
I..  S.  Galvin,  R.  K.  Kerr. 

South  Bend,  Ind. — Tribune  Printing  Com- 
j>any.  to  South  Bend  Tribune;  from  $20,000  to 
$.■>00.00(1. 

Topljn,  Mo. — Meeker  Advertising  Company; 
$4,000  t<i  $100,000. 


New  Building  in  Hardin 

Haruin,  Mo. — The  News  will  soon 
occupy  a  new  building  erected  by  its 
owner  and  publi.sher,  b'rank  Sanderson. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classification  thirty 
cents  per  line.  Cash  with  order.  Count  six 
words  to  the  line. 


EQUIPMENT  WANTED 

Advertisements  under  this  classification  thirty 
cer.ts  per  line.  Cash  with  order.  Count  ^x 
words  to  the  line. 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beekman  St.,  New 
York  City 


For  Sale 

Tins  pn-ss  prints  papers  of  4  or  8  pages,  seven 
colunnis  (13  ems) — lias  been  printing  paper 
17  X  23  inches,  but  page  may  t>e  shorter  than 
23  inches  if  desired.  It  prints  from  Hat  forms, 
witliLUt  stereotyping,  and  delivers  papers 
folded,  ready  for  mailing — 3,000  per  hour. 
Frinteil  a  weekly  paper  for  about  six  years 
(until  printing  contract  expired)  and  works  as 
well  as  new.  With  it  is  a  15  h.p.  motor.  220 
volt,  ilirect  current,  which  may  l>e  purchaseii  if 
desire«l.  I*iess  must  be  sold  l>efore  June  1st. 
Here  is  a  chance  for  an  interor  daily  or  week¬ 
ly,  with  large  circulation,  to  get  a  useful  pre'-s 
at  a  low  figure.  Baker  Sales  Company,  200 
Fifth  Ave.,  New  York  ('ity. 


For  Sale 

Sixteen  page  Goss  stereotype  press  for  sale 
account  consolidation  News  ami  Times-Demo- 
crat.  Full  stereotype  equipment  and  large 
metal  pot.  turtles,  chases,  etc.  Run  up  to 
last  Monday  an<l  gets  fine  print.  Rare  bar¬ 
gain;  immediate  shipment.  News  Btiblisbing 
(^0.,  Lima,  Ohio. 


For  Sale 

tioss  ('omet,  latest  type,  printing  4,  6.  8  pages 
of  7-col.  paper.  Low  price,  erected  on  your 
floor,  if  sold  at  once  to  avoid  storage.  Will 
trade  in  two-revolution  press.  Beckham  Ma¬ 
chinery  (  o..  Marhridge  Bldg.,  34tli  St.  and 
Broadway,  N.  Y. 


For  Sale: 

Two  revolution,  four  roller  Cottrel  cylinder 
press  with  motor,  takes  sheet  38x50;  fine  con- 
♦lition.  Also  two  revolution,  four  roller,  Bab¬ 
cock  cylinder  press,  takes  sheet  33x46.  Press 
now  in  use  and  can  be  seen  running.  Ad¬ 
dress  Box  B-771,  care  of  EMitor  &  Publisher. 


FOR  SALE 

Two  Goss  Quadruple  Presses. 
These  maebines  are  in  good 
condition  and  can  be  seen  in 
operation  any  day.  Ready  for 
delivery  late  this  year. 

WALTER  SCOTT  &  CO. 

Plainfield,  N.  J. 


Taka  It  To 

POWERS 

Open  24  houre  out  of  24 
The  Faateet  Engravers  on 
the  Earth 

Powers  Photo  Engraving  C^o. 
154  Nassau  SL,  Tribuno  Bldg. 
Now  Yoiis  Citjr 


Wanted 

to  buy  16page  stereotype  newspaper  press, 
Hoe  or  (ioss  make;  must  be  in  good  condition, 
and  reasonably  priced.  Address  liox  B-809, 
care  of  Editor  &  Publisher. 


Wanted 

20  t»r  24-page  Press;  give  complete  details. 
Times,  Geneva,  N.  Y. 


You  read  it  in  Editor  &  Pubi.isicer. 


THE  CUSHMAN 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 
(or 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

Ws  want  to  (Ivo  you  tho  bonoAt  ol 
our  fourteen  years'  experience  in 
nuuiufacturing  linotypo  motors. 

Write  (or  prices.  .  Address: 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Ponland 
Atlanta  St.  Louis  S^kaae 
Buffalo  Minneapolis  Wianipef 


Editor  &  Publisher  for  May  22,  1920 
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CLASSIFIED  ADVERTISING  COLUMNS  press  seats  scarce  at 

Throucii  tha  clasaiiiMl  column*  of  Editor  Jk  Publiahar  xou  may  find  ■  buyor  lor  any  usoful  G.  O.  P.  MEETING 

■»rh*nlr*l  oquipmant  for  which  you  hava  no  praaant  aaad.  A  "For  Sal*"  ad  at  thirty  _  _ 

cMta  par  lin*  may  thu*  turn  into  caah  aomathiny  which  now  maraly  raquira*  atorac* 

laom  and  which  would  b*  of  roal  aarvic*  to  aomabody  daa.  Wire  Service*  Limited  to  14  Place*, 


SITUATIONS  WANTED 

Advertisemcints  under  this  claesification,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  S0  words, 
two  insertions  FREE. 


Advertising  Manager 

Advertising  salesman  at  present  handling  ac¬ 
counts  on  one  of  the  largest  dailies  in  the 
West  desires  to  assume  management  of  adver¬ 
tising  department  or  business  office  of  moderate 
sized  daily.  Have  had  many  years’  experience 
with  both  displav  and  classified,  having  been 
office  manager  for  a  number  of  years.  Ex¬ 
tensive  experience  with  office  detail,  the  ban- 
dling  of  copy,  planning  of  layouts  and  dummies 
for  Doth  advertising  and  news.  Editorial  ex¬ 
perience  gained  on  city  daily.  Am  thoroughly 
conversant  with  the  mechanical  processes  of 
newspaper  making,  the  use  of  cuts,  mats,  etc. 
First  class  correspondent,  accustomed  to  writ¬ 
ing  convincing  sales  letter,  and  handling  gen¬ 
eral  correspondence.  Address  Box  B-801,  care 
of  Editor  «  Publisher. _ _ 

Classified  Advertising  Solicitor 

Young  man  of  19,  exceptionally  well-equipped 
for  selling  classified  advertising,  wants  perma¬ 
nent  position  on  large  daily.  In  return  for 
position  with  reasonable  compensation  and  good 
future,  he  is  willing  to  give  unlimited  hard 
work,  selling  power,  and  constantly  increasing 
knowledge  of  the  newspaper  business.  Lately 
with  western  daily  of  40,000  circulation.  Good 
reason  for  being  unemployed  now.  References. 
.\d<lress  Box  B-800.  care  of  Editor  &  PubUshcr. 

Managing  Editor 

Newspaper  man  ten  years  wonderfully  varied 
experience  on  street  and  desk  _in  bigr  cities 
prefers  responsible  connection  with  |rood,  live, 
progressive  but  conservative  AFTERNOON 
daily  in  live,  growing,  prosperous  small  city, 
preferably  South  or  Middlewest.  Pay  must 
be  good  and  working  conditions  happy;  will 
give  the  highest  class  work.  Please  give  full 
particulars  as  to  what  will  be  required  and 
pay.  Address  Box  B-770,  care  of  Editor  & 
Publisher. _ 

Managing  Editor 

News  editor  of  one  of  largest  dailies  in  U.  S. 
open  for  managing  editorship  of  paper  in  small¬ 
er  city.  Good  executive,  can  get  circulation  and 
hold  it.  and  know  how  to  save  paper.  East¬ 
ern  territory  preferred.  State  proposition 
fully  and  pive  salary.  Address  Itox  B-780, 
care  of  IMitor  &  Publisher. _ 

Editor 

Wishes  situation  on  afternoon  daily  in  central 
or  western  states.  Woman  ag;e  27,  experienced 
as  reporter,  telegraph  and  city  editor.  Has 
some  work  in  advertising  department.  News¬ 
paper  Woman.  Box  care  of  Editor  & 

Publisher.  _ 

Trade  Paper  Editor 

seeks  half-time  connection  in  any  congenial 
capacity,  or  “piece”  or  department  work.  Can 
write  and  lay  out  advertising,  has  had  many 
years*  experience  in  the  advertising  and  trade 
lournal  nelds.  Located  in  New  York  City. 
References.  Show  me  your  paper,  I  may  have 
some  original  ideas.  Address  B-804.  care  of 
Editor  &  Publisher. 

Executive 

Tmined  and  experienced  executive  desires 
connection  with  live  ncwsp.aper  publisher  who 
appreciates  loyalty,  conscientious  work  and 
results.  Twenty  years'  cxi'crience  in  adver¬ 
tising  and  business  departments  of  mediums 
of  10,000  to  65.000  circulation.  Exceptional 
record  and  satisfactory  references.  Now  em¬ 
ployed  as  business  manager.  Reasons  for  de¬ 
siring  to  change.  Address  “Executive,”  Box 
B  812,  care  of  Editor  &  Publisher. _ 

Position  as  Foreman  Wanted 

Web  Press  foreman  now  employed,  11  years’ 
experience,  5  years  as  foreman  desires  to 
make  a  change.  Can  give  satisfaction  and 
references.  Address  Box  B-783,  care  of  Editor 
&  Publisher. 

Artist : 

.Sketch  artist  and  cartoonist  and  would  also 
make  layouts.  Can  go  to  any  part  of  the 
country  on  short  notice.  Address  Box  B-779, 
care  of  Editor  &  Publisher. 

Cartoonist  &  Newspaper  Writer 

upon  photos  ninl  layouts,  licsires  connection 
with  some  live  flaily.  Samples  on  request.  F. 
M.  ('allaghan,  513  McLain  St.,  I>ayton,  Ohio. 

Position  as  Supt.  or  Foreman  of 
Pressroom 

By  a  man  with  life  experience  in  newspaper 
work.  Color  nresses  included.  Fast  records 
I'll  rennest.  .\ddress  Box  TVSOS.  care  of  Editor 
&  Fuhlisher. 

Circulation  Manager 

Have  had  experience:  can  furnish  the  best  of 
references.  .\t  present  employed:  thoroughly 
familiar  with  all  lines  of  circulation.  .Address 
Bnx  B-810  of  Editor  tA*  Publisher _ 

Linotype  Operator 

want?  dav  work  in  northern  lake  city;  job 
plant  preferred.  Name  model.?,  wages,  etc. 
Address  B-806,  care  of  Editor  &  Publisher. 


HELP  WANTED 

Advertisements  under  this  classification 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  line. 

Advertising  Bookkeeper 

To  handle  both  local  and  foreign  schedules, 
mark  pajwr,  supervise  billing,  on  ralifornia 
newspaper.  Address  giving  experience,  ref¬ 
erences  and  salary  expected.  Box  B-Sll,  care 
of  Editor  &  Publisher. 

Wanted — An  Editorial  Writer 

Wanted — A  good  editorial  writer.  Man  of 
some  age  and  experience  preferred.  Address 
Editorial,  Box  B-802,  care  of  Editor  &  Pub¬ 
lisher. 

First  Class  Linotype  Operator 

For  an  afternoon  newspaper  operating  under 
open  shop  plan.  Steady  employment.  First- 
class  wages.  Telegraph  collect  for  details  if 
you  are  interested.  Arizona  Gazette,  Phoenix, 
Ariz. 

Wanted 

Editor,  competent  for  either  city  or  telegraph 
desks,  and  two  reporters  hv  a  Southern  daily. 
Write  Box  B-784,  care  of  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  classification 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 

Business  Opportunity 
For  Managers 

of  newsp.apers  we  are  organizing  a  substantial 
agency  and  shall  be  pleased  to  enroll  without 
cost  and  without  publicity  any  one  desiring  to 
better  his  position.  Our  li.st  of  Circulation 
Managers  is  already  large  and  contains  men  of 
every  grade,  including  some  of  the  best  known 
in  this  country.  We  shall  be  pleased  to  hear 
from  every  newspaper  man,  ready  to  accept  a 
better  position,  and  from  every  publisher  de¬ 
siring  a  manager  for  any  department.  We 
also  deal  in  presses  and  other  equipment,  and 
in  newspaper  properties.  Kindly  file  this  ad¬ 
vertisement  for  future  reference.  Publishers’ 
Service  Corporation,  15  West  44th  St.,  New 
S'ork  City. 

For  Sale 

An  old  eatablished  daily  newspaper,  high 
standard,  doing  a  nice  volume  of  business, 
located  in  Central  Pennsylvania  in  a  county 
seat  of  12,000  to  15,000  population,  situated 
in  a  rich  anicultural  and  manufacturing  com¬ 
munity.  Well  equipped  plant  with  job  depart¬ 
ment.  Can  be  purchased  on  reasonable  terms. 
Reason  for  selling  present  owners  unable  to 
devote  entire  time  to  bnsiness.  For  particulars 
address  B-686,  care  of  Editor  &  Publisher. 


Express  Protest  Chicago  May  24 

Protests  of  newspaper  publishers 
aitainst  the  .\nierican  Express  Com¬ 
pany's  request  for  permission  to  raise 
rates  for  the  carriage  of  newspapers  and 
to  transfer  newspapers  to  the  class  of 
general  merchandise,  noted  in  Editor  & 
Prni.isHER  last  week,  will  be  registered 
when  the  Interstate  Commerce  Com¬ 
mission  bolds  its  hearing  in  Chicago  on 
May  24.  New  York  publishers  appeared 
at  the  office  of  the  Commission’s  at¬ 
torneys  in  this  city  on  May  17  and  asked 
that  their  testimony  be  deferred  until 
ihe  Chicago  meeting. 

Another  Colorado  Merger 

I'ii,  I'loRAno  Spring.s,  Mo. — The  Sun, 
published  by  Harry  N.  and  Clyde  S. 
Smilli,  and  the  News,  published  by  Joe 
G.  Upton,  have  consolidated  under  the 
management  of  the  Messrs.  Smith. 


Chicago  Papers  to  6 — Chairs  With¬ 
out  Desk*  for  120  Paper* — 1,200 
Requests  for  550  Seat* 

By  Robert  T.  Barry 

Ot'rillnt  exclusively  for  Editor  &  l‘rBi.isiiE») 

Washington,  I).  C. — The  Standing 
Committee  of  Correspondents,  to  which 
was  committed  the  onerous  task  of  al¬ 
lotting  press  seats  at  the  national  po¬ 
litical  conventions,  has  completed  its 
task.  In  order  that  the  facts  in  this 
matter  of  highest  importance  to  daily 
papers  throughout  the  United  States 
might  be  presented  to  the  editors  and 
publishers.  Gus  J.  Karger,  Washington 
correspondent  of  the  Cincinnati  Times- 
Star  and  chairman  of  the  Standing  Com¬ 
mittee,  has  given  to  Editor  &  PuB- 
i.isHER  a  .statement  of  the  procedtire. 

The  Standing  Committee  had  close  to 
1,200  applications  for  about  550  seats  at 
the  Chicago  convention.  Someone  had 
to  be  disappointed.  Papers  that  asked 
for  twenty  to  thirty  seats  could  not  have 
Ihcir  wishes  gratified.  The  news  asso¬ 
ciations  were  limited  to  fourteen.  The 
-Associated  Press  w'ill  have  thirteen;  the 
Hearst  organizations — I.  N.  S.  and  Uni¬ 
versal — an  aggregate  of  fourteen;  the 
United  Press  and  United  News  an  ag¬ 
gregate  of  thirteen.  No  paper  was  al¬ 
lowed  more  than  six.  The  Chicago  pa¬ 
pers,  to  whom  the  convention  is  “local,” 
were  given  that  number.  The  leading 
New  York  papers  obtained  five.  Some 
of  the  larger  publications  will  have  to 
he  content  with  three. 

“Jim”  Preston,  the  superintendent  of 
the  Sena'te  press  gallery,  has  worked  in- 
defatigahly  for  weeks  on  the  assign¬ 
ments.  He  collected  voluminous  data 
from  which  be  and  Mr.  Karger  made 
tentative  assignments,  later  approved  by 
the  full  committee.  The  Standing  Com¬ 
mittee  of  Correspondents  has  sought  at 
every  turn  to  he  entirely  fair  in  passing 
upfin  applications.  .Associated  with  Mr. 
Karger  on  the  committee  are  .Arthur  S. 
Henning,  of  the  Chicago  Tribune; 
Charles  S.  .Albert,  of  the  New  A'ork 
World :  Harry  C.  Stevens  of  the  Minne¬ 
apolis  Journal,  and  Stanley  M.  Reynolds, 
of  the  Baltimore  Sun. 

Mr.  Karger  prepared  for  Editms  & 
PfBi.iSHER  the  following  statement  cov¬ 
ering  the  allotment  of  scats : 

Record  Newspaper  Attendance 

“The  allocation  of  space  and  assignment  of 
seats  at  the  (’hicago  convention  has  been  the 
most  tremendous  joh  of  its  kind  ever  under¬ 
taken  hy  any  Standing  Committee  or  national 
political  committee.  The  reason  is  simple. 
The  demand  for  seats  at  the  Chicago  con¬ 
vention  was  unprecedented.  The  importance 
of  that  event  may  be  gauged  by  the  fact  that 
the  greatest  assemblage  of  newspapermen 
ever  gathered  together  in  any  one  city  of  the 
world  will  he  there,  ft  will  make  that  bunch 
at  the  much-advertised  and  historic  gathering 
at  Versailles  look  like  a  crowd  around  a  cor¬ 
ner  grocery  store. 

“We  had  between  1,100  and  1,200  applica¬ 
tions  for  seats  in  the  press  section.  The 
seating  capacity  of  the  press  quarters  is  to 
he  550.  It  has  been  ou''  task  to  try  to  make 
that  supply  meet  the  demand.  It  was  the 
hardest  job  I  ever  undertook.  I  should  never 
want  it  again.  I  feel  that  the  newspapers  of 
the  country  have  a  right  and  I  know  they  have 
deeti  interest  in  our  handling  of  this  matter. 

“The  scientific  side  of  the  work  has  been 
in  the  hands  of  ‘Jim*  Preston  There  is  none 
more  able  anywhere  in  such  an  undertaking. 
His  capacity  for  work  has  been  astonishing 
even  to  one  who  has  been  associated  with 
him  in  the  press  galleries  of  Congress  for 
years.  The  newspapers  of  the  country  owe 
him  a  great  debt  of  gratitude  for  the  manner 
in  which  he  has  slaved  over  these  arrangements. 

“Jim  has  kept  records  of  press  arrangements 
ut  national  conventions  during  the  last  six¬ 
teen  years.  He  had  the  names  of  newspaj>cr 
men  prc>ent  and  the  number  of  seats  assigned 
to  every  paper,  as  well  as  the  seating  arrange¬ 
ments  themselves.  As  the  applications  came 
in  Jim  classified  them.  He  compiled  from 
accurate  records  the  circulation,  w'hether  they 
werf  morning,  afternoon  or  weekly,  and  their 
politics.  lie  referred  to  records  of  previous 
conventions  for  the  number  of  seats,  if  any, 
assigned  to  every  applicant.  More  applica¬ 
tions  from  papers  that  never  requested  press 


seats  before  came  this  year  than  for  any 
previous  convention  in  history.  In  spite  of 
the  fact  that  the  Standing  Committee  of  Cor- 
resfKmdcnts  notified  editors  and  publishers 
through  the  press  associations  and  through 
Editor  &  Publisher  that  applications  should 
he  made  not  later  than  April  20,  they  still 
are  coming  in. 

“After  all  of  the  applications  had  been 
classified  by  Jim.  he  and  1  began  work  on  the 
allocation  of  space.  We  have  worked  day  and 
night,  frequently  until  after  midnight.  We 
took  the  position  that  we  wanted  to  reach  a 
basis  cf  absolute  fairness  so  far  as  possible. 
We  considered  many  factors — the  political  im¬ 
portance  of  the  paper,  for  example.  If  we  had 
applications  from  two  papers  from  the  same 
lown.  one  Democratic,  the  other  Kepuhtican.  and 
the  former  had  the  larger  circulation,  we  gave 
the  edge  to  the  Republican  paper  because  its 
readers  had  a  greater  interest,  (^f  course, 
w^hen  we  come  to  allotting  seats  for  the  San 
Francisco  convention,  that  Democratic  paper 
will  obtain  the  preferential  treatment. 

Preference  to  Press  Serrices 

"The  press  associations  were  given  preferen¬ 
tial  treatment.  Their  seats  are  right  in  front 
of  the  chairman’s  table.  We  have  arranged 
for  enclosures  or  railings  about  each  associa¬ 
tion’s  space,  and  stairways  are  being  built 
direct  from  their  sections  to  their  telegraph 
operators’  quarters,  so  that  there  will  be  no 
physical  difficulties  to  delay  them  for  a  moment 
on  their  flashes  and  bulletins. 

'  “Jim  and  myself  arranged  the  assignments 
for  544  seats.  Mr.  Preston  then  went  to 
Chicago  for  a  conference  with  Scott  C.  Bone, 
who  is  in  charge  of  press  arrangements  for 
the  Republican  National  Committee.  He  laid 
before  \fr.  Bone  our  tentative  plan  of  assign¬ 
ments.  It  was  approved  in  the  warmest  terms. 
Mr.  Preston  also  looked  after  the  construc¬ 
tion  of  the  Press  section  and  the  arrangements 
for  the  news  associations.  Upon  his  return 
to  Washington,  in  order  that  there  might  be 
no  charge  of  discrimination,  lack  of  consid¬ 
eration  or  hint  of  arbitrary  action  on  my  part 
I  called  a  meeting  of  the  Standing  Committee 
of  correspondents  for  consideration  of  the 
tentative  plan  prepared  by  Preston  and  my¬ 
self  We  went  over  every  one  of  the  alloca¬ 
tions.  Here  and  there  chanves  were  suggest'd. 
Every  member  of  the  Standing  Committee  dis¬ 
cussed  in  detail  the  plans.  'The  result  was  a 
unanimous  agreement  that  we  had  worked  out 
a  most  difficult  task  in  the  best  possible  way. 

“The  actual  assignment  of  seats  was  our 
next  problem.  Of  the  550  so-called  press  seats, 
120  are  to  be  merely  chairs,  without  any  tables 
or  desks  on  which  a  man  could  write.  I  realize 
it  is  going  to  be  very  unsatisfactory  to  work 
under  these  conditions.  It  cannot  be  helped. 
We  have  been  forced  to  put  into  such  chairs 
the  representatives  of  newspapers  that  are  far 
from  being  unimportant.  Some  of  them  may 
be  sending  reports  direct  from  the  Conven¬ 
tion  Hall.  They  will  find  their  work  very 
difficult  indeed.  I'nless  we  put  them  there 
we  would  have  had  no  room  at  all  for  them. 
Some  of  the  leading  weekly  periodicals  of 
national  circulation  and  extensive  political 
influence  will  have  to  be  content  with  such 
seats. 

“fferetofore  chairs  of  this  type  in  the  back  of 
the  press  section  could  be  allotted  to  political 
sight-seeing  newspaper  men,’  but  this  year 
all  of  them  will  he  taken  hy  working  news¬ 
paper  men.  We  were  unable  to  allocate  seats 
of  any  kind  to  a  large  number  of  newspapers. 
Many  of  these  are  important  weeklies.  Many 
others  are  the  smaller  dailies.  We  did  not 
have  room  lor  them.  Although  we  sympathized 
entirely  with  them  we  simply  did  not  have  the 
space.  A  list  of  these  papers  has  been  certi¬ 
fied  to  Mr.  Bone  with  the  request  that  if  pos- 
.sihlr  he  arrange  in  some  way  to  accommodate 
them  with  scats  in  the  Convention  Hall.  He 
has  assured  us  he  will  do  everything  possible.” 
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The  owners  of  the  Springfield  (Mass.)  Republican  and  Daily  News  have  just 
moved  practically  overnight  into  new  quarters  that  are  the  last  word  in 
practical  newspaper  housing.  The  building  is  of  mill  construction,  three  stories 
high,  approximately  100  feet  square,  and  built  on  the  daylight  plan.  Fenestra 
steel  sashes  in  the  huge  windows  bare  all  of  the  rooms  to  every  advantage  of 
daylight.  V\  ith  the  walls  and  ceilings  finished  in  white  above  the  gray  finish  of 
the  waist  high  partitions,  the  light  is  equally  distributed  to  every  nook  and 
corner.  This  plan  has  been  carried  throughout  the  plant. 

The  plant  is  set  on  a  concrete  foundation,  built  to  more  than  normal  depth 
for  paper,  coal  and  ink  storage  and  for  the  boilers.  Above,  on  the  third  floor,  a 
roof  of  “saw-tooth”  construction  lets  daylight  into  every  portion  of  the  composing 
room,  the  stereotyping  department  and  a  special  room  for  the  staff  photographer. 
A  daylight  press  room  is  located  on  the  ground  floor.  It  is  high-ceilinged  and 
contains  over  7,000  feet  of  floor  space. .  Prior  to  the  moving,  a  new  octuple  press 
and  especially  built  by  K.  Hoe  &  Co.,  for  the  Daily  News  had  been  installed  ready 
for  operation.  The  other  Republican  press,  which  was  enlarged  and  improved  a 
year  ago,  will  be  improved  again  by  re-arrangement  of  its  units  all  on  the  floor 
and  set  up  parallel  with  the  new  machine.  The  combined  capacity  of  the  two 
presses  will  be  60,000  pajK-rs  per  hour.  The  editorial  rooms  and  business  office 
also  have  every  facility  for  convenience  and  comfort.  A  counting-room  and  ad¬ 
vertising  office  for  both  the  Republican  and  the  Daily  News  will  be  maintained  at 
the  former  down-town  location. 

The  Republican  has  been  published  in  eight  different  plants  during  the 
ninety-six  years  of  its  existence.  It  is  a  far-cry  from  the  present  establishment 
to  the  first  home  in  a  two-story  wooden  structure,  where  Samuel  Howies  set  up 
his  hand  press,  which  had  been  poled  up  the  Connecticut  river  on  a  flat  boat 
from  Hartford,  to  begin  publishing  the  Republican  as  a  weekly  anti-Federalist 
paper  on  September  8,  1824. 


INCORPORATIONS 

New  York. — Cinema  Newsette.  motion 
pictures.  $50,0(»0;  J.  I..  Kurman,  D.  Kussell,  F. 
I).  Ilemlrickson.  238  Hroadway. 

Kditorial  Pictures,  motion  pictures,  $50,000; 
F.  W.  Tibbetts.  M.  Marrs,  G.  W.  Shankland, 
2170  Third  avenue. 

Terminal  Paper  Bag  Company,  $70,000  to 
$300,000. 

Roe  lithographic  Corp.,  $100,000  to  $250.- 

000. 

1.  E.  Linde  Paper  tomi»any;  $600,000  to 
$i;250,000.  ,  . 

Associated  Screen  News;  $500,000;  L.  Kus 
sell,  E.  Angell.  I*  O.  Bergh,  177  Columbia 
Heights,  Brooklyn. 

.\merican  College  Publishing  Company; 
capital  increased  from  $1,000  to  $50,000. 

BottNEViLLE,  N.  Y. — Forestport  Pulp  Mills, 
slock,  $100,000.  B.  A.  and  J.  and  A.  J. 
(apron. 

Richmond,  Va. — Southern  Publishers  Ex¬ 
change;  $25,000;  newspaper  properties  and 
printing  equipment;  Leonard  E.  Kolmer,  Duval 
and  Duval.  12  North  Ninth  street. 

Rochester,  N.  Y. — Arrow  Printing  Com¬ 
pany;  capital  increased  from  $5,000  to  $50,- 
000  .  . 

Miami,  Okla. — O.  T.  Dixon  Printing  and 
Stationary  Company;  increased  capital  stock 
from  $20,000  to  $30,000.  . 

Baltimore — Maryland  Farmer  Publishing 
Company;  6,000  shares  common.  50.000  shares 
preferred ;  publish  Maryland  I'armer  and  be 
devoted  to  agricultural  interests  in  Maryland 
and  Delaware;  John  E.  Kaine.  editor,  pub¬ 
lishing  Company,  $75,000;  Cass  J.  Jankowski, 


Goss  20  Page  Straight 
Line  Press 

Full  Stereotyping  equipment.  Ma* 
cliine  in  first  class  condition.  Kunning 
every  day  on  paper  which  will  install 
a  larger  press.  Has  red  color  deck. 
Delivery  in  July. 

NEWMAN  COMPANY 

154  NftMAU  St.,  New  York  City 


I'ORT  \\  ORTH.  Tex.  ~  Wdrtliam-C'artcr  Pub¬ 
lishing  Company;  capital  increased  fnun  $150.- 
UHO  lo  $600.0(K>. 

Dftro't,  M  icii.  —  Trvhuna-t'fMlrieiina  Pub¬ 
lishing  Company,  $75,000;  Cass  J.  Jankowski 
Stanley  Trojaiiowski,  I’aul  Farar.iii'.ki, 

Stevens  Point,  VVis. — Journal  Printing 
('oiiijiaiiv  of  Stevens  Point;  $60,000;  Frank 
\\ .  laeahy,  <iuy  \V.  Rogers.  .Margaret  J.  (Jlen- 
non,  George  L.  Glennon. 

1*ELI.EVUE,  Ohio— (lazette  Publishing  ('om- 
pany;  $25,000  to  $50,000. 

NVilkesbarre,  Pa. — The  Polish  American 
l‘rinting  and  Publishing  Corporation;  $100.- 
000;  publishing  Wilkes-Harre  Daily  Polski 
Record. 

Iaigansport,  Ind. — Pharos-Reporter  Publish¬ 
ing  ('om|winy;  name  changed  to  Pharos-Tri¬ 
bune  ('ompany. 


STANDARD 

NEWSPRINT 

FOR  SALE 

We  offer,  subject  to  prior  sale, 
for  June  delivery 

1  Car  221/2  in.  rolls  @  123^ 
cents  per  pound  F.  O.  B. 
mill,  net  cash. 

2  cars  33  in.  rolls  I 

2  cars  66  in.  rolls  i.  phcm  on 
2  cars  33  V2  in.  rolls  f  Application 
1  car  46  in.  rolls  J 
We  may  have  your  size,  so 
write  or  wire  us 

Superior  Card  &  Paper  Co. 

196  Junius  St.,  BROOKLYN,  N.  Y. 

Phone  Eeet  New  York  7It3 


Marietta,  Ohio — The  Times  Company;  $20,- 
000  to  $100,000. 

Dallas,  Tex. — Texas  Publishing  Company; 
$6,000  to  $20,000. 

Fort  Worth,  Tex.— Press  Publishing  Com¬ 
pany,  $50,000;  T.  Garfield  Crawford,  Hugh 
Jamieson,  O.  F.  Haley. 

Fort  Dodge,  la. — Fort  Dodge  Union  News 
('omt>any;  $10,000;  F.  H.  McGruder.  O.  F. 
Fairbanks. 

Waukon,  la. — Waukon  Printing  &  Publish¬ 
ing  Conijany;  $25,000;  A.  E.  Shcriilaii,  A.  P. 
Ikick. 

(.‘iNCiNNATi — Revelation  Revealed  Publishing 
('ompany;  $50,1MK);  L.  11.  Ifallovsay.  J.  J.  Kise- 
nian.  A.  R.  Morrill,  K.  N\  McDonald,  J. 
Kmiiis. 

('levei.and— Digest  Publishing  Company;  $1,- 
250;  1'.  llubbell.  II.  11.  l.anib,  I',  (iregg,  E.  J. 
l.ally,  J.  A.  (iarfield. 


Paris,  Tex. — North  Texas  Publishing  Com¬ 
pany;  $100,000;  Guy  S.  Caldwell,  Harry  T. 
Warner,  Arthur  Caddel. 

Lima.  Ohio — Uma  News  Publishing  Com¬ 
pany;  $50,000  to  $150,000. 

Lima  IVinting  &  I..edger  Company;  $2S.0u0; 
W.  T.  (Jalvin,  j.  K.  Carnes,  D.  H.  Huchanan. 
L.  S.  Galvin,  K.  K.  Kerr. 

South  Bend,  Inil. — Tribune  I’rinting  Com¬ 
pany,  lo  Sniitli  Bend  Tribune;  from  $20,000  lo 
$500,000. 

Toplin,  Mo. — Meeker  Advertising  Company; 
$-4,000  to  $100,000. 

New  Building  in  Hardin 

Hahdin,  Mo. — The  News  will  soon 
occupy  a  new  building  erected  by  its 
owner  and  publisher,  l-'rank  Sanderson. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classification  thirty 
cents  per  line.  Cash  with  order.  Count  six 
words  to  the  line. 


EQUIPMENT  WANTED 

Advertisements  under  this  classification  thirty 
cer.ts  per  line.  Cash  with  order.  Count  six 
words  to  the  line. 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders'  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beckman  St.,  New 
York  City 


For  Sale 

This  pn-ss  prints  papers  of  4  or  8  pages,  .seven 
culumtis  (13  ems) — has  been  printing  paper 
17  X  23  inches,  but  page  may  l>e  shorter  than 
23  iiK'Iies  if  desired.  It  prints  from  flat  forms, 
witlicut  stere»)typing.  and  delivers  papers 
folded,  ready  for  mailing — 3,000  per  hour. 
Frinted  a  weekly  paper  for  about  six  years 
(until  printing  contract  expired)  and  works  as 
well  as  new.  Witii  it  is  a  15  h.p.  motor,  220 
volt,  direct  current,  which  may  lie  purchased  if 
ilesired.  IVe.ss  must  be  sold  lK*fore  June  1st. 
Here  is  a  chance  for  an  interor  daily  or  week¬ 
ly,  with  large  circulation,  to  get  a  useful  press 
at  a  low  figure.  Haker  Sales  ('ompany,  200 
Fifth  .\ve..  New  York  ('ily. 


For  Sale 

Sixteen  page  Goss  stereotype  press  for  sale 
account  consolidation  News  and  Times-Demo- 
crat.  I'ull  stereotype  equipment  and  large 
metal  pot.  turtles,  chases,  etc.  Run  up  to 
last  Monday  an<l  gets  fine  print.  Rare  bar¬ 
gain;  immediate  shi]>metit.  News  Fublishing 
Co.,  Lima,  Ohio. 


For  Sale 

(loss  ('otnet,  latest  type,  printing  4,  6.  8  pages 
7-C4d.  paper.  Low  price,  erected  on  your 
floor,  if  sold  at  once  to  avoid  storage.  Will 
iraile  in  l\\o-revoUiti(»n  press.  Peckham  Ma¬ 
chinery  (  o..  Marbridge  Illdg.,  34th  St.  and 
llroadway,  N^.  Y. 


For  Sale: 

Two  revolution,  four  roller  Cottrel  cylinder 
press  with  motor,  takes  sheet  38x50;  fine  con- 
ilition.  Also  two  revolution,  four  roller,  Bab¬ 
cock  cylinder  press,  takes  sheet  33x46.  Press 
now  in  use  and  can  be  seen  running.  Ad¬ 
dress  Box  B-771,  care  of  Editor  &  Publisher, 


FOR  SALE 

Two  Goss  Quadruple  Presses. 
These  maebines  are  in  good 
condition  and  can  be  seen  in 
operation  any  day.  Ready  for 
delivery  late  this  year. 

WALTER  SCOTT  &  CO. 

Plainfield,  N.  J. 


Taka  It  To 

POWERS 

Open  24  houra  out  of  24 
The  Faateat  Engravera  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribuno  Bldg. 
Naiw  Yolk  Citv 


Wanted 

to  buy  16page  stereotype  newspaper  press, 
lloe  ur  Goss  make;  must  be  in  good  condition, 
and  rca'ionably  priced.  Address  Box  B-809, 
care  of  Kditor  &  Publisher. 


Wanted 

20  or  24pagc  press;  give  complete  details. 
Tinus,  Geneva,  N.  Y. 


You  read  it  in  Editor  &  Publisher. 


THE  CUSHMAN 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 
for 

EFnCIENCY  ^  SERVICE 

and 

STURDY  CONSTRUCTION 

Ws  want  to  (iva  you  tho  benoAt  of 
our  fourteen  yeara’  expaiienca  in 
manufacturins;  linotypa  motors. 

Write  for  pricea.  Addrassi 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Karuat  City 

Newr  York  Cleveland  Denver 

Philadelphia  Detroit  Lot  Angelea 

Baltimore  Chicago  San  Francisco 

Richmond  Cincinnati  Ponland 

Atlanta  St.  Louts  S^kane 

Buffalo  Minneapolii  ^^twifiytg 
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CLASSIFIED  ADVERTISING  COLUMNS 

Tkrouxli  tba  cluaiftMl  columns  of  Editor  A  Publiohm-  jrou  may  find  a  buyor  (or  any  uaoful 
■acbi^cal  o^ulpmant  for  which  you  hava  no  praaant  noad.  A  "For  Sala^  ad  at  thirty 
canta  par  Una  may  thus  turn  into  cash  somsthinf  which  now  maroly  raquiras  storafa 
lanm  and  which  would  ha  of  raal  aarvica  ta  somabody  alsa. 


HELP  WANTED 


SITUATIONS  WANTED 

AdvertiseiMnts  under  this  claMificatioiv  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  St  words, 
two  insertions  FREE. 


Advertising  Manager 

Advertising  salesman  at  present  handling  ac¬ 
counts  on  one  of  the  largest  dailies  in  the 
West  desires  to  assume  management  of  adver¬ 
tising  department  or  business  office  of  moderate 
sized  daily.  Have  had  many  years'  experience 
with  both  display  and  classified,  having  been 
office  manager  for  a  number  of  years.  Ex¬ 
tensive  experience  with  office  detail,  the  han¬ 
dling  of  copy,  planning  of  layouts  and  dummies 
for  Doth  advertising  and  news.  Editorial  ex¬ 
perience  gained  on  city  daily.  Am  thoroughly 
conversant  with  the  mechanical  processes  of 
newspaper  making,  the  use  of  cuts,  mats,  etc. 
First  class  correspondent,  accustomed  to  writ¬ 
ing  convincing  sales  letter,  and  handling  gen¬ 
eral  correspondence.  Address  Box  B-801,  care 
of  Editor  &  Publisher. _ 

Classified  Advertising  Solicitor 

Young  man  of  19,  exceptionally  well-equipped 
for  selling  classified  advertising,  wants  perma¬ 
nent  position  on  large  daily.  In  return  for 
position  with  reasonable  compensation  and  good 
future,  he  is  willing  to  give  unlimited  hard 
work,  selling  power,  and  constantly  increa.sing 
knowledge  of  the  newspaper  business.  Lately 
with  western  daily  of  40,000  circulation.  Good 
reason  for  being  unemployed  now.  References. 
.\ddress  Box  B-800.  care  of  Editor  &_rubjisher. 

Managing  Editor 

Newspaper  man  ten  years  wonderfully  varied 
experience  on  street  and  desk  in  big  cities 
prefers  responsible  connection  with  ^od,  live, 
progressive  but  conservative  AFTERNOON 
daily  in  live,  growing,  prosperous  small  city, 
preferably  South  or  Middlewest.  Pay  must 
be  good  and  working  conditions  happy;  will 
give  the  highest  class  work.  Please  give  full 
particulars  as  to  what  will  be  required  and 
pay.  Address  Box  B-770,  care  of  Editor  & 
Pubjishen _ 

Managing  Editor 

News  editor  of  one  of  largest  dailies  in  U.  S. 
open  for  managing  editorship  of  paper  in  small¬ 
er  city.  Good  executive,  can  get  circulation  and 
hold  it.  and  know  how  to  save  paper.  East¬ 
ern  territory  preferred.  State  proposition 
fully  and  give  salary.  Address  Box  B-780, 
care  of  ^itor  &  Publisher. _ 


Editor 

Wishes  situation  on  afternoon  daily  in  central 
or  western  states.  Woman  age  27,  experienced 
as  reporter,  telegraph  and  city  editor.  Has 
some  work  in  advertising  department.  News¬ 
paper  Woman.  Box  B-i74,  care  of  Editor  & 
Publisher.  _  _ 

Trade  Paper  Editor 

seeks  half-time  connection  in  any  congenial 
capacity,  or  “piece”  or  department  work.  Can 
write  and  lay  out  advertising,  has  had  many 
years’  experience  in  the  advertising  and  trade 
iournal  fields.  Located  in  New  York  City. 
References.  Show  me  your  paper,  I  may  have 
some  original  ideas.  .Address  B-804.  care  of 
Editor  &  Publisher.  _ _ 

Executive 

Trained  and  experieneed  executive  desires 
connection  with  live  newspaper  publisher  who 
appreciates  loyalty,  conscientious  work  and 
results.  Twenty  years’  exix-rience  in  adver¬ 
tising  and  business  departments  of  mediums 
of  10.000  to  65.000  circulation.  Exceptional 
record  and  satisfactory  references.  Now  em¬ 
ployed  as  business  manager.  Reasons  for  de¬ 
siring  to  change.  Address  “Executive,”  Box 
B-812,  care  of  Editor  &  Publisher. _ 

Position  as  Foreman  Wanted 

Wrb  Press  foreman  now  employed,  11  years* 
experience,  5  years  as  foreman  desires  to 
make  a  change.  Can  give  satisfaction  and 
references.  Address  Box  B-783,  care  of  Editor 
&  Publisher. 


Artist : 

Sketch  artist  and  cartoonist  and  would  also 
make  layouts.  Can  go  to  any  part  of  the 
country  on  short  notice.  Address  Box  B-779, 
care  of  Editor  &  Publisher. 


Cartoonist  &  Newspaper  Writer 


Position  as  Supt.  or  Foreman  of 
Pressroom 


Circulation  Manager 

Have  had  experience;  can  furnish  the  best  of 
references.  At  present  employed;  thoroughly 
familiar  with  all  lines  of  circulation.  .Xddre'is 
Box  B-810  earo  j^f  Editor  4^-  Puhlishe^ _ 

Linotype  Operator 

wants  dav  work  in  northern  lake  city;  job 
plant  preferred.  Name  models,  wages,  etc. 
Address  B-806,  care  of  Editor  &  Publisher. 


Advertisements  under  this  classification 
twsnty-Ave  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  line. 


Advertising  Bookkeeper 

To  handle  both  local  and  foreign  schedule.s, 
mark  pai^r,  supervise  billing,  on  California 
newspaper.  Address  giving  experience,  ref¬ 
erences  and  salary  expected.  Box  B-811,  care 
of  Editor  &  Publisher. 


Wsuited — An  Editorial  Writer 

Wanted — A  good  editorial  writer.  Man  of 
some  age  and  experience  preferred.  Address 
Editorial,  Box  B-802,  care  of  Editor  &  Pub¬ 
lisher. 


First  Class  Linotype  Operator 

For  an  afternoon  newspaper  operating  under 
open  shop  plan.  Steady  employment.  First- 
class  wages.  Telegraph  collect  for  details  if 
you  are  interested.  Arizona  Gazette,  Phoenix, 
Ariz, 


Wanted 

Editor,  competent  for  either  city  or  telegraph 
desks,  and  two  reporters  bv  a  Southern  daily. 
Write  Box  B-784,  care  of  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  classification 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 


Business  Opportunity 
For  Managers 

ot  newspapers  we  are  organizing  a  substantial 
agency  and  shall  be  pleased  to  enroll  without 
cost  and  without  publicity  any  one  desiring  to 
better  his  position.  Our  list  of  Circulation 
Managers  is  already  large  and  contains  men  of 
every  grade,  including  some  of  the  best  known 
in  this  country.  We  shall  be  pleased  to  hear 
from  every  newspaper  man,  ready  to  accept  a 
better  position,  and  from  every  publisher  de¬ 
siring  a  manager  for  any  department.  We 
also  deal  in  pres.ses  and  other  equipment,  and 
ill  newspaper  properties.  Kindly  file  this  ad¬ 
vertisement  for  future  reference.  Publishers' 
Service  Corporation,  IS  West  44th  St.,  New 
S'ork  City. 


For  Sale 

An  old  established  daily  newspaper,  high 
standard,  doing  a  nice  volume  of  business, 
located  in  Central  Pennsylvania  in  a  county 
seat  of  12,000  to  15,000  population,  situated 
in  a  rich  agricultural  and  manufacturing  com¬ 
munity.  Well  equipped  plant  with  job  depart¬ 
ment.  Can  be  purchased  on  reasonable  terms. 
Reason  for  selling  present  owners  unable  to 
devote  entire  time  to  business.  For  particulars 
address  B-686,  care  of  Editor  &  Publisher. 


MEN  WANTED 

EDITORS,  REPORTERS,  ADVERTIS¬ 
ING  and  CIRCULA-nON  MANAGERS 
and  SOLICITORS  by 

SOUTHERN  DAILIES 

APPLY 

Southern  Publisher’s 
Exchange,  Inc. 

Newspaper  Properties 
Printing  Equipment 
P.  O.  BOX  15*7  RICHMOND,  VA. 


Express  Protest  Chicago  May  24 

Protests  of  newspaper  publishers 
attains!  the  .Xnierican  Express  Com¬ 
pany's  request  for  permission  to  raise 
rates  for  the  carriage  of  newspapers  and 
to  transfer  newspapers  to  the  class  of 


mission  holds  its  hearing  m  Chicago  on 
May  24.  New  York  publishers  appeared 
at  the  office  of  the  Commission’s  at¬ 
torneys  in  this  city  on  May  17  and  asked 


the  Chicago  meeting. 


Another  Colorado  Merger 

I'X  Dor.mx)  Springs,  Mo. — The  Sun, 
published  by  Harry  N.  and  Clyde  S. 
Smith,  and  the  News,  published  by  Joe 
G.  Upton,  have  consolidated  under  the 
management  of  the  Messrs.  Smith. 


PRESS  SEATS  SCARCE  AT 
G.  O.  P.  MEETING 

Wire  Services  Limited  to  14  Placet, 
Chicago  Papers  to  6 — Chairs  With¬ 
out  Desks  for  120  Papers — 1,200 
Requests  for  550  Seats 


By  Robert  T.  Barry 

(U'rittm  e.rcliisi-,cly  for  Editoh  &  l’t'Bi.i.sHER) 

Washington,  D.  C. — The  Standing 
Committee  of  Correspondents,  to  which 
was  committed  the  onerous  ta.sk  of  al¬ 
lotting  press  seats  at  the  national  po¬ 
litical  conventions,  has  completed  its 
task.  In  order  that  the  facts  in  this 
matter  of  highest  importance  to  daily 
papers  throughout  the  United  States 
might  be  presented  to  the  editors  and 
publishers.  Gus  J.  Karger,  Washington 
correspondent  of  the  Cincinnati  Times- 
Star  and  chairman  of  the  Standing  Com¬ 
mittee,  has  given  to  Editor  &  Pub¬ 
lisher  a  statement  of  the  procedure. 

The  Standing  Committee  had  close  to 
1.200  applications  for  about  550  scats  at 
the  Chicago  convention.  Someone  had 
to  be  di.'appointcd.  Papers  that  asked 
for  twenty  to  thirty  scats  could  not  have 
their  wishes  gratified.  The  news  asso¬ 
ciations  were  limited  to  fourteen.  The 
-Associated  Press  will  have  thirteen ;  the 
Hearst  organizations — I.  N.  S.  and  Uni¬ 
versal — an  aggregate  of  fourteen ;  the 
United  Press  and  United  News  an  ag¬ 
gregate  of  thirteen.  No  paper  was  al¬ 
lowed  more  than  six.  The  Chicago  pa- 
per.s,  to  whom  the  convention  is  “local,” 
were  given  that  number.  The  leading 
New  York  papers  obtained  five.  Some 
of  the  larger  publications  will  have  to 
be  content  with  three. 

“Jim”  Preston,  the  superintendent  of 
the  Scna'te  press  gallery,  has  worked  in- 
defatigably  for  weeks  on  the  assign¬ 
ments.  He  collected  voluminous  data 
from  which  he  and  Mr.  Karger  made 
tentative  assignments,  later  approved  by 
the  full  committee.  The  Standing  Com¬ 
mittee  of  Correspondents  has  sought  at 
every  turn  to  he  entirely  fair  in  passing 
upon  applications.  .Associated  with  Mr. 
Karger  on  the  committee  are  .Arthur  S. 
Henning,  of  the  Chicago  Tribune: 
Charles  S.  Albert,  of  the  New  A'ork 
AVorld :  Harry  C.  Stevens  of  the  Minne¬ 
apolis  Journal,  and  Stanley  M.  Reynolds, 
of  the  Baltimore  Sun. 

Mr  Karger  prepared  for  Editor  & 
Publisher  the  following  statement  cov¬ 
ering  the  allotment  of  scats: 

Record  Newspaper  Attendance 

“The  allocation  of  space  and  assignment  of 
seats  at  the  ('hicago  convention  has  been  the 
most  tremendous  job  of  its  kind  ever  under¬ 
taken  hy  any  Stan<ling  Committee  or  national 
jmlitical  committee.  The  reason  is  simple. 
The  ^  demand  for  seats  at  the  Chicago  con* 
vention  was  unprecedented.  The  importance 
of  that  event  may  be  gauged  by  the  fact  that 
the  greatest  assemblage  of  newspapermen 
ever  gathered  together  in  any  one  city  of  the 
worhl  will  be  there.  It  will  make  that  bunch 
at  the  much-advertised  and  historic  gathering 
at  Versailles  look  like  a  crowd  around  a  cor¬ 
ner  grocery  store. 

“We  had  between  1,100  and  1,200  applica¬ 
tions  for  seats  in  the  press  section.  The 
seating  capacity  of  the  press  quarters  is  to 
he  55C.  It  has  been  ou»-  task  to  try  to  make 
that  supply  meet  the  demand.  It  was  the 
hardest  job  I  ever  undertook.  I  should  never 
want  it  again.  I  feel  that  the  newspapers  of 
the  country  have  a  right  and  I  know  they  have 
deoM  interest  in  our  handling  of  this  matter. 

’’The  scientific  side  of  the  work  has  been 
in  the  hands  of  ‘Jim’  Preston  There  is  none 
more  able  anywhere  in  such  an  undertaking. 
11  is  capacity  for  work  has  been  astonishing 
even  to  one  who  has  been  associated  with 
him  in  the  press  galleries  of  Congress  for 
years.  The  newspapers  of  the  country  owe 
him  a  great  debt  of  gratitude  for  the  manner 
in  which  he  has  slaved  over  these  arrangements. 

“Jim  has  kept  records  of  press  arrangements 
ut  national  conventions  during  the  last  six¬ 
teen  years.  He  had  the  names  of  newspai>er 
men  present  ainl  the  number  of  seats  assigned 
to  every  paper,  as  well  as  the  seating  arrange¬ 
ments  themselves.  As  the  applications  came 
in  Jim  classified  them.  He  compiled  fmm 
accurate  records  the  circulation,  whether  they 
were  morning,  afternoon  or  weekly,  and  their 
politics.  He  referred  to  records  of  previous 
conventions  for  the  numl^cr  of  seats,  if  any, 
assigned  to  every  applicant.  More  applica¬ 
tions  from  papers  that  never  requested  press 


$4,000  cash  for  first  payment  on 
a  weekly  newspaper  property. 
Locations  near  Minneapolis, 
Minn.,  preferred. 

PROPOSITION  U.  N. 


CHARLES  M.  PALMER 

NEWSPAPER  PROPERTIES 

225  Fifth  Av«.,  N.  Y. 


CONSOUDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  aad  profit 
than  we  prraicted  (or  it  in  advance. 

The  need  o{  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  beiore.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  oi  training. 

HARWELL  A  CANNON 

Newspaper  ssmI  Magaziise  Properties 
TIMES  BUILDING  NEW  YORK 


seats  before  came  this  year  than  for  any 
previous  convention  in  history.  In  spite  of 
the  fact  that  the  Standing  Committee  of  Cor- 
resiKindcnts  notified  editors  and  puhlishers 
through  the  press  associations  and  through 
Editor  &  Publisher  that  applications  should 
be  made  not  later  than  April  20,  they  still 
are  coming  in. 

".After  all  of  the  applicatious  had  been 
classified  by  Jim,  he  and  I  began  work  on  the 
allocation  of  space.  We  have  worked  day  and 
night,  frequently  until  after  midnight.  We 
took  the  position  that  we  wanted  to  reach  a 
basis  of  absolute  fairness  so  far  as  possible. 
We  considered  many  factors — the  political  im- 
port.ance  of  the  paper,  for  example.  If  we  had 
ai)|iIications  from  two  papers  from  the  same 
lown.  one  Itemocratic.  the  other  Republican,  and 
the  former  had  the  larger  circulation,  we  gave 
the  edge  to  the  Republican  paper  because  its 
readers  had  a  greater  interest.  Of  course, 
w-hen  we  come  to  allotting  seats  for  the  San 
Francisco  convention,  that  Democratic  paper 
will  obtain  the  preferential  treatment. 

Preference  to  PreM  Serrices 

"The  press  associations  were  given  preferen¬ 
tial  treatment.  Their  seats  are  right  in  front 
of  the  chairman's  table.  We  have  arranged 
for  enclosures  or  railings  about  each  associa¬ 
tion's  space,  and  stairways  are  being  built 
direct  from  their  sections  to  their  telegraph 
operators’  quarters,  so  that  there  will  be  no 
lihysical  difficulties  to  delay  them  for  a  moment 
on  their  flashes  and  bulletins.  , 

'  “Jim  and  myself  arranged  the  assignments 
for  544  seats.  Mr.  Preston  then  went  to 
Chicago  for  a  conference  with  Scott  C.  Bone, 
who  is  in  charge  of  press  arrangements  for 
the  Republican  National  Committee.  He  laid 
before  Mr.  Bone  our  tentative  plan  of  assign¬ 
ments.  It  was  approved  in  the  warmest  terms. 
Mr.  Preston  also  looked  after  the  construc¬ 
tion  of  the  Press  section  and  the  arrangements 
for  the  news  associations.  Upon  his  return 
to  Washington,  in  order  that  there  might  be 
no  charge  of  discrimination,  lack  of  consid¬ 
eration  or  hint  of  arbitrary  action  on  my  part 
1  called  a  meeting  of  the  Standing  Committee 
of  correspondents  for  consideration  of  the 
tentative  plan  prepared  by  Preston  and  my¬ 
self  We  went  over  every  one  of  the  alloca¬ 
tions.  Here  and  there  chanves  were  suggest-il. 
Every  member  of  the  Standing  Committee  dis¬ 
cussed  in  detail  the  plans.  'The  result  was  a 
unanimous  agreement  that  we  had  worked  out 
a  most  difficult  task  in  the  best  possible  way. 

"The  actual  assignment  of  seats  was  our 
next  problem.  Of  the  550  so-called  press  seats, 
120  are  to  be  merely  chairs,  without  ary  tables 
or  desks  on  which  a  man  could  write.  I  realize 
it  is  going  to  be  very  unsatisfactory  to  work 
under  these  conditions.  It  cannot  be  help^. 
We  have  been  forced  to  put  into  such  chairs 
the  representatives  of  newspapers  that  are  far 
from  being  unimportant,  ^me  of  them  may 
be  sending  reports  direct  from  the  Conven¬ 
tion  Hall.  They  will  find  their  work  very 
difficult  indeed.  Unless  we  put  them  there 
we  would  have  had  no  room  at  all  for  them. 
Some  of  the  leading  weekly  periodicals  of 
national  circulation  and  extensive  political 
influence  will  have  to  be  content  with  such 
seats. 

"Heretofore  chairs  of  this  type  in  the  back  of 
the  press  section  could  be  allotted  to  political 
sight-seeing  newspaper  men,*  but  this  year 
all  of  them  will  be  taken  by  working  news¬ 
paper  men.  We  were  unable  to  allocate  scats 
of  any  kind  to  a  large  number  of  newspapers. 
Many  of  these  are  important  weeklies.  Many 
others  are  the  smaller  dailies.  We  did  not 
have  room  for  them.  Although  we  sympathizol 
entirely  with  them  we  simply  did  not  have  the 
sp.tce.  A  list  of  these  papers  has  been  certi¬ 
fied  to  Mr.  Bone  with  the  request  that  if  pos¬ 
sible  he  arrange  in  some  wsy  to  accommodate 
them  with  seats  in  the  Convention  Hall.  He 
has  assured  us  he  will  do  everything  possible.” 


upon  photos  .slid  layouts,  desires  connection 
nitli  some  live  d.iily.  Saniides  on  request.  F. 
M.  Callaghan,  513  McLain  St..  Dayton,  Ohio. 


general  merchandise,  noted  in  Editor  & 
ruBi.isHKR  last  week,  will  be  registered 
when  the  Interstate  Commerce  Com- 


Hy  a  man  with  life  experience  in  newspaper 
work.  Color  presses  included.  Fast  records 
on  request.  .Address  Box  B-808.  care  of  Editor  tliat  thcir  testimony  be  deferred  Until 
&  I’uliiishcr. 
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Editor  &  Publisher  for  May  22,  1920 


WHAT  OUR  READERS  SAY 


Newaprint  and  Shoe  Leather 

I-ExiNGTON,  Ky.,  May  15,  1920. 
To  Editor  &  Publisher — Shoe  leather  is 
scarce  and  high,  so  we  are  told,  but 

We  never  see  anything  in  the  newspaper 
about  shoe  manufacturers  asking  their  Con- 
gressmen  to  put  the  leather  supply  under  gov¬ 
ernment  crntrol,  or  place  a  tax  on  leather  in 
order  to  reduce  the  consumption  of  it  in  the 
manufacture  of  shoes. 

We  never  sec  shoe  manufacturers  in  con¬ 
vention  assembled  pledpng  themselves  not  to 
c»  nsume  more  leather  in  1920  than  they  did 
in  1919. 

We  never  hear  of  any  shoe  manufacturers 
or  dealers  begging  their  customers  not  to  buy 
shoes  in  ojder  that  there  may  be  leather 
enough  to  go  round. 

We  never  hear  anything  about  the  “big** 
«^hoe  inamifacturers  giving  up  two  l>cr  cent 
of  their  supply  of  leather  to  the  end  that  the 
“little  manufacturers**  may  have  some,  too. 

The  shoe  manufacturers  go  the  other  way 
around. 

They  pay  for  their  leather  the  market  price 
and  put  their  finished  products  on  the  market 
at  the  market  price. 

If  the  shoe  manufacturers  during  the  past 
two  years  had  managed  their  affairs  with  the 
.ame  degree  of  business  strategy  t!\at  has 
been  displayed  by  the  newspapers,  half  the 
neople  in  the  United  States  would  today  be 
wearing  wooden  shoes. 

The  people  would  have  bought  two  pairs  of 
shoes  where  thousands  of  them  have  half-solcd 
their  old  ones  twice.  Today  there  is  shoe- 
leather  for  everybody  -and  we  are  told  that 
raw  leather  is  relatively  as  scarce  and  as  high 
as  newsprint. 

While  cur  friend  Jason  Rogers  and  others 
are  begging  the  newspapers  to  curtail  their 
business  by  refusing  to  take  what  is  offered 
to  them — 

Tbc  shoe  manufacturers  are  buving  all  the 
leather  they  can  get.  manufacturing  all  the 
shoes  they  can  manufacture,  and  selling  them 
at  a  tirice  commensurate  with  the  cost  of 
leather. 

There  is  but  one  answer  to  the  newsprint 
problem  -■ 

I.et  the  manufacturers  of  newspapers  sell 
their  advertising  s|)ace  on  a  decent  “cast- 
plus*/  basis.  Then  the  newsprint  “situation** 
will  take  care  of  itself. 

Since  when  was  it  good  business  for  any 
man  to  beg  another  not  to  bring  business  to 
his  shop,  so  long  as  the  other  fellow  was 
willing  to  pay  the  price? 

If  a  lot  of  us  had  a  little  more  spine,  we 
would  get  along  with  a  good  deal  less  news¬ 
print. 

H.  GIOVANNOU, 

Editor  and  Manager,  Lexington  (Ky.)  Leader. 

Cut  Sunday  Papers  10  Per  Cent 

Tarrytown,  N.  Y.,  May  18,  1920. 

To  Editor  &  Publisher:  At  the  meetins 
of  the  publishers  in  Washington  yesterday,  1 
offered  a  resolution  appealing  to  newspapers 
of  over  SO.CKM)  circulation  to  cut  their  Sunday 
editions  10  i>er  cent  in  sire.  My  motion  was 
amended  to  ask  for  a  five  per  cent  reduction 
from  the  dailies,  but  1  doubt  if  this  can  be 
done,  for  1  think  the  publishers  are  holding 
them  down  pretty  well.  This  plan  could  be 
adopted  by  the  big  newspapers  without  loss 
to  them,  for  they  sliould  increase  their  adver¬ 
tising  rates  to  make  up  the  difference.  The 
rates  prevailing  for  department  store  adver¬ 
tising  are  ridiculously  low.  If  the  big  fel¬ 
lows  would  adopt  this  plan  and  turn  that 
surplus  over  to  us  small  fellows,  the  spot  mar¬ 
ket  would  be  smashed  and  we  would  be  saved 
from  extinction. 

I  know  it  w’ill  be  some  job  to  put  it  over. 
Hut  do  the  Sunday  publishers  realize  that  the 
Sunday  paper  is  the  least  read  paper  to-day? 
Ask  anybody.  Th^y  ^*1*  *^«y  ***** 

getting  too  much.  They  don't  want  it.  The 
majority  of  readers  Iook  over  the  news  sec¬ 
tion.  read  possibly  one  article  in  the  magazine 
section  and  then  glance  at  the  pictures  and  toss 
the  paper  away.  The  paper  is  not  read.  It 
is  looked  at. 

Advertisers  who  have  been  taking  p*sc  ad¬ 
vertisements  could  be  induced  to  run  seven 
columns.  Before  the  advent  of  the  8-column 
page  thev  were  content  with  s<*ven-columns. 

John  Wanamakcr,  the  greatest  advertiser  of 
the  day.  seldom  uses  a  page.  He  wants  read¬ 
ing  matter  on  the  page  with  his  advertisements. 
.V  column  of  reading  matter  on  a  page  would 
help  the  advertiser  and  it  w’ould  help  the 
publisher. 

The  big  publisher  may  come  back  and  say, 
“Why  should  we  who  have  contracts,  turn 
our  tonnage  over  to  those  who  were  not  far¬ 
sighted  to  tie  up  with  a  con|ract?*' 

At  our  meeting  yesterday,  publisher  after 
publisher  said  that  they  had  tried  to  get  con¬ 
tracts  and  they  couldn't  get  them.  In  our  own 
case,  we  were  buying  from  the  St.  George 
Mill.  The  World  bought  the  mill.  It  has 
been  supplying  us,  but  we  have  to  pay  what 
the  World  is  paying  in  the  s|H>t  market,  and 
the  last  price  is  12’^  cents.  We  thought  we 
were  protected. 

My  suggestion  may  be  called  idealistic.  Say 
it  is:  the  more  fortunate  publisher  must  make 


— rOPULATlON  M.0M 

■  ^  ideal  manufacturing  city  ot 

PA.  ideal  homes  and  labor  coodi- 
tions. 

**Tou’d  like  to  live  in  York” 

Tlie  M  Dispoteli 

York's  oolr  Evening  Paper 


a  little  sacrifice  or  many  papers  are  going  to 
the  wall,  and  that  would  be  a  mighty  bad 
thing  for  the  big  dailies  and  for  the  country. 
A  ten  per  cent  reduction  in  the  Sunday  edi¬ 
tion  would  not  hurt  the  big  fellow  financially, 
for  he  could  increase  the  advertisement  rate; 
it  would  permit  him  to  hold  his  present  circu¬ 
lation,  and  the  paper  that  would  be  turned 
over  to  the  small  publishers  w’ould  save  them 
from  extinction,  and  it  would  smash  the  spot 
market. 

This  plan  can  be  put  into  effect  at  once. 
There  is  talk  of  congressional  action,  but'  that 
will  take  months,  and  it  won't  suit  anybody. 
There  is  talk  of  buying  mills.  But  it  will  be 
a  big  problem  to  get  300  or  400  publishers  in 
a  company  to  pay  $4,000,000  for  such  mills — 
and  w*ho  will  assume  the  responsibility? 

..b 

It  seems  to  me  that  if  the  Sunday  pub¬ 
lishers  will  only  adopt  the  suggestion  of  a 
ten  per  cent  cut  in  the  size  of  their  paper.s. 
even  for  six  months,  the  situation  will  be 
met,  and  the  smaller  papers  of  the  country 
will  be  saved.  It’s  worth  a  big  try  anyway. 

WALLACE  O’DELL,  Pre.sident. 

Tarrytown  Daily  News. 


Don’t  Print  Press  Agent  Stuff 

Rock  Hill.  S.  C.,  May  15,  1920. 

To  Editor  8:  Publisher:  The  writer  has 
been  much  interested  in  the  fight  Editor  & 
Publisher  has  been  making  on  the  space 
grafters,  propagandists  and  press  agents;  and 
trusts  the  fight  may  be  continued  to  a  success¬ 
ful  conclusion. 

The  Herald  has  a  verv  simple  way  of  han¬ 
dling  the  stuff  these  fellows  send  out.  IVe 
Don't  Print  It.  It  goes  into  oitr  waste  basket 
promptly;  and  while  it  is  some  trouble  to  take 
it  out  of  the  post  office  and  carry  it  to  the 
Herald  office,  w’e  are  compensated  for  this 
trouble  by  using  the  stuff  to  start  fires. 

We  do  not  take  the  trouble  to  write  the 
grafters  saying  that  we  do  not  use  their  .stuff. 
That  would  involve  too  much  time  and  effort 
on  our  part;  and  we  know  they  do  not  care 
whether  we  print  it  or  not,  unless  they  arc 
raising  funds  on  commission.  We  know  that 
so  much  of  this  stuff  gets  in  the  papers  that 
it  makes  space  grafting  profitable  for  those 
who  work  on  commission,  but  this  would  not 
be  the  case  if  all  the  newspapers  in  the  coun¬ 
try  followed  our  plan  and  refused  to  print 
any  of  the  stuff.  If  this  plan  was  diligently 
followed  by  all  newspapers,  press  agenting 
would  soon  be  a  poor  business. 

The  Herald  has  no  movie  grafting  depart¬ 
ment,  prints  no  free  notices  for  the  picture 
shows,  theatres  or  any  other  kind  of  amuse¬ 
ments;  charges  for  all  church  notices  and 
charity  notices  and  every  sort  of  notices  where 
an  admission  fee  is  involved  or  the  object  is 
to  make  money,  even  though  the  proceeds  go 
to  charity. 

In  spite  of  all  this,  we  believe,  the  Herald 
gives  as  much  space  to  legitimate  boosting  of 
its  community,  its  upbuilding  and  development, 
^nd  to  working  for  the  welfare  of  the  State 
and  country,  as  any  newspaper  of  its  size  in 
the  entire  country.  \Vc  simply  insist  that  all 
advertising  shall  be  paid  for,  but  we  print  the 
news  and  are  glad  to  be  of  service  to  our 
community  and  countrv  in  any  legitimate  way. 

The  newspapers  of  the  country  can  kill 
space  grafting  an«l  press  agenting  in  sixty  days 
if  they  will  do  it.  It  is  not  even  necessary 
-to  suggest  the  way  in  which  this  may  be  done. 

J.  T.  FAIN.  Editor. 

Rock  Hill  (S.  C.)  Herald. 


Quit  Asking  Politicians’  Help 

Hancock,  Mich.,  May  15,  1920. 
To  Editor  &  Publisher;  On  reading  the 
.\ssociated  Press  account  of  Mr.  Courtlandt 
Smith’s  testimony — if  it  can  be  called  that — 
before  the  Senate  Investigating  Committee  on 
the  print  paper  situation,  anv  .\merican  News¬ 
paper  man  should  realize,  if  he  never  did  be¬ 
fore,  that  the  newspapers  will  not  get  any  re¬ 
lief  as  long  as  they  go  about  humbly  pros¬ 
trating  themselves  to  this,  that  or  the  other 
committee,  or  other  hodv.  b**gging  or — plead¬ 
ing — most  abjectly  for  “help.** 

.And  to  whom  do  they  rush  for  this  “help"? 
In  nearly  every  case,  is  is  to  a  lot  of  office 
holding  politicians,  who  heretofore,  from  time 
immemorial,  have  had  to  come  hat  in  hand 
to  wait  on  the  newspaper  fraternitv,  for  such 
crum^  as  they  might  choose  to  let  fall  on 
them  or  to  them,  in  the  way  of  as  many  kind 
words  and  as  much  assistance  as  the  news¬ 
papers  felt  inclined  to  give  therr,  in  the  hope 
that  it  miffht  be  enough  to  enable  them  to  ride 
into  public  office  on  the  good  will  thus  cre¬ 
ated  in  the  public  mind  for  them  by  the  news¬ 
papers*  goon  offices. 


The  Rmalgamation  of  the  two  leading 

Srogressive  Jewish  newspapers  of 
'ew  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  mediam  in  the  Jewish  field. 

The  Nationml  Jewish  Daily 


Did  these  politicians  in  return  “love"  the 
newspapers’  Far  from  it,  having  attained 
their  ends,  they  often  forgot  them  until  they 
were  needed  again,  though  not  often  did  they 
turn  anything  towards  the  newspapers  but  a 
smiling  face,  no  matter  how  they  really  felt 
behind  that  smile. 

The  chase  after  politicians  and  officials  with 
the  pica  for  “help**  has,  so  far,  only  resulted 
in  one  investigation  after  another,  dragging 
its  weary  length  along,  with  much  publicity, 
most  of  it  tending  to  further  increase  the 
gloom  and  depression  in  the  newspaper  camp, 
and  to  date  no  relief,  but  instead  a  constantly 
rising  market,  with  the  result  that  many 
publishers  jump  into  the  spot  market  and  help 
the  wolves  there  to  dring  their  own  blood,  as 
well  as  that  of  their  fellow  publishers  by  bid¬ 
ding  the  prices  up  on  each  other. 

It  is  time  for  the  newspapers  to  take  the 
hit  in  their  teeth,  and  instead  of  calling  con¬ 
ventions  at  much  expense,  to  appoint  commit¬ 
tees  to  wait  on  this,  that  or  the  other  inves¬ 
tigating  committee  to  ask  for  “help.** 

IvOt  them  organize  and  take  steps  to  secure 
their  own  paper  supidy.  The  raw  material  exists 
in  our  own  country  in  abundance;  there  is 
enough  in  Alaska  alone  to  supply  the  need. 
It  requires  organization  and  capital  to  get  it 
out.  The  American  newspaper  men  are  cer¬ 
tainly  able  and  qualified  to  undertake  this 
move. 

In  the  meantime  let  those  in  the  different 
sections  get  together,  pool  their  orders  and 
buy  all  their  print  paper  through  one  man 
who  can  represent  them  in  the  market,  in  this 
way  they  will  do  away  with  the  si>ot  market. 
It  is  also  likely  that  this  fall,  following  the 
time  honored  custom,  many  office  seekers  will 
again  be  calling  on  the  newspapers,  it  would 
seem  to  be  a  good  time  to  find  out  where 
they  stand  on  matters  that  so  vitally  affect  the 
industry. 

A.  S.  LEV, 

Publisher  Copper  Journal,  Hancock,  Mich. 


New  Paper  for  Goldsboro 

Goldsboro,  N.  C. — Application  has 
l)ccn  made  for  a  charter  for  the  Golds¬ 
boro  Evening  News,  which  is  expected 
to  make  its  appearance  here  about 
August  1.  About  $50,000  stock  has  been 
stihscrilied  and  it  is  said  that  the  paper 
will  he  about  eight  pages,  with  R.  E. 
Powell  of  Washington,  D.  C.,  as  man¬ 
aging  editor.  Directors  signing  the  ap¬ 
plication  are  Parker  R.  Anderson,  R.  E. 
Powell,  Graves  J.  Smith,  George  D. 
llisscll,  Leslie  Weil,  John  D.  Langston, 
Sol  Isaacs,  H.  A.  Pike,  Dave  Holland 
and  Fred  R.  Mintz. 


Jackaon  Evening  Newi  Quit* 

J.i^CK.soN,  Mich. — The  Evening  News 
has  suspended  publication,  and  merged 
its  business  with  the  Jackson  Morning 
News,  James  Frank  was  publisher  of 
both  papers.  The  Evening  News  was 
only  one  year  old.  Its  demise  leaves  the 
evening  field  to  the  Citizen  Patriot,  a 
Booth  paper.  Mounting  paper  costs 
were  given  as  the  cause. 


I.  E.  A.  in  Britiah  Columbia 

\'.\xi)K.RtiooK,  B.  C. — News  has  lieen 
widely  circulated  in  this  territory  that 
the  International  Editorial  .\ssociation  is 


Unrivalled  Sunday  Newspaper 

In  the  qiiantity,  importance,  and  authenti¬ 
city  of  European  news,  received  by  cable, 
news  of  the  United  States  and  the  Met¬ 
ropolitan  district  of  New  York,  The  New 
York  Times  is  unrivalled  among  Ameri¬ 
can  newspapers. 

The  New  York  Times  on  Sunday  repre¬ 
sents  the  last  word  in  newspaper  produc¬ 
tion.  The  special  articles,  supplementing 
all  of  the  day’s  news,  at  home  and 
aliroad,  arc  carefully  chosen  with  a  view 
to  covering  vital  subjects  in  this  i>cr!od 
of  world-wide  change.  By  means  of  the 
Rotogravure  Picture  Section  and  sjiecial 
articles  dealing  with  the  more  important 
questions  of  the  day.  The  Times  seeks  to 
give  something  more  than  a  mere  record 
of  passing  events. 

The  New  York  Times 


Randolph  W.  Madison 

SPECIAL  WESTERN 
REPRESENTATIVE 

OF 


Editor  &  Publisher 

ROOM  802 

TITLE  INS.  BLDa 

LOS  ANGELES,  CALIFORNIA 


planning  to  complete  an  unfinished  hotel 
building  here  for  the  purpose  of  making 
its  Western  home  at  this  point.  The  first 
heard  of  this  organization  was  last  Octo¬ 
ber  when  a  representative  of  the  asso¬ 
ciation  visited  newspaper  men  and  busi¬ 
ness  houses  and  stated  that  the  hotel 
would  be  taken  over. 


Brooklyn  Eagle  Tour  Ended 

The  Brooklyn  Eagle  has  just  ended  its 
tliirty-day  trans-continental  tour.  Local 
newspapers,  chambers  of  commerce  and 
Government  officials  entertained  and  es¬ 
corted  the  party  everywhere  along  the 
route.  In  addition  to  dedicating  the 
Grand  Canyon,  the  party  inaugurated 
tourist  travel  over  the  Carriso  Gorge 
Route  of  the  San  Diego  &  Arizona  Rail¬ 
road  and  opened  the  new  forest  service 
road  from  Santa  Fe  to  the  Bandolier 
National  Monument.  H.  V.  Kaltcnborn, 
assistant  managing  editor  of  the  Eagle, 
managed  the  tour. 


Mecca  of  Good  Advertising 

Philadelphia.— As  a  result  of  an  ad¬ 
vertisement  placed  in  Philadelphia  news¬ 
papers  recently,  the  Chamber  of  Com¬ 
merce  has  Iiecn  urged  to  begin  a  nation¬ 
wide  campaign,  exploiting  this  city  as 
the  “mecca  of  good  advertising.”  The 
advertisement  was  one  of  a  series  placed 
liy  the  Donovan-Armstrong  Agency  dur¬ 
ing  the  past  few  weeks,  stressing  the 
work  of  advertising  agcneics  in  general 
and  its  own  in  particular. 

New  Rate  Card  in  Lima 

Lima,  Ohio. — A  new  rate  card  will  lie 
effective  July  1  for  the  Lima  Daily  News 
and  Times-Dcmocrat.  recently  consoli¬ 
dated,  as  follows;  Transient  rate,  .08 
per  line;  1,000  lines,  .07;  .I,(KX)  lines,  .06; 
5,000  lines,  .05. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Pubiwbar 

“The  only  Buffalo  newspaper 
that  censors  its  advertising  col¬ 
umns.  Many  of  our  advertisers 
use  our  columns  exclusively. 
The  above  is  one  of  the  many 
reasons  why.” 

MEMBER  A.  B.  C 
Foreign  Advertising  Repreientatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 
NEW  YORK  CHICAGO 


Few  Paper*— (if  any)— lurpais  the 

TRENTON  TIMCQ 

NEW  JERSEY  1  IlYlEiO 

AS 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages— and  more— was  the  aize  of  onr 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retaileri  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


W*  can  incraasa  your  businasa— yon 
want  it  incraaaad. 

You  hava  thought  ol  praaa  cUppiaga 
yourself.  But  lat  us  tall  yon  kow 
praaa  clipping  can  bs  mads  a  buafasaas- 
builder  for  you. 

BURRELLE 

145  Lafayette  Sl,  N.  Y.  Gty 

Established  a  Quarter  at  a  Cmtnry 


E 


These  papers  will  introduce 
you  to  the  right  people. 

MASSACHUSETTS— Population,  3,605,522 
Circu-  2,500  10,000 
lation  lines  lines 
AtUeboro  Sun  . (E)  4,795  .0225  .015 


AtUeboro  Sun  . (E)  4,795  .022; 

Boston  Sunday  Advertiser 

(S)  388,559  .40 

Boston  American  _ (E)  291,461  .45 

Boston  Globe  ....(M&E)  282,172  .35 

Boston  Globe  . (S)  327,924  .45 

Boston  Post . (M)  407,787  .45 

Boston  Post' . (S)  342,524  .35 

Boston  Record  . (E)  42,189  .20 

Boston  Transcript  . . .  (E)  33,404  .20 

■^Fall  River  Herald...  .(E)  10,140  .035 

fPitchburg  Daily  News(E)  4,563  .0171 


8,559  .40  .40 

1,461  .45  .45 

2,172  .35  .35 

7,924  .45  .45 

7,787  .45  .45 

2,524  .35  .35 

2,189  .20  .20 

3,404  .20  .20 

0,140  .035  .035 

4,563  .01785  .01785 


Fitchburg  Sentinel 

...(E) 

7,669  .04 

.03 

Haverhill  Gazette 

....(E) 

14,596  .044: 

.03 

Lynn  Item  . 

....(E) 

15,504  .055 

.04 

Lynn  Telegram- 

News  . 

.(E&S) 

15,677  .04 

.04 

Lowell  Courier- 

Citizen  . . 

(M&E) 

17,147  .045 

.045 

New  Bedford  Standard- 

Mercury  . 

.MAE) 

27,407  .06 

.06 

Salem  News . 

....(E) 

18,811  .06** 

.05*** 

Worcester 

Telegram  . 

..(M-S)  34,751  .13-.15 

.12-.15 

MAINE— Population,  762,787 
Bangor  Daily  Commer¬ 
cial  . (E)  14,356  .04  .03 

Portland  Daily 

Press  . (MAS)  14,566  .03  .03 

Portiand  Express  ....  (E)  23,726  .06  .055 

Portland  Telegram  ...(S)  21,942  .07t  .055 

NEW  HAMPSHIRE— Population,  500,510 
tConcord  Daily 

Patriot  . (M&E)  4,130  .025  .015 

tManchester  Union- 

Leader  . (MAE)  25,375  .08  .06 

RHODE  ISLAND — Population,  652,335. 
Newport  Daily  News.(E)  6,109  .0335  .0293 

Pawtucket  Times  - (E)  23,372  .06  .05 

tPawtuxet  Valley  Daily 

Times  (Arctic)  . . . .  (E)  2,230  .021429  .021429 

^Providence  Bulletin  (E)  54,632  .135  .135 

Providence  Journal  (M-S)  30,856  .06-. 12  .02-.12 

Providence  Tribune  . .  (E)  26,729  .09  .08 

Westerly  Sun  . (E)  4,451  .02  .02 

Woonsocket  Call- 

Reporter  . (E)  12,662  .04  .035 

VERMONT— Population,  361,205. 

Barre  Times  . (E)  7,001  .0225**  .0175 

Burlington  Daily  News(E)  7,512  .035  .03 

Burlington  Free  Press(M)  11,117  .035  .035 

*Rutland  Herald  . . . .  (M)  7,917  .025  .025 

St.  Johnsbury  Caledonian 
&  Newport  Record  (E)  2,460  .013  .013 

CONNECTICUT— Population,  1,138,036 
Bridgeport  Post- 


Bridgeport  Post  . . 

...(S) 

16,653  .065 

.06 

Hartford  Courant  . 

,(M-S) 

28,743  .06-.08 

.06-.08 

Hartford  Times  . . . 

...(E) 

37,324  .10 

.10 

New  Haven 
Register  . 

(E&S) 

28,334  .08 

.07 

New  London  Day.. 

...(E) 

10,470  .06 

.04 

New  London 
Telegraph  . 

...(M) 

5,120  .0179 

.0179 

Norwich  Evening 
Record  . 

...(E) 

3,350  .025 

.015 

Norwalk  Hour  . . . 

...(E) 

3,860  .025 

.025 

Stamford  Advocate 

..(E) 

8,097  .035 

.025 

Waterbury 
Republican  . . 

...(M) 

10,726  .045 

.035 

Waterbury 
Republican  . 

...(S) 

11,962  .045 

.035 

Government  Statements,  April  1st,  1920. 

*A.  B.  C.  Report,  April  1st,  1920. 
tGovemment  Statement,  October  1st,  1919. 
fRate  on  3,000  lines. 

•*Rate  on  3,500  lines.  ***Rate  on  7,000  lines. 


BANK  BOOK 

People  who  Save  have  MONEY 
to  INVEST,  and  to  INVEST 
one  MUST  have  MONEY! 

By  that  token  New  England  IS,  and 
has  PROVEN  TO  BE,  the  best  field 
for  advertising  good  investments 
and  properties.  FOR  New  England 
has  40%  of  the  Nation’s  SAVINGS 
DEPOSITS. 

Moreover,  nearly  forty  per  cent  of  the 
people  have  accomplished  their  first  suc¬ 
cessful  investment:  own  their  own  homes! 


With  HOME  paid  for  wholly  or  in 
part,  and  wages  UP  100  to  150% 
(conservatively)  New  England 
RESPONDS  to  Security  and  Invest¬ 
ment  advertising  in  its  DAILY 
NEWSPAPERS. 

A  hint  for  the  Brokers. 


Editor  &  Publisher  for  M  ay  22,  1920 


STATISTICAL  COMPARISONS 


No  2. 


Eastern  Slates 

Population  •  24,910,446 
Area  (sq.  miles)  111,966 

New  York,  New  Jersey,  Penn¬ 
sylvania,  Maryland,  Dela¬ 
ware,  District  of  Columbia 


Southern  States 
Population  -  29,487,230 
Area  (sq.  miles)  816,946 

Virginia,  W.  Virginia,  North 
Carolina,  South  Carolina, 
Georgia,  Florida,  Alabama, 
Mississippi,  Louisiana,Texas, 
Arkansas.  Kentucky,  Ten¬ 
nessee. 


Bank  Clearings  (year  Sept.  30,  1919) . 

^Individual  Deposits  (all  banks)  Nov.,  1919 _ 

*No.  Depositors  in  National  Banks . 

Liberty  and  Victory  Loan  Subscriptions . 

fValue  Manufactured  Products,  1914 . 

TValue  Crop  and  Live  Stock,  1919 . 

tNumber  of  Farms,  1919 . 

tFarm  Acreage,  1918 . 

No.  Personal  Income  Tax  Returns,  1917 . 

Net  Income  Shown  on  Returns,  1917 . 

Tax  Paid,  Income  Tax,  1917 . 

Number  of  Families,  1910  . 

Number  of  Illiterates,  1910 . 

Number  of  Automobiles,  1919 . 

Expenditures  for  Better  Roads,  1918 . 

Expenditures  Public  Schools,  1915 . 

No.  Morning  Newspapers . 

No.  Evening  Newspapers . 

Average  Circulation  Daily  Newspapers . 

Combined  5,000-Line  Rate  Daily  Newspapers. . . 


Facts  upon  which  campaigns  to  reach  those  with  most 
money  to  buy  advertised  goods  may  be  based. 


Eastrm  Statra 

Bouthem  Ntatea 

$202,480,000,000 

$8,247,000,000 

$13,228,248,000 

$3,257,761,000 

5,040,210 

4,087,377 

$9,656,091,150 

$2,194,732,250 

$8,516,406,000 

$2,621,437,000 

$1,904,915,000 

$8,030,599,000 

527,000 

'  .3,054,000 

19,854,000 

99,335,400 

1,050,943 

414,065 

$4,313,278,222 

$1,155,246,360 

$378,131,268 

$45,206,823 

4,626,789 

5,420,740 

937,384 

3,149,575 

1,379,000 

1,234,000 

$49,308,307 

$51,234,714 

$166,852,734 

$86,997,890 

104 

111 

298 

291 

8,646,981 

2,964,583 

$20.12 

$9.25 

MEMBER 
A.  B.  C. 


THE  NEW  YORK  GLOBE 

JASON  ROGERS,  Publisher. 


180,000 

A  DAY 


*It«port  Comptroller  of  tbo  Cunoney.  tlHpertinont  of  Acrtcultura, 


